VoL  52.  No.  42 


Entered  as  second-class  matter  May  11,  1916,  at  the  Post  Office  at  New  York,  N.  Y.,  under  the  act  of  March  3,  1879. 
[Copyright,  1920,  by  The  Editor  and  Publisher  Company] 


;  $3.00  a  Year;  10c  Per  Copy  NEW  YORK,  SATURDAY,  MARCH  20,  1920 


1SfE,WS 


New  York’s  Only  Illustrated,  Tabloid  Daily  Newspaper 

celebrates  the  eighth  month  of  its 
existence  by  announcing  that  its  net 
paid  circulation  now  exceeds 

200,000 


M.  CD  M,  CD 

all  the  daily  morning  newspapers  in 
the  United  States 
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MORMNa  — _  eOlTION. 

The  New  York  Market  vs. 
The  National  Market 

It  cost  the  manufacturer  of  a  fifty  cent  toilet  article 
$53,000  to  cover  the  drug  trade  of  the  cities  and  towns 
of  5,000  population  or  more  (those  containing  five  or 
more  drug  stores)  of  43  states. 

An  average  of  forty  salesmen  were  on  the  pay-roll 
for  seven  months.  They  called  on  between  thirty-five 
and  forty  thousand  druggists,  selling  an  average  of 
every  second  prospect. 

Best  Record  in  New  York  Territory 

In  New  York  a  dozen  men,  in  fifteen  working  days  (three 
of  them  semi-holidays),  called  on  3,000  druggists.  The  average 
sale  was  in  excess  of  one  dozen  to  two  out  of  three  druggists 
called  on.  New  York  sales  totalled  $11,000. 

Concentration  vs.  Scatter  Fire 

New  York's  share  of  a  national  sales  appropriation  of 
$53,000  is  from  one-eight  to  one-tenth — say  $5,300.  But  with 
the  help  of  The  World  Plan,  $1,000,  less  than  one-fifth  of  New 
York's  budget,  produced  50^^  better  than  average  national 
results. 

But  the  deadly  parallel  does  not  end  there.  If  the  1920 
advertising  appropriation  of  this  manufacturer  is  $500,000, 
the  $50,000  that  is  spent  to  sell  the  fourteen  million  people  of 
the  New  York  Hundred  Mile  Zone,  because  of  the  concentra¬ 
tion  and  buying  power  of  this  territory,  will  do  its  work  about 
three  times  as  effectively  as  the  remaining  $450,000. 

Ask  us  for  other  reasons  why  you  should  “sell  New  York  first,”  and 
what  kind  of  a  start  you  can  make  in  New  York  with  an  initial  adver¬ 
tising  appropriation  of  $6,625  (minimum),  and  a  minimum  selling  ex¬ 
pense  of  $750,  to  cover  the  Drug  Trade;  $^500  to  cover  the  Grocers. 

Try  Advertising  in  netvsiHtpers  by  the  year 

The  New  York  World’s  Merchandising  Department 

Mailers  Bldr-.  Chicaso  Pulitzer  Bldg.,  New  York  Ford  Bldg.,  Detroit 
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TF  you  were  to  ask  most  any  intel- 
^  ligent  Philadelphian  how  to  make 
your  advertising  do  you  the  most  good 
in  Philadelphia,  the  reply  undoubtedly 
would  be: 


“Put  it  in 

The  Bulletin” 

The  name  of  The  Bulletin  is  a  household 
word  in  Philadelphia,  and  its  circulation  reaches 
far  beyond  the  highest  point  ever  attained  by  a 
daily  newspaper  in  the  State  of  Pennsylvania. 


AV/  paid  daily  average  circulation  for  February: 

481,791  n: 


4  he  Bulletin  is  the  only  Philadelphia  newspaper  which  prints  its  circulation  figures 
regularly  each  day. 

No  prize,  premium,  coupon  or  other  artificial  methods  of  stimulating  circulation  have 
ever  been  used  bv  The  Bulletin. 
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Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the 
date  of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World 
Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330, 
Charter  Member  Audit  Bureau  of  Circulations. 
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propaganda  is  a  gnawing  cancer  that  saps 

THE  VITALITY  OF  JOURNAUSM 

If  Necessary  Even  News  Must  Be  Sacrificed  to  Cure  the  Disease,  for  It  Devours  Labor  and  White 
Paper,  Destroys  Morale,  Creates  Distrust  and  Robs  Publishers 
of  Just  Returns  for  Advertising 


ACAN'CER  is  eating  into  the  vitals 
of  .American  newspapers.  It  is 
devouring  material,  is  disrupting  and 
prostituting  personnel,  it  is  cheating 
revenue  and.  more  important,  it  is  fur¬ 
nishing  substantiation  for  the  charge 
that  the  American  press  is  subsidized. 

The  cancer  is  camouflaged  in  the 
name  of  Publicity. 

The  ramifications  of  the  “science”  of 
publicity  does  not  Iwgin  nor  stop  with 
the  multigraphed  copy  which  readily 
enough  finds  its  way  to  the  waste  bas¬ 
ket  of  the  average  newspaper.  That 
method  is  but  the  crude  survival  of 
the  early  days  of  the  profession  and  is 
shunned  by  the  modern  publicity 
“scientist.” 

The  insidious  system  in  its  finer 
phases  shuns  prepared  copy.  It  is  high¬ 
ly  organized  and  its  object  is  accom¬ 
plished  through  the  spoken  word  dis¬ 
guised  as  news  and  reported  as  such. 
Every  trade,  every  division  of  industry 
and  commerce  has  its  organization  and 
from  city,  state  and  national  conven¬ 
tions  go  forth  the  information  that  the 
respective  interests  wish  to  reach  the 
pnblic. 

Disrupting  Personnel 

Consider  the  evils  of  this  mushroom 
profession  as  they  are  enumerated  in 
the  foregoing.  It  is  devouring  material, 
in  labor  of  the  compositors  (consider¬ 
ing  labor  a  commodity),  the  linotype 
machine,  and,  most  precious  of  all, 
white  paper. 

It  is  disrupting  and  prostituting 
personnel.  Hardly  a  newspaper  office 
but  has  lost  in  the  last  few  months  a 
good  reporter  or  editor  to  the  “science” 
of  publicity.  It  is  more  than  the  in¬ 
dividual  loss  to  the  newspaper  on  which 
the  man,  or  men,  were  employed.  It 
is  an  economic  loss  to  the  editorial  pro- 
tession.  And  this  is  attested  by  the 
serious  shortage  of  trained  men.  The 
fault  may  lie  in  the  shortsightedness  of 
editors  who  have  failed  to  increase 
wages  as  the  cost  of  living  increased. 
It  may  be  a  temporary  experiment  of 
corporations  in  the  business  expediency 
of  publicity  at  the  expense  of  the  ex¬ 
cess  profits  tax.  That  remains  to  be 
seen. 

But  the  prostitution  is  the  greatest 
tril.  The  “prepared  statement”  and  the 
Handout"  story  is  destroying  the  ro- 
"jmice  and  the  virile  resourcefulness 
•Hat  characterized  and,  yes,  hallowed, 
newspaper  “game.”  The  “handout” 
destroys  the  spirit  of  competition  that 
^de  the  newspaper  game  what  it  was. 
Use  the  past  tense  advisedly. 


By  SAMUEL  T.  MOORE 

[UniTORIAL  SOTE. — Mr.  Moore  was  formerly  a  member 
of  the  staff  of  the  United  Press  Associations  in  their  IVash- 
ington  Hurcau  and  is  well  acquainted  with  existing  conditions  in 
the  national  capital.  Since  his  discharge  front  the  United  States 
Army,  where  he  served  as  a  captain  in  aviation,  he  has  been  a 
member  of  the  New  York  staff  of  the  Associated  Press.] 


The  “prepared  statement”  is  just 
331/3  efficient;  no,  not  that  much.  For 
the  motto  used  to  be  “Get  the  news, 
get  .ALL  the  news  and  get  it  accurate.” 
The  “prepared  statement”  is  accurate, 
as  far  as  it  goes.  But  it  is  not  all  the 
news  and  nine  times  out  of  ten  it  is 
not  even  the  simple  news. 

Reporter*  Disappearing 

The  personal  contact  is  gone.  .And 
vanished  with  it  is  the  probing,  the 
determined  inquisitiveness  that  brought 
out  that  all  important  fact  or  facts  that 
made  the  story.  Resourcefulness,  de¬ 
termination  and  accuracy,  the  three  vir¬ 
tues  of  the  good  reporter  and  editor, 
are  becoming  as  extinct  as  the  Great 
Umpf,  for  nothing  remains  to  stimu¬ 
late  them. 

It  is  cheating  the  revenue  of  news¬ 
papers  because  it  is  free.  Consider  the 
recent  case  in  Chicago,  where  a  pub¬ 
licity  firm  contracted  to  raise  some¬ 
thing  like  $1(X1,000,000  for  some  Euro¬ 
pean  country  in  distress  on  a  forty 
per  cent  basis.  Consider  the  pack¬ 
ers,  who  during  the  hearings  in  Wash¬ 
ington  on  anti-trust  legislation  spent 
thousands  on  educational  advertising, 
hut  who  now  find  that  all  that  is  quite 
unnecessary  because  their  publicity  ex¬ 
pert  achieves  the  same  object  in  month¬ 
ly  or  fortnightly  or  weekly  statements. 

Perhaps  the  most  pernicious  offender 
is  the  automobile  industry.  By  some 


unknown  process  of  reasoning  they  have 
established  the  precedent  that  paid  ad¬ 
vertising  commands  an  equal  amount, 
more  or  less,  of  free  publicity.  The 
automobile  section  is  high  treason  in 
these  days  of  white  paper  shortage. 

There  is  no  reason  why  the  automo¬ 
bile  industry  carmot  proclaim  the  su¬ 
periorities  of  its  respective  products  in 
paid  advertising  space  the  same  as  other 
commodities,  but  yet  the  intangible 
precedent  is  there  and  publicity  con¬ 
tinues  in  a  time  when  the  waste  of  that 
amount  of  paper  is  only  short  of  the 
criminal. 

This  is  merely  scraping  the  surface 
of  an  abuse  that  is  depriving  news¬ 
paper  proprietors  of  money  urgently 
needed  in  the  development  of  their  prop¬ 
erties. 

Government  at  Fault 

It  is  not  the  idle  talk  of  radicals 
that  the  American  press  is  subsidized. 
The  United  States  Government,  with 
its  publicity  propaganda,  is  not  one 
iota  less  powerful  than  that  same 
propaganda  organization  that  warped 
the  judgment  and  misguided  the  peo¬ 
ples  of  the  German  Empire  in  the  years 
before  the  war.  It  was  developed  to 
the  nth  power  during  the  war  and 
every  department,  every  bureau,  every 
independent  organization  maintaining 
headquarters  in  the  National  Capitol, 
and  even  individuals,  have  their  pub- 


PRESS  AGENTS  IN  YOUR  TOWN  ! 

LET  OTHER  PUBLISHERS  KNOW  ABOUT  THEM  AND  THEIR 
METHODS  THROUGH  THE  COLUMNS  OF 
EDITOR  AND  PUBLISHER 

What  are  you  doing  to  combat  their  efforts  to  grab  your  space? 

Do  you  print  handouts  without  verifying  statements  of  fact? 
How  much  do  they  cost  you  weekly  in  labor  and  space? 

How  many  times  have  they  gotten  you  into  trouble  with  your  readers? 
How  much  white  paper  do  you  estimate  they  waste  monthly  in  their 
efforts  to  put  somethitig  over  on  you. 

What  agencies  are  the  greatest  offenders?  Which  Jie  the  most? 

What  do  you  think  of  press  agenting — space  grabbing — in  general? 

This  is  a  double-barreled  problem — 

NEWSPRINT  AND  HONEST  OPINION 

ARE  INVOLVED 

WRITE  TODAY— EDITOR  AND  PUBLISHER. 


licity  representatives  educating  “public 
thought”  as  they  desire. 

Only  Congress  is  uncontaminated  and 
even  there  the  “prepared  statement”  is 
not  unknown.  All  over  the  country, 
corporations  and  organizations  dissem¬ 
inate  their  news — according  to  the  way 
they  believe  the  public  should  be  “edu¬ 
cated.” 

It  is  nothing  constructive  to  point 
out  these  evils — publishers  and  editors 
know  these  things  in  a  general,  intan¬ 
gible  way.  They  cannot  be  fought  sin¬ 
gle-handed.  War,  we  have  learned,  is 
nothing  more  than  organization.  And 
the  best  organization  wins. 

General  Policy  Needed 

Specifically,  acknowledging  that  these 
conditions  prevail,  publishers  and  edi¬ 
tors  must  unite  on  a  general  policy  and 
they  must  stand  together  to  win.  Th* 
material  problem  and  the  revenue  prob¬ 
lem  will  take  care  of  themselves  if 
energies  are  directed  at  the  vulnerable 
point — the  “propaganda”  itself. 

The  “publicity  profession”  is  en¬ 
trenched.  It  will  be  a  hard  fought 
battle.  .A  gap  in  the  line  must  be 
closed.  And  it  should  be  done  at  the 
expense  of  the  deserter.  It  may  mean 
a  temporary  loss  in  advertising;  it  may 
mean,  more  distasteful  than  that,  a  one¬ 
sided  story,  it  may  mean  extra  re¬ 
porters. 

It  entails  absolute  and  positive  re¬ 
fusal  of  “prepared”  news  in  all  its  vari¬ 
ations.  If  the  railroad  president  is  too 
busy  to  see  the  reporters,  his  statement 
must  be  refused.  If  the  corporation 
head  can’t  see  the  reporters,  his  side  of 
the  strike  must  go  unprinted.  If  the 
Princess  Radishofsky  is  speaking  for 
the  Society  for  Russian  Suppressed 
Peoples,  she  must  get  her  rating  on 
where  the  money  is  going  before  the 
pitiful  story  of  the  starving  mothers  and 
babies  can  find  a  place  in  the  paper. 

A  central  organization  should  be  es¬ 
tablished  where  publicity  men  and  their 
organizations  may  be  investigated.  Cer¬ 
tain  of  them  are  worthy  of  support — 
perhaps.  .A  board  should  pass  oi\  these 
claims.  A  forfeiture  fee  should  be 
posted  by  every  publisher  joining  the 
fight  and  if  advertising  pressure  is  great 
his  loss  should  be  sufficiently  large  to 
cause  him  to  pause  and  reflect  before 
deserting  the  fight. 

The  brunt  of  such  a  battle  will  fall 
on  the  publisher,  but  the  editors,  copy- 
readers  and  reporters  must  be  the  sen¬ 
tinels.  Every  item  must  be  scrutinized 
and  carefully  investigated  and  regarded 


as  is  the  brazen  multigraphed  copy  re¬ 
ceived  in  the  mails.  It  must  be  remem¬ 
bered  that  publicity  is  dangerous  only 
if  it  has  the  element  of  news.  That  is 
what  will  require  the  eternal  vigilance, 
for  the  news  must  be  sacrificed  if  the 
clement  of  publicity  or  “prepared  story” 
is  there. 

United,  the  publishers  will  win  on 
this  issue.  Divided,  they  will  fail.  But 
the  fact  remains  that  every  day  of  de¬ 
lay  in  organizing  for  the  battle  sees  the 
enemy  entrenched  more  firmly. 

Cancer,  by  its  very  nature,  saps  the 
vitality  more  each  day.  The  time  to 
cut  it  out  and  wipe  it  out  forever  is 
now. 


Tainted  News— The  Thief  of  Newspaper  Space 


THE  DAILY  TIMES  HERALD 
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THE  LATEST  NEWS 


The  ONLY  Paper  in  DaUaa  «itli  Ihe  Day  ASSOCIATED  PRESS  News  Service. 
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Wata  URDWOOD  LUMBERMEN  SENATE  ^ 
Ni^asv'  jjKY  4|||Y  violation  RESERVK,„bi 
OF  ANTITRUST  LAWSTO  PEAI((  yorfe 


!S  New’ 

e  Huw* 


WANT  STATE  BODY’S 
AID  IN  OREGON 


ONE  WITNESS 
DELAYS  TRIAL 
OF  FOUR  CASES 


^oatiway 


•rsrffCms  NOT 
LIABLE  TO  TAX 


WOULD  EXCLUDE  PRESS  of,  any  testimony  given  in  open  com 

n  A  m  ■  a  whether  this  testimony  he  true  or  fak 

r*  KUIVl  1  AKLl Ali^talN  1  under  a  ruling  of  Judge  Oscar  C.  T;' 

-  rison  of  the  Circuit  Court  in  a  libel  sr 

Ottawa  Legiilatort  Want  Lobbies  Kept  of  Henry  J.  Earnest  against  the  Chicap 
“Sacred”  by  Barring  Reporters—  Tribune. 

Politicians  Favor  Idea  But  .  Ju'lfe  Torrison  held  that  a  Dewspq. 

,  j  is  entitled  to  publish  such  testinxi! 

aven  t  Acted  of 

(By  Telegraph  to  Kditop  &  PenLisiiER)  person  injured  by  the  testimony  has  ■ 
Ottawa,  Ont.,  Mar.  16. — The  exclu-  bearing  whatever  on  any  action  for 
sion  of  newspapermen  from  the  lobbies  brought  by  that  person  against  Ik 
of  Parliament  was  discussed  at  a  private  newspaper  because  of  its  publicatim 
session  of  the  House  of  Commons  yes-  - 

terdav,  but  no  decision  was  reached.  u/  u  n  u  ..  d 

,  r,,  ,  ,  ,  ■  ,  Would  Bar  Hearst  Papers 

Speaker  Rhodes  urged  that  the  side 

lobbies  adjoining  the  Commons  Chamber  Telegraph  to  Editor  &  Pi-BLisHn) 

be  preserved  as  a  sort  of  sacred  j^round,  Ottawa,  Ont.,  Mar.  12.— \  eteraai 
not  to  be  profaned  bv  iournalists’  vul-  p*'83t»^ations  in  several  C  aiiadian  cite 
gar  tread.  Sir  George' Foster  and  Oppo-  ^^ve  adopted  resolutions  petitioning  tk 
sition  Leader  King  gladlv  acquiesced,  Roternment  to  prohibit  the  entrance  ®f 
and  even  the  super  Democrat  farmers  Canada  of  the  Hearst  publications  oi 
joined  the  chorus  for  exclusion.  ^hat  they  are  endeavonM 

If  Parliament  decides  to  ban  press  gal-  ^  up  strife  between  the  Init 

lery  men  from  the  lobbies,  it  will  be  states  and  Great  Britain. 
ver\-  difficult  for  correspondents  to  keep  .  .  '  several  cases  news-dealers  in 
their  papers  and  the  country  informed  "ties  where  such  action  has  been  tata 
as  to  what  is  taking  place  in  Parlia-  jl®'  ®  sell  any  Hearst  pa 

ment.  Exclusion  from  these  two  main  I'cattons.  Some  of  the  cities  in  quesW 
lobbies  will  make  communication  with  ^'"Kston  and  ^aut 

ministers  and  members  practically  im-  ^arie,  Ontario, 
pos.sihle  when  the  House  is  in  session.  - — 


HELP  EMPLOYES  TO  BUILD 


Dallas  and  Galveston  Publishers  Form 

Home  and  Loan  Association 

(Special  to  Editor  &  Pcrlishex) 

Daixas,  Tex. — Employes  of  the  Morn¬ 
ing  News,  Galveston  Daily  News, 

Dallas  Journal,  Dallas  and  Galveston 
Semi-Weekly  Farm  Xews,  have  organ¬ 
ized  the  News-Journal  Employes’  Build¬ 
ing  and  Loan  .\ssociation.  incorporated 
in  Texas  to  make  loans  to  members  for 
building  or  acquiring  homes,  and  to  af¬ 
ford  a  safe  and  conservative  investment 
for  employes.  A.  H.  Belo  &  Co.,  pub¬ 
lishers,  agree  to  finance  up  to  60  per  cent 
of  the  loans  made,  if  the  employes  will 
invest  sufficiently  to  care  for  the  other 
40  per  cent. 

Loans  will  lie  made  on  the  amortiza¬ 
tion  plan,  to  be  discharged  in  ten  years, 
on  thf  basis  of  stock  purchased,  each 
share  having  a  value  of  $2(X)  and  being 
discharged  or  fully  paid  out  in  ten  years 
at  the  rate  of  $1  a  month.  Members 
having  money  to  invest  can  buy  their 
stock  outright  and  begin  receiving  in¬ 
terest  from  the  start.  Loans  will  be  Ontario  Papers  Raise  Rates 

made  to  members  at  6'<  to  7  per  cent,  Toronto. — The  London  .\dvertiser  and 
and  interest  of  6  per  cent  will  be  paid  the  London  Free  Press  have  raised  their 
on  money  invested  in  the  association,  .street  price  from  2  to  3  cents  per  copy. 
Officers  and  directors  chosen  by  the  em-  The  mail  edition  is  now  $5  per  annum 
ployes  to  serve  without  compensation,  and  the  delivery  price  $7.S0  per  annum. 


PROVINCES  CONTRIBUTE  $50,000 


Bank  Must  Pay  Anderson 

ANTA,  Ga. — The  Supreme  Coon 


ALL  TESTIMONY  PRIVILEGED 
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ip  TAX  IS  PROPOSED 
TO  SAVE  PAPER 

nUtiva  Thompson  Introduces  i 
Measure — Move  to  Raise 

Free  Import  Price  to  10 
Cents  a  Pound 

(By  Ttlegrafh  to  Editor  &  Publisher) 
Washington,  D.  C.,  March  19— The 
nesrest  plan  to  bring  about  Congressional 
Intervention  in  the  newsprint  shortage 
liwition  is  a  bill  introduced  by  Repre- 
itstive  Charles  J.  Thompson  of  Ohio, 
blisher  of  the  Defiance  Express,  which 
already  pending  before  the  Ways  and 
Means  Committee  of  the  House,  provid¬ 
ing  for  a  tax  of  10  per  cent  of  the 
amount  paid  by  advertisers  buying  space 
in  newspapers,  books  and  magazines,  to 
It  paid  by  the  advertisers  to  the  pub¬ 
lishers  on  basis  of  the  “amount  usually 
charged  for  such  advertising.” 

The  title  of  the  bill  slates  its  purpose 
as  being  that  of  “increasing  the  revenues 
of  the  United  States  and  conserving  the 
supply  of  newsprint,”  but  Mr.  Thompson 
said  he  was  unable  to  give  estimates  of 
the  amount  of  money  that  might  be 
raised  or  newsprint  saved  should  his 
bill  be  enacted.  The  bill  exempts  publi¬ 
cations  with  a  circulation  of  less  than 
3,000  and  would  not  apply  to  classified 
advertisements.  A  tax  of  15  per  cent  on 
all  other  forms  of  advertising  than 
newspaper,  book  and  magazine  is  pro¬ 
posed.  The  publishers  would  be  obliged 
to  collect  the  tax  and  make  monthly 
returns  to  the  government. 

Hull  Bill  Before  Houae 

Representative  Cordelle  Hull  of  Ten¬ 
nessee.  has  introduced  a  bill  in  the 
House  providing  that  for  the  next  two 
years  newsprint  paper  valued  at  10  cents 
per  pound  and  under  shall  be  allowed 
duty-free  import  into  the  United  States. 
The  present  duty-free  price  limit  is  five 
cents.  The  market  prices  of  foreign- 
made  newsprint  are  advancing  to  such 
an  extent,  according  to  Mr.  Hull,  that 
they  arc  likely  to  go  over  the  5-cent 
maximum  at  any  time  and  unless  pro¬ 
vision  is  made  for  such  a  situation  .Am- 
erican  newspapers  will  be  subjected  to 
an  import  tax  of  12  per  cent  on  every 
pound  of  newsprint  they  bring  into  this 
country  from  Canada  or  elsewhere. 

The  House  Committee  on  Foreign 
.\ffairs  announced  again  this  week  that 
the  Underwood  bill,  which  has  been 
passed  by  the  Senate,  providing  for  the 
appointment  of  a  commission  to  treat 
with  Canada  for  the  release  of  .\m- 
erican-owned  pulp  wood,  will  be  allowed 
to  die  in  committee  unless  enough  inter¬ 
est  is  shown  in  the  measure  to  warrant 
bringing  it  out  for  a  hearing.  .As  Eoitor 
IPiBLiSHKR  stated  last  week,  quick  ac¬ 
tion  on  the  part  of  publishers  and  others 
interested  is  urgent  if  the  Underwood 
bill  is  to  go  any  further. 

The  current  bulletin  of  the  .\merican 
Newspaper  Publishers’  .\ssociation  urges 
til  newspaper  publishers  to  comply  at 
once  with  the  request  of  Chairman 
Steenerson  of  the  House  Ways  and 
Means  Committee  to  furnish  him  with 
t  statement  of  their  newsprint  consump¬ 
tion  for  the  four  months’  period  etiding 
March  1,  1919,  atid  their  tonnage  for 
the  corresponding  months  ending  March 
1. 1920. 

N.  Y.  Printers  Want  $63  to  $75 

As  was  predicted  by  EniTOR  &  Pub- 
tiSHER  last  week.  Typographical  Union 
•'0.  6  has  decided  to  make  a  demand 
on  New  York  newspaper  publishers  for 
creased  wages  averaging  more  than 
^  per  week.  The  printers  want  $63 
Of  day,  $69  for  night  work  and  $75 


for  the  third  or  “lobster”  shift.  A  scale 
conference  will  be  held  between  repre¬ 
sentatives  of  the  Publishers’  Association 
and  “Big  6”  within  a  few  days.  It  is 
expected  that  the  wage  differences  be¬ 
tween  the  pressmen’s  union  and  the 
New  York  newspapers  will  be  settled 
before  another  week  rolls  by.  The 
pressmen  have  been  talking  of  a  $15  a 
week  increase,  but  the  basis  of  settle¬ 
ment  is  still  in  doubt. 

I.  A.  B.  Sidestep!  Chicago  Issue 

Indianapolis,  Ind. — The  International 
.'Arbitration  Board  has  referred  back  to 
local  arbitration  the  wage  demand  of  the 
Chicago  newspaper  printers,  which  had 
been  taken  before  it  for  decision.  The 
printers  ask  $55.10  for  day  work;  $58.60 
nights,  and  a  44-hour  week. 

AMERICAN  AD  AGENCY  IN  JAPAN 

Pioneer  Firm  Headed  by  R.  O.  Mathe- 
son  imd  S.  Sheba 

(Spreial  to  Editor  &  Publisher) 

Tokyo,  Japan. — ^An  American-Japan- 
ese  advertising  agency  to  introduce 
American  advertising  methods  into  the 
Japanese  vernacular  press  has  been  in¬ 
corporated  here  by  Roderick  O.  Mathe- 
son,  who  resigns  as  news  editor  of  the 
Japan  Advertiser,  and  S.  Sheba,  for  a 
number  of  years  owner  of  Japanese 
dailies  in  the  Hawaiian  Islands  and  in¬ 
terested  in  one  of  the  leading  Japanese 
papers  of  San  Francisco.  Mr.  Matheson 
is  manager  of  the  new  firm,  which  is 
called  the  Pioneer  Advertising  Agency 
of  Japan. 

Mr.  Sheba  recently  toured  the  United 
States  as  a  member  of  the  Honorary 
Japanese  Commercial  Mission  sent  out 
by  the  Tokyo  Chamber  of  Commerce 
and  headed  by  R.  Yamashina,  vice- 
president  of  that  organization.  Before 
coming  to  Japan,  Mr.  Matheson  was 
for  nine  years  managing  editor  of  the 
Pacific  Commerce  Advertiser  of  Hono¬ 
lulu. 

Detroit  Wants  A.  B.  C.  Branch 

Detroit. — Lynn  B.  Dudley,  advertis¬ 
ing  manager  of  the  P'ederal  Motor 
Truck  Company,  has  been  elected  presi¬ 
dent  of  the  .Adcraft  Club,  to  succeed 


Davis  Arranging  A.  N.  P.  A. 

Luncheon 

Howard  Davis,  business  manager 
of  the  New  York  Tribune,  has  been 
selected  as  this  year’s  chairman  of 
the  A.  N.  P.  A.  convention  dinner 
committee.  A  luncheon  on  Thurs¬ 
day,  April  22,  is  being  planned  in¬ 
stead  of  the  customary  evening  ban¬ 
quet.  The  program  has  not  yet 
been  announced. 


Harvey  Campbell.  Joseph  B.  Mills, 
sales  manager  of  the  J.  L.  Hudson  Com¬ 
pany,  was  re-elected  vice-president. 
President  Campbell  in  his  retiring 
speech,  declared  there  was  great  need 
in  Detroit  for  a  local  branch  of  the 
Audit  Bureau  of  Circulations  the  volume 
of  business  here  making  one  necessary. 
The  club  now  has  280  members. 

“Drys”  Would  Oust  Editor-Mayor 

Parsons,  Kan. — Ouster  proceedings 
against  Mayor  P.  J.  Foley,  who  is  owner 
and  publisher  of  the  Daily  Republican, 
have  been  begun  by  Attorney  General 
Hopkins,  and  the  hearing  was  held  this 
week.  Decision  will  not  be  made,  prob¬ 
ably  for  some  time.  The  enforcement  of 
the  prohibition  laws  by  the  Mayor  did 
not  suit  the  Attorney  General,  who  con¬ 
tended  that  the  Mayor  should  have  re¬ 
ported  to  the  County  Attorney  those 
who  were  consistent  violators  of  the 
law  and  who  were  fined  by  the  police 
court. 

Press  Delays  New  Paper 

AVhite  Plains,  N.  Y. — The  new  daily 
paper  which  is  proposed  here  has  been 
unable  to  start,  owing  to  the  delay  in 
the  arrival  of  a  press.  The  publishers 
have  had  -a  carload  of  paper  in  stock 
for  some  weeks,  waiting  the  completion 
of  their  plant.  The  date  is  not,  as  yet, 
set  for  the  initial  issue. 

Bassett  Moves  Up 

Ottawa,  Ont. — John  Bassett,  who  has 
conducted  the  Ottawa  Bureau  of  the 
Montreal  Gazette  since  1911,  has  been 
made  a  vice-president  of  the  company, 
and  in  future  will  divide  his  time  be¬ 
tween  Montreal  and  the  capital. 


A.  T.  FULLER  MAY  BUY 
BOSTON  RECORD 

Massachusetts  Congressman  Is  Negoti¬ 
ating  for  Purchase  of  Paper  and 
Has  Offered  Franklin  K.  Lane 
the  Editorship 

(By  Telegraph  to  Editor  &  Publishes) 
Washington,  D.  C,  March  19. — Al- 
van  Tufts  Fuller  of  Malden,  Mas^., 
Republican  representative  in  Congress 
_  for  the  9th  Mas¬ 
sachusetts  D  i  s- 
trict,  is  negoti- 
a  t  i  n  g  for  the 
purchase  of  the 
Boston  Record, 
Editor  &  Pub¬ 
lisher’s  corres¬ 
pondent  learned 
definitely  today. 
Mr.  Fuller  has 
offered  the  edi¬ 
torship  to  Frank- 

.  „  „  ,  lin  K.  Lane,  who 

Franklin  K.  Lane 

as  Secretary  of 
the  Interior  in  President  Wilson’s 
Cabinet.  Mr.  Fuller  is  owner  of  the 
Packard  Motor  Car  Company  of  Boston 
and  a  prominent  merchant  of  that  city. 
Mr.  Lane  is  a  former  part  owner  and 
editor  of  the  Tacoma  (Wash.)  Daily 
News  and  since  he  first  announced  his 
intention  of  leaving  politics  there  have 
been  reports  that  he  intended  re-entering 
newspaper  work. 

The  Boston  Record  is  an  evening.  Re¬ 
publican,  paper  established  in  1894.  Its 
present  owner  is  the  Boston  Record 
Company,  which  acquired  control  in 
.August,  1918.  M.  Douglas  Flattery, 
managing  director  of  the  Loew  Theatre 
Company,  chairman  of  the  old  Colony 
Woolen  Company  and  director  of  nu¬ 
merous  other  companies,  is  president, 
with  Thomas  E.  Fiaton,  treasurer  of  the 
Old  Colony  Woolen  Company  and  an 
officer  of  the  New  England  Trust  Com¬ 
pany,  treasurer.  Earl  C.  Deland  is  pub¬ 
lisher;  Edward  E.  Whiting  editor;  John 
Wallace  managing  editor,  and  Carl  A. 
•  Barrett  general  manager. 


Percentage  of  Advertising  to  Sales 
No  Greater  Today  Than  in 
Normal  Years 

64 HERE  seems  to  be  a  notion  somehat  prevalent  that  the  main 
reason  for  the  enormous  volume  of  advertising  today  is  the  desire 
of  manufacturers  to  evade  excess  profit  taxes,”  said  AV’illiam  A. 
Thomson,  director  of  the  Bureau  of  .Advertising,  .American  Newspaper 
Publishers  .Association,  speaking  at  a  recent  luncheon  of  the  Chicago  Asso¬ 
ciation  of  Commerce.  “It  is  a  reason  that  rolls  easily  off  the  lips  of 
uninformed  persons,  but  it  seems  to  me  to  be  a 
very  unfair  and  untruthful  characterization  of  the 
situation.  Everyone  knows  that  there  was  a  large 
loss  in  good  will  during  the  war  by  manufacturers 
selling  trade-marked  products.  War  needs  to<^ 
out  of  the  market  so  many  of  these  well-known 
articles  that  the  consumer  momentarily  forgot  them 
or  ceased  to  ask  for  them  because  of  the  shortage, 
and  the  demand  that  was  formerly  filled  by  the 
advertised  lines  was  eagerly  met  by  manufacturers 
whose  goods  were  not  so  well  known. 

“With  the  close  of  the  war  manufacturers  of 
advertised  brands  who  were  relieved  of  the  neces¬ 
sity  of  supplying  war  needs  were  very  prompt  to 
jump  into  the  field  with  intensive  advertising  cam- 
w  A  T  MsoN  paigns  in  an  effort  to  get  back  this  lost  good  will. 

■  In  addition  to  this,  war  prosperity  had  brought 

about  a  re-distribution  of  wealth  and  buying  power 
and  enterprising  manufacturers  were  naturally  anxious  to  push  their  prod¬ 
ucts  against  th^se  great  opportunities  for  sale.  Furthermore,  the  per¬ 
centage  of  advertising  to  sales  today  is  not  abnormal,  not  alone  because  of 
the  big  volume  of  sales,  but  because  the  cost  of  products  has  increased  so 
much  more  greatly  than  the  cost  of  the  advertising.  I  doubt  very  much 
that  the  percentage  of  advertising  to  sales  is  any  greater  or  even  as  great 
as  it  was  in  normal  years.” 


Hearst  Magaiine  Men  Meet 

The  International  Magazine  Com¬ 
pany’s  sales  division  held  its  second  an¬ 
nual  convention  at  the  Hotel  Pennsyl¬ 
vania,  New  York,  on  March  16,  the 
meeting  opening  with  a  testimonial 
dinner  to  the  traveling  representatives 
and  district  sales  managers.  Among  those 
in  attendance  were  P.  H.  Nystrom,  sales 
manager  International  Magazine  Com¬ 
pany;  E.  E.  Zoty,  Atlanta;  M.  G.  Sulli¬ 
van,  Boston;  J.  A.  O’Connoj,  Los  An¬ 
geles;  B.  H.  Totzek,  San  Francisco: 
Glenn  Johnston,  New  York ;  J.  N. 
Eisenlord,  and  W.  R.  Brown,  Chicago ; 
K.  V.  Krembs,  Toronto;  T.  J.  Dowling, 
New  York,  and  others. 

Weber  Loaned  Revenue  Man  $500 

J.  A.  Weber,  secretary  of  the  Pic¬ 
torial  Review  Company,  at  his  trial  in 
the  United  States  District  Court  of 
New  York  for  bribery,  testified  this 
week  that  he  loaned  $500  to  Internal 
Revenue  Agent  Nathaniel  W.  Gropper, 
who,  Mr.  Weber  alleges,  threatened  to 
turn  in  reports  that  would  make  diffi¬ 
culty  for  the  Pictorial  Review  Com¬ 
pany  if  the  loan  was  not  forthcoming. 

Evening  Sun  Is  Thirty-Three 

The  New  York  Evening  Sun  on 
March  17  celebrated  the  thirty-third  an¬ 
niversary  of  its  foundation  by  Charles 
.A.  Dana,  with  William  M.  Laffan  as 
editorial  writer  and  Amos  J.  Cummings 
as  managing  editor. 
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NAVAL  RADIO  NEWS  IS 
OPPOSED  IN  HOUSE 


STRONG  TRIPLE  OWNERSHIP  IN  BEAUMONT 


Bill,  Already  Passed  by  Senate,  Is 
Meeting  Resistance  from  Commercial 
Firms,  on  Basis  of 
Fair  Rates 


(Bv  Tclcgral’h  to  Editos  &  Publisher) 

Washington,  D.  C.,  March  1/. — Op- 
pbsition  to  the  joint  resolution  author¬ 
izing  the  Secretary  of  the  Navy  to  per¬ 
mit  the  use  of  high  power  radio  stations 
for  the  transmission  and  reception  of 
commercial  and  press  messages  on  the 
ground  that  it  would  interfere  with  pri¬ 
vate  business,  makes  the  action  of  the 
House  Committee  on  Merchant  Marine 
and  Fisheries  on  the  measure  doubtful. 

The  final  hearing  on  the  measure, 
which  has  already  passed  the  Senate, 
was  held  Friday  when  Melville  Stone, 
president  of  the  Associated  Press,  was 
the  leading  witness.  The  committee  ex¬ 
pected  to  decide  later  whether  or  not  to 
report  favorably  on  the  resolution. 

The  resolution  provides  that  the  Sec¬ 
retary  of  the  Navy  shall  permit  tne  use 
of  radio  stations  under  the  control  of 
the  Navy  Department  for  the  transmis¬ 
sion  and  receipt  of  commercial  mes¬ 
sages  between  ship  and  shore  tor  the 
benefit  of  the  general  public,  it  pro¬ 
vides  that  rates  not  less  than  the  cost  of 
service  to  the  Navy  Department  shall 
be  charged. 

The  provision  in  the  resolution  au¬ 
thorizing  the  transmission  of  such  mes¬ 
sages  between  high  power  radio 
stations  is  subject  to  the  condition  that 
commercial  messages  shall  not  be  han¬ 
dled  when  an  American  radio  com¬ 
pany  is  prepared  to  take  over  this 
work. 

It  does  not,  however,  make  press  mes¬ 
sages  subject  to  this  condition.  The 
opposition  to  the  measure  by  commer¬ 
cial  radio  companies  has  been  centered 
on  the  provision  that  the  Navy  De¬ 
partment  shall  charge  such  rates  as  are 
necessary  to  meet  the  cost  of  transmit¬ 
ting  the  messages. 


CORN  BELT  PRESS  ORGANIZING 


GOVERNOR  W.  P.  HOBBY 


lUinoU  Axociations  Move  to  Join  New 
Inter-State  Body 

.  Springfield,  Ill. — The  Com  Belt  Press 
Association,  dedicated  to  the  bringing 
about  of  greater  co-operation  among 
newspaper  men  of  the  smaller  towns,  has 
been  launched  in  Illinois.  At  the  organ¬ 
ization  meeting  in  Decatur  last  week. 
Lon  Martin,  editor  of  the  Taylorville 
Courier,  elected  president.  Regular 
meetings  are  to  be  held  the  second  Sat¬ 
urday  of  each  month  in  Decatur. 

Representatives  of  the  Eastern  Il¬ 
linois  and  Central  Illinois  Press  Asso¬ 
ciations  were  present  and  suggested 
uniting  the  three  organizations.  This 
will  be  considered  at  the  next  meeting. 

Other  officers  arc:  Vice-president,  J. 
E.  Sigler,  Moroa  News-Times ;  secre¬ 
tary,  R.  R.  Lane,  Bement  Register; 
treasurer,  Frank  Trainer,  Blue  Mound 
Leader ;  executive  committee — E.  L. 
Foster,  Kenney ;  Grant  Huntoon,  Ar- 
genta :  G.  C.  C.  Hines,  Hammond,  Ill. 
L.  E.  Jordan.  Pana;  Fred  Fear,  Paris. 


tyiHE  recent  announcement  in  Editor  & 

Publisher  that  James  L.  Mapes,  for 
many  years  business  manager  of  the 
Beaumont  (Tex.)  Enterprise,  had  pur¬ 
chased  the  holdings  in  that  publication 
of  Walter  J.  Crawford,  Bernard  Deutser 
and  Paul  A.  Heisig,  who  had  been  finan¬ 
cially  interested  in  the  paper  for  many 
years,  has  proved  of  wide  and  popular 
trade  interest. 

The  Enterprise  is  now  owned  solely 
by  William  P.  Hobby,  governor  of 
Texas;  Mr.  Mapes,  and  Edwin  Hobby, 
prominent  Dallas  bankers.  Governor 
Hobby  becomes  publisher,  Mr.  Mapes 
associate  publisher  and  general  man¬ 
ager,  and  Alfred  Jones,  editor. 

Mr.  Mapes  has  been  associated  with 
the  Enterprise  for  the  last  twelve  years, 
during  which  time  he  has  occupied  every 
desk  in  the  business  office  of  the  paper. 
He  is  a  member  of  the  board  of  direc¬ 
tors  of  the  Southern  Newspaper  Pub¬ 


lishers’  Association  and  enjoys  a  wide 
acquaintance  throughout  the  South. 

Since  his  entry  into  Texas  politics  sev¬ 
eral  years  ago.  Governor  Hobby  has  not 
been  actively  identified  with  the  paper, 
although  he  keeps  in  close  touch  with 
matters  affecting  the  welfare  of  the  pub¬ 
lication.  Mr.  Hobby  was  elected  gov¬ 
ernor  of  Texas  before  he  turned  forty, 
being  the  youngest  chief  executive  in  the 
history  of  the  State.  Prior  to  obtaining 
proprietary  interest  in  the  Enterprise  a 
dozen  years  ago,  Mr.  Hobby  was  man¬ 
aging  editor  of  the  Houston  Post,  being 
associated  with  that  publication  for  sev¬ 
eral  years. 

.■Mfred  Jones  has  been  managing  edi¬ 
tor  of  the  Enterprise  for  the  last  five 
years,  going  to  Beaumont  from  Hous¬ 
ton,  where  for  three  years  he  was  on 
the  staff  of  the  Houston  Chronicle. 
Prior  to  that  time,  he  was  located  in 
Kansas  City. 


Manitoba  Students  Plan  Daily 

Winnipeg. — Students  of  the  Univer¬ 
sity  of  Manitoba,  who  are  now  issuing 
a  weekly  newspaper  devoted  to  college 
news,  have  hopes  of  starting  a  daily  next 
year. 


Change  of  Ownership 

Snyder,  Tex. — J.  P.  Chambliss  has 
sold  controlling  interest  in  the  Snyder 
Signal  to  W.  M.  Curry. 


J.  L.  MAPES 


UNION  WINS  PAY  Rakp 
FOR  ENGLISH  WRITERS 

N.  V.  J.  Gains  Prestige  With  PuW^ 
ers — Aldwych  Cluh  Honors  Lord 
Riddell — Co-operative  Labor 
Daily  Starts 

By  Herbert  C.  Ridolt 
London  Editor,  Editor  &  Publishes 
(Special  to  Editor  &  Publisher) 
npHE  .■\ldwych  Club  of  London  is  tkt 
premier  advertising  men’s  club  oi 
Great  Britain.  It  has  probably  done 
more  to  foster  the  good-fellowship  ftti. 
ing  between  advertising  men  in  London 
than  any  other  known  factor.  It  is  one 
of  the  brightest  and  best-organized  in¬ 
stitutions  we  have.  Its  presidents  have 
been  and  are  men  of  eminence  in  adver¬ 
tising  or  publishing— the  present  holder 
of  the  office  being  Sir  Arthur  Pearson 
The  moving  spirit  is.  perhaps,  Ware- 
ham  Smith,  advertisement  director  oi 
Lord  Northcliffe’s  Carmelite  House 
newspapers,  and  it  is  largely  due  to  hi> 
initiative  that  either  some  notability  is 
induced  to  promulgate  some  vital  an¬ 
nouncement  at  the  club  dinners  or  that 
those  functions  are  streaked  with  some 
original  features. 

Thus  eminent  statesmen  have  orated, 
while  a  recent  ladies’  night  produced 
a  novel  entertainment  in  the  form  of 
a  dress  parade  of  costly  gowns  from 
the  house  of  Lucile,  Ltd., — one  of  the 
most  e.xclusive  of  fashion  creators. 

The  month  the  Aldwych  Club  elected 
to  pay  honor  to  two  past  presidents, 
Lord  Riddell  and  Lord  .^shfield,  to  cele¬ 
brate  their  elevation  to  the  peerage. 
The  evening  was  set  aside  for  a  roast 
of  the  two  guests,  and  none  enjoyed 
more  than  the  victim  himself  the  slrit 
upon  his  story-telling  gift  in  the  form 
of  a  bogus  press-cutting  of  his  “best 
story”  alleged  to  have  been  sub-edited 
by  a  religious  publication,  the  net  re¬ 
sult  being  the  appearance  of  the  words 
‘‘There  was  a  young — .”  His  ardor  for 
golf  was  hit  off  by  the  appearance  oi 
a  vociferous  deputation  claiming  to  have 
come  from  Lord  Riddell’s  favorite  goli- 
course  to  demand  the  redress  of  sev¬ 
eral  farcical  grievances.  .\  felicitous 
note  was  struck  by  the  presentation  of 
a  miniature  silver-mounted  golf  club  to 
Lord  Riddell  as  a  souvenir  of  the  oc¬ 
casion. 

The  evening  was  one  of  sheer  delight 
for  Lord  Riddell  related  some  of  his 
unexpurgated  yarns  of  the  Peace  Cou- 
ference  and  its  personalities.  But  mor 
of  all  it  was  a  revelation  of  the  affec¬ 
tionate  regard  in  which  Lord  Riddell 
and  his  paper,  the  News  of  the  W’orld. 
are  held  by  advertisers  and  publishers 
alike. 


Atlas  Griddle  on  April  1 

Chicaco. — The  .4tlas  Club  will  hold 
its  annual  griddle  on  .\pril  1  in  the  gold 
room  of  the  Congress  Hotel,  including 
a  minstrel  show,  with  a  second  par*-* 
burlesque  entitled  ‘‘The  Fatherless  .Ac¬ 
count.”  The  proceeds  go  to  the  Of 
The  Street  Club  of  Chicago,  a  club  for 
children  which  has  been  supported  for 
several  years  by  the  advertising  fim 
The  Griddle  is  being  handled  by  How¬ 
ard  E.  Patterson,  general  manager  of  th« 
Warner-Patterson  Company. 


Drop  Scientist  Publications 

Ten  out  of  fourteen  Christian  Science 
Churches  in  Greater  New  Vork  haw 
voted  to  suspend  the  purchase  and  sak 
of  the  periodicals  published  1^ 
Christian  Science  Publishing 
until  its  trustees  shall  again 
the  furisdiction  of  the  Mother  Ch®™- 
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progress  is  ever  a  telling  appeal 

IN  INDUSTRIAL  ADVERTISING 

Copy  Wins  Reader  Co-operation  and  Sales  When  It  Fires 
Pride  and  Imagination  of  Consumer  By  Story 
of  Something  Well  Done 

By  FRANK  H.  WILLIAMS 


Fiank  H.  Williams 


An  advertisement  which  fires  a  read¬ 
er’s  imagination  or  arouses  his  pride 
secures  the  reader’s  enthusiastic  interest. 
.And,  if  the  fire  is  hot  enough  or  the 
reader’s  pride  is 
strong  enough, 
the  advertise¬ 
ment  will  also  se¬ 
cure  the  reader’s 
enthusiastic  co¬ 
operation. 

Progress  a  s 
the  principal  ap¬ 
peal  in  an  adver¬ 
tisement  is  able 
to  do  that  very 
thing. 

Progress  means  the  accomplishment 
of  some  definite  thing.  It  means 
getting  somewhere,  doing  something. 
.And  getting  somewhere  and  doing 
something  are  goals  that  every  alert, 
energetic  American  is — almost  without 
exception— striving  for.  It  arouses  the 
pride  of  an  American  to  make  progress, 
it  fires  his  imagination  to  speculate  on 
what  effect  his  accomplishments  may- 
have  on  others  or  to  speculate  on  what 
he  may  still  achieve. 

While  a  man’s  pride  is  strongest  and 
his  imagination  warmest  when  it  is  his 
immediate  family  or  himself  that  is  af¬ 
fected.  his  pride  and  imagination  also 
work  overtime  when  it  is  America  that 
is  doing  something  and  getting  some¬ 
where  or  when  it  is  an  industry  with 
which  he  has  relations  through  the  pur¬ 
chase  of  their  product  or  through  the 
use  of  similar  products  which  he  might 
purchase  from  that  industry,  which  is 
making  real  progress. 

Pride  in  Progretc 

All  automobile  owners  take  pride  in 
the  tremendous  progress  made  by  that 
industry.  It  fires  their  imagination  to 
speculate  on  the  number  of  cars  there 
will  be  in  use  a  year  from  now  or  five 
or  ten  years  from  now.  It  arouses  their 
pride  and  fires  their  imagination  to  learn, 
through  the  Firestone  advertising,  that 
Firestone  has  just  erected  a  big  new 
building  in  which  one  size  of  tire  alone 
will  be  manufactured.  It  makes  no  dif¬ 
ference  to  the  auto  owner  whether  he 
is  using  some  other  brand  of  tires  than 
Firestone.  The  fact  that  he  is  an  autoist 
is  enough.  He  takes  a  deep  interest  in 
the  Firestone  progress  and  talks  about 
It.  The  advertisement  of  this  progress 
makes  a  very  deep  impression  on  him 
and,  eventually,  may  lead  him  to  buy 
Firestone  tires. 

The  advertisement  arouses  the  pride 
and  fires  the  imagination  of  Americans 
who  are  not  autoists,  also.  The  advance 
made  by  the  Firestone  company  is  taken 
by  them  as  another  evidence  that  Amer¬ 
ica  IS  pushing  ahead,  making  progress  as 
no  other  nation  in  the  world  makes  it. 
And,  feeing  this  way  about  it,  the  read¬ 
ers  who  are  not  autoists  nevertheless 
tike  a  distinct  pride  in  this  evidence  of 
American  progress. 

The  same  things  hold  true  when  the 
Maxwell  Motor  Company  calls  attention 
to  its  size  in  an  advertisement.  Autoists 
»nd  non-autoists  alike  are  interested  in 
these  particulars  regarding  the  size  and 
progress  made  by  the  company:  “12,000 
men,  8  great  plants  and  a  capital  of  $36,- 
TO.OOO  are  making  your  Maxwell.” 


It  is  certainly  good  advertising  to  ap¬ 
peal  to  the  pride  and  imagination  of  the 
whole  mass  of  readers  in  the  manner  in 
which  these  two  concerns  have  done  it. 
And  it  is  good  advertising  to  combine  the 
appeal  to  pride  and  imagination  in  one 
illustration  the  way  the  Sta-So  Milling 
Company  does  in  one  of  its  advertise¬ 
ments  for  Sta-So  roof  surface.  In  this 
advertisement  there  appears  a  picture  of 
the  earth  with  a  girdle  running  around 
it  on  which  appear  numbers  of  homes, 
churches,  factories  and  office  buildings. 
Under  the  illustration  appears  the  cap¬ 
tion  :  “Enough  Sta-So  to  Girdle  the 
Globe.  Enough  Sta-So  was  sold  last 
year  to  surface  a  roll  of  roofing  7  feet 
wide  and  27,056  miles  long.” 

Big  Audience  Assured 

It  is  a  direct  appeal  to  the  imagination 
to  illustrate  the  quantity  of  roofing  sold 
by  the  use  of  such  an  illustration  as  this. 
.And  it  is  a  further  appeal  to  every  Amer¬ 
ican’s  pride  in  American  progress  to 
show  just  how  much  of  this  particular 
product  was  sold  last  year.  It  is  a  story 
of  progress,  a  story  of  doing  something 
and  getting  somewhere  and  such  a  tale 
can  never  fail  of  a  big  audience. 

The  Baker- Vawter  Company  in  a  par¬ 
ticularly  interesting  advertisement  shows 
the  progress  that  has  been  made  in  the 
simplification  of  bookkeeping."  The  ad¬ 
vertisement  carries  an  illustration  of  a 
modern,  loose-leaf  ledger  and  of  an  old- 
time  bound  volume  labeled  “Ledger” 
which  has  been  made  to  look  as  though 
it  was  about  ten  feet  or  more  thick.  The 
comparison  between  the  two  volumes  is 
very  striking  and  the  ad  tells  just  what 
the  comparison  means  in  the  following 
words:  “Two  Books  That  Measure 
Business  Progress.  Look  at  the  big  book, 
then  look  at  the  small  one.  The  big 
one’s  the  kind  you'd  see  if  25  years’  ac¬ 
counts  were  kept  as  they  used  to  be — a 
lot  of  dead  ones  mixed  in  with  the  live 
ones.  But  the  small  book  is  the  kind 
you  will  see  to-day ;  full  of  live  accounts 
only,  and  capable  of  retaining,  on  loose 
leaves,  the  current  records  of  half  a  cen¬ 
tury  without  once  growing  cumbersome.” 

Appeals  to  InTentivenets 

It  would  be  rather  hard  to  get  up  a 
more  graphic  or  interesting  record  of 
progress  than  is  contained  in  this  adver¬ 
tisement.  It  is  the  sort  of  a  thing  that 
fires  the  imagination,  that  makes  the 
reader  proud  of  American  inventiveness 
and  ability  to  discard  precedent  and  do 
things  in  a  sane,  sensible  way.  And  with 
such  an  appeal  this  advertisement  will 
interest  not  alone  all  bookkeepers  and 
office  managers  and  persons  who  in  any 
way  come  into  contact  with  business 
books,  but  it  will  also  fire  the  imagina¬ 
tion  and  arouse  the  pride  of  all  readers. 

The  Carborundum  Company  tells  of 
progress  made  by  American  chemical 
and  electrical  genius  in  an  advertisement 
which  is  headed:  “Defying  the  tempera¬ 
tures  at  which  worlds  are  born,”  and 
which  goes  on  to  say:  “Down  in  the 
heart  of  high  temperature  furnaces  a 
heat  of  thousands  of  degrees  Fahrenheit 
is  developed — a  terrific,  withering  heat  so 
intense  that  it  would  cause  granite  to  run 
like  water.  Yet  Carborundum  defies  it. 
Carborundum  is  truly  a  remarkable 
material.  It  is  not  only  of  invaluable 


service  to  industry  as  a  grinding  mate¬ 
rial,  but  in  the  form  of  Carborundum 
refractories  it  has  startled  industry  and 
science  because  of  its  heat-resisting  qual¬ 
ities.  Carborundum  is  bom  in  the  elec¬ 
tric  furnace  at  a  heat  of  4060  degrees 
Fahrenheit.  At  temperatures  less  than 
this  Carborundum  is  not  affected.” 

It  is  entirely  probable  that  only  a 
small  percentage  of  the  persons  reading 
this  particular  advertisement  will  ever 
come  into  any  direct  contact  with  Car¬ 
borundum.  And  yet  the  advertisement 
is  intensely  interesting  to  almost  any  lay 
reader.  It  tells  such  a  wonderful  story 
of  progress.  Think  of  human  ingenuity 
and  skill  being  able  to  manufacture  a 
product  which  will  not  be  affected  even 
by  the  enormous  temperatures  at  which 
volcanoes  boil  and  worlds  are  born ! 
There’s  a  chance  for  imagination  to  run 
riot  and  pride  in  American  achievement 
to  have  full  sway. 

The  advertisements  which  have  been 
quoted  all  have  a  progress  appeal  which 
will  interest  every  American  and  increase 
his  pride  in  American  achievements 
whether  he  is  a  user  of  any  of  these  pro¬ 
ducts  or  not.  Of  course,  his  interest  will 
be  greater  if  he  does  use  Firestone  tires, 
or  run  a  Maxwell  car,  or  use  Carborun¬ 
dum.  But  the  pride  in  American  ac¬ 
complishment  will  come  to  the  reader 
anyway  and  his  imagination  will  be  fired 
by  these  records  of  progress. 

(Continued  on  Page  37) 


New  Ad  Law  Committee 

Homer  J.  Buckley,  of  Chicago,  has 
been  elected  vice-chairman  of  the  Na¬ 
tional  Advertising  Commissions.  An 
amendment  to  the  by-laws  provides  for 
a  legislative  committee,  to  which  W. 
Frank  McClure,  chairman  of  the  Com¬ 
mission,  has  appointed  the  following 
members :  Chairman,  \V.  N.  Bayless, 
Conklin  Pen  Manufacturing  Company, 
Toledo;  Harry  Dwight  Smith,  Fuller  & 
Smith,  Cleveland;  Henry  W.  Newhall, 
Priscilla  Publishing  Company,  Boston; 
R.  Marshall,  Concrete,  Detroit;  W.  A 
Beatty,  the  Lexington  (Ky.)  Herald 


Bay  Stater*  Plan  Fete  for  N.  E.  A. 

Boston. — The  March  meeting  of  the 
Massachusetts  Press  Association  was 
held  in  the  United  States  Hotel  with 
President  1.  M.  Marshall  presiding.  A 
report  for  the  committee  on  entertain¬ 
ment  of  the  National  Editorial  Asso¬ 
ciation,  which  holds  its  convention  here 
in  June,  was  made  by  Thomas  Leavitt 
of  Dorchester.  Elaborate  plans  are  be¬ 
ing  made  for  entertaining  the  visitors, 
including  dinners  and  automobile  trips 
through  Eastern  Massachusetts.  In¬ 
creases  in  advertising  rates  and  subscrip¬ 
tions  were  discussed. 


Western  Iowan*  Meet 

Council  Bluffs,  la. — The  Western 
Iowa  Editorial  Association  talked  help 
and  print  paper  at  its  annual  convention 
last  week.  .Apprentices  must  be  trained 
in  the  printing  trade  if  wages  are  to  be 
kept  within  bounds,  seemed  to  be  the 
consensus  of  the  discussion.  Officers 
elected  were :  President,  H.  V.  Howe. 
Sidney  Argus ;  vice-president,  E.  .A. 
Stevens,  Woodbine  Twiner;  secretary- 
treasurer,  John  M.  Henry.  Council 
Bluffs  Nonpareil. 


Toronto  Office  Opened 

Toronto. — The  George  h.  .\Ieade 
Company,  of  Dayton,  Ohio,  has  opened 
an  office  in  the  Bank  of  Hamilton  Build¬ 
ing,  with  George  Erskine  in  charge. 


Join  Verree  &  Conklin  Staff 

John  D.  I.ane  and  Harry  Wiltschen 
have  been  added  to  the  New  A’ork  so¬ 
liciting  staff  of  Verree  &  Conklin,  Inc. 


9 

R.  H.  DONNELLEY  HEADS 
A.  A.  C.  W. 

Accept*  Mandate  of  Club*  to  Fill  Un¬ 
expired  Term  of  E.  T.  Mereditb, 

But  Will  Not  Stand  for 
Renomination 

Reuben  H.  Donnelley,  directory  ad¬ 
vertising  man  with  headquarters  in  Chi¬ 
cago  and  branches  in  every  red  tele¬ 
phone  book,  is  the  new  president  of 
the  Associated  .Advertising  Clubs  of  the 
World,  filling  the  unexpired  term  of 
E.  T.  Meredith,  Secretary  of  Agricul¬ 
ture.  He  accepted  the  vote  of  the  As¬ 
sociated  Clubs  in  a  telegram  to  Parke 


CONSTRUCTIVE  WORK  IS 
DONNELLEY’S  AIM 


(By  Telegraph  to  Editor  &  Publishr) 
“I  appreciate  more  than  words 
can  express  the  honor  done  me 
in  selecting  me  to  fill  out  Mr. 
Meredith’s  unexpired  term.  It 
will  be  impossible  for  me  to  fill 
his  place,  but  to  follow  out  and 
consummate  his  plans,  with  the 
help  of  my  good  friends,  will  be 
my  pleasure.  I  thank  one  and  all 
for  the  confidence  expressed  in 
placing  me  in  this  office  and  ask 
of  you  your  hearty  support  and 
help  to  make  this  not  only  the 
greatest  and  most  constructive 
year  for  advertising,  but  the 
greatest  year  of  service  by  us  to 
the  world  at  large.” 

Reuben  H.  Donnelley. 


S.  Florea,  executive  manager,  on  March 
13,  stating  that  while  he  would  serve 
until  the  j'une  convention,  his  physi¬ 
cian’s  orders  precluded  his  acceptance 
of  a  renomination. 

Born  in  Canada 

Mr.  Donnelley  was  born  in  Brant¬ 
ford,  Ont.,  August  20,  1864,  and  moved 
to  Chicago  in  October  of  the  same  year. 
He  was  educated  in  the  city  public 
schools  and  in  the  old  Chicago  Univer- 
city  and  became  associated  with  the 
Chicago  Directory  Company,  which 
business  he  now  owns,  in  1^7.  He 
started  the  Chicago  classified  telephdne 
directory,  the  pioneer  book  of  Its  kind 
in  the  world,  and  early  became  associ¬ 
ated  with  his  father  and  brother  in  the 
printing  business  of  R.  H.  Donnelley  & 
Sons,  being  vice-president  of  the  com¬ 
pany  and  also  president  of  tne  Reuben 
H.  Donnelley  Corporation.  For  several 
years  prior  to  1905  he  was  a  member 
of  Knight,  Donnelley  &  Co..  Chicago 
brokers,  and  was  a  member  of  the  New 
York  and  Chicago  Stock  Exchanges, 
Chicago  Board  of  Trade,  vice-president 
and  then  president  of  the  Chicago  Stock 
Exchange  for  two  years,  one  of  the 
founders  of  the  Association  of  .Ameri¬ 
can  Directory  Publishers,  and  was 
active  in  the  Red  Cross  during  the  war. 
Since  the  inception  of  the  A.  A.  C.  W., 
Mr.  Donnelley  has  been  one  of  its 
strongest  supporters.  He  was  elected  a 
vice-president  at  the  New  Orleans  con¬ 
vention. 


Mayor  Buy*  Into  ETan*TiIIe  Courier 

Evansville,  Ind.  — Mayor  Benjamin 
Boose  has  acquired  a  half-interest  in 
the  Courier  from  Henry  A.  Marshall, 
publisher  of  the  Courier  and  the  Lafa¬ 
yette  (Ind.)  Journal. 


Gov.  Bartlett  Drop*  Suit 

Manchester,  N.  H. — The  libel  suit 
for  $50,000,  filed  recently  against  the 
Manchester  Mirror  by  Gov.  Bartlett,  has 
been  withdrawn. 
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NO  GENERAL  SAVING  OF 
NEWSPRINT 


A.  £.  MacKinnon  Says  If  There  Is  He 
Can’t  Finil  Them  After  Tour  of 
Country — Toledo  and  New  Or¬ 
leans  Notable  Exceptions 


There  is  no  general  plan  of  newsprint 
conservation  being  practiced  by  the 
newspaper  publishers  of  America,  and 
if  there  is  such  a  plan,  it  is  not  evident, 
according  to  A.  E.  MacKinnon,  former 
president  of  the  International  Circula¬ 
tion  Managers’  Association  and  one  of 
the  best  posted  authorities  on  the  sub¬ 
ject  in  the  country,  who  has  just  com¬ 
pleted  a  second  tour  of  the  United 
States  and  Canada  in  the  last  few 
months. 

"Here  and  there,  in  isolated  spots, 
serious  conservation  is  being  practiced, 
but  in  a  majority  of  cases  plans  are 
being  made  for  circulation  expansion. 
In  fact,  the  trend  is  back  to  the  insane 
competitive  battle  for  circulation  of  ten 
years  ago — the  use  of  premiums  and 
prizes  and  all  the  other  methods  that 
were  in  use  at  that  time  are  still  evident," 
said  Mr.  MacKinnon. 

Price  Rxites  Not  Effective 

Mr.  MacKinnon  on  both  his  recent 
trips  touched  the  larger  centers  of  the 
South,  Southwest,  Pacific  Coast,  Can¬ 
ada  and  the  Middle  West  and  Great 
Lakes  region.  In  each  case  he  studied 
newspaper  conditions.  He  says  that  his 
study  of  the  situation  has  convinced  him 
that  an  increase  of  subscription  and  re¬ 
sale  prices  will  not  solve  the  present 
problem  of  keeping  newsprint  consump¬ 
tion  down  to  newsprint  production. 

To  back  this  opinion  Mr.  MacKinnon 
offers  a  comparison  between  Toledo  and 
Seattle,  the  two  outstanding  cities  in 
each  extreme. 

“In  Toledo,”  says  Mr.  MacKinnon, 
“real  conservation  is  being  practiced 
every  day  and  an  example  has  been  set 
that  other  cities  should  follow.  Both 
the  News-Bee  and  Blade  are  holding 
their  first  edition  to  four  pages  all  news, 
advertisements  being  barred.  This  edi¬ 
tion  sells  for  one  cent,  or  half  the  price 
of  the  larger  editions  that  follow.  The 
four  pages  contain  nothing  but  news 
and  features  and  at  the  half  price — ^the 
regular  price  being  two  cents— the  buy¬ 
ers  are  satisfied.  Both  newspapers  are 
holding  their  former  circulations,  they 
are  conserving  newsprint  as  it  is  being 
conserved  in  few  other  places  in  the 
countr>’ ;  the  publishers  are  receiving 
enough  to  cover  cost  of  paper  and  dis¬ 
tribution  and  the  people  of  Toledo  are 
being  given  the  news  in  the  same  quick 
manner  that  has  made  American  jour¬ 
nalism  the  marvel  of  the  entire  news¬ 
paper  world.  In  all  later  editions  adver¬ 
tising  is  printed  but  the  papers  are 
limited  in  size  and  advertising  rates  have 
been  advanced  to  force  down  space  de¬ 
mands.  In  other  words  Toledo  is  con¬ 
serving  newsprint. 

Higher  Price  Unfair  to  Rendera 

“Out  in  Seattle  I  found  the  other  ex¬ 
treme.  The  Seattle  Times  is  selling  for 
$1.50  a  month  delivered.  The  daily  is 
selling  on  the  streets  for  5  cents  and 
the  Sunday  edition  10  cents.  I  under¬ 
stand  that  at  a  conference  of  Times 
officials  held  within  the  last  30  days  the 
question  of  increasing  the  price  of  the 
Sunday  edition  to  15  cents  was  dis¬ 
cussed.  Increasing  the  price  of  the 
Times  has  not  reduced  the  consumption 
of  newsprint  to  any  noticable  extent. 
At  the  increased  price  asked,  it  is  neces¬ 
sary  to  hold  up  the  size  of  the  paper 
to  hold  the  reader.  The  reduction  in 
circulation  by  increased  price  has  in  no 
case  amounted  to  a  newsprint  saving.” 


"There  is  one  thing  that  is  being  over¬ 
looked  in  the  discussion  of  advanced 
prices  to  the  reader,”  continued  Mr. 
MacKinnon.  “That  is  the  fact  that  the 
newspaper  has  become  a  household  ne¬ 
cessity  and,  in  the  last  analysis,  price 
does  not  enter  into  the  question.  It  is 
therefore  unfair  to  put  any  greater  bur¬ 
den  on  the  householder.  In  most  cases 
the  resale  prices  of  newspapers  has  been 
advanced  100  per  cent.  The  solution  of 
the  present  problem  is  not  going  to  come 
from  that  direction. 

measure  of. relief  will  be  found, 
however,  if  advertising  rates  were  ad¬ 
vanced  to  the  point  where  they  are 
carrying  their  share  of  the  burden  of 
extra  expense  of  newspaper  publishing,” 
added  Mr.  MacKinnon.  “This  applies 
to  every  kind  of  advertising,  including 
local  department  stores.  -Actual  space 
demands  must  be  driven  down,  but  rev¬ 
enue  must  be  kept  up  and  the  pnly  way 
this  can  be  done  is  to  advance  advertis¬ 
ing  rates  at  least  25  per  cent.  Taken  as 
a  whole,  advertising  rates  are  still  based 
on  newsprint  at  a  ton.  Newsprint 
is  now  selling  around  $200  a  ton  and 
advertising  rates  mu.st  be  advanced  ac¬ 
cordingly.” 

New  Orleans  is  an  exception  to  the 
general  rule  among  publishing  centers. 
There  sizes  have  been  reduced  and  gen¬ 
eral  rules  for  a  conserving  newsprint 
have  been  made  by  all  publishers  and 
all  are  sticking  to  them,  according  to 
Mr.  MacKinnon. 

A  few  publications  in  the  country,  he 
says,  enjoy  favorable  contracts  by 
reason  of  interest  in  pulp  and  paper 
mills  and  they  are  not  giving  any  great 
concern  to  the  present  problems  of 
others. 

Mr.  MacKinnon  says  that  he  found 
two  things  that  should  be  of  great  in¬ 
terest  to  circulation  managers,  one  in 
Seattle,  where  the  newsboys  are  organ¬ 
ized  and  have  an  .\merican  Federation 
of  I^bor  charter  but  have  lost  their 
affiliation  with  the  Central  Labor  Coun¬ 
cil  because  of  their  refusal  to  obey  the 
demand  that  they  handle  only  the  Union 
Record,  the  official  organ  of  organized 
labor,  and  the  other  in  Detroit,  where 
the  Free  Press  has  in  a  measure  solved 
the  boy  scarcity  problem. 

By  placing  news  boxes,  built  of  wood 
and  protected  from  the  weather,  l>caring 
the  name  of  the  Free  Press  and  the  boy 
at  important  corners  in  the  outlying  dis¬ 
tricts  they  have  made  it  possible  for  one 
boy  to  take  care  of  from  five  to  ten 
traffic  points  instead  of  one  point.  The 
honesty  of  customers  only  is  counted 
upon  for  payment,  either  daily  or  week¬ 
ly,  and  the  name  of  the  boy  is  displayed 
on  each  to  drive  home  that  failure  to 
pay  is  a  loss  to  the  boy  and  not  the 
publishing  firm. 

Will  Protect  Canadian  Papers 

“American  publishers  depend  on  Can¬ 
ada  for  a  large  part  of  their  newsprint 
supply  and  for  that  reason  think  it 
very  significant  that  the  newspapers  of 
Winnipeg,  in  the  very  heart  of  the 
country,  were  compelled  to  suspend  pub¬ 
lication  fpr  a  time  because  of  a  lack  of 
newsprint  were  limited  to  four  pages 
without  advertisements  and  did  not 
finally  resume  publication  until  March 
2.”  said  Mr.  MacKinnon.  “.American 
publishers  need  make  no  mistake  that 
Canada  is  going  to  protect  Canadian 
newspapers  and  the  VVinnipeg  incident 
is  going  to  play  a  big  part  in  the  news¬ 
print  question  of  the  future,  so  far  as 
it  relates  to  the  two  countries. 

Newsprint  conservation  will  not  be 
found  in  printed  notices  that  adver¬ 
tising  copy  must  be  in  the  publication 
office  24  hours  before  the  former  clos¬ 
ing  time  as  the  only  qualification  to  se¬ 
cure  publication.  The  only  way  to  con¬ 
serve  newsprint  is  to  use  less  paper.” 


COAL  AND  EMPTY  CARS 
CANADA’S  NEED 


U.  S.  Publishers  Will  Get  All  Paper 
Dominion  Mills  Can  Make,  If  Car 
Debts  Are  Adjusted,  Says 
A.  B.  Chi  vers 


“The  paper  makers  of  Canada  have 
been  damned  to  a  fare-ye-well,  but  they 
are  not  to  blame  for  the  present  difficul¬ 
ties  connected  with  the  shipment  of 
Canadian  newsprint  to  publishers  in  the 
United  States.  They  must  have  coal  to 
keep  their  machines  going  and  they  must 
have  empty  cars  to  ship  the  product  of 
the  machines  and  they  have  neither. 
Give  them-  empty  freight  cars  and  we’ll 
get  all  the  paper  they  can  turn  out  for 
us.” 

The  above  views  are  those  of  A.  B. 
Chivers,  business  manager  of  the  New 
York  Globe,  who  this  week  returned 
from  a  trip  to  Eastern  Canada,  which 
included  visits  to  eight  or  ten  mills  and 
several  railroad  freight  agents  and  other 
operating  officials,  in  an  effort  to  find 
out  whether  the  Globe’s  difficulty  in  get¬ 
ting  a  steady  and  adequate  supply  of 
paper  was  due  to  discrimination. 

To  a  rcpre.sentativc  of  Editor  & 
Publisher,  Mr.  Chivers  said  this  week : 

“From  my  observations  in  Canada 
last  week,  it  is  evident  that  there  are 
two  conditions  confronting  the  paper 
manufacturers  there,  both  outside  of 
their  control,  which  render  it  impossible 


for  them  to  supply  newsprint  to  tlni, 
-American  publisher  customers 
with  regularity  or  to  the  extent  of  that 
contract  committments. 

“The  first  of  these  is  the  lack  of  eniBh 
cars  in  which  to  ship  across  the  borfe 

“There  are  cars  in  Canada  for  inttf! 
Canadian  traffic,  but  the  Canadian  roaii 
will  not  turn  loose  any  of  the  forei*B 
cars  they  have  in  their  possession  f« 
either  newsprint  or  any  other  sort  of 
manufactured  product  for  shipment  to 
this  country  until  the  .American  rsil 
roads  have  turned  over  a  good  portwo 
of  the  excess  freight  cars  now  in  tfe 
country  to  restore  the  ordinary  balanot 

“In  this  they  are  supported  by  tb 
Canadian  government,  which  has  e«t 
gone  so  far  as  to  threaten  an  embarfo 
on  all  shipments  except  food  producti 
into  the  United  States  until  this  frei^ 
car  shipment  is  more  nearly  normal. 

“This  seriously  interferes  with  pm. 
duction,  because  many  of  the  mills  hart 
very  limited  storage  facilities  and  imlai 
they  get  cars  and  keep  their  stoeb 
moving,  they  cannot  keep  the  machino 
running. 

“The  second  condition  is  the  desperaii 
shortage  of  coal. 

“Few,  if  any,  of  the  Canadian  mii 
have  an  adequate  supply.  Most  of  k 
comes  from  this  country  and  there  Im 
been  almost  no  movement  for  weeh. 
The  fuel  they  do  burn— maritime  coil 
as  it  is  called — has  only  about  half  ik 
steam  producing  value  of  the  .\meriai 
(Continued  on  />agc  39) 


ARTHUR  F.  THURNAU. 


Arthur  Thurnau 
succeeded  his, brother, 
Will,  in  my  Chicago 
Ofifice  and  succeeded 
him  so  well  that  he  is 
now  my  Western 
manager.  I  have  en¬ 
joyed  his  association 
in  business  as  well  as 
his  friendship  for  over 
twelve  years. 


SAN  ANTONIO 
LIGHT 

Charles  S.  Diehl  and  Har¬ 
rison  Beach,  next  to  Melville 
Stone,  were  at  the  head  of 
the  Associated  Press  for 
many  years.  Eight  years  ago 
they  resigned  from  that  work 
to  become  the  owners  of  the 
SAN  ANTONIO  LIGHT. 
With  their  experience  it  is 
but  natural  that  they  would 
publish  a  great  newspaper,  a 
newspaper  such  (as  not  only 
San  Antonio,  but  few  cities  in 
the  country  could  boast  of. 
It  is  now  not  only  the  best 
newspaper  but  the  leading 
paper  in  its  community.  It 
has  been  my  privilege  to  rep¬ 
resent  the  LIGHT  almost 
from  the  day  Messrs.  Diehl 
and  Beach  purchased  this 
property,  which  they  have 
made  so  successful. 
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TEXAS 

(According  to  1919  reports) 

FIRST  in  value  of  Agricultural  products 
FIRST  in  Livestock  production 
FIRST  in  Oil  production 

and  among  the  leaders  in  all  other  of  its  varied 


resources. 


FORT  WORTH  STAR-TELEGRAM 

FIRST  paper  in  Texas  in  circulation 
Over  74,000  Daily  Now  90,000  Sunday 


Covers  the  richest  portion  of  Texas  more 
thoroughly  than  any  other  paper. 


Book  of  Merchandising  Information  Upon  Request 

FORT  WORTH  STAR-TELEGRAM 


FORT  WORTH,  TEXAS 

Member  A.  B.  C. 


AMON  G.  CARTER 
Vice.-Pres.  &  Gen.  Mgr. 


A.  L.  SHUMAN 
Advertising  Manager 
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LORD  BURNHAM  DENIES 
CRITICISM  OF  U.  S. 

London  Telofrnpk  Proprietor  nt  May¬ 
flower  Dinner  Defend*  Independ¬ 
ence  of  ProM  and  Reeents 
“Muduef-Makinc'’ 

By  Herbert  C.  Ridout 
Londoa  Editor.  Editor  &  Publiskcr 
{Special  to  Editor  &  Publisher) 

London,  England. — Viscount  Bum- 
ham  is  nothing  if  not  jealous  of 
the  independence  of  the  press,  but  he 
recently  sustained  somewhat  of  a  blow 
when  an  extract  from  a  leading  article 
in  the  London  Daily  Telegraph,  dis¬ 
cussing  the  attitude  of  the  United  States 
towards  the  Peace  Treaty,  was  cabled 
to  the  American  press  not  merely  as 
representing  his  personal  utterances,  but 
in  such  a  fashion  as  to  suggest  that 
he  and  his  newspaper  were  deliberately 
offering  an  affronting  criticism  of  the 
United  States  and  its  President. 

To  all  who  know  Lord  Burnham’s 
friendly  relations  with  the  American 
press  and  his  unstinted  admiration  for 
their  country,  such  a  thing  is  incon¬ 
ceivable,  and  Lord  Burnham  took  an 
early  opportunity  of  referring  to  it  in 
a  public  speech  at  a  luncheon  at  the 
Mansion  House,  given  by  the  Lord 
Mayor  of  London  (Sir  Edward  E. 
Cooper)  to  mark  the  celebration  of  the 
tercentenary  of  the  sailing  of  the  “May¬ 
flower.” 

A  Distinguished  Gathering 

Three  hundred  distinguished  guests, 
English  and  American,  were  present, 
and  as  the  company  included  the  Ameri¬ 
can  .Ambassador,  as  well  as  many  rep¬ 
resentatives  of  American  interests  and 
the  British  and  United  States  press,  it 
will  be  seen  that  Lord  Burnham  chose 
an  auspicious  occasion  to  make  his  ex¬ 
planation — an  incident  that  proved  im¬ 
pressive  in  the  sensation  created. 

Viscount  Burnham,  who  spoke  in  sup¬ 
port  of  the  toast  of  “Sucess  to  the  May¬ 
flower  Tercentenary  Celebration,”  said 
that  the  British  Admiral  Lord  Fisher,  a 
great  supporter  of  Anglo-American 
friendship  by  sea  and  land,  in  his  gram¬ 
mar  of  damnation  had  said  that  repeti¬ 
tion  was  the  soul  of  journalism. 

If  that  were  so,  it  was  also  the  last 
straw  of  midday  speech,  and  yet  it  was 
his  (Lord  Burnham’s)  fate  to  have  to 
reiterate  the  fundamental  maxims  of  the 
friendship  between  the  two  great  Eng¬ 
lish-speaking  nations  after  the  great 
.Anglo-American  to  whom  they  had  just 
listened.  If  reiteration  was  merely  the 
tautology  of  compliment,  without  sin¬ 
cerity  and  without  intention,  then  it  did 
harm  and  not  good;  but  it  was  a  mis¬ 
take  to  take  everything  for  granted. 

Seek  Understanding 

What  they  sought  was  understanding 
one  of  the  other,  but  it  must  be  right 
understanding,  not  only  understanding 
of  the  eye,  but  of  the  mind,  and  above 
all  it  must  be  understanding  of  the 
soul.  He  was  not  sure  that  the 
ne^paper  press,  to  which  he  was 
proud  to  belong,  always  made  for 
the  best  understanding.  Only  a  fort¬ 
night  ago,  in  the  whole  of  Aat  great 
organization  of  papers  in  America  which 
spoke  to  8,000,(100  of  readers,  there  ap¬ 
peared  a  message  by  cable  which  he 
was  supposed  to  have  sent  to  the  people 
of  America,  and  which  bore  the  head¬ 
line  in  inverted  commas,  “Wilson  de¬ 
ceives  all  Europe.” 

As  a  matter  of  fact,  he  sent  no  mes¬ 
sage  to  America.  The  extract  was 


taken  from  a  leading  article  in  the  paper 
with  which  he  was  associated,  in  which 
there  was  a  frank  and  courteous  dis¬ 
cussion  of  the  American  attitude  to- 
w'ards  the  Treaty  of  Peace.  He  was 
bound  to  say  that  that  was  mischief¬ 
making,  because,  if  he  hafl  sent  such  a 
message,  he  would  have  been  guilty  not 
only  of  an  intrusion,  but  of  an  imper¬ 
tinence  for  which  there  was  no  warrant, 
and  which  he  felt  his  friends  would  be¬ 
lieve  him  incapable  of  committing. 

At  the  same  time,  they  ought  to  un¬ 
derstand  one  another,  because  it  was 
profoundly  true,  as  Burke  said,  that 
when  those  Pilgrims  once  went  to 
America  in  the  Mayflower  they  took 
their  bias  and  direction  to  liberty  ac¬ 
cording  to  English  ideas  and  English 
principles  the  moment  they  parted  from 
our  land. 

James  W.  Davis,  .American  Ambas¬ 
sador,  who  followed  Lord  Burnham, 
made  special  reference  in  his  speech  to 
the  incident  by  saying: 

“I  cannot  proceed  .  .  without 

thanking  Lord  Burnham  for  the  very 
eloquent  sentences  he  has  uttered  of  the 
subject  of  Anglo-American  friendship. 

I  am  quite  sure  that,  of  all  the  mad  and 
misguided  men  in  this  world,  he  who 
is  the  most  misguided  and  most  mad 
is  the  individual  who  would  cast  an 
apple  of  discord  between  the  English- 
speaking  people  of  America  and  of  Great 
Britain. 

“A  minor  symptom  of  that  same 
malady  must  certainly  be  found  in  the 
person  who  would  charge  Lord  Burn¬ 
ham  with  being  particeps  criminis  in 
any  such  enterprise — for  I  am  sure  there 
is  no  one  who,  by  voice  and  pen,  has 
devoted  himself  with  higher  usefulness 
to  that  great  cause  than  has  Lord  Burn¬ 
ham  and  the  great  journal  over  which 
he  presides.” 

WEST  OP'nMISTlC  FOR  1920 

T.  J.  Flynn  of  Beckwith  Special  Agency, 
Reports  Prosperous  Trip 

“.Advertising — manufacturing,  jobbing 
and  retail — is  very  satisfactory  through¬ 
out  the  Central,  Northwestern  and  Pa¬ 
cific  Coast  States.  Publishers  are  con¬ 
fident  that  1920  will  top  1919,  not  only 
in  local  advertising  hut  show  handsome 
increases  nationally  and  in  foreign  ad¬ 
vertising  as  well.  Optimism  prevails 
everywhere.  The  only  cloud  in  the  hori¬ 
zon  is  newsprint  situation.  .All  pub¬ 
lishers,  but  two,  say  that  they  cannot  get 
quota  necessary  for  the  printing  of  large 
additional  volume  of  advertising.” 

This  was  the  statement  of  T.  F. 
Flynn,  of  the  S.  C.  Beckwith  Special 
■Agency,  New  York  City,  to  Editor  & 
Publisher.  Mr.  Flynn  in  company  with 
J.  W.  Cooper,  manager  of  Beckwith’s 
Chicago  office,  left  Chicago  in  the  middle 
of  January  on  an  educational  and  busi¬ 
ness  trip,  which  included  Omaha,  Den¬ 
ver,  Salt  Lake,  Seattle,  Vancouver, 
Sacramento,  San  Francisco,  Los  Angeles, 
El  Paso,  Kansas  City  and  St.  Louis. 

He  said  that  Seattle  was  surely  a 
wonderful  city  not  only  because  of  its 
business  activities  but  for  its  parks  and 
boulevards  and  lakes. 

“The  hills  do  not  cause  any  uneasiness 
in  motoring,”  said  Mr.  Flynn.  “Motor 
cars  are  more  numerous  in  this  city 
than  anywhere  else  I  have  been.  I  have 
always  been  sold  on  Seattle,  but  now 
that  I’ve  seen  it  the  more  I’m  convinced. 
The  Daily  and  Sunday  Times  is  sold 
for  $18  per  year — $1.50  per  month.  This 
is  the  highest  subscription  rate  of  any 
newspaper  in  America.  Outside  Seattle 
the  rate  is  20  per  cent  higher.  While  we 
were  in  Seattle,  Col.  Blethen  put  into 
effect  a  large  increase  in  department 
store  rates  and  everyone  is  satisfied.” 


DELANEY  BUYING  SPACE  FOR 
LOGAN  AGENCY 


LJ.  DELANEY,  the  new  space  buyer 
•  for  the  T.  F.  Logan  Advertising 
Agency,  New  York,  has  had  wide  ex- 
_ perience  in  adver¬ 
tising  and  news- 

t  paper  work.  Since 
September,  1918  he 
has  been  New 
York  manager  of 
the  Audit  Bureau 
of  Circulations. 

For  many  years 
^  he  was  well  known 
M  .  in  the  field  of  spe- 

cial  representation, 
his  earliest  experi¬ 
ence  having  been 
L.  J.  Dtwwir  with  M.  Lee 
Starke.  Later  he 
was  connected  with  the  firm  of  O’Mara 
&  Ormsby  and  with  the  John  M.  Bran¬ 
ham  Company.  He  joined  the  Chicago 
staff  of  the  A.  B.  C.  during  the  regime 
of  Managing  Director  Russell  Whit¬ 
man  and  later  was  assistant  to  E.  A. 
Westfall,  publisher  of  the  Boston  Ad¬ 
vertiser. 

You  read  it  in  Editor  &  Publisher. 


Advertising  Rate  Is  .035  Per  L|^ 

The  advertising  rate  of  the  Chamoa* 
(Ill.)  News-Gazette  is  .035  a  lin™^ 
to  a  typographical  error  in  the  Illinoi 
territorial  advertisements  in  Editoi  1 
Publisher  of  March  6  and  13,  the  Ntwi- 
Gazette  was  listed  with  a  rate  of  OlS 
a  line.  '  ^ 

Magazine  Men  Sphinx  r.n^^i 

The  167th  dinner  of  the  Sphinx  Qoti 
will  be  held  at  the  Waldorf-.Astora 
New  York,  March  30,  at  7  p.  m.  The 
members  of  the  Representatives’  Cluli 
will  be  the  guests  of  the  occasion.  The 
speakers  will  be:  .Abraham  I.  Elkni 
Dr.  Royal  S.  Copeland,  and  W.  MorzM 
Shuster.  * 


The  contents  of  EDITOR  ANn 
PUBLISHER  are  protected  by 
copyright,  and  their  reproduc¬ 
tion  in  whole  or  part  is  forbid- 
den  unless  credit  is  given.  TTie 
use  of  extracts  or  quoUtions 
from  EDITOR  AND  PUB- 
LISHER  for  advertising  pur¬ 
poses  is  forbidden  without  the 
written  permission  of  The  Edi¬ 
tor  and  Publisher  Company 
1117  World  Building,  New 
York,  N.  Y. 


population 
KMO  “57.699 


miVIHG  CAPACnrv  -  BANK  DEPOSITS 
Sft  .S  18.102.000 


k>K>DEC.3l.  $41.008.810 


business  activity  -  BANK  CLEARINGS 
m09  -  $92.286. 427. 66 

Sy^AsTToO.  043.19 


VALUES -ASSESSMENTS  (FIFTY  PER  CENT  BASIS) 
1909  -B3I.32I.S40 


mail-postal  receipts 

1909  -  S306.  9I9.SI 


1919  -  $678, 271.72 


CONSTRUCTION  -  BUILDING  PERMITS 
1909  -$2,310.023.00 

1919  -$3,591,906.00 


Jacksonville  Has 
and  Is  Getting 


“Them  that  has,  gits”  is  but  a  dialect  expression  of  the  truth  more  politely  stated  in  the  words, 
“To  them  that  have,  shall  be  given.” 

Jacksonville  has  a  great  deal  of  everything  that  goes  to  make  up  a  growing,  progressive,  pros¬ 
perous  city  .and  is  taking  advantage  of  her  present  possessions  to  get  more. 

In  some  of  the  items  of  civic  and  commercial  achievement  of  greatest  importance  to  adver¬ 
tisers,  Jacksonville’s  present  standing  and  record  of  gain  are  strikingly  shown  by  the  following 
figures. 


r  'Population — 1910,  57,699;  1920,  estimated,  115,(XX). 

'Jk  • 

.  Buying  Capacity — Bank  deposits,  December  31, 

-<1919,  $41,008,810;  1910,  $18,102,000. 

f  Business  activity — bank  clearings,  1919,  $451,- 
600,043.19;  1909,  $92,228,427.66. 

Climate,  Location  and 
Resources 

Wonderfully  favored  in  climate,  location  and  natural  resources,  Jackson¬ 
ville  is  abreast  of  the  time.s  in  her  utilization  of  these  advantages  to 
the  end  that  she  may  be  a  pleasant  place  to  live  and  a  city  where  busi¬ 
ness  success  is  easily  attained  by  the  capable  and  industrious. 

The  climate  of  Jacksonville  and  the  surrounding  country,  free  from 
extreme  cold  in  Winter  and  excessive  heat  in  Summer,  makes  every  week 
day  a  working  day,  renders  unnecessary  heavy  clothing  and  expensive 
fuel,  affords  year-round  grazing  for  livestock  and  gives  to  industrious 
farmers  from  two  to  four  crops  annually. 

In  location  Jacksonville  is  so  situated  as  to  be  the  gateway  to  the 
fertile  empire  of  Florida,  now  developing  more  rapidly  than  any  other 
section  of  the  United  States,  the  commercial  center  of  the  entire  South¬ 
east,  and  a  point  of  vast  foreign  trade,  much  nearer  the  Panama  canal 
and  South  America  than  any  port  of  equal  importance. 

Among  the  more  notable  of  the  boundless  natural  resources  which 
contribute  to  the  prosperity  of  Jacksonville  are  fertile  soil^  producing 
general  farm  crops,  citrus  fruits  and  vegetables  and  maintaining  a  live 
stock  industry  of  great  and  speedily  increasing  proportion;  pine  forests, 
yielding  both  lumber  and  turpentine;  phosphate  deposits,  sustaining 
mining  operations  of  vast  magnitude;  and  sea-foods  in  endless  variety, 
making  fishing  a  commercial  proposition  of  large  volume. 


Values — assessments  (fifty  per  cent  basis)  1919 
$62,114,460;  1909  $31,321,840. 

Mail — postal  receipts,  1919,  $678,271.72;  1909, 
$306,919.51. 

Construction  —  Building  Permits,  1919,  $3,- 

591,906;  1909,  $2,310,025.00. 

Methods  of  Building  for 
the  Future 

Proud  of  her  past  performance  and  present  prestige,  Jacksonville  is  by 
no  means  satisfied  with  her  accomplishments.  Three  typical  examples 
will  serve  to  suggest  the  sanity  and  scope  of  her  endeavors  for  the 
attainment  of  bigger,  greater  things. 

The  construction  and  operation  of  a  municipally  owned  and  efficiently 
managed  light  and  power  plant,  which  supplies  electricity  to  manu¬ 
facturers,  merchants  and  housekeepers,  at  remarkably  low  rates — rang¬ 
ing  from  seven  to  two  cents  per  kilowat  hour  according  to  quantity. 

The  building  and  equipment  of  municipal  docks  and  termmals,  at  a 
cost  of  over  two  millions  of  dollars — and  to  the  facilities  of  which  addi¬ 
tions  are  frequently  made — to  furnish  accommodations  for  the  vast 
tonnage  of  foreign  shipping  now  flowing  through  Jacksonville.  The 
1919  exports  of  the  port  were  valued  at  more  than  eight  million  dollars, 
a  gain  of  in  excess  of  seven  millions  over  the  year  before  the  war. 

The  conduct  of  carefully  plarmed  advertising  campaigns  by  the  city 
council  and  city  commission,  presenting  the  attractions  and  advantages 
of  Jacksonville  to  the  rest  of  the  world — the  former  appealing  to 
tourists,  manufacturers,  investors  and  homeseekers;  the  latter  featuring 
the  port  facilities.  This  advertising  is  treated  strictly  as  a '  business 
matter  .and  in  its  handling  there  are  employed  the  most  practical  and 
productive  methods  of  merchandising  the  community  assets  of  the  city. 


The  Florida  Times- Union,  Supreme  in  Jacksonville 

In  this  splendid  city  of  115,0(X)  people,  its  suburbs  with  a  population  of  100,(XX)  more  and  its  trade 
territory,  where  live  250,000  other  persons,  the  Florida  Times-Union  is  the  one,  great  daily  newspaper, 
as  is  evidenced  by  its  editorial  and  news  excellence,  its  lead  in  circulation  and  the  degree  to  which  it  is 
preferred  by  advertisers. 

The  Times-Union  in  circulation  far  exceeds  the  one  other  paper  published  in  Jacksonville  and  no¬ 
where  else  within  125  miles  of  the  city  is  there  a  newspaper  that  prints  more  than  one-tenth  as  many 
copies.  In  influence,  the  Times-Union  is  even  more  dominant  throughout  its  field. 

The  Florida  Times-Union  is  a  characteristic  Jacksonville  institution  in  that  it  is  by  no  means  satis¬ 
fied  with  its  present  supremacy  in  the  territory  it  covers,  but  is  ambitious  to  earn  by  merit  an  even 
warmer  place,  in  the  affections  of  its  readers,  as  well  as  a  correspondingly  higher  rating  on  the  records 
of  its  advertisers. 


Benjamin  &  Kentnor  Company 

New  York  and  Chicago 


Florida  Times-Union 

Jacksonville,  Florida 
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LOUISVILLE 


Built  with  the  Eternal  Mortar 
of  Character  and  Intellect 

Titans  of  journalism  builded 

The  impregnable  foundations  of  The  Courier- Journal; 

Prentice  and  Watterson  and  Haldeman  were  the  masons. 

The  stones  they  set  one  upon  another 
Could  not  have  been  moved  by  ordinary  men. 

With  eternal  mortar 

Of  character  and  intellect  and  foresight 
The  stones  ha\'e  been  held  together,  and  this  newspaper 
Stands  upon  such  footing.  The  girders  of  its  superstructure, 
Breadth  and  Character  and  Courage,  Thought  and  Principle, 

Are  worthy  of  its  foundations,  and  between  them 
The  stained  windows  shine  out:  the  news  columns. 

Heart  of  a  journal’s  endeavor.  In  The  Courier- Journal 
These  are  accurate  mirrors  of  the  activities  of  the  nation. 

They  are  polished  and  direct  reflections 
Of  the  surging  world.  Their  theme  is  Facts, 

Immutable  and  honest,  not  concerned  with  whether 

They  suit  the  opinions  of  the  Editors.  Like  the  actors  before  Hamlet 

Their  function  is  to  set  down  what  is  written  for  them. 

What  has  actually  happened  and  not  what 

Somebody  wanted  to  happen.  The  editorials 

Are  the  voice  of  The  Courier-Journal,  strong  and  honest. 

Addressing  not  only  a  city  and  State,  but  a  Nation. 

For  the  great  audience  won  by  the  genius  and  spirit 
Of  the  Titans  who  went  before  still  harkens 
To  The  Courier- Journal,  knowing  it  is  representative 
And  patriotic  and  able  and  a  landmark, 

A  part  of  the  history  of  America,  a  voice  of  true  progress; 

A  Heritage,  a  Present  Force  and  a  Future  Promise 
With  its  history  as  much  before  it  as  behind. 

In  all  departments,  news  and  features  and  art. 

The  Courier- Journal  is  a  rxietropolitan  newspaper,  awake; 

For  it  belongs  to  the  breed  of  Argus;  and  it  has  a  soul; 

And  it  will  ever  see  all  things  and  will  not  die. 


Editor  &  Publisher  for  March  20,  1  920 


17 


Established  the  Year  of  Grover  Cleveland’s  First  Election  in  1884 

The  Louisville  Times 

Part  of  Every  Good  American 
Family  In  Its  Home  Town 

The  Times  covers  Louisville  every  evening 

As  a  warm,  friendly  eiderdown  quilt 

With  a  parti-colored  silk  facing 

Covers  old  walnut  bedsteads  in  real  American  homes. 

Its  goal  is  always  Kindness  and  Courage. 

Its  motto  is  “One  Hundred  Per  Cent  American,” 

And  ev  ery  day  it  tries  to  liv  e  up  to  that. 

Its  first  consideration 

Is  to  give  the  news.  After  all 

That  is  what  people  want  first  in  a  newspaper. 

It  keeps  comment  and  opinion  out  of  its  news-columns 
As  vigorously  as  it  tries  to  put  them  into  its  editorials 
On  this  theory:  Whatever  your  predilections 
In  politics,  religion  or  society,  you  want  the  news; 

You  want  it  fairly  stated;  and  you  want  it  all; 

You  do  not  want  the  news  columns  to  lead  you. 

You  do  not  want  them  to  be  full  of  deceitful  color. 

Yellow,  or  otherwise.  Straight  news  columns  are 
The  substance  of  a  true  newspaper;  its  conscience 
Can  be  found  in  its  editorials.  This  is  The  Times  idea. 
In  cartoons,  in  daily  features,  in  type-dress 
fWTiich  is  the  countenance  of  a  newspaper) 

It  is  complete,  alive,  good-humored;  a  sort  of 
Journalese  Thackeray.  It  is  to  its  readers 
Their  information;  their  pleasant  and  cleanly  gossip; 
Their  producer  of  smiles  and  chuckles;  the  impulse 
That  bids  them  put  on  their  thinking  caps. 

Like  the  News,  of  Chicago,  the  Star,  of  Kansas  City, 

That  other  Star,  of  Washington,  and  that  other  News, 

Of  Indianapolis,  The  Louisville  Times  is  a  part 
Of  every  good  American  family  in  its  home  town. 

And  the  more  kids  and  kindness  they  have,  the  better 
They  like  The  Times. 
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A.  A.  C.  W.  PLANS  BOOK 
OF  AD  FACTS 


Chairman  Hotuton,  of  Educational  and 
Publication  Committees,  LeaTinc  for 
Europe,  Announce*  Professor 
Ckerincton’s  Appointment 


On  the  eve  of  his  departure  for  Eu¬ 
rope,  Herbert  S.  Houston,  chairman  of 
the  educational  and  publication  commit¬ 
tees  of  the  Advertising  Clubs  of  the 
World,  made  the  following  statement 
to  Editor  &  Publisher: 

■‘As  the  clubs  represent  all  the  in¬ 
terests  of  advertising,  the  sellers  and 
the  buyers  of  advertising,  as  well  as  the 
public,  they  have  long  felt  an  especial 
responsibility  to  prepare  a  fundamental 
book  that  should  state  with  authority 
the  economic  case  for  advertising.  For 
the  past  year  the  publication  committee 
has  been  searching  the  country  for  the 
best  man  to  undertake  this  great  and 
vital  service,  both  to  business  and  to  the 
public. 

“.Ml  inquiries  and  surveys  made  clear 
that  that  man  was  Professor  Paul  T. 
Cheringten,  long  of  the  School  of  Busi¬ 
ness  .Administration  at  Harvard  and  the 
author  of  ‘Advertising  as  a  Business 
Force.’  the  first  book  published  by  the 
.Associated  Clubs;  this  book,  by  the  way, 
has  lieen  translated  into  various  lan¬ 
guages  and  editions  have  gone  all  over 
the  world. 

Truth  Will  Be  Giyen 

“Last  Friday  I  had  a  conference  with 
Professor  Cherington  and  I  am  de¬ 
lighted  to  be  able  to  say  that  he  agreed 
to  undertake  the  work.  He  made  this 
natural  and  proper  stipulation  that  was 
immediately  conceded :  that  he  be  al¬ 
lowed  to  state  clearly  the  deductions 
which  the  facts  established.  As  chair¬ 
man  of  our  committee,  I  said  at  once 
to  Professor  Cherington  that  the  As¬ 
sociated  Clubs,  representing  organized 
advertising,  held  a  brief  only  for  the 
truth  and  that  whatever  the  truth  was, 
we  wanted  it  stated. 

“Professor  Cherington  then  made  the 
proposal  that  there  should  be  consti- 
tu*ed.  probably  at  the  Indianapolis  con¬ 
vention.  an  advisory  board,  which 
should  include  representatives  of  every 
advertising  interest  and  which  should 
work  in  collaboration  with  him  in  gath¬ 
ering  comprehensive  data  lor  this  book 
on  the  economics  of  advertising.  I  told 
him  that  we  should  immediately  adopt 
this  admirable  proposal.  The  commit¬ 
tee  will  ask  the  Association  of  National 
Advertisers,  the  American  Newspaper 
Publishers’  Association,  ’  the  .American 
-Association  of  .Advertising  .Agencies,  the 
Farm  Publishers’  .Association,  the  Busi¬ 
ness  Press  -Association,  the  Outdoor 
-Advertising  .Association  and  all  the 
others  organizations,  which  are  part  of 
organized  advertising,  to  appoint  a  com¬ 
mittee  of  three  able  men  who  have  the 
scientific  spirit  and  point  of  view  to 
work  with  Professor  Cherington  in 
gathering  the  data  in  their  respective 
fields. 

May  Be  Issued  Abroad,  Also 

"By  that  plan  it  would  be  possible  to 
place  in  Professor  Cherington’s  hands 
the  greatest  amount  of  first  hand  data 
in  regard  to  the  economics  and  efficiency 
of  advertising  as  a  source  in  distribu¬ 
tion  that  has  ever  been  brought  to¬ 
gether.  Then,  the  trained  and  scientific 
mind  of  Professor  Cherington  will  draw 
deductions  and  conclusions  that  can  be 
presented  in  the  book  that  I  am  sure 
will  stand  as  the  most  authoritative  and 
imfiortant  work  on  advertising  that  has 
ever  been  published. 

“When  in  England  I  expect  to  discuss 
the  matter  of  simultaneous  publication 


of  the  book  in  this  country  and  in  Eng¬ 
land.  No  doubt,  editions  of  it  will  go 
into  French,  Spanish  and  all  modern 
languages. 

“We  are  making  no  commitments  as 
to  date  of  publication.  It  may  take  one, 
two  or  three  years  to  get  the  book  in 
.shape.  Professor  Cherington,  the  ad¬ 
visory  board  and  the  committee  on  pub¬ 
lication  will  undertake  to  pass  judg¬ 
ment  as  to  when  the  best  book  that  can 
lie  prepared  is  prepared.  W’hen  this  is 
ready  it  will  be  published.’’ 


Montreal  Agency  "Recognized’’ 

Toronto. — At  a  meeting  of  the  ad¬ 
vertising  policy  committee  of  the  Can¬ 
adian  Daily  Newspapers’  Association 
temporary  recognition  for  a  year  was 
granted  to  National  Publicity  Limited, 
Montreal.  Officers  of  this  agency  are 
Joseph  Quintal,  president;  G.  Warren 
Brown,  formerly  of  Canadian  Poster 
Company,  Limited,  vice-president,  and 
E.  M.  Emery,  late  advertising  man¬ 
ager  of  Lake  of  the  Woods  Milling 
Company,  managing  director.  The 
company's  accounts  include  the  At¬ 
lantic  Sugar  Refineries.  Lake  of  the 
Woods  Milling  Company,  and  Canada 
Starch  Company. 


To  Fight  Red  and  Raw  Ads 

.Atlant.^,  Ga. — Radical  propaganda 
and  advertising  will  be  bitterly  fought 
by  the  .Atlanta  .Ad  Club,  a  committee 
having  been  appointed  for  that  purpose 
by  Dave  Webb,  president  of  the  club. 
On  this  committee  are  R.  W.  Harvey, 
J.  F.  Travvaire,  Press  Huddleston,  Con¬ 
stitution;  Charles  D.  Atkinson  of  the 
Journal;  and  C.  V.  Hohenstein,  Geor¬ 
gian.  -Another  committee  also  appointed 
to  frame  a  bill  for  presentation  at  the 
next  session  of  the  State  Legislature  for 
an  advertising  law  in  Georgia,  to  cover 
dishonest  and  untruthful  advertising. 
On  this  committee  are  Harrison  Jones, 
Mr.  Hohenstein.  Howard  See  and 
Walter  Hill. 


Soviet  Editorial  Convicts  Carney 

Duluth,  Minn. — Jack  Carney,  editor 
of  Truth,  a  radical  newspaper  published 
here  was  found  guilty  by  a  jury  in  the 
Federal  Court  here  of  violating  the 
espionage  act,  after  the  jury  had  delib¬ 
erated  two  hours.  He  published  an  edi¬ 
torial  entitled  “Hands  Off  Soviet  Rus¬ 
sia,’’  which  was  the  basis  of  the  case. 
He  was  released  on  $5,000  bond,  pending 
sentence.  His  attorneys  announced  an 
appeal  would  be  taken.  Carney  is  also 
out  on  bond  of  $30,000  on  an  indictment 
in  Chicago. 


Bill  Would  Bar  Alien  Tongue* 

Toronto. — If  Brig.  Gen.  W.  .A.  Gries- 
bach,  M.  P.,  for  Edmonton,  has  his  way 
all  newspapers,  advertising  matter,  po¬ 
litical  campaign  literature,  etc.,  printed 
and  published  or  circulated  in  Canada 
in  any  other  language  than  English  will 
have  to  carry  with  them  an  English  or 
French  translation  in  parallel  columns. 
.At  least,  this  is  the  tenor  of  a  resolu¬ 
tion  the  General  is  introducing  in  the 
House  of  Commons. 


Flynn  Joins  Ludlow  Force 

Frank  Flynn,  former  president  of  No. 
127  Typographical  I’nion.  who  has  been 
working  in  Boston  for  some  time,  has 
joined  the  Ludlow  Typecastin.g  Machine 
Company. 


Sunday  Union  in  Salina 

Salina,  Kan, — The  Sunday  Union 
made  its  appearance  here  March  7.  J.  L. 
Brady  is  publisher. 


BRUCE  BLIVEN  IS  GLOBE’S 
MANAGING  EDITOR 


T>RUCE  BLIVEN,  for  the  past  year 
”  chief  editorial  writer  of  the  New 
Aork  Globe,  was  appointed  managing 
editor  on  March 
15.  He  succeeds 
F.  B.  T  a  i  n  t  o  r, 
who  remains  in 
the  editorial  de¬ 
partment  in  an 
executive  capac¬ 
ity,  without  title. 
Mr.  Bliven’s  pre¬ 
vious  post  will 
remain  vacant 
for  the  present. 

Frank  E.  Hill, 
Cotyright  U.  &  U.  formerly  with  the 

Bruce  Bliven  publicity  depart¬ 

ment  of  the  Curtiss  .Aeroplane  Company, 
Garden  City,  New  York,  is  a  new  addi¬ 
tion  to  the  editorial  writing  staff. 

Mr.  Bliven  is  a  native  of  Iowa  and 
was  educated  at  Leland  Stanford  Jr. 
LTiiversity,  California.  He  began  news¬ 
paper  work  under  Fremont  Older  on 
the  San  Francisco  Bulletin  and  then 
was  advertising  writer  for  a  Los  .Angeles 
department  store  for  several  years.  His 
next  assignment  was  as  professor  of 


journalism  at  the  University  of  Soak, 
ern  California,  where  he  served  thn, 
years  before  coming  to  New  York  to 
join  the  editorial  staff  of  Printers  Ink 
He  joined  the  Globe  a  year  ago  as  chirf 
editorial  writer. 


Adams  Heads  New  Perry  Ad  Chib 

Perry,  la.— A  dozen  or  more  lool 
business  man  have  forced  the  Perrj 
Advertising  Club,  with  Herbert  L 
.Adams,  manager  of  the  Perry  Chief 
as  president.  E.  J.  Denny  is  vice-presi¬ 
dent,  W.  C.  Newton,  secretary,  and  John 
Carmody,  treasurer.  The  organization 
will  operate  as  a  department  of  the 
Bureau  of  Commerce,  but  so  far  as  work 
and  finances  are  concerned,  it  will  be 
entirely  separate.  W.  S.  Arant,  vit*. 
president  of  the  Des  Moines  Ad  Club, 
assisted  in  the  organization  details. 
Work  will  be  begun  at  once  on  forma- 
lating  programs  of  an  educational  na¬ 
ture  to  further  better  retailing  methods, 
better  advertising  ideas,  right  pricing, 
truthful  selling,  co-operation  and  friend! 
liness 


Campaign  on  Baby  Carriages 

-Mp-OMINEE,  Mich.— The  Lloyd  Baby 
Carriage  Manufacturing  Company  has 
launched  a  $100,000  advertising  cam¬ 
paign  in  27  newspapers  in  the  larger 
cities  of  the  country. 


"'J merica’s  Foremost  Industrial  Advertisinq  Agency" 

The  John  B.  Gallagher  Company 
makes  Business  out  of  Prospects 

Our  industrial  Department  of 
specially  trained  solicitors — all  in¬ 
telligent,  aggressive  and  thoroughly 
dependable — will  increase  your  ad¬ 
vertising  ten  thousand  lines  every 
month  by  adding  a  Weekly  Indus¬ 
trial  Review  page  to  your  news¬ 
paper. 

The  page  will  run  on  either  of  your 
light  days,  SATURDAY  or  MON¬ 
DAY,  will  increase  your  advertising 
lineage;  help  your  circulation  and 
aid  the  paper  in  being  recognized  as 
the  Business  Man’s  Newspaper  of 
your  city. 

Ask  to  have  our  representative  call  on  you. 

J OHN  B. Gallagher  Company 

845-849  Marbridge  Building,  Ninth  Floor  Dexter  Building, 
NEW  YORK  BOSTON 

BROOKLYN  CHICAGO  '  PHILADELPHIA 

BALTIMORE  DETROIT  CINCINNATI 
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NEW  YORK’S  FASTEST  GROWING  NEWSPAPER 


TNESPITE  the  combination 
February  1st,  of  two  New 
York  morning  newspapers,  the 
New  York  Tribune  maintained 
its  position  of  second  in  total 
volume  of  week-day  display 
advertising  during  February. 


Figures  for  February 


From  Eve.  Post'»  Statistical  Department 


DISPLAY 

WEEKDAY 

LINEAGE 

TIMES  -  - 

-  808,254 

TRIBUNE 

-  431,569 

SUN -HERALD 

-  383,906 

WORLD  -  - 

-  289,872 

AMERICAN  - 

-  261,500 

wi  lork  Sribittiie 
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NEWS  IN  BRIEF  OF  THE  NEWSPAPER  AND  ADVERTISING  WORLD 


Fred  Webster  has  resigned  as  adver¬ 
tising  manager  of  the  American  Writing 
Paper  Company,  Springfield,  Mass.  He 
is  succeeded  by  Edmund  F.  Keough. 


L.  E.  Winchell,  for  the  past  seven 
years  with  the  advertising  department 
of  the  Atlanta  Constitution,  has  become 
advertising  manager  of  the  Southern 
Lumber  Journal,  Wilmingrton,  N.  C. 


William  A.  Schulte,  advertising  man¬ 
ager  of  the  Cleveland  Trust  Company, 
and  winner  of  the  third  prize  for  effi¬ 
cient  financial  advertising  at  the  annual 
meeting  of  the  Associated  Advertising 
Clubs  of  the  World,  New  Orleans,  has 
been  appointed  a  member  of  the  national 
commission  of  the  latter  organization. 
He  succeeds  John  Ring,  Jr.,  of  St. 
Louis.  The  next  meeting  of  the  com¬ 
mission  will  be  held  in  Cleveland,  April 
1  and  2. 

W.  Harold  Wilson,  San  Francisco  ad¬ 
vertising  and  publicity  man,  and  Miss 
Josephine  Martin,  club  editor  of  the 
San  Francisco  Examiner,  were  married 
this  week.  Mrs.  Wilson  will  continue 
her  newspaper  activities. 


Mrs.  Rose  Marion  Boy  Ian.  who  is  in 
charge  of  the  St.  Louis  Globe-Democrat 
bureau  at  East  St  Louis,  is  the  first 
woman  to  file  a  petition  in  Illinois  for 
delegate  or  alternate  to  the  Republican 
National  Convention.  She  is  the.  wife 
of  R.  J.  Boylan.  a  reporter  on  the  Globe- 
Democrat. 


William  Norman  has  resigned  as  city 
hall  man  of  the  Buffalo  Times  to  become 
editor  of  the  Buffalo  Chatterbox,  a 
weekly  semi-news  publication.  He  is 
succeeded  by  Melvin  Wesp. 

John  D.  Wells,  managing  editor  of 
the  Buffalo  News,  will  resign  on  May 
1  to  become  associated  with  the  com¬ 
mercial  interests  of  William  A.  Morgan. 
Buffalo  financier.  Mr.  Wells  is  con¬ 
ductor  of  the  News’  Grave  to  Gay  col¬ 
umn,  a  noted  after  dinner  speaker  and 
lecturer,  and  was  formerly  editor  of  the 
Spotlight,  published  by  the  International 
Railway  Company  of  Buffalo. 


Miss  Sarah  L.  Lockwood  has  resigned 
from  the  Philadelphia  Evening  Public 
Ledger  staff  to  become  publicity  direc¬ 
tor  for  the  Philadelphia  Health  Com¬ 
mittee  and  Tuberculosis  Society.  Miss 
Lockwood,  before  joining  the  Ledger 
staff,  was  with  the  Democrat  and  Times 
in  Tulsa.  Okla. 


S.  K.  Cochems.  formerly  news  editor 
of  the  Milwaukee  Wisconsin  News,  has 
been  appointed  managing  editor  of  the 
Denver  Times  taking  the  place  of  Frank 
C.  Farrar,  who  returns  to  a  similar  post 
on  the  Rocky  Mountain  News.  Mr. 
Farrar  took  Arthur  Chapman’s  place 
when  Mr.  Chapman  resigned  to  take  up 
special  magazine  and  newspaper  work 
in  New  York. 


The  following  papers  have  been 
elected  to  membership  in  the  .Associated 
Press:  Taylorville  (Ill.)  Breeze,  Mex¬ 
ico  (Mo.)  Intelligencer  and  the  Mexico 
City  (Mex.)  Liberal. 


Phillip  M.  Powers,  who  has  been  in 
Berlin  for  the  Associated  Press  since 
the  signing  of  the  Armistice,  reached 
New  York  the  past  week  and  is  now 


spending  his  vacation  with  relatives  in 
Boston. 


Roy  H.  Fricken  has  retired  from  the 
associate  editorship  of  the  Sauit  Ste. 
Marie  (Mich.)  News-Times  to  accept 
a  post  as  feature  writer  with  the  Dan¬ 
ville  (Ill.)  Commercial-News. 


.Associated  Press  and  United  Press 
copy  and  Chicago  Tribune  leased  wire 
service  reports  are  being  edited  by  jour¬ 
nalism  students  in  the  L’niversity  of 
Minnesota  who  are  learning  copy-read¬ 
ing  and  makeup. 


The  United  States  Department  of  Ag¬ 
riculture  is  issuing  through  its  bureau 
of  markets  the  Market  Reporter,  a 
weekly  published  at  W'ashington.  It  is 
the  outgrowth  of  a  merger  between  the 
Seed  Reporter  and  Food  Surveys. 


Prominent  members  of  the  .Atlanta 
Hoard  of  Education  have  endorsed  the 
plan  of  the  .Atlanta  Journal,  recently 
announced,  to  give  loving  cups  as  prizes 
for  excellent  scholarship  to  the  pupils 
of  Atlanta  schools. 


.All  Bridgeport  (Conn.)  newspapers 
have  l)een  running  on  reduced  makeup. 
The  Herald  has  been  down  to  six  pages 
while  the  Post,  Telegram  and  Times 
have  been  running  on  an  average  of  12 
pages  for  several  weeks. 


Jeff  B.  Webb,  sales  manager  of  the 
Lowrie  &  Robinson  Lumber  Company; 
U.  Parker  Holden,  of  Seelye,  Brown, 
Inc.,  and  W.  H.  Powers,  of  Willens  & 
Co.,  have  been  elected  members  of  the 
Detroit  Adcraft  Club. 


yji  lilt  1 1131.U  111  i^i,  Yviicii  10  years dU 

as  an  office  boy,  and  has  been  wift^ 
passenger  traffic  department,  of  wfc 
the  advertising  department  is  a  s4 
sidiary,  ever  since. 


M.  W.  Thompson  has  resigned  from 
the  advertising  department  of  the  St. 
Paul  Daily  News  to  join  the  North¬ 
western  agency  of  the  Premier  automo¬ 
bile.  Mr.  Thompson,  who  has  just  mar¬ 
ried,  is  succeeded  by  Everett  Myers. 
Theron  Lemon  has  also  left  the  adver¬ 
tising  service  of  the  News  to  become  a 
salesman  under  Mr.  Thompson. 


Col.  William  F.  Henry,  business  ai 
advertising  manager  of  the  Du 
(Minn.)  Herald,  was  the  guest  of  ftt 
Herald  staff  a  few  days  ago  at  an  eight! 
annual  dinner  in  honor  of  his  birriidj 


Arthur  G.  Smith,  formerly  with  the 
Eagle-Pitcher  Lead  Company  and  the 
International  Harvester  Company,  has 
joined  the  sales  force  of  Williams  & 
Cunnyngham,  Chicago. 


Wilfred  D.  Bagley,  for  17  years  i 
itor  of  the  Bridgeport  (Conn.) 
and  Telegram,  and  for  the  past  lOyeji, 
city  editor  of  the  Post,  has  resigned 


Fay  O.  Dice,  formerly  Belleville  (Ill.) 
correspondent  for  the  St.  Louis  Star, 
has  been  placed  in  charge  of  the  pub¬ 
licity  work  for  the  Traffic  Motor  Truck- 
Corporation,  St.  Ixntis. 


Henry  C.  James  has  been  appointed 
advertising  agent  of  the  Frisco  Railroad 
system,  with  headtpiarters  in  St.  Louis. 
He  entered  the  advertising  department 


Charlotte  Leah  Hanzell,  who  hasbtt 
known  to  Bridgeport  (Conn.)  ne» 
paper  readers  as  “Mary  Lee”  for  sort 
time,  is  now  with  the  L.  H.  Wilson 
Inc.,  newspaper  syndicate  in  New  Yoit 

W.  A.  Schmitt,  formerly  with  i' 
Franco-American  Food  Company,  id 
vertising  manager  and  assistant  siio 
manager  of  C.  F.  Mueller  Macarot 
Company,  and  advertising  manager  c: 
the  Regina  Company,  has  joined  ;-t 
copy  and  plan  department  of  the  H.  L 
James  Advertising  .Agency,  Inc.,  Nti 
York. 


The  editorial  and  advertising  depart¬ 
ments  of  the  Bridgeport  (Conn.)  Eve¬ 
ning  Herald  have  moved  from  the  Sun¬ 
day  Herald  plant  to  the  new  home  at 
Wall  and  Water  streets. 

Fire  and  an  explosion  on  February  29 
damaged  the  printing  plant  of  the  Con- 
nellsville  (Pa.)  News. 

La  Prensa,  New  York,  has  increased 
its  selling  price  from  2  cents  to  3  cents. 


The  Mid  -  Continent  Advertising 
.Agency  has  opened  an  office  in  Houston 
with  W.  A.  Griffith  in  charge. 


Charles  O.  Black,  president  and  gen¬ 
eral  manager  of  the  Pawtucket  (R.  1.) 
Times  Publishing  Company,  was  host  to 
the  editors,  reporters,  stereotyping  and 
composing  room  heads  and  business  of¬ 
fice  men  at  a  dinner  recently. 


Big  cuts  have  been  ordered  by  the 
Michigan  board  of  auditors  in  the  print¬ 
ing  budgets  of  the  state  bureaus.  The 
high  cost  of  paper  is  the  reason. 

Francis  C.  Jackson,  late  a  director  of 
the  Portland  (Ore.)  Journal,  and  son 
of  its  publisher,  C.  S.  Jackson,  left  an 
estate  of  $26,600.  He  lost  his  life  in  the 
sinking  of  the  steamer  Chanslor  several 
months  ago. 


C.  Coe  Buchanan  has  just  been 
elected  vice-president  of  the  War- 
field  .Advertising  Company-,  of  Omaha. 
Mr.  Buchanan  has  been  associated  with 
this  company  for  a  number  of  years. 

J.  Fred  Woodruff,  treasurer  of  the 
Campbell-Ewald  .Advertising  .Agency, 
Detroit,  is  smiling  over  the  recent  ar¬ 
rival  of  a  son  at  his  home. 

Charles  G.  Tobin,  proprietor  of  the 
Direct  .Advertising  Service,  Inc.,  has 
moved  to  new  headquarters  in  the  Mar¬ 
quette  Building,  Detroit. 


96%  of  Muncie’s  Homes 
Take  the  Muncie  Star 

The  city  of  Muncie,  with  a  population  of 
36,524,  has,  it  is  estimated,  8,114  homes. 

The  Muncie  Star’s  carrier-delivered 
circulation  in  the  city  of  Muncie  is 
7,791. 

The  Muncie  Star’s  total  circulation  of 
25,491  goes  each  morning  of  the  year  into 
one  of  the  richest  sections  of  Indiana. 

This  circulation  is  three  times  the  size 
of  that  of  the  other  Muncie  newspaper. 

The  Muncie  Star  during  the  year  1919 
carried  a  total  of  8,097,630  agate  lines, 
which  was  nearly  twice  the  linage  of  the 
other  Muncie  paper,  and  gained  a  total 
of  2,311,950  agate  lines,  which  was 
more  than  twice  the  gain  of  the  other 
Muncie  paper. 

The  Muncie  Star,  the  Terre  Haute  Star 
and  the  Indianapolis  Star  comprise 

The  Star  League  of  Indiana 

Tht  Crtatmtt  Combination  of 
Quality  Circulation  in  Indiana 
Bsstero  Representstive:  Kelly -Smith  Os,, 
Marbridge  Building,  New  York 
Western  Representative:  John  Glass, 
Peoples  Gas  Building,  Chicago 

The  Shaffer  Group 
Indianapolis  Star 

Terre  Haute  Star  Muncie  Star 
Louisville  Herald 
Chicago  Evening  Post 
Denver  Times 
Rocky  Mountain  News 


National  Advartisinf 
Convention 
at  Indianapolis 
June  6th  to  June  lltb 


'T'H ROUGH  all  the  great  days  of  his  presi- 
dency,  Theodore  Roosevelt  kept  before 
him  the  picture  of  an  American  farmer  read¬ 
ing  The  President’s  Message. 

He  strove  to  square  his  actions  of  state  by  the 
opinion  which  shapes  and  re-shapes  itself  on 
the  ideals  and  interests  of  the  everyday 
American. 

In  common  with  other  leaders,  he  felt  that  if 
he  held  true  to  the  Nation’s  mind  and  heart, 
his  stewardship  could  not  fail. 

T  T  is  in  its  relation  to  the  mind  and  heart  of 
the  Nation  that  the  American  newspaper 
finds  its  most  important  work — at  once  an 
opportunity  and  a  responsibility — the  previlege 
of  counsel. 

Because  it  is  in  close  touch  with  many  sources 
of  thought  and  action,  but  more  because  it 
has  been  habitually  faithful  to  its  public  trust, 
the  newspaper  is  privileged  to  advise  on  the 
character  of  men,  measures  and  events.  It  is 
bidden  to  interpret  them  to  its  readers  in  the 
public  interest  alone. 

And  what  is  the  public  interest?  It  resolves 
itself  into  conviction.  Certainly,  newspapers 
must  disagree  as  to  public  policy.  It  is  this 
very  disagreement  that  works  for  the  common 
good.  It  is  the  setting  up  of  conviction  that 
is  the  obligation  resting  upon  that  part  of  the 
newspaper  press  which  places  duty  to  the 
public  above  commercial  advantage. 

It  is  not  the  newspaper’s  privilege  to  yield  to 
the  clamor  of  the  moment;  but  rather  to  ex¬ 
press  its  conviction  that  a  given  policy  is  right 
or  wrong,  and  then  to  stand  unmindful  of 
approval  or  disapproval.  It  is  this  independ¬ 
ence  that  makes  a  newspaper  a  power  in  its 
community — not  that  one  must  accept  the 


view  expressed,  but  that  all  must  respect  the 
courage  of  the  expression. 

A  CONSTANT  reminder  of  its  obligation  is 
•^the  tradition  which  fills  the  background  of 
the  American  newspaper’s  service  as  guide, 
philosopher  and  friend.  Generations  of  stead¬ 
fast  devotion  to  the  principles  of  honor  and 
liberty,  of  industry  and  thrift,  bear  down  on 
the  journalism  of  today,  prescribing  the  old, 
safe  counsel  for  new  and  untried  times. 

The  humblest  editor,  sincere  in  his  effort  to 
proclaim  the  truth  that  keeps  men  free,  has 
for  inspiration  the  lives  of  giants:  Bennett, 
quickener  of  journalism,  science  and  com¬ 
merce;  Greeley,  maker  of  presidents;  Dana, 
believer  in  the  building  of  a  newspaper  as  an 
art;  Bryant,  the  poet;  Garrison,  the  liberator; 
Medill,  friend  of  Lincoln ;  Watterson,  fine 
blending  of  chivalr.ous  days  and  pioneer  cour¬ 
age  ;  the  blind  Pulitzer,  consumed  as  by  a 
flame  with  his  passion  for  freedom. 

"TRUE  to  the  heritage  such  men  bequeathed 
^  it,  the  newspaper  that  tempers  its  use  of 
this  privilege  with  a  sense  of  duty  keeps  an 
open  mind  for  every  honest  view.  It  seeks  to 
persuade,  with  a  sweet  reasonableness,  or  with 
hammer  blows,  to  the  side  of  whatever  is  best 
for  us  all.  Its  object  is  to  continue  and  enrich 
the  sound,  neighborly  traditions  of  American 
life. 

It  is  by  these  standards  that  THE  MINNE- 
.\POLIS  JOURNALfor  42  years  has  measured 
its  editorial  comment,  advice  and  counsel,  and 
it  is  for  you,  who  have  sustained  this  news- 
pai)er  through  the  years  of  our  common 
progress  and  prosperity,  to  say  how  well 
THE  MINNEAPOLIS  JOURNAL  has  dis¬ 
charged  this  duty  and  served  this  privilege. 


THE  MINNEAPOLIS  JOURNAL 


Since  1878 — An  American  ISewspaper 


The  Newspaper’s  Privilege 

of  Counsel 
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CONSERVING  IN  COLORADO 


r  OR  the  week  ending  March  13,  Barbour’s  Advertising  Rate  Sheets,  Inc., 
*■  issued  new  sheets  covering  rate  increases  and  other  information  of  56  daily 
newspapers.  Of  these,  24  w'ere  changes  in  the  general  advertising  rates,  and 
22  were  changes  in  other  than  general  rates.  On  the  changes  in  general  rates 
of  the>34  papers 

The  new  minimum  agate  line  rate  is  $2.05 
The  old  minimum  agate  line  rate  was  $1.73 


Xet  increase  amounts  to . 32  per  agate  line  or 

12.72  per  cent  of  the  previous  minimum  rate.  These  changes  affect  a  total  net 
paid  weekday  circulation  of  758.356. 

The  Neodesha  (Kan.)  Sun  shows  an  increase  of  100  per  cent  over  its  previous 
minimum  rate,  and  the  Steubenville  (Ohio)  Gazette  shows  an  increase  of  150 
per  cent  over  its  previous  minimum  rate.  ^ 

The  Selma  (Ala.)  Journal  and  the  Times  have  been  con.solidated.  and  are 
now  issued  as  the  Times-Journal,  published  evenings  and  Sunday  morning.  .\lso, 
that  the  Reading  ( Pa.)  Herald  and  the  News-Times  and  the  Telegram  have 
l>een  consolidated.  The  papers  w'ill  be  issued  as  the  News-Times  (morning)  and  the 
Herald-Telegram  (evening).  The  tabulated  statement  follows: 


Net  Paid 

New  Rate  Minimum 

I^st  Rate 

Last  Min. 

increase 

I'itv  and  Taiier  Circulation 

Effective 

.Ag.  Li.  K. 

Effective 

.\tf.  Li.  R. 

Per  Line 

Calif*»rnia— 

Sacramento  Star  . 

7,223 

3/8/20 

.03‘ 

1/1/19 

.02* 

.01 

Sail  IHego  Sun  . 

15,668 

3/8/20 

.04* 

1/1/19 

.035* 

.005 

San  Francisco  News . 

48.541 

3/8/20 

.11* 

1/1/18 

.10* 

.01 

Illinois — 

Cairo  Citizen  . 

2,691 

3/1/20 

.0<.3 

2  1/20 

.02 

.005 

IVoria  Star  . 

22,095 

3/15/20 

.05 

10/1/18 

.04 

.01 

Sunday  F2dition  . 

14,076 

3/15/20 

.05 

10/1  18 

04 

.01 

Indiana-  -- 

New  .Albany  Ledger.. (est) 

1,100 

3/6/20 

.0107143* 

6/8/17 

.0071429* 

.0035715 

Washington  Democrat  .... 

2.060 

3/1/20 

.0142858* 

9/1/19 

.0107143* 

.0035715 

Council  Bluffs  Nonpareil.. 

15.855 

3/1/20 

.045 

9/1/19 

.035 

.01 

Webster  Citv  Freeman- 

Journal 

1.705 

3/8/20 

.0178572* 

5/29/19 

.0142858* 

.0035715 

Neodesha  Sun  . (est) 

725 

3/9/20 

.0142858* 

9/11/16 

.0071429* 

.0071429 

Kentucky — 

Covington  Keiituckv  Post  _ 

(est) 

17,263 

3/8/20 

.045* 

1/1/19 

.04* 

.005 

M  as^ac  li  use  tt 

Boston  News  Bureau . 

14,125 

3/1/20 

.25 

1/1/17 

.225 

.025 

Michigan — 

Cheboygan  Tribune  . 

1.724 

2/15/20 

.0128572* 

10/1/18 

.01* 

.0028572 

Minnesota — 

Owatonna  Peoples  Press. . . 

2,085 

3/1/20 

.02* 

3/1/19 

.0142858* 

.0067143 

Virginia  Virginian  . 

3,876 

3/1/20 

.0214286* 

1/1/17 

.0157143* 

.0057143 

Misaouri — 

St.  Louis  Globe  Demo.  (AC) 

162,694 

3/6/20 

.35 

12/6  19 

.30 

.05 

Sunday  Edition  . 

152,030 

3/6/20 

.35 

12,/6/19 

.30 

.05 

Ohio— 

.\kron  Tress  . 

21.491 

3/8/20 

.055* 

1/1/20 

.045* 

.01 

Bellevue  Gazette  . 

1,943 

7/1/20 

.0128572* 

1/1/20 

.0107143* 

.0021429 

Chillicothe  News  .Advert... 

3,081 

3/1/20 

.0128572 

5/1/19 

.01 

.0028572 

Cincinnati  Post  . 

176.555 

3/8/20 

.25* 

1/1/20 

.23* 

.02 

C olumbus  Citizen  . 

71,228 

3/8/20 

.125* 

1/1/20 

.11* 

.015 

Delphos  Herald  . 

1,343 

3/1/20 

.0078572 

1/1/20 

.0071429 

.0007143 

Greenville  Advocate  . 

3.675 

4/1/20 

.0142858* 

7/1/19 

.0107143* 

.0035715 

Circenville  Tribune  . 

1,740 

1/15/20 

.0107143* 

11/20/17 

.0071429* 

.0035715 

Steubenville  Gazette  . 

4.850 

3/8/20 

.0178572 

11/27/17 

.0071429 

.0107143 

Steubenville  Herald-Star... 

7.108 

7/1/20 

.025* 

1/1/20 

.02* 

.005 

Toledo  News- Bee  . 

78.181 

3/8/20 

7/1/20 

.16* 

1/1  '20 

.14* 

.02 

I'rbana  Citizen-Democrat... 

5,010 

.02* 

I/I/19 

.0178572 

.0021429 

Oregon — 

Pendleton  Tribune ....  (est) 

2,586 

3/1/20 

.0178572* 

2/1/19 

.0107143 

.0071429 

Sunday  Edition  . 

3/1/20 

.0214286* 

2/1/19 

.0142858 

.0071429 

Pennsylvania — 

Nntrona  Tress  . 

403 

12/1/19 

.0128572* 

2/1/19 

.0085715* 

.0042858 

Oil  Citv  Derrick  . 

5.426 

3/1 /20 

.03 

7/15/19 

.0214280 

.0085715 

Tennessee — 

Memphis  Press  . 

rtah— 

Salt  Lake  City  Herald . 

Sunday  EUiition  . 

29.298 

3/8/20 

.055* 

I/I/20 

.045* 

.01 

25.008 

4/1/20 

.07* 

8/15/19 

.06* 

.01 

33,944 

4/1/20 

.08* 

.8/15/19 

.07* 

.01 

Milwaukee  Leader  . 

3/15/20 

.10 

10  '1/16 

.07 

.03 

758,356 

$2.0535722 

$1.7257149 

.3278576 

AC •— .Mj iislable  contract:  (est) — circulation  ostiinatrd;  *  flat  rate 


RAISE  FOR  ROCHESTER  PRINTERS 


Hational  Arbitration  Board  Rules  in 
Favor  of  Union 


(Stecial  to  Kditos  &  Pi-bushes) 

Rochkster.  N.  V. — .\s  a  result  of  the 
decision  handed  down  last  week  in 
Indianapolis  by  the  arbitration  com¬ 
mittee  of  the  .\merican  Newsi>aper  Puli- 
lishers  .\ssociation  and  the  International 
T vpographical  Union,  memliers  of  the 
Rochester  union  will  receive  $36  for 
day  work  and  $36  for  night  work.  This 
ruiitig  will  he  in  effect  until  November 
1,  1920,  and  is  retroactive  from  the 
first  of  the  year. 

This  advances  some  the  scale  handed 
down  by  a  local  arbitrator  during  the 
latter  part  of  last  year.  The  appeal  was 
made  by  the  employes  and  the  prices 
arc  effective  in  fx)th  the  commercial  and 
newspaper  offices. 


Tuacalooaa  Papers  Join  A.  P. 

sC.MXWSA,  Ala. — News  &  Times- 


(la  ette  has  taken  on  the  full  leased 
wire  service  of  the  .\ssociated  Press. 


Barton  E.  Schwarz 
has  joined  the  Car¬ 
penter  &  Company 
organization  repre¬ 
senting  newspapers 
with  offices  in  the 
Fifth  Ave.  B’ldg., 
New  York  and  Peo¬ 
ples  Gas  Bldg.,  Chi¬ 
cago.  Willard  E. 
Carpenter  is  again 
making  his  head¬ 
quarters  in  New 
York  and  giving  his 
personal  attention  to 
the  organization. 


Most  Papers  Practicing  War-time  News¬ 
print  Economy,  Says  Swain 


Alva  A.  Swain,  secretary  of  the  sub¬ 
committee  for  Colorado  of  the  .\.  N.  P. 
A.  newsprint  conservation  committee, 
and  who  is  Denver  representative  of  the 
Pueblo  Chieftain,  Fort  Collins  Express 
and  Grand  Junction  News,  while  in  New 
York  this  week  told  Editor  &  Publisher 
that,  with  a  very  few  exceptions,  pub¬ 
lishers  of  that  state  arc  really  conserving 
newsprint. 

In  Denver,  he  says,  from  one  to  two 
street  editions  have  been  discontinued, 
and  throughout  the  state  60  per  cent  ad¬ 
vertising  and  40  per  cent  news  is  the 
average.  S.  S.  Sherman,  of  the  Rocky 
Mountain  News,  is  chairman  of  the 
Colorado  sub-committee  and  a  majority 
of  the  ‘  publishers  of  New  Mexico  and 
Wyoming  are  following  the  lead  of 
Colorado. 


RECORD  DENIES 


Boston,  March  19. — Tht 
ord  Publishing  Company 
made  a  positive  denial  of  ^ 
story  that  negotiations  are  p«o^ 
ing  for  the  sale  of  that  newipip^ 
to  any  person. 


every  possible  angle  Monday  when  4, 
motion  of  Congressman  Harrison 


withdraw  a  resolution  calling  on 
Secretary  of  Commerce  for  a  repoitlT 
I'ewsprint  supply,  distribution  and  u 
sumption  from  the  Interstate  and  F( 
eign  Conuncrce  Committee  and  pjsst 
was  made.  The  resolution  was 
The  suggestions  offered  by  the 
gressmen  for  the  solution  of  the 
print  ran  the  gauntlet  from  taking 
the  import  duty  to  limiting  the  size 
newspapers  and  government  cnir^ 
(leering  of  the  entire  supply. 


TEXAS  EDITOR  DIES  HERE 


Swedish  Wood-Pulp  Coming  b 


Col.  Gaines,  Widely  Known  Writer  and 
Publisher  of  Austin  Statesman 

Col.  W’illiam  Pendletcn  Gaines,  editor 
and  publisher  of  the  .\ustin  (Texas) 
Statesman,  died  suddenly  at  his  New 
York  home  Thursday.  He  was  born  in 
Richmond,  Texas,  in  1852.  For  the  last 
few  years  he  had  made  his  home  in  New 
York. 


Clarence  F.  Bicknell 

Fort  Wayne,  Ind. — Clarence  F.  Bick¬ 
nell,  publisher  of  the  Fort  Wayne  News 
and  Sentinel,  died  at  his  home  here 
Thursday.  He  was  born  at  Bicknell, 
Ind.,  in  1864. 


Boston. — Swedish  wood-pulp,  to 
amount  of  4.000  tons,  arrived  here 
March  13  alioard  the  U.  S.  .Ship; 
Board  steamer  W  ishcoquillas,  it 
llernosend.  Sweden.  Half  of  the  cs^ 
was  consigned  to  a  New  England 
and  the  remainder  is  being  shipped 
Baltimore.  It  is  said  among  shi|)|(| 
men  here  that  several  .\merican 
cerns  are  contracting  to  load  wond;; 
at  llernosend  and  other  Swedish  pa^ 
at  rates  averaging  about  $40  a  toa 


Finnish  Editors  Start  Jail  Tsm 


Gowanda,  N.  Y. — Walter  G.  Doty, 
newspaper  and  magazine  writer,  died 
here  Thursday  of  influenza. 


Newsprint  in  Congress 

Washington. — Newsprint  was  dis¬ 
cussed  on  the  floor  of  the  house  from 


Forti.and,  Ore. — W.  M.  Reivo  and; 

J.  Parian,  editors  of  the  Toveri,  a  {ft 
nish  newspaper  at  Astoria,  havt  if 
taken  to  the  Federal  penitentiary  at  ^ 
Neil’s  Island  to  serve  two  yean  ft 
violation  of  the  espionage  act.  Thtift 
tence,  pronounced  some  time  ago, 
affirmed  by  the  circuit  court  of  app^ 
at  San  Francisco. 


Scripps  Newspapers  have  been 
called  “wizards  in  economy.” 

For  years  the  subject  of  “reduc¬ 
ing  the  cost  of  production  thru 
greater  efficiency”  has  occupied 
the  minds  of  many  of  the  best 
men  in  the  organization. 

CLF.lEL.-IXn 
Union  National 
Honk  Htdg. 

Advertisers  have  evidence  of  thU 
“reduction  in  cost”  as  shown  in 
the  rate  cards  of  Scripps  News¬ 
papers. 

SEW  YORK 
Marhridge  Bldg. 

CHIC.4GO 

Scripps  Newspapers 

Foreign  Advertising  Department 

First  \atioftal  Bank 
Bldg. 
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CHICAGO’S 

LEADING  EVENING  PAPER 

Die  (kago  Evening  American 

continues  to  increase  its  dominating  evening  cir¬ 
culation  position.  The  net  paid  circulation  of 
the  Evening  American  for  February,  1920,  was 

419,892 

leading  the  second  evening  paper’s  circulation 
(395,891)  for  the  same  month  by  23,911  copies. 


Here  is  compact  mass- 
movement  personified 
for  the  national  adver¬ 
tiser  profitably  to  use: 

Chicago  —  the  Great  Central 
Market,  and  Chicago’s  Leading 
Evening  Newspaper  to  carry  the 
advertiser’s  message  into  420,- 
000  prosperous  homes. 

The  combination  is  unequaled 
— Try  it  and  see. 


(3^^^  Chicagp  Evening  American 

CHICAGO'S  LEADING  EVENING  NEWSPAPER 


104,957 

Gain  in  14  Months 

January,  1919  .  •  314,935 
February,  1920  -  419,892 
Gain  for  period  -  104,957 

Only  3  Evening  Papers 

in  the  United  States  have  more 
than  400,000  circulation: 

— the  N.  Y.  Evening  Juornal 
— the  Chicago  Evening  American 
^-the  Philadelphia  Bulletin 

and  two  of  them  are  Hearst 
newspapers. 


CHICAGO  OFFICE: 

326  W.  MADISON  STREET 


NEW  YORK  OFFICE : 
2  COLUMBUS  CIRCLE 
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SOUTH  ASKS  CONGRESS  FOR  CONSTRUCTIVE  PAPER  LEGISLATION 


SOUTHERN  publishers  meeting  at  Louisville  March  10,  to  discuss  newsprint  conservation.  Those  shown  in  the 
photograph  are:  Seated,  left  to  right:  James  1.  Finney,  Columbia  (Tcnn.)  Herald;  Charles  1.  Stewart,  Lexington 
(Ky.)  Herald  (presiding  chairman);  Major  K.  1).  Stahlmaii,  Nashville  Danner;  11.  C.  .Kdler,  Chattanooga  (Temi.) 
News.  Standing,  left  to  right ;  Luke  Lea,  Jr.,  son  of  Col.  Luke  Lea;  Robert  E.  Hughes,  Louisville  Courier  Journal  and 
Times;  C.  F.  Gladfelter,  Ix)uisville  Herald;  \V.  Hrnce  Hager,  Owensboro  (Ky.)  liuinirer;  ,K.  W.  Knott.  Louisville 
Evening  Post;  Judge  Robert  W.  Bingham.  Courier-Journal  and  Times;  Harry  Giovanolli,  Lexington  (Ky.)  Leader; 
Col.  Luke  Lea.  Nashville  Tennessean;  G.  M.  Fuqua,  Owensboro  Messenger;  Walter  C.  Johnson,  Chattanooga  Times; 
Wallace  Hughes.  Courier-Journal  and  Times;  Eugene  Knott,  Louisville  Evening  Post. 


(By  Telegraph  to  Editor  &  Publisher) 

ofisvii.i.K.  Kv.,  Mar.  16. — Ways  and 
means  for  more  co-ordinated  news¬ 
print  paper  conservation  by  publishers  of 
the  South  were  outlined  at  a  joint  con¬ 
ference  held  at  the  Watterson  hotel  here 
last  week  by  representatives  of  the 
Southern  Newspaper  Publishers’  Asso¬ 
ciation  and  .Vmerican  Newspaper  Pub¬ 
lishers’  .\ssociation  in  the  states  of 
Kentucky  and  Tennessee.  According  to 
Charles  1.  Stewart,  chairman  of  the 
Regional  Paper  Sub-Committee  for  S. 
N.  P.  A.,  who  presided.  The  discus.sion 
established  that  publishers  in  this  terri¬ 
tory  are  making  a  real  effort  to  conserve 
white  paper  and  that  the  publishers  gen¬ 
erally  reported  the  fullest  kind  of  co¬ 
operation  on  the  part  of  their  circulation 
and  advertising  departments.  Some  of 
the  latter  reported  that  rate  advances 
had  been  instituted  and  use  of  space 
thus  restricted  w’ithout  material  loss  to 
the  publications.  In  several  instances  the 
refusal  volume  of  advertising  was  cited. 

Constructive  Program  Set 

Iti  restdutions  the  conference  urged 
the  continued  support  of  the  present 
conscrvatioti  program  by  all  papers  in 
Kentucky  atid  Tennessee,  and  made  the 
following  specific  recommendations: 

1.  — Requesting  all  railroads,  for  the 
present  at  least,  to  follow  the  example 
of  the  Pennsylvania  lines  in  granting 
priority,  next  to  perishable  freight,  to 
all  newsprint  shipments. 

2.  — ^Urging  Congress  to  take  favorable 
action  on  the  pending  Fess  postal  bill. 

3.  — Support  by  Congress  of  the  Un¬ 
derwood  resolution,  providing  cancella¬ 
tion  of  orders-in-council  by  Canadian 
provincial  governments  banning  exporta¬ 
tion  of  pulp  wood  from  Canadian  timber 
forests. 

4.  — Indorsement  of  Senator  Poindex¬ 
ter’s  plan  for  survey  of  wood  pulp  re¬ 
sources  in  the  United  States  and  the 
formulation  of  an  effective  reforestatioti 
plan. 

5.  — Prompt  agreement  by  Joint  Con¬ 
ference  Committee  of  Congress  on 
water-power  legislation. 

6.  — .Advocated  passage  by  Congress  of 
the  Connolly  bill,  placing  all  print  paper, 
wood  pulp  and  rag  pulp  on  the  free  list, 
or  as  an  alternative,  support  of  the  Hull 
amendment  to  the  paper  schedule  under 
existing  tariff  whereby  newsprint  im¬ 
ports  (testing  up  to  10  cents  a  pound 


would  l)e  admitted  to  this  country  duty¬ 
free.  ( .\  5-cent  limit  now  prevails.) 

The  conference  instructed  secretary 
Walter  C.  Johnson  of  Chattanooga,  to 
take  proper  steps  in  bringing  all  of 
these  recommendations  before  Congress 
and  diligently  to  strive  for  immediate 
and  favorable  action. 

Market  Skimming  Charged 

In  the  general  discussion  one  or  two 
publishers  Hinted  that  some  of  the  larger 
paper  mills  are  declining  to  sell  to  con¬ 
tract  customers  and  are  disposing  of 
their  stocks  to  jobbers  who  overlook 
no  opportunity  to  boost  prices.  Specific 
instances  of  “jockeying”  were  related 
by  publishers  in  lobby  gossip  following 
the  meeting,  but  the  conference  did  not 
take  any  action  on  the  charges. 

Regarding  the  bid  for  Congressional 
action  Major  E.  B.  Stahlman  of  the 
Nashville  Banner,  got  a  hand  when  he 
declared : 

“These  men  at  Washington  pay  no 
more  attention  to  us  than  if  we  were 
not  here.  We  are  at  the  mercy  of  the 
newsprint  people  and  still  we  don’t  get 
together.  It  is  the  same  in  labor  ques¬ 
tions.  If  we  would  present  a  united 
front  we  might  accomplish  something, 
hut  half  the  newspaper  men  do  nothing, 
and  leave  it  all  to  the  other  half.” 


CALEXICO 

is  on  the  border  between  Mexicali, 
Mexico,  and  U.  S.  It  ia  the  g-ate- 
way  to  1S0,M0  acres  in  Imperial 
Valley  in  Mexico  as  %rell  as  hav« 
ing  tributary  a  large  section  in 
the  U.  S. 

The  combined  population  of  Calex* 
ico  and  Mexicali  over  20,000.  Im¬ 
ports  of  $12,491,000,  greater  than 
all  southern  California  ports  com¬ 
bined.  Leads  entire  Valley  in  bank 
resources  and  volume  of  business. 
Its  only  newspaper  is  the 

CHRONICLE 

evening  daily  with  Associated  Press 
and  N.  E.  A.  service,  is  a  cash-in¬ 
advance  paper  and  completely  cov¬ 
ers  the  richest  field  in  Imperial 
Valley. 


Major  Stahlman  declared  il  was  his 
firm  belief  that  newspaper  publishers 
as  a  class  are  doing  less  to  protect  iheir 
interests  than  any  other  group  of  bus¬ 
iness  men  in  the  world. 


Sinnen  Quits  Appleton  Post 

.\ppi.ETON.  Wis. — B.  A.  Sinnen,  busi¬ 
ness  manager  of  the  Post  Publishing 
Company  for  the  past  eight  years,  re¬ 
signed  last  week.  He  has  I)een  con¬ 
nected  with  the  paper  for  25  years  in 
both  editorial  and  business  departments. 


JUDGE  ARNOLD  BUYS  PLANT 

New  Albany  Magazine  Growi—f^ 
lisher  Will  Run  for  Seaats 

(Sterial  to  Editor  &  PuRLisan) 

.\lb.\nv.  N.  Y.— The  Law  and  Onfcr 
Under  the  Constitution,  Inc.,  publisher  oi 
the  new  national  weekly.  The  Constitu¬ 
tion,  of  which  Judge  Lynn  J.  Arnold  h 
editor  and  president,  has  purchased  tht 
Stanwix  Hotel,  which  will  be  converted 
into  a  publishing  plant.  The  first  floor 
will  be  used  for  the  offices  and  press 
room  of  the  publication  and  the  upper 
floors  will  be  used  as  a  lodging  honst 
Judge  Arnold  has  announced  his  can¬ 
didacy  for  United  States  Senator  in  bott 
the  Republican  and  Democratic  primaries 
and  that  failing  to  receive  either  nomim- 
tion  will  be  an  independent  candidate 
for  the  office.  He  fias  opened  political 
headquarters  in  Albany,  Cooperstowj, 
Oneonta,  Norwich,  Binghamton  and 
Fleishmanns,  Delaware  county. 


Kentucky  G.  O.  P.  Editorz  Unit, 

Louisville,  Ky. — The  Kentucky  Re- 
publican  Editorial  Association,  patterned 
after  the  Indiana  organization,  was 
formed  in  Louisville  last  week  by  edi¬ 
tors  of  G.  O.  P.  persuasion  foregatheren 
at  the  Republican  state  convention 
Harry  Giovannoli,  editor  of  the  Lexing¬ 
ton  Leader,  was  made  president,  and 
H.  A.  Browning,  of  the  Corbin  Times, 
secretary.  Charles  A.  Segner,  managing 
editor  of  the  Louisville  Herald,  who  is 
one  of  the  delegates  to  the  Chicago  con¬ 
vention,  together  with  William  Henrt 
Jones,  of  the  Glasgow  Republican,  and 
B.  F.  Forgey,  of  the  Ashland  Independ¬ 
ent,  were  appointed  to  prepare  a  con¬ 
stitution  and  by-laws. 


You  read  it  in  Editor  &  Publishei. 


Plenty  o/  Good  Firms 
m  Your  City 
Not  Using  Your  Paper? 

'  Every  large  city  has  its  long  list  of  manufacturing  and  distribut¬ 
ing  firms  who  do  not  advertise  in  their  local  newspapers. 

— Although  they  do  sell  their  goods  to  the  trade  locally  and  in 
contiguous  territory. 

— And  they  do  advertise  in  trade  journals  of  circulation  so  thin 
and  scattered  and  unread  as  to  he  of  doubtful  value. 

You — as  a  city  publisher — know  your  advertising  space  could  be 
made  to  pay  them.  But  how  would  you  go  about  it? 

We  have  had  nineteen  years’  experience  in  the  creation  of  local 
display  in  this  field. 

Our  Weekly  Business  Review  Page  as  now  appearing  in  a  num¬ 
ber  of  the  larger  papers,  either  Saturday  night  or  Monday  morn¬ 
ing,  carries  the  advertisements  of  good  firms  who  could  not  be 
persuaded  to  use  their  local  paper  ordinarily. 

If  interested,  write  us. 


Thomas  W.  Briggs  Co. 

Operating  in  United  States  and  Canada 

HOME  OFFICE,  MEMPHIS,  TENN. 

Successors  to  Jones-Briggs  Co. 
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The  SouthTX^ts  )foie 

Economical  Household  and  Kitchen  Equip¬ 
ment  and  has  the  Cash  to  Pay  for  it 


With  the  cash  to  pay  for  it,  the  South  wants  more  modern  economical  household  and  kitchen 
equipment  —  furniture,  stoves,  ranges,  cabinets,  laundry  machines,  sweepers,  fireless  cookers, 
separators,  package  foods,  washing  powders,  soaps,  and  everything  else  to  lessen  the  strain  upon  the 
good  Southern  housewife  who  has  always  kept  her  home  in  a  manner  that  made  “Southern  Hospi¬ 
tality”  the  nation’s  standard.  Manufacturers,  look  into  this  great  cash  buying  market  now.  The 
cash,  as  well  as  courtesy  and  enthusiasm,  for  which  the  South  stands  preeminent,  awaits  you  and 
vour  wares  with  a  hearty  welcome. 


Where  the  Money  Comes  From 


The  South  of  today  potiAe^ses  so  many  big  permanent 
(■ash>yielding  resources  that  her  cash  buying  capacity  is 
nothing  short  of  staggering. 

Her  agricultural  production  of  6  billion,  500  million 
dollars,  in  1919,  was  nearly  half  of  the  nation’s  total.  Her 
cotton  crop,  though  limited,  exceeded  2^2  billion  dollars. 

Her  mineral  production  exceeded  one  billion,  three  hun¬ 
dred  and  fifty  million  dollars  for  the  same  year. 

On  the  top  of  this  her  manufactured  products  reached 
the  high  mark  of  more  than  six  billion  dollars. 

Her  exports  for  the  year  exceeded  the  stupendous  sum 
of  one  billion,  three  hundred  million  dollars. 

More  than  five  hundred  millions  annually  have  heen 
added  from  her  ship  building  industry  alone. 

Her  lumber  production  runs  up  into  big  buying  figures. 


as  does  her  fishing,  oystering  and  other  minor  activities, 
with  a  buying  power  far  up  in  the  millons. 


iVdded  to  this,  with  bank  deposits  of  more  than  four 
billion  dollars,  is  the  purchasing  power  of  these  various 
articles  in  their  percentage  of  the  nation’s  total  production, 
which  shows  that  this  great  cash-huying  South  furnishes: 


19#9(  ol  the  cane  sufar 
ol  the  peanuts 
$2%  of  the  sweet  potatoes 
9t^  of  the  rice 
$$%  of  the  early  vegetables 
of  the  grain  sorghums 
45%'  ol  the  peaches 
45%  of  the  poultry 
35%  of  the  citrus  fruits 
33%  of  the  eggs 
39%  of  the  apples 
25%>  of  the  butter 
2^c  of  the  sugar 
24%  of  the  milk 
49^i  of  the  hogs 
.3S%  of  the  cattle 
39%  of  the  wheat 
18%  of  the  white  potatoes 


18%  of  the  hay 
188%  of  the  bauxite 
188%  of  the  barytes 
188%  of  the  fuller's  earth 
88%  of  the  sulphur 
88%  of  the  phosphate  rock 
88%  of  the  aluDilmim 
88%  of  the  graphite 
S8%  of  the  natural  gas 
58%  of  the  natural  gas  (gasoline) 
58%  of  the  petroleum 
45%  of  the  asphalt 
33%  of  the  Ihne  ^  " 

33%  of  the  pyHtes 
33%  of  the  UJc  and  soapstone 
32%  of  the  coal 
24%  of  the  lead  and  dnc 
22^r  of  the  coke 


Let  These  Strong  Sales  Arms  Help  You 


These  strong  sales  right  arms  of  successful  selling  are  subject  to  your  command  for  tbe  heartiest  co-operation  in  the 
matter  of  securing  initial  distribution  and  the  moving  of  the  goods  when  once  placed  on  sale  in  their  respectve  localties. 

These  great  Southern  daily  newspapers  are  read  and  believed  in  by  the  people  they  reach  and  wield  a  greater  influence 
on  the  thought  and  life  of  their  readers  than  any  other  power  on  earth.  Their  publishers  know  local  conditions,  and  the 
buying  habits  of  the  people,  and  they  know  with  just  whom  you  should  line  up  for  a  profitable  representation.  Write 
them. 


Anniston  Star 
Birmingham  Age*Herald 
Birmingham  L^ger 


ALABAMA 
Birmingham  News 
Gadsden  Journal 
Gadsden  Times-News 


Montgomery  Advertiser 
Mobile  Item 
Mobile  Register 


ARKANSAS 

Fort  Smith  Hmes-Record  Helena,  The  World  Jonesboro  Daily  Tribune 
IJttle  Rock,  Arkansas,  Dtmocrat 


Gainesville  Sun 
Jacksonville  Thnes-Union 
Miami  Herald 
Orlando  Reporter-Star 


FLORIDA 

Palm  Beach  Post  Tampa  Times 

Pensacola  Journal  Tampa  Tribune 

St.  Augustine  Record  Daytmia  News 

St.  Petersburg  Independent 


GEORGIA 

Atlanta  Constitution  Albany  Herald  Macon  Telegraph 

Atlanta  Georgian  A  American  Athens  Herald  Savannah  Morning  News 

Atlanta  Journal  Augusta  Chronicle  Waycross  Journal-Herald 

Americus  Times-Recorder  Augusta  Herald  Moultrie  Observer 

Columbus  Enquirer-Sun  Columbus  Ledger  Rome  News 

Dublin  Courier-Journal  Macon  News 


KENTUCKY 

Lexington  Herald  Louisville  Times  Louisville  Herald 

Leidngtoo  Leader  Louisville  Courier-Journal  Paducah  Evening  Sun 

LOUISIANA 

Batcm  Rouge  State  Times  New  Orleans  Daily  States  Monroe  News-Sta 
Lake  Charles  American  Press  Alexandria  Town  Talk  New  Orleans  Item 
New  Orleans  Times-Picayune 
MISSISSIPPI 

Jackson  News  Vicksburg  Post  Meridian  Star 


Ashville  Citizen 
Charlotte  News 
Chariotte  Observer 
Concord  Tribune 
Greensboro  Daily  News 


NORTH  CAROLINA 
Hickory  Record  Salisbury  Post 

Kinston  Free  Press  Winston-S^em  Senthiel 

Raleigh  News  A  Observer  Wilmington  l^patch 
Raleigh  Times  Wilmington  Star 

Rocky  Mount  Telegram  Winston-Sialem  Journal 


OKLAHOMA 

Oklahom  City  OklahMnan  Muskogee  Times-Democrat 

SOUTH  CAROLINA 

Anderson  Daily  Mail  Greenville  News  Sumpter  Item 

Columbia  Record  Greenville  Piedmont  Florence  Times 

Columbia  State  Rock  Hill  Herald  Orangeburg  Times-Democrat 

Greenwood  Index-Journal  Spartanburg  Herald 

Spartanburg  Journal  and  Carolina  Spartan 


TENNESSEE  -  - 

Chattanooga  News  Chattanooga  Times  Memphis  News-Schnitar' 

Clarksville  Leaf-Chronicle  Jackium  Sun  Nashville  Banner 

Memphis  CMnmercial  Appeal  Knoxville  Sentin^ 

IGioxville  Journal  A  Tribime  .  \ 


Beaumont  &iterprise 
Corpus  Christi  Caller 
Corsicana  Sun 
Dallas  News  A  Journal 
Dallas  Times-Herald 
El  Paso  Herald 
El  Paso  Times 


TEXAS 

Fort  Worth  Record  Paris  News 

Fort  Worth  Star-Telegram  San  Antonio  Light 
Gainesville  Register  Temple  Telegram 

Galveston  News  Waco  Times-Herald' 

Houston  Chronicle  Hillsboro  Mirror 

Houston  Post  Ranger  Daily  Times 

Wichita  Fall  Record-News  Wichita  FiJIs  Times 


VIRGINIA 

Lynchburg  News  Petersburg  Progress  Richmond  News-I  esdsr- 

Roanoke  Times 


Prepared  under  the  direc¬ 
tion  of  the  Southern 
Council  of  American  As¬ 
sociation  of  Advertising 
Agencies 


For  general  information  regarding  the  cash  buying  power  of  the 
South  for  automobiles,  trucks,  or  other  merchandise,  write  for  this 
book.  “The  Great  Southern  Market.”  Write  today  to  W.  C.  Johnson, 
Secretary. 

Southern  Newspaper  Publishers  Association 

CHATTANOOGA,  TENN. 
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Wnahington  Herald  Milwaukee  Journal 
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Minnenpolia  Tribune  Tacoma  Ledger 
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FINANCIAL  NEWS 
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Hr.  Babb,  the  Tokyo  correspondent  of  the  PUBLIC  LEDGER  FOR* 
EIGN  SElRVICEi,  H>ent  three  years  on  the  Japan  AdrertiBer’s  staff  before 
gaining  a  commission  in  the  U.  S.  Army  during  the  war  and  it  now  newa 
editor. 

Roderick  C.  Matbeson,  Pekin  correspondent,  was  ten  years  editor  of  the 
Honolulu  Pacific  CommerciaLAdvertiser  and  is  a  specialist  on  Chinese 
affairs. 

The  appointments  of  correspondents  to  cover  Siberia,  Korea  and  the 
Philippines  are  pending. 


B.  W.  FLEISHER 


CARL  W.  ACKERMAN 

During  the  World  War  viciled  twenty  countries.  Was  war  correspondent 
for  United  Press  with  German  and  Austrian  forces  and  for  the  New  York 
Times  with  the  French,  English.  American,  Japanese  and  Czecho-Slovak 
armies,  and  came  within  20  degrees  of  encircling  the  globe.  Traveled 
12,000  miles  in  Siberia,  whence  he  filed  the  first  dispatch  describing  the 
Caar's  last  days.  Obtained  first  interview  with  President  of  China.  While 
Berlin  manager  of  the  United  Press  during  two  years  previous  to  the  war 
received  eloquent  tribute  from  Ambassador  Gerard.  Native  of  Indiana. 


SEYMOUR  B.  CONGER 


WYTHE  WILLIAMS 


The  necessity  for  interpreting  the  Far  Elast  hereafter  through  an  Ameri¬ 
can  rather  than  a  foreign  news  service  has  persuaded  Mr.  Curtis  to  form  an 
alliance  with  Mr.  B.  W.  Fleisher,  publisher  of  the  Japan  Advertiser  and 
the  Trans-Pacific,  of  Tokyo.  Under  this  arrangement,  the  Public  Ledger 
Service  and  the  Fleisher  publications  will  employ  the  same  all-American 
staff  of  correspondents  covering  Japan,  Siberia,  China,  Korea  and  the 
Philippines.  Mr.  Fleisher,  a  Philadelphian,  is  the  dean  of  American  jour¬ 
nalists  in  the  Far  Blast,  and  the  Japan  Advertiser  is  that  section’s  leading 
foreign  newspaper. 


While  chief  correspondent  of  Associated  Press  in  Russia,  1904-10, 
covered  Russo-Japanese  War  and  first  Russian  revolution.  Covered  Germany 
for  Associated  Press  1910-17,  including  entire  period  of  World  War  up  to 
rupture  of  American  relations.  Reported  operations  of  Central  Powers  on 
all  battle  fronts.  Foreign  adviser  to  War  Trade  Board.  Covered  Peace 
Conference  for  Associated  Press,  for  which  he  has  served  also  in  Scandi¬ 
navia.  Born  in  Michigan.  “It  is  the  splendid  patriotism  under  fire  of 
Ackerman  and  Conger  that  deserves  special  mention,”  wTote  Gerard  in  “My 
Four  Years  in  Germany.” 


One  of  the  few  .American  correspondents  accredited  to  Allied  armies 
from  first  to  last  day  of  war  and  ending  service  in  Berlin.  Before  the  war 
Paris  correspondent  New  York  Times,  for  which  as  war  correspondent  he 
covered  battles  of  Marne,  Champagne,  Verdun,  the  Somme,  the  Isonao,  the 
retreat  from  Caporetto  and  the  final  struggles  on  the  western  front.  First 
person  to  enter  fort  of  Douaumont  after  its  recapture  by  Mangin,  and,  after 
the  Somme,  was  first  correspondent  to  cross  recaptured  territory.  Covered 
Peace  Conference  for  London  Daily  Mail.  Native  of  Pennsylvania. 


GLENN  BABB 


FOREIGN  NEWS  SERVICE 


Revealing  the  Old  Worid  to  Anericans 
Ihrongh  American  Eyes 
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WHh  the  Inlenallonal  Scope 
How  Dcmuded  by  lovestors 


DOMESTIC  NEWS  SERVICE  ar^eJdkT******* 


B.  EVANS 

H  liiht  editor  Springfield  Republican.  For  five 
kae,  for  which  he  conducted  a  department,  “The 
bw  on  the  editorial  page.  In  1888  established  the 
hsace,  commerce  and  real  estate,  of  which  he  is 
inaeul  correspondent  of  the  Public  Ledger. 


H.  COLLINS 

din  articles  interpreting  big  business  questions  to 
jssn  for  the  Saturday  Evening  Post,  and  since 
hrrice.  During  the  war  was  speciaRst  for  the 
fiod  Administration,  Shipping  Board  and  Emer* 
■kg  Latin  America,  writing  a  series  of  articles 
kiral  American  markets  before  North  American 
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Boston  Transcript 
Brooklyn  Eagle 
Toronto  Glol^ 

Vancouver  Province 
Des  Moines  Register 

nmain  open. 


WILLIAM  HOWARD  TAFT 

No  great  international  figure  knows  the  world’s  other  leaders  more  intimately 
than  does  Mr.  Taft,  as  a  result  of  his  long  and  honorable  public  career  as  Solicitor 
General,  Federal  Judge,  Secretary  of  War  and  President  of  the  United  States.  He 
reads  between  the  lines  of  the  news  and  his  commentaries  on  politics,  being  without 
partisan  bias  or  prejudice,  are  displayed  as  prominently  by  newspapers  which  disagree 
with  his  views  as  by  journals  heartily  in  accord  therewith. 


FREDERIC  WILUAM  WILE 

Head  of  the  Public  Ledger's  Washington  bureau.  Assigned  to  cover  the  Boer 
War  by  Victor  F.  Lawson  for  the  Chicago  Record,  and  afterward  the  latter’s  Berlin 
correspondent  until  1906.  In  charge  of  Berlin  burean,  London  Daily  Blail,  1906>1914. 
His  zealous  work  in  the  interest  of  the  Allies  caused  the  Kaiser’s  government  to  order 
his  arrest  as  an  Allied  spy.  Lord  Northcliffe  in  a  recent  tribute  states  that  Mr. 
Wile’s  important  revelations,  if  heeded  by  the  British  Government  daring  1906>1914, 
would  have  resulted  in  British  preparedness. 


RAYMOND  G.  CARROLL 

Covering  within  the  United  States  special  assignments  for  the  Public  Ledger 
News  Service.  Has  just  commenced  a  complete  tonr  of  the  country  to  sound  out 
popular  sentiment  as  to  the  popularity  of  pre-convention  candidates  and  proposed 
campaign  issues.  Was  the  Public  Ledger’s  war  correq>ondent  with  the  A.  E.  F.  and 
its  London  correspondent  daring  1919-1920. 


ROBERT  T.  BARRY 

On  Washington  staff  of  Public  Ledger  News  Service,  for  which  he  has  covered 
the  entire  progress  of  the  Treaty  of  Versailles  since  it  reached  the  Senate.  Began 
career  on  Louisville  Conrier-Jonmal  under  Henry  Watterson.  Was  head  of  Washing¬ 
ton  Bnrean,  Public  Ledger  News  Service,  during  part  of  1919. 


CONSTANCE  DREXEL 

Assigned  to  cover  all  big  national  and  international  events  and  movements  of 
feminine  interest.  War  nnrse  in  the  French  military  hospital  at  Deauville,  1915.  On 
news  staff  of  Public  Ledger  1916-1918.  Covered  the  Peace  Conference  for  the  Chicago 
Tribune,  1918-1919.  Liaison  officer  between  the  peace  mission  and  the  International 
Woman  Suffrage  Alliance.  Daring  1919  covered  International  Congreaa  of  Women, 
Zarich,  and  toured  Poland  and  Czecho-Slovakia. 


WILUAM  H.  ROCAP 

Covers  sports  events  of  national  interest.  Dean  of  American  ring  ciities.  Sporta 
editor  of  Public  Ledger,  for  which  he  has  been  a  sports  writer  since  1890.  Famous 
as  analyst  and  critic  of  all  classes  of  qiorts.  ELas  picked  every  heavy-weight  ring 
champion  since  1892.  Amateur  feather-weight  boxing  champion  of  America,  1889-90, 
and  retired  undefeated.  Refused  nomination  as  referee  Willard-Detnpsey  fight  that 
he  might  report  it  for  the  Public  Ledger  News  Service. 


GILBERT  SELDES 

New  York  dramatic  critic  of  Public  Ledger  News  Service.  Graduated  from 
Harvard,  became  editorial  writer  Evening  Public  Ledger,  afterward  specialiaing  in 
dramatic  and  musical  criticism.  War  correspondent  during  1916-1919.  His  Sonday 
review  of  new  plays  produced  in  New  York  describes  dramatic  events  later  avail- 
able  to  readers  of  subscribing  newspapers. 


INDEPENDENCE  SQUARE 
PHILADELPHIA 
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NOT  THE  SYSTEM,  BUT  PERSISTENCE  IN  EXECUTION, 
COUNTS  IN  CLASSIFIED  COLLECTIONS 


the  money’’  has  been  the  sole 
aim  of  the  collection  managers  of 
many  newspapers.  Some  classified  ad¬ 
vertising  managers  will  agree  that  the 
credit  department’s  chief  delight  is  in 
keeping  customers  out  of  the  paper. 

Of  course  that  is  not  true  of  any  de¬ 
partment  but  many  have  that  reputation 
because  the  sales  and  collection  man¬ 
agers  have  not  co-operated  properly.  In 
nearly  every  such  case  there  are  two 
reasons.  First,  the  collection  manager 
has  never  secured  the  sales  view  point; 
second,  the  classified  manager  has  never 
studied  credits  and  collections. 

If  on  every  newspaper  both  of  these 
executives  would  take  time  to  study  the 
other’s  problems,  to  learn  how  to  make 
their  departments  work  together  for  the 
greatest  efficiency,  it  would  mean  not 
only  a  greater  percentage  of  collections 
but  more  advertising. 

Losaet  Sure  Without  Co-operation 

The  collection  of  classified  accounts  is 
a  vital  problem,  not  only  from  a  money 
standpoint  but  from  the  sales  angle. 
Many  collection  managers  are  realizing 
that  they  can  do  more  titan  collect 
money — that  they  can  increase  the 
amount  of  sales  and  thus  serve  a  double 
purpose.  And  strange  as  it  may  seem, 
the  collection  manager  who  collects  the 
greatest  percentages  of  his  charges  is  as 
a  rule  the  greatest  aid  to  the  sales  de¬ 
partment — providing  he  has  a  sales  view¬ 
point. 

The  writer  has  met  collection  man¬ 
agers  whose  losses  ran  from  twenty-two 
to  one-third  of  one  per  cent  in  classified. 
And  in  nearly  every  case  where  the 
losses  were  large  the  collection  and 
classified  departments  were  not  co-op¬ 
erating,  while  the  more  efficient  collec¬ 
tion  departments  were  working  in  har¬ 
mony  with  the  sales  division  to  the  ad¬ 
vantage  of  both. 

C.  \\  Hohenstein,  credit  and  collec¬ 
tion  manager  of  the  Atlanta  Georgian- 
Am'erican,  is  one  who  thoroughly  real¬ 
izes  the  value  of  a  collection  department 
to  the  classified  sales  department. 

The  following  memorandum  prepared 
by  him  is  printed  herewith  because  it 
may  prove  helpful  to  other  collection 
managers  as  well  as  classified  advertis¬ 
ing  managers : 

“Any  collection  system  to  be  success¬ 
ful  must  be  founded  upon  a  knowledge 
of  human  nature.  We  must  understand 
the  main  springs  of  human  conduct.  Our 
collection  methods  are.  therefore,  based 
upon  practically  the  same  principles  as 
are  employed  in  salesmanship.  Sales¬ 
manship  is  the  power  to  persuade  people 
to  purchase  what  you  are  offering  for 
sale.  Collecting  is  nothing  more  than 
the  power  to  persuade  people  to  pay 
their  just  debts.  I  use  the  word  per¬ 
suade  advisedly  for  the  reason  that  any 
system  based  on  pressure  must  be  a 
failure.  As  every  effort  in  salesman¬ 
ship  is  directed  towards  maintaining 
the  good  uill  of  a  patron,  similarly  every 
effort  of  a  collection  system  should  be 
so  directed  as  to  avoid  antagonising 
the  patron  who  owes  the  bill. 

“It  will  be  seen  that  it  is  quite  impos¬ 
sible  to  get  the  right  viewpoint  on  collec¬ 
tions  without  .some  knowledge  of  the 
fundamentals  involved  in  the  selling  end 
of  the  business.  It  is  generally  re¬ 
garded  as  a  function  of  the  sales  depart¬ 
ment,  not  only  to  get  business,  but  also 
to  keep  it  The  latter  cannot  be  accom- 


Mail  and  Personal  Methods  Both  Successful,  If 
Properly  Used — Credit  Staff  Must  Have 
Sales  Viewpoint 


By  C.  L.  PERKINS 

.\kTICI.F.  XIX 

[Editori.vl  Noth.— ,1/r.  Perkins  was  formerly  manager  of  the  news¬ 
paper  promotion  department  of  Greig  c‘r  Hard,  Inc.,  Chieago,  and  has 
had  many  years'  eA'perience  in  the  development  of  classified  advertising, 
in  the  Hearst  organisation  and  on  the  staff  of  the  Chicago  Daily  News.] 


plislied  unless  the  collection  department 
appreciates  the  significance  of  this  idea. 

“I  think  I  can  safely  state  that  ninety- 
eight  per  cent  of  the  patrons  of  this  busi¬ 
ness  intend  to  pay  for  their  advertising, 
at  the  time  it  is  inserted.  An  under- 
.standing  of  this  will  give  the  proper 
slant  on  the  problem  of  collecting — ig¬ 
norance  of  it  will  keep  you  floundering 
around  with  no  definite  objective.  Un¬ 
derstanding  this  ))oint.  the  problem  is 
simply  one  of  keeping  alive  this  inten¬ 
tion,  and  converting  it  into  payment.  Of 
course,  we  appreciate  that  in  a  great 
many  cases  it  is  impossible,  or  at  least 
difficult  to  keep  alive  such  intention 
and  convert  it  into  payment.  In  such 
cases  something  more  than  mere  per¬ 
suasion  must  be  resorted  to.  Pressure 
must  be  employed.  But,  the  transition 
from  i)ersuasion  to  pressure  can  he  so 
co-ordinated  as  to  keep  the  debtor  on  the 
defensive — that  is.  prevent  him  from 
charging  you  with  being  unduly  persist¬ 
ent  regarding  payment  of  the  bill.  The 
steps  in  this  process  must  be  so  gradu¬ 
ated  as  to  accomplish  the  desired  end, 
with  as  little  loss  to  the  good-will  of 
the  business  as  possible. 

Collection*  Subdivided 

“If  you  will  get  a  clear  conception  of 
these  fundamental  ideas  you  will  readily 
understand  the  spirit  and  purpose  be¬ 
hind  each  of  the  features  of  our  classi¬ 
fied  collection  system. 

“Classified  accounts  arc  divided  into 
two  general  subdivisions ;  Petty, 
Monthly. 

“I’lider  the  first  are  embraced  all  cas¬ 
ual.  small  items,  run  by  patrons  of  a 
miscellaneous  character,  who  have  es¬ 
tablished  no  regular  credit.  The  very 
minute  advertising  of  this  character  is 
run,  the  charge  ticket  comes  to  the  col¬ 
lection  department  and  is  immediately 
billed  out  to  the  patron  on  a  small 
memorandum  bill.  All  items  under  a 
dollar  go  out  with  a  small  coin  carrier 
and  return  envelope.  In  this  way  we 
realize  almost  fifty  per  cent  of  these 
petty  items  through  the  mails.  If  at  the 
end  of  from  three  to  five  days,  remit¬ 
tance  is  not  received,  the  collector  makes 
personal  follow-up. 

"The  collector  continues  his  personal 
follow-up  work  which  is  backed  by  fol¬ 
low-up  work  from  the  office,  at  least 
twice  a  month.  For  the  purpose  of  this 
subsequent  follow-up  work  from  the  of¬ 
fice,  stamped  reminder  bills  are  sent 
out,  at  regular  intervals  of  fifteen  days 
apart.  They  get  stronger  and  stronger 
until  they  terminate  in  a  collection 
agency,  operated  under  the  supervision 
of  this  company. 

“The  genius  of  any  follow-up  system 


depends  upon  the  regularity  and  per¬ 
sistence  with  which  it  is  maintained, 
and  the  conscientiousness  with  which 
the  collector  and  the  office  organization 
reciprocally  support  each  other.  The 
operation  must  be  continued  and  unin¬ 
terrupted. 

“Under  monthly  accounts  are  em¬ 
braced  all  those  larger  items,  which  are 
not  billed  immediately,  but  wait  until 
the  end  of  the  month.  .\  separate  col¬ 
lector  is  used  on  such  monthly  billing. 

“No  monthly  patron  is  approached 
until  after  the  10th  of  the  month.  Upon 
the  ex])iration  of  ten  days,  the  collector 
begins  his  personal  work.  If,  by  the  22d 
of  the  month,  remittance  has  not  been 
received,  a  notice  is  mailed.  This  is  a 
very  successful  way  of  bringing  in  a 
quantity  of  current  accounts  from  abso¬ 
lutely  good  patrons.  On  the  first  of  the 


following  month  stamped  reminder  bills 
are  sent  out. 

Keep  Exerlastingly  at  It 

“Subsequent  to  this,  the  stamped  re¬ 
minders,  used  on  petty  classified,  are 
also  used  on  the  monthly  past  due  bills 
at  intervals  of  about  15  days.  However 
the  work  of  these  reminder  bills  is 
backed  by  collection  letters,  wherever 
the  conditions  justify  it.  In  the  matter 
of  monthly  bills,  as  in  petty  bills,  the  col¬ 
lector  supports  persistently  the  follow¬ 
up  work  of  the  office  by  calling  upon 
the  debtors  as  soon  as  the  reminders  and 
letters  are  mailed. 

Per*i*tence  £*«ential 

“The  true  secret  is  to  keep  everlast¬ 
ingly  at  it,  with  some  definite,  systematic, 
standardized  method — a  method,  how¬ 
ever,  sufficiently  elastic  as  to  enable  you 
to  handle  special  cases  according  to  the 
special  circumstances  surrounding  them. 
The  system  must  be  based  upon  the  law 
of  averages,  it  must  fit  the  ordinary 
conditions  you  encounter.  No  collec¬ 
tion  system  can  be  so  designed  as  to 
avoid  friction  with  patrons  under  all  cir¬ 
cumstances,  but  it  can  be  so  arranged  as 
to  reduce  the  possibility  of  friction  to  a 
minimum.  Wherever  special  patrons  re¬ 
quire  special  exception  to  the  standard¬ 
ized  methods  employed,  the  records  of 
the  department  must  be  so  kept  that  the 
regular  .system  will  not  operate  on  such 
patrons.” 


(Continued  on  Page  30) 


LUDLOWS 

Do  Display  Type  Work  for 

Chicago  Daily  News 

A.  B.  Adatr,  Superintendent  of  Composing 
Room,  says: 

“We  experienced  no  congestion  in  handling  all 
display  lines  in  advertisements  at  any  period  of  the 
holiday  rush  and  we  could  have  handled  50%  more 
work,  on  the  Ludlows  without  congestion  had  we 
been  called  on  to  do  it. 

“The  Ludlows  facilitated  handling  of  the  work 
very  much  indeed.  The  Ludlow  product  gives  the 
Daily  News  ad.  pages  a  decidedly  improved  appear¬ 
ance  over  hand  composition,” 

Ludlows  perform  best  when  work  is  heaviest. 
Mr.  Adair  proves  this. 

Send  your  paper  and  let  us  give  you  cost  of  equipment. 

Ludlow  Typograph  Co. 

NEW  YORK  CHICAGO 

606  World  Building  2032  Clyboum  Avc* 
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New  York  State 


With  the  approach  of  spring  and  the  breaking  up  of  a  hard  win¬ 
ter,  New  York  state  is  ready — gloriously  ready — for  new  merchafidise. 

New  York  state  merchants  everywhere  are  preparing  for  their 
greatest  season.  Even  under  adverse  weather  conditions,  business  has 
been  tremendously  good — and  the  future  is  merely  a  matter  of  having 
the  merchandise. 

This,  Mr.  Manufacturer,  is  the  kind  of  a  market  worth  going  into. 

The  greatest  number  of  the  richest  people  in  America  are  look¬ 
ing  for  your  goods. 

The  best  merchants  in  America  will  be  glad  to  cooperate  with  you 
in  putting  your  goods  into  the  hands  of  the  consumers  of  the  state. 

The  best  daily  newspapers  in  America,  as  listed  here,  will  be 
glad  to  help  you  get  your  story  before  these  people — telling  them  where 
they  can  get  your  goods  in  their  own  home  towns — which  means  a  very 
important  link  in  the  chain. 

The  tremendous  circulation  represented  in  this  list  of  progressive 
daily  newspapers  is  at  your  disposal  for  the  purpose  of  localizing  your 
goods — for  the  purpose  of  taking  your  message  into  the  homes  of  these 
people  in  the  most  effective  manner — and  at  a  cost  ridiculously  low 
when  compared  with  the  cost  of  less  effective  media. 

Hitch  your  wagon  to  a  star. 


"'Albany  Knickerbocker  Press  (M) . 

Albany  Knickerbocker  Press  (S) . 

Auburn  Citizen  (E) . 

*Brooklyn  Daily  Eagle  (E) . 

"‘Brooklyn  Daily  Eagle  (S) . 

^Brooklyn  Standard  Union  (E) . 

*Brookl^  Standard  Union  (S) . 

"‘Buffalo  Courier  &  Enquirer  (M&E)... 

‘^Buffalo  Courier  (S)  . . 

Buffalo  Evening  News  (E) . 

Buffalo  Evening  Times  (E) . 

Buffalo  Sunday  Times  (S) . 

Coming  Evening  Leader  (E) . 

Elmira  Star-Gazette  (E) . 

tGlens  Falls  Post  Star  (M) . 

"'Gloversville  Leader-Republican  (E) . . . 
"'Gloversville  Morning  Herald  (M) .... 

Ithaca  Journal-News  (E) . 

Jamestown  Morning  Post  (M) . 

Lockport  Union  Sun  and  Journal  (E)... 

*Middletown  Times-Press  (E) . 

Mount  Vcmon  Daily  Argus  (E) . 

•Newburgh  Daily  News  (E) . 

New  York  American  (M) . . 

New  York  American  (S) . 

/New  York  Globe  (E) . 

Government  Statement,  October  1st,  1919. 
•A.  B.  C.  Report,  October  1st,  1919. 
^Publishers’  Statement. 

••Publishers’  Statement  for  January,  1920. 
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BROKER  BELIEVES  IN 
24-HOUR  DAY 


^ILLIAM  S.  BROKER,  classified 
^  advertising  manager  of  the  Mil¬ 
waukee  Sentinel, 
when  asked  for  a 
photograph  and 
autobiography  for 
this  page  contrib¬ 
uted  the  following: 

"1  believe  in  ad¬ 
vertising.  Here  is 
my  photo.  Not 
much  on  looks,  but 
— read  the  autobi¬ 
ography. 

“Thanks  for  ♦he 
chance. 

Birthplace — Chi¬ 
cago,  Illinois. 

Date — Oaober  4,  1885. 

Height — 5 — 7j^. 

Weight — 133. 

Experience — 1905,  classified  on  Mil¬ 
waukee  papers.  1907,  10  months,  adver¬ 
tising  manager  Kurver  Polski.  Adver¬ 
tising  novelties,  programs,  etc.  Road 
and  city  salesman — many  items.  1910, 
reporter  on  Sentinel,  then  every  run  and 
class  oi  assignments,  then  everv  desk. 
.\ss’t  C.  E.  to  society,  markets,  sports, 
state,  etc.,  to  1916,  on  present  job. 

“By  extensive  apfdication,  24-hour  day, 
detailed  records  and  reports  and  con¬ 
stant  hammering,  am  producing  high  rec¬ 
ord  marks. 

“Married ;  two  children ;  own  my 
home. 

"What  else  ?” 


NOT  SYSTEM,  BUT  ITS 
EXECUTION  COUNTS 


St.  Paul  Daily  News.  O.  L.  Sitzmann 
of  the  News  writes : 

“Our  experience  in  roDecting  transient 
advertising  by  mail  has  not  proved  satis¬ 
factory.  It  requires  a  lot  of  detail  work. 
Collecting  by  collector  eliminates  all  dis¬ 
putes,  the  bills  being  presented  direct  to 
the  inrty  immediately  after  the  insertion 
and  if  there  are  anv  disputes,  they  are 
immediately  adjusted.’’ 

In  Indianapolis,  the  Star  uses  both 
systems,  although  the  personal  collection 
is  by  an  outside  agency.  O.  E.  Moss, 
auditor,  says : 

“We  have  been  collecting  transient 
classified  accounts  by  mail  since  June. 
1918.  .\t  first  collections  fell  off  consid¬ 

erably.  W'e  then  made  arrangements  with 
a  collection  agency  to  collect  all  bills  over 
.10  days  old 

“With  this  combination  our  percentage 
of  collections  has  been  as  high  since  Jan¬ 
uary  1  as  in  preceding  years,  when  we 
were  using  collectors.  We  have  reduced 
the  expense  of  collection.” 

A.  O.  Loomis,  advertisitig  manager  of 
the  Spokane  Spokesman-Review,  advo¬ 
cating  collectors,  writes ; 

“We  have  figured  as  carefully  as  we 
could  the  relative  ex^nse  of  the  two  sys¬ 
tems  and  decided  that  there  was  little 
doubt  but  that  the  use  of  collectors  would 
give  us  the  most  for  our  money.” 

H.  C.  Milholland,  vice-president  of 
the  Pittsburgh  Press,  is  of  the  opinion 
that  a  combination  of  both  methods  are 
essential.  Fred  A.  Thompson  of  the 
credit  department  of  the  Minneapolis 
Journal,  agrees  with  Mr.  Milholland, 
while  C.  S.  Parkinson  of  the  Washing¬ 
ton  Times  uses  both  methods  plus  the 
telephone. 

So  to  repeal,  not  the  system,  but  the 
operation  of  the  sy.stem,  is  the  determin¬ 
ing  factor  in  collection  efficiency  and  the 
successful  operation  dejyends  on  the  co¬ 
operation  of  the  sales  and  collection  de¬ 
partments  and  the  understanding  their 
executives  have  of  each  other’s  problems. 


BOYCOTT  ON  U.  S.  GOODS 


(Confiuurd  from  Page  28) 

More  important  than  the  collection 
system  outlined  by  Mr.  Hohenstein  is 
his  emphasis  on  the  value  of  the  de¬ 
partment  as  a  sales  aid.  His  collection 
method  embraces  the  use  of  both  mail 
and  collector  systems.  Many  news¬ 
papers  are  trying  to  determine  which  of 
these  is  the  better.  Some  have  asked 
the  writer’s  opinion.  My  observation 
has  led  me  to  the  conclusion  that  the 
method  is  secondary  and  that  the  ex¬ 
ecution  of  the  method  is  the  primary 
cause  for  failure  or  success.  Some 
papers  collect  very  efficiently — that  is,  at 
low  cost  and  with  a  high  percentage  of 
charges  collected — without  the  use  of 
collectors,  relying  on  the  mail  method 
entirely.  Others  are  just  as  successful 
using  collectors  exclusively,  mailing  no 
bills,  and  still  others  combine  the  two 
systems  to  advantage. 

Mwtkods  of  Collecting 
The  Kansas  City,  Star  depends  entirely 
on  collectors,  while  the  Philadelphia 
Bulletin  employs  no  collectors.  Both 
collection  departments  are  efficient. 

M.  T.  Potts,  business  manager  of  the 
Portland  Oregon  Journal,  has  tried  sev¬ 
eral  methods.  He  expresses  his  opinion 
as  follows: 

“The  Journal  hai  endeavored  to  collect 
petty  claiaified  advertiaiog  accounts  by 
mail,  by  collectors  and  by  carriers.  We 
are  now  collecting  by  mail  as  we  find  this 
most  satisfactoo'.  With  care  exercised  in 
extending  credit,  nearly  all  losses  may  be 
eliminate.  The  extra  expense  of  col¬ 
lectors  more  than  offsets  the  losses  of 
those  who  do  not  remit  through  the  mails.” 
Another  advocate  of  the  mail  system 
is  F.  A.  Vallee  of  the  Milwaukee  Jour¬ 
nal.  He  says: 

"We  have  been  using  this  system  for 
two  years,  and  find  it  more  economical 
than  the  old  system  of  collectors.  The 
percentage  of  loss  may  be  slightly  higher 
than  with  collectors,  but  the  saving  in  ex¬ 
pense  more  than  offsets  this.” 

The  Philadelphia  Inquirer  uses  col¬ 
lectors,  almost  exclusively  as  does  the 


“Made  in  Canada”  Movement  Starts  as 
Result  of  High  Exchange 

(StecittI  to  Kditos  &  I’i-klishesJ 

Toronto. — There  is  a  movement  on 
foot  to  try  to  kill  the  sale  in  Canada  of 
all  merchandise  made  in  the  United 
States  through  a  “Made-in-Canada” 
propaganda.  The  representative  of 
Editor  &  Publisher  has  noted  that  all 
Heinz  Company  products  are  now 
marked  “Made  in  Canada"  and  that  it  is 
almost  impossible  to  find  Campbell  s 
soups  in  local  stores,  except  where  stock 
was  purchased  and  paid  for  before  the 
exchange  situations  assumed  its  present 
bad  outlook.  A  salesman  for  a  sportifig 
goods  firm  in  the  United  States  reports 
no  sales  for  the  last  three  weeks. 

Newspapers  are  skeptical  about  getting 
advertising  from  the  United  States,  so 
long  as  the  present  feeling  prevails 
against  .American  goods  on  Canadian 
markets.  One  publisher  also  reports 
that  United  States  advertising  agencies 
are  not  treating  Canadian  newspapers 
fairly  with  respect  to  exchange  when 
bills  are  paid.  Two  other  publishers 
have  refused  to  spend  a  dollar  for  ad¬ 
vertising  or  anything  else  in  the  United 
States  so  long  as  exchange  is  high. 

Canadian  exchange  is  the  subject  of 
a  suit  which  the  Postal  Telegraph-Cable 
Company  has  instituted  in  the  United 
States  District  Court  at  New  York, 
against  the  Canadian  Pacific  Railway. 
The  Postal  Telegraph -Cable  Company  in 
its  complaint  claims  that  it  paid  out  in 
American  money  to  American  cable  com¬ 
panies  on  behalf  of  the  Canadian  Pacific 
Railroad  for  cable  messages  to  South 
America,  Asia,  etc.,  $65,058,  and  that  the 
Canadian  Pacific  Railway  Company, 
while  admitting  this  outpayment,  wishes 
to  reimburse  the  Postal  Telegraph- 
Cable  Company  in  Canadian  money,  thus 
placing  on  the  Postal  Company  the  loss 
in  exchange  of  about  12  per  cent. 


AD  MEN  BRAVE  PERILS 
OF  LEAP  YEAR  DANCE 

New  York  League  of  Advertuing 
Women  Score  Brilliant  Success  in 
Annual  Function  at 
Hotel  Astor 


Bv  Ros.xlie  .\rmistead  Higgins 

When  it  comes  to  planning  good  times, 
members  of  the  New  York  League  of 
.\dvertising  Women  prove  themselves 
just  as  efficient  as  in  the  business  world, 
as  anyone  of  the  hundreds  who  attended 
the  annual  dinner  and  dance  Tuesday 
evening  at  the  .\stor  Hotel  will  testify. 
When  the  invitations  were  issued,  they 
termed  the  affair  a  “Spring  Gambol’’  and 
it  was  well  named,  for  the  joyousness  of 
the  occasion  suggested  the  spring  sea¬ 
son.  It  was  a  frolic  from  start  to  finish. 
The  dinner  was  held  in  the  north  ball 
room,  and  as  it  was  the  eve  of  St.  Pat¬ 
rick’s,  the  decorations  were  appropriately 
green. 

Protecting  the  Men 

The  president,  Jane  Johnson  Martin, 
welcomed  the  guests,  and  intimated  that, 
this  being  leap  year,  many  prominent 
advertising  men  demonstrated  their  cow¬ 
ardice  by  refusing  to  attend  unchaper¬ 
oned — but  one  of  the  “chaperones"  in¬ 
timated  that  the  men  were  both  brave 
and  willing — but  the  chaperones  them¬ 
selves  went  to  the  party  to  be  sure  that 
no  perfectly  good  advertising  men  were 
stolen,  leap  year,  being  the  open  sea¬ 
son.  so  to  speak. 

Following  Miss  Martin’s  talk,  Mr. 
Sebre,  of  the  Metropolitan  Opera  Com¬ 
pany,  gave  two  beautiful  numbers,  after 
which  the  “Roshanara"  and  two  of  her 
pupils  delighted  the  guests  with  her  in¬ 
terpretation  of  the  spirit  of  the  dance. 


Evan  Davies,  in  his  imitation  of  Hjm 
louder,  could  have  passed  for  a  Scotit 
man,  and  his  negro  dialect  stories  cea- 
lering  around  Judge  Crutchfield  s  Coott 
at  Richmond,  smacked  strongly  of 
in  watermelon  time.  Crayon  sketche 
of  Mr.  Figaro  of  the  Old  Masiei'j 
Studio,  portrayitig  well  known  members 
of  the  advertising  field,  were  a  feattm 
of  the  evening,  and  last,  but  by  no  meani 
least,  came  Edna  Ferber,  creator  of  Mri 
.McChesney,  with  a  talk  interspersed 
with  bright  bits  of  humor,  and  bearing 
a  plea  that  the  .\merican  author  be  more 
widely  read. 

Many  Out-of-Town  Gueati 

During  the  dinner,  an  orchestra  plaved 
popular  airs,  and  the  guests  sang,  led 
by  Howard  Story.  Following  the  din- 
ncr,  dancing  was  enjoyed  in  the  East 
ball  room. 

Over  400  from  New  York  and  other 
cities  attended,  and  among  the  fa- 
mous  present  were  (some  with  and  some 
without  their  wives)  Billy  Lowe,  as¬ 
sistant  publisher  of  the  Detroit  Free 
Press;  S.  M.  Oglesby,  advertising  man¬ 
ager  of  the  Harrisburg  (Pa.)  Telegraph; 
Walter  Dear,  publisher  of  the  Jersey 
City  (N.  J.)  Journal;  Bob  Cornell,  New 
York  World;  Herman  Halsted,  vice- 
president,  Paul  Block,  Inc.;  Walter 
Bryan,  publisher.  New  York  American; 
Sam  DuRois,  of  the  S.  C.  Beckwith 
.\gency,  and  Benjamin  Butterworth,  ad¬ 
vertising  manager  of  the  New  York 
Times. 

The  officers  of  the  New  York  League 
of  .Xdvertising  Women  are  Jane  J.  Mar¬ 
tin,  president;  Minna  Hall  Simmons, 
vice-president;  Teresa  Jackson.  5ecr^ 
tary ;  Edith  V.  Righter,  treasurer. 

The  Dinner  Committee  was  composed 
of  Fannie  E.  Mead.  Marcia  Meyer  and 
Ida  Clarke. 


Food  Product  Advertising 
In  South  Bend 

During  the  week  ending,  Feb.  28th,  33 
National  Food  Product  Advertisements 
appeared  in  the  three  South  Bend  news¬ 
papers. 

31  of  these  appeared  in  The  South  .Bend 
Tribune,  26  being  exclusive  accounts. 

The  unanimity  of  selection  is  due  to  the 
proven  quality  of  The  Tribune’s  circula¬ 
tion  for  it  is  the  home  paper  that  truly 
covers  South  Bend. 


All  Advertuing  Placed 
Through  Home  Office 


THE  SOUTH  BEND  TRIBUNE 

ELMER  CROCKETT,  Preaidant  F.  A.  MILLER,  Vice  Praaidant  and  Editar 
C.  E.  CROCKETT,  Sac.-Traaa. 
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THE  NEWSPAPER  REPORTER 

(Reprinted  from  the  Nashville  Tennesseean) 

IT  is  till'  custom  for  the  layman  of  limited  knowledge  of  the  world  and 
the  jK'ople  in  it  to  speak  of  a  newspaper  reporter  disparagingly ;  to  talk 
with  him  condescendingly ;  and  to  take  unto  himself  an  air  of  superiority 
when  one  is  near.  Reporter? — he  says  so  himself — Oh,  a  reporter  is  a 
young  chap  trying  to  make  an  honest  living  until  he  gets  into  some  more 
businesslike  line  of  work.  In  other  words,  a  creature  to  be  tolerated.  Thus 
is  his  own  ignorance  shown. 

Yet  we  wonder,  does  the  “average  business  man”  fully  understand  the 
functions  of  a  reporter,  his  business  ideals,  and  the  power  which  he  may 
wield  at  times?  Not  all  reporters  are  young  chaps  "trying  to  make  an 
honest  living.”  Some  are  old  men  making  magnificent  incomes.  - 

Several  years  ago  we  were  traveling  with  one  of  these  older  men,  who 
has  reported  every  great  world  event  in  the  last  generation,  a  man  who 
Icnows  intimately  some  of  the  great  statesmett  of  five  countries,  and  a  person 
who  paid  an  ittcome  tax  oti  a  yearly  salary  of  over  $25,000.  A  fussy  little 
chap,  who  loked  as  though  he  might  he  a  vettdor  of  suspettder  huttotis  on 
commission,  came  puffing  into  the  smoker  and  inquired : 

‘‘What’s  your  line,  brother?” 

,\ttd  the  matt  whose  name  was  a  household  word  among  readers  itt 
.^merica  attd  Englatid  answered  casually:  “Oh,  Tm  just  a  reporter.” 

"Must  he  pretty  bad  to  be  a  reporter  at  your  age,”  was  the  response. 
"Well.  1  live  itt  Ciitcinnati,  and  if  1  can  ever  do  you  a  good  turn,  come  in 
attd  see  me.”  The  older  matt  thanked  him  gravely.  Half  an  hour  later  the 
fussy  little  matt  was  tellittg  the  smokingroom  crowd  that  “so-attd-so  is  one 
of  the  biggest  writers  in  ,\merica.”  .\nd  there  was  “so-and-so”  sitting 
opposite  him,  havitig  beett  igttored  after  the  opening  sentettce,  because  he 
had  itad  the  modesty  to  label  himself  “just  a  reporter.” 

Reporters?  Yes — they  range  from  the  youngster  just  out  of  college  to 
the  vetcratt  Frederick  Palmer,  who  calls  more  famous  generals  by  their 
first  ttames  thati  atiy  other  living  man ;  from  the  quiet  fellow  in  the  small 
town  who  goes  about  his  business  without  puffing  out  his  chest,  to  genial 
Irvin  S.  Cobb,  whom  the  Germans  thought  important  enough  to  be  sentenced 
to  death  in  1914 — but  whom  they  didn’t  dare  shoot. 

We’ve  read  many  interesting  books,  but  we  believe  that  the  most  inter¬ 
esting  volume  that  could  be  written  just  now  would  be  one  compiled  by  one 
of  our  reporters,  who  could  write  with  facility  on  “The  Four-Flushers  I 
Have  Met.”  To  the  average  man  chronicling  the  day’s  activities  for  the 
press,  brass  is  seldom  mistaken  for  glittering  gold,  though  the  rest  of  the 
public  may  frequently  be  deceived. 

Knowing  reporters  as  we  do,  if  we  were  in  business  the  last  thing  that 
we  would  think  of  doing  would  be  to  condescend  to  a  reporter.  Sometimes 
the  latter  has  the  memory  of  an  elephant,  which  may  be  used  on  occasion. 


GOV.  SPROUL  PLAYS  HOST 

Vukinfton  Correspondents  Dinner 
Guests  at  Harrisburg 

(Special  to  Editor  &  Publisher) 

Washington. — A  group  of  Washing¬ 
ton  correspondents  were  guests  of  Gov¬ 
ernor  William  G.  Sproul,  of  Pennsyl¬ 
vania,  at  a  dinner  given  at  the  Exec¬ 
utive  Mansion  at  Harrisburg,  Wednes¬ 
day.  The  dinner  was  a  testimonial  by 
the  governor  of  the  cordial  relations  he 
has  enjoyed  with  the  Washington  cor¬ 
respondents  on  his  several  visits  to  the 
national  capital.  The  newspapermen 
went  from  W’ashiugton  in  a  special  car. 

The  party  included  Lewis  W.  Strayer, 
of  the  Pittsburgh  Dispatch ;  Robert 
M.  Ginter,  Pittsburgh  Gazette-Times ; 
Charles  R.  Michael,  Philadelphia  Press; 
Col.  Henry  Hall,  Pittsburgh  Chronicle- 
Telegraph;  James  L.  Wright,  Cleveland 
Plain  Dealer;  H.  B.  Nesbitt.  Kansas 
City  Star;  N.  O.  Messenger,  Washing¬ 
ton  Star;  T.  Tuntley,  Pittsburgh 
Post;  Jerry  A.  Matthews,  Pittsburgh 
Press;  Edward  C.  Easton,  Philadelphia 
Inquirer;  George  N.  Odell,  Philadelphia 
North  .American;  Robert  T.  Barry, 
Philadelphia  Public  Ledger;  Thomas  R. 
Shipp,  of  the  Shipp  Publicity  Corpora- 
bon,  and  Charles  P.  Swope,  secretary 
to  Senator  Boies  Penrose. 

AbiHbi  Invests  Millions  in  Plant 

Montreal,  Que. — The  Abitibi  Power 
«  Paper  Company  is  expending  several 
million  dollars  in  extending  its  plant 
“d  water  powers  at  Iroquois  Falls. 

present  output  is  70, (XX)  tons  of 
newsprint  per  year  and  the  development 
*orlc  now'  under  way  will  increase  the 
Opacity  by  25,000  tons,  and  it  is  ex- 
PWted  to  be  in  operation  in  September 
of  this  year,  while  a  further  50,000  ton 
Pw  annum  will  be  in  operation  one  year 
"•ice,  giving  a  total  production  by  Feb- 
bmjy  next  of  145,000  tons  per  annum. 
•  IS  also  expected  the  company  will  a 


year  hence  be  turning  out  at  the  rate 
of  10,000  tons  per  annum  of  wrapping 
paper  The  town  of  Iroquois  Falls,  with 
a  population  of  several  thousand,  all  of 
whom  are  dependent  upon  the  .\bitibi 
Company,  has  electric  light,  water  and 
sewerage  systems,  concrete  sidewalks, 
schools  and  dwellings,  and  is,  generally 
speaking,  a  model  town.  The  company 
has  expended  about  $1,000,000  on  the 
town  alone. 

Oil  Shortage  Stop*  Maine  Mill* 

Portland,  Me. — Practically  all  de- 
departments  of  the  mill  of  the  Great 
Northern  Paper  Company  at  Madison 
were  closed  this  w'eek  because  of  the 
shortage  of  oil  fuel,  due  to  the  freight 
embargo  caused  by  recent  blizzards. 
l■'or  the  .same  reason  and  because  of 
the  shortage  of  pulp  and  storage  twv)  of 
the  largest  paper-making  machines  in 
the  world,  at  the  mills  of  the  Interna¬ 
tional  Paper  Company  at  Livermore 
Falls,  were  shut  down.  Mills  of  the 
same  company  at  Rumford  and  the  Ox¬ 
ford  Paper  Company  in  that  town  also 
were  seriously  affected. 

1.  P.  Co.  Get*  Aroo*took  Mill 

Presui'e  Lsle,  Me. — The  plant  of  the 
.\roostook  Pulp  and  Paper  Company 
has  been  transferred  to  the  American 
Realty  Company,  a  subsidiary  of  the  In¬ 
ternational  Paper  Company.  The  trans¬ 
fer  includes,  in  addition  to  the  pulp  and 
paper  mill,  the  holding  grounds  and 
shore  rights  of  the  company  along  the 
St.  John  River,  on  which  the  mill  is 
located  at  Keegan. 

Ru*h  Abitibi  Extension* 

Ottawa,  Out. — Extensions  now  being 
made  to  the  Abitibi  Company’s  plant  at 
Iroquois  Falls  will  increase  its  output 
from  the  70, (XX)  tons  per  annum  to  95,000 
tons  by  next  September.  .Additional 
extensions  that  will  be  completed  early 
in  1921  are  expected  to  increase  the  out¬ 
put  by  50,000  tons. 
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21,904  agate  lines  of  Advertising  during  January, 
1920,  on  account  of  paper  shortage. 

Notwithstanding  that  The  Times-Picayune  omitted 
over  20,000  agate  lines  of  Advertising  in  January, 
they  led  both  afternoon  papers  by  a  wide  margin. 

This  stamps  The  Times-Picayune’s  leadership  in  the 
New  Orleans  field  as  nothing  else  could  do.  In  a 
word,  while  some  of  this  overflow  business  naturally 
gravitated  to  both  of  the  afternoon  papers  on  the 
half-a-loaf-better-than-none  theory,  still  even  under 
this  Artificial  Stimulus  neither  paper,  for  a  single 
month,  could  gain  a  temporary  leadership! 

February  our  paper  conditions  were  improved  and 
The  Times-Picasrune,  nearly  able  to  take  care  of  nor¬ 
mal  business,  shows  a  leadership  over  both  afternoon 
papers. 

There’s  no  gilding  of  the  lily  here — no  need  to  show 
our  tremendous  gain  for  February.  Enough  to  show 
by  how  far  we  lead  even  when  handicapped  I 

The  Times-Pica3rune  is  the  leader  in  every  field  of 
advertising:  Local,  Retail,  Foreign,  Automobile  and 
Classified,  as  the  figures  show: 

Advertising  Report  of  Three  New  Orleans  News¬ 
papers  from  Jan.  1,  1920,  to  Feb.  29,  1920: 

TIMES- 

PICAYUNE  •2nd  Paper  •Srd  Paper 


Local  . 

1,266,483 

•••1,227,538 

Foreign  . 

266,566 

221,853 

Automobile . 

.122,276 

93,063 

Classified  . 

510,779 

253,736 

••Pat.  Medicine. 

000,000 

19,886 

City  Printing. . . . 

000,000 

00,000 

Total  . 

.  2,166,104 

1,816,076 

Total  .  2,166,104  1,816,076  1,331,236 

•Names  and  exact  detailed  statement  can  be  fur¬ 
nished. 

••The  Times-Picayune  does  not  carry  Patent 
Medicine  and  objectionable  advertising. 

•••Includes  legal  printing. 


COLD  CLASSIFIED  FACTS 

FROM  JAN.  1,  1920,  TO  FEB.  29,  1920 

THE  TIMES-PICAYUNE  printed  64,463  Classified 
Advertisements 

One  Afternoon  Paper  printed  26,941  Classified  Advertisements 
The  other  Afternoon  Paper  printed  14,239  Classified  Advertisements 

In  *  nutihell  Th«  Timei-Pic*]rune  not  only  printed  more  (n*nifled  Advortiiement* 
than  either  New  Orlenni  Afternoon  Paper,  but  mere  than  BOTH  PAPEBS  COMBINES. 
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Editor  &  Publisher  for  March  20,  1  920 


WHAT  OUR  READERS  SAY 


Who  Has  Right  to  Name? 

To  Eoitoe  &  Publishes:  We  have  a  local 
advertising  controversy  which  we  will  appre- 
ciate  if  you  will  solve  for  us. 

The  local  Buick  dealer,  J.  A.  Graham,  has 
forbidden  another  garage  to  use  the  name 
•*Buick"*  or  **Graham*s  Garage,"*  or  “J.  A. 
Graham,'*  in  any  of  their  advertising  copy, 
claiming  these  names  are  its  property  by  right 
of  common  use.  and  in  the  case  of  the  word. 
**Buick,'*  by  copyright  by  the  Buick  Motor 
Car  Company. 

The  other  garage  claims  th^  have  the  right 
to  use  the  line,  ''Mechanics  for  Buick  Cars." 
or  "Buick  Repairing  Only,"  and  other  such 
advertising  that  advertises  a  class  of  labor. 

Who  is  right? 

We  know  that  no  one  but  Kellogg  can  use 
the  name  "Corn  Flakes,"  and  only  Eastman 
can  use  the  word  "Kodak."  Therefore  this 
paper  has  held,  while  awaiting  your  answer, 
that  the  name  "Buick"  can  only  be  used  by 
the  Buick  agent  or  company. 

S.  DEANE  WASSON, 

Editor  &  Mgr.,  San  Benito  (Tex.)  Daily  Light. 

Editor  and  Mgr.,  San  Benitor  (Tex.) 

Daily  light. 


On  Paper  Waste  in  Auburn 

To  Eoitok  &  Publishek:  1  am  informed 
that  my  statement,  relating  to  a  shipment  of 
outside  newspaper  as  junk,  is  being  used  in 
:ertain  quarters  to  attack  the  Sunday  circu¬ 
lation  of  the  Syracuse  Post-Standard.  In  my 
statement  I  said:  "They  were  chiefly  old  Syra¬ 
cuse  papers  with  New  Yorks,  the  Sunday 


maintains  a  rather  extensive  advertising 
department  and  pays  out  thousands  of 
dollars  annually  for  the  purchase  of 
'white  space*  would  indicate  that  your 
company  believes  'white  space'*  valuable, 
even  if  its  industrial  news  bureau  does 
not. 

"Applied  to  your  industry  your  rea¬ 
soning  would  work  out  like  this: 

"1  don't  want  to  buy  any  dynamite, 
just  give  me  a  can  of  it  and  if  it  digs  a 
bole  for  a  tree  I'll  come  back  and  get 
another  can — free. 

"Or,  like  the  requested  reading  notice 
that  accompanies  the  advertisement. 

"Now  that  Pve  bought  one  can  of  your 
explosive,  you  should  give  me  two  cans 
for  nothing  because  1  trade  with  you. 

"We  can  imagine  how  long  £.  1.  Du¬ 
Pont  de  Nemours  &  Co.t  of  Wilmington, 
Del.,  would  last  doing  business  in  that 
way."  jXO.  C.  O'CONNELL, 

Editor  Alabama  Farm  Facts. 

View  of  Another  Non-A.  B.  C.  Member 

Bristol,  Conn.,  March  4,  1920. 


fruit,  and  that  the  manufacturers  will  wake  value,  but  let  the  man  bite  the  dog  sad  i  • 
up  to  the  fact  that  they  arc  literally  throwing  worthy  of  a  front  page  spread.”  • 

money  into  the  waste  paper  basket  in  issuing  The  man  must  "bite  the  dog"  to  tet  W 
the  useless  piffie  that  they  are  now  doing.  the  automotive  section  of  the  WultioJJ 
There  are  some  exceptions,  it  is  true,  but  Times. 

they  are  rare.  The  Goodyear  Tire  &  Rubber  I  shall  look  for  your  future  srtickt 
Company,  United  States  Rubber  Company  and  this  matter  with  a  great  deal  of  sntkJ 

the  Kissel  Car  Company  arc  exceptions.  As  tion.  trATTTvxTi? 

a  rule  all  others  arc  throwm  away  unopened.  L*  J 

The  great  shortage  of  white  paper  will  Automotive  Editor,  Washington  Tinei, 

compel  the  average  newspaper  to  curtail  to 
an  enormous  extent  news  matter  that  is  not  of 

readable  interest,  and  the  continuance  of  so*  ti/  *  P  *  s  D 

called  factory  dope  that  is  received  daily  WWlt*  rnne  rapey 

by  different  newspapers  will  be  eliminated  March  17  iom 

Another  W  feature  connected  with  auto-  "Ho  50  ^tonl  of  No^f  n^wt 

mobile  publicity  is  the  fact  that  venr  few  pub-  rapuin  hill  nf  laflincr  ® 

lications  have  a  real  editor  for  the  automo-  1“  26j/4x36Ji. 

t.ve  section.  He  is  usually  a  display  adver- 

lif."  "1*.*  I  am  writing  to  ask  if  you  could  adriv  .. 


Wants  Print  Paper 

MaacH  17,  19211 
To  Editor  &  Publisher:  We  have  mai. 

raf  *ffrxrte  tn  Ratfrimnr*  t 


"Now  that  Tve  bought  one  can  of  your  values.  One  of  the  rules  of  my  section  has 

explosive,  you  should  give  me  two  cans  been  that  the  name  of  no  car  shall  appear  in 

for  nothing  because  1  trade  with  you.  the  headlines,  and  that  no  praise  or  extrava- 

"We  can  imagine  how  long  £.  1.  Du-  gant  claim  of  any  kind  shall  be  printed;  but, 

Pont  de  Nemours  &  of  Wilmington,  if  the  story  carries  with  it  matters  of  interest 
Del.,  would  last  doing  business  in  that  to  the  owners  of  cars,  or  {>rosMctive  buyers, 

way."  JNO.  C.  O’CONNELL,  then  it  becomes  avaliable,  if  the  sire  is  ap- 

Editor  Alabama  Farm  Facts.  pr^friatc.  .  ,  •  ,  i  j 

_  To  show  little  consideration  or  knowledge 

View  of  Another  Non-A.  B  C  Member  ifew'^'’^  publira'.?^7.  ifl  f"in"tht°"ful?^ 

-r  I-  Bristol,  C  onn.,  March  4,  1920.  two-thirds  of  all  matter  sent  out  by  facto- 

lo  Editur  h;  1  UBLisiiER:  1  have  been  very  cany  extensive  and  glaring  headlines, 

much  interested  in  the  communications  printed  which,  if  the  article  is  available,  are  imme- 
paper-  recently  from  h.  K.  Moses,  diately  crossed  off.  Take  my  own  case,  for 
El  Marshall  (Mich.)  Chronicle,  example,  and  it  is  not  different  from  bun- 


I  am  writing  to  ask  if  you  could  advut  m 
of  any  place  you  know  I  might  be  able  i| 
place  this  order  and  the  approximate  pno 
with  the  approximate  date  of  deliver)-. 
JOHN  E.  RAINE, 

Manager  Kaine  Printing  &  Publishini 
^  ^  ^  Co.,  Baltimort. 

March  18,  1920 

Mr.  John  C.  Raine, 

Managing  Editor,  The  Maryland  Farmet 
Baltimore,  Md.  ’ 

Dear  Mr.  Raine:  Answering  yours  gf  tw 
17th. 

The  followin((  concerns  have  made  an  ole. 


statement  I  said:  “They  were  chiefly  old  Syra-  .-V.  B.  C.  When  the  envelope  is  recognized  it  is  simply 

cuse  papers  with  New  Yorks,  the  Sunday  1  have  always  wondered  why  this  .\udit  thrown  into  the  waste  paper  basket, 
editions  figuring  mostly."  In  justice  to  the  Bureau  of  Circulation  existed,  and  if  the  pub-  There  is  no  reason  in  the  world  why  an 
Post-Standard  I  would  like  to  say  that  fur-  Ushers  as  a  class  had  the  backbone  of  Moses  automotive  section  cannot  be  made  of  great 
ther  inquiry  here  shows  that  not  more  than  of  Mich^an,  it  strikes  me  there  would  be  no  interest  and  its  contents  eagerly  read  by  auto 
100  pounds  a  month  of  unsold  copies  are  .-5.  B.  C.  The  publisher's  word  as  to  his  owners,  and  there  can  be  a  method  found  by 
wasted  here.  The  best  opinion  of  a  local  ex-  circulation  should  be  the  truth  and  the  pub-  which  legitimate  publicity  can  be  obtained. 


ther  inquiry  here  shows  that  not  more  than  of  Mich^an,  it  strikes  me  there  would  be  no  interest  and  its  contents  eagerly  read  by  auto 
100  pounds  a  month  of  unsold  copies  are  .-5.  B.  C.  The  publisher's  word  as  to  his  owners,  and  there  can  be  a  method  found  by 
wasted  here.  The  best  opinion  of  a  local  ex-  circulation  should  be  the  truth  and  the  pub-  which  legitimate  publicity  can  be  obtained, 
pert  on  junk  buying  is  that  not  less  than  lisher’s  statement  should  not  be  subject  to  in  my  case,  it  is  immaterial  whether  a  man 
1,000  pounds  nor  more  than  2,000  pounds  a  verification  by  an  Audit  Bureau  of  Circula-  is  an  advertiser,  prospective  or  otherwise, 
week  of  unread  copies  of  outside  papers  are  tions,  composed  of  the  publisher's  customers,  with  us;  if  his  article  has  real,  honest-to-good- 
disposed  of  as  ju^,  but  the  Post-Standard  any  more  than  an  audit  bureau  of  retail  jew-  ness  news  value,  it  is  published  if  space  will 


figures  very  low.  Tanking  you  for  this  op-  elers,  for  example,  should  investigate  the  de-  permit. 


portunity  to  head  off  a  perversion  of  my  state-  tails  of  manufacture  and  the  bookkeeping  of 
ment,  I  remain,  .-uch  a  concern  as  the  International  Silver 

WM.  O.  DAPPING,  Company. 

The  Auburn  Citizen.  A  certain  kind  of  manufactured  silverware 

_  is  guaranteed  with  the  “1857"  stamp.  Back 

...1  u  o  Li-  u  .  na  kuaTantee  stamp  is  the  manufacturer's 

Wnat  Has  the  Publisher  to  Oner  an  word  and  business  honor.  Back  of  the  pub- 
A  lisher's  statement  as  to  circulation  is  the  pub- 

Aavemser .  lisher's  word  and  business  honor. 

Montgomery,  Ala.,  March  13,  1920.  If  the  advertiser  is  not  willing  to  take  the 

To  Editor  &  Publisher:  Herewith  is  a  copy  publisher's  word,  then  it  is  a  very  simple  mat- 
of  a  letter  we  have  sent  in  reply  to  a  com-  ter  to  withdraw  the  advertising,  hut  to  sub- 
munication  from  the  worst  beggars  for  free  ject  the  publisher  to  an  investigation  such  as 
space  in  the  I'nited  States.  The  letter  from  is  done  by  the  A.  B.  C.  is,  it  has  always 
the  DuPotit  publicity  bureau  is  a^ut  the  scorned  to  me,  belittling  to  the  publisher  and 
nerviest  thing  1  have  seen  on  the  subject,  self-  the  newspaper  business — and  the  funny  part 
explanatory  extracts  being  given  in  our  of  it  ail  is  that  the  publisher  himself  pays 


To  use  the  words  of  the  lamented  Dana: 
‘If  a  dog  bites  a  man  it  possesses  no  news 


service  to  you: 

Maurice  O'Meara  Co.,  450  Pearl  street,  Nti 
York. 

Chas.  W.  Knode,  41  Park  Row,  New  Yofi, 

Nordisk  Export  &  Importing  Co.,  31  Uac 
Square,  New  York. 

Dennison  Pratt  Paper  Co.,  1270  Broadni 
New  York. 

Hart  Paper  Company,  Inc.,  154  Nub 
street.  New  York. 

Inter-State  Pulp  &  Paper  Co.,  1050  Giai 
Central  Terminal.  New  York. 

Hudson  Trading  Co.,  18  E.  41st  street,  Sn 
Y'ork  Editor  &  PuBLHm 


answer,  which  follows: 

“Editor  Industrial  News  Service, 

“E.  I.  DuPont  de  Nemours  &  Co., 
“Wilmington,  Del. 

“Dear  Sir:  I  presume  you  are  the  com¬ 
piler  of  the  ‘article  submitted  to  Printers 
Ink,  March  1,  1920,  and  submitted  to 
other  publishers  merely  for  their  informa¬ 
tion,'  with  which  we  have  been  favored, 
said  article  being  comment,  from  the  free 
publicity  standpoint,  upon  the  action  of 
Southern  Farm  Paper  Publis'.iers  in  taking 
up  the  subject  of  industrial  news  bureaus 
'seeking  to  create  a  demand  for  their 
product  at  the  expense  of  the  publisher.’ 

“Setting  up  the  premise  that  the  read¬ 
ers  of  farm  papers  want  such  news  as 
the  industrial  bureaus  send  to  farm  |iapcrs 
— in  your  case  as  ‘fillers' — you  ask,  ‘Has 
the  editor  or  publisher  a  right  to  ‘take  it 
out'  of  his  subscribers  because  the  manu¬ 
facturer  is  not  ready  to  use  his  pai>er  as 
an  advertising  medium?'  To  support  the 
premise  you  cite  the  introduction  of  a 
new  piece  of  labor-saving  machinery. 

“Both  in  the  acceptance  of  your  premise, 
which  few  editors  would  consider  cor¬ 
rect,  and  the  illustration  cited,  much  de- 
I>end8  on  the  angle  from  which  the  mat¬ 
ter  is  viewed.  For  instance,  your  bu¬ 
reau  has  been  sending  to  farm  papers 
throughout  the  country  weekly  and  some¬ 
times  semi-weekly  letters  in  which  the 
advertisement  of  a  chemical  preserva¬ 
tive  for  fabrics  is  cleverly  concealed. 

“If  the  preservative  had  been  an  actual 
discovery  of  benefit  to  the  farmers  _  of 
the  country  and,  consequently,  having 
news  value,  would  not  the  first  publica¬ 
tion  have  satisfied  any  craving  the  farmer 
»  might  have  for  news  on  the  subject? 
Why  should  the  farmer  read  and  the 
farm  publication  publish  fifty-two  separate 
‘fillers'  setting  forth  the  value  of  this 
preservative?  Your  bureau  uses  the 
term  in  sending  out  this  matter,  hut  its 
‘fillers’  take  up  anywhere  from  five  to  ten 
inches  of  space  with  the  headlines. 

“Granting  that  some  public  service  is 
l>crformed  bv  the  news  bureaus  of  such 
manufacturing  rstablishmenta  as  yours,  is 
not  their  primary  purpose  to  obtain  free 
publicity  for  the  products  of  these  estab¬ 
lishments?  In  short  and  plain  terms,  are 
they  not  solely  organized  to  spread  propa¬ 
ganda  which  will  increase  the  tales  of 
their  establishments? 

‘*Your  indignation  that  the  Southern 
Farm  Piper  Publishers  resent  the  activity 
of  the  so-called  news  bureaus  in  attempt¬ 
ing  to  obtain  advertising  space  without 
cost  leads  you  to  an  error  in  the  follow¬ 
ing  statement. 

“  ‘What  has  the  publisher  to  offer  an 
advertiser?  Nothing  but  white  space. 
Doesn't  tho  publiaher  cars  whether  a 
manufacturcr'a  advertiaing  campaign  in 
his  paper  is  succesaful  or  not?* 

“The  fact  that  your  own  establishment 


the  bill  which  kee|:»  this  A.  B.  C.  going. 

Moreover,  I  believe  the  Audit  Bureau  of 
Circulations  increases  the  newsprint  shortage, 
because  it  tends  to  make  newspapers  “wor¬ 
ship  circulation,”  as  if  circulation  were  the 
only  reason  for  the  newspaper’s  existence 
and  the  quality  of  publication  counted  not 
at  all. 

Do  you  suppose  that  if  24  tons  of  unsold 
copies  of  a  daily  publication  which  is  a  mem¬ 
ber  of  the  A.  B.  C.  were  to  be  found  in  a 
junk  dealer's  warehouse,  that  the  A.  B.  C. 
would  interest  itself  at  all  in  finding  out 
where  these  24  tons  came  from,  especiMly  if 
the  daily  paper  which  printed  these  24  tons 
of  newspapers  claimed  that  it  had  no  returns 
and  no  unsold  copies? 

Possibly  Mr.  Sullivan  and  Mr.  Clague  will 
get  out  their  Atlas  and  magnifying  glass  and 
look  for  Bristol,  Conn.,  as  they  did  for  Mar¬ 
shall,  Mich.  I  will  try  to  be  ready  for  them, 
and  if  they  do  not  eat  me  all  up,  perhaps, 
Mr.  Editor,  I  will  write  you  again  sometime. 
It  really  is  not  argument  of  Mr.  Moses’  points 
to  poke  fun  at  the  size  of  his  town  and  the 
circulation  of  his  paper. 

ARTHUR  S.  BARNES. 

I’lihlisher,  the  Bristol  Press. 

No  Factory  Guff  or  Pi£Be 

Washington,  1).  C. 

To  Editor  &  Publisher;  Your  issue  of 
February  19  came  to  my  desk  in  due  course, 
but  press  of  other  matters  prevented  my 
reading  it  at  the  time.  I  have  just  had  the 
opportunity  and  regret  that  I  did  not  do  so 
on  its  arrival. 

My  particular  attention  has  been  attracted 
to  Mr.  Seelye’s  article  on  automobile  pub¬ 
licity,  and  I  read  it  thoroughly  and  with  a 
great  deal  of  interest.  It  appeals  to  me  per¬ 
haps  more  than  any  other  man  connected  with 
the  automobile  industry  from  a  newspaper 
standpoint,  and  I  concur  with  every  word  that 
the  article  contains. 

As  automotive  editor  of  the  Washington 
Times,  I  was  fortunate  enough  at  an  earlv 
stage  to  see  the  handwriting  on  the  wall  as 
relates  to  newspaper  automobile  publicity.  I 
then  and  there  decided  that  a  successful  au¬ 
tomotive  section  must  be  absolutely  a  news¬ 
paper  and  not  a  distributor  of  factory  guff 
or  piffie. 

That  my  judgment  was  correct  has  been 
shown  by  the  fact  that  to-day  the  Washington 
Times  has  the  largest  automotive  section  of 
any  published  in  the  United  States;  and 
those  firms  who  have  persistently  refused  to 
use  automotive  sections  as  a  rule  now  seek 
this  one.  This  was  notable  in  the  last  few 
months  by  the  fact  that  full  pages  were  taken 
on  schedule  by  Goodyear  and  Goodrich  tire 
people.  > 

Another  tradition  from  which  the  Times 
broke  away  was  the  publishing  of  an  automo¬ 
tive  section  on  Sunday,  the  Times’  section  be¬ 
ing  published  on  Saturday. 

I  only  hope  that  your  article  will  bear 


First  in  National  Advertising 

The  Indianapolis  News  stood  first  in  vol¬ 
ume  of  national  advertising  carried  in 
1919  by  six-day  evening  papers,  according 
to  available  statistics.  Only  two  other  news¬ 
papers  in  the  country  carried  more  retail  ad¬ 
vertising.  The  News  stood  third  in  total  ad¬ 
vertising. 

In  these  days  of  enormous  volume  and  colmnns 
omitted  daily  because  of  white  paper  situation, 
detailed  space  statistics  do  not  interest  the 
advertising  buyer.  But  when  a  paper  in  the 
13th  market  of  the  country  has  such  a  distinc¬ 
tive  record,  it  is  evident  that  in  Indianapolis 
there  is  an  exceptional  condition.  If  you  want 
to  cover  Indianapolis  and  the  Indianapolis 
Radius  it  is  only  necessary  to  use  The  Indian¬ 
apolis  News. 

The  Merchandising  Service  Department 
of  The  Ntnvs  is  maintained  to  furnish 
exact  facts  of  trade  conditions  in 
this  market  for  your  product. 

The  Indianapolis  News 


Largest  Evening  3c  Circulation  in  America 

New  York  Office  p-pamic  t  rARoni  i  Chicago  Office 

DAN  A.  CARROLL  VT  J.  E.  LUTZ 

Tribune  Building  First  National  Bank  BU|- 


FRANK  T.  CARROLL 
Advertising  Manager 


USE  NEWSPAPERS  ON 


THREE-YEAR  BASIS 


The  York  World  printed  its 

story  of  the  I.  W.  W.  trial  at  Monte- 
sano,  Wash.,  under  a  Spokane  date  line. 
What  does  a  couple  of  hundred  miles, 
one  way  or  another,  matter  out  west, 
anyway’  ^  ^  ^ 

Two  Former  Tekamah  Boys  Wed 
Earl  Isgrig  and  .Arthur  Reinert,  two 
former  Tekamah  boys,  have  taken  unto 
themselvc.s  a  helpmate.  —  Tekamah 
(Neb.)  Journal. 

It's  news  if  it's  true. 

From  the  Memo  Pad 

By  Max  E.  Feckler 

Successful  copywriters  address 
their  messages  to  persons  instead  of 
people.  .  .  .  Copywriting  becomes 
a  form  of  letter-writing. 

*  * 

The  real  drawback  about  putting 
the  reader  into  the  ad  is  that  it 
keeps  the  advertiser  out. 

a  a  e 

Quick!  Safe!  Sanitary!  These 
aren’t  words — they’re  pictures.  So 
are  all  good  ads. 

♦  ♦ 

The  national  advertiser  tends  to 
translate  his  dealers  into  numbers. 
This  would  be  all  right — if  there 
were  fewer  national  advertisers. 

♦  *  ♦ 

The  best  time  for  a  copywriter  to 
read  competitors’  advertising  is  be¬ 
tween  half-past  eleven  and  twenty- 
five  minutes  to  twelve,  Saturday  even¬ 
ings. 

{To  be  continued.') 


PSYCHOLOGY  OF  REPETITION 

Yta,  Bo — Claim  It.  Maybe  the  Fellow 
Looking  Now  Did  Not  See  Where 
You  Got  It? 

\EditoriaI  Note — Laura  Jean  Libby 
also  wrote  Hetiou,] 

(Special  to  G.  A.  R.  by  Theirscissors,  Un¬ 
limited) 

*The  newsj)a|)er  publishers  of  the  country  are 
a  last  bejrinninft  to  realize  that  the  Fourth 
wte's  advice  on  the  paper  famine  question 
•  Mttnd,  and  points  out  the  only  possible  way 
art  of  the  situation. 

*The  largest  newspaper  ownership  in  America 
I  toti  in  William  R.  Heaist,  who  owns  almost 
1  J  M*cn  daily  newspapers  in  various  parts  of 
'  tie  country,  and  whatever  his  fellow  publishers 
My  tmnk  of  his  political  views  and  his  edi- 
[  jjh**  policies  they  will  admit  that  he  is  a  suc- 
j  ••ful  newspaper  manager  and  that  his  ad- 
I  nee  It  worth  listening  to. 

j  *IIr.  Hearst  thoroughly  endorses  the  attitude 
»  n  the  Fourth  Estate  on  the  paper  question. 
I  hi  recent  interview  he  said: 

I  i*  ottly  one  way  to  relieve  the  paper 

I  **  limit  consumption. 

[  And  the  only  way  effectively  to  limit  con- 
I  Mption  is  definitely  to  limit  the  number  of 
"c*,.  that  a  paiwr  may  issue. 

I  It  is  not  sunicient  merely  to  limit  the  num- 
[  "»  of  pages  of  reading  matter,  because  the 
I  Ittatesl  consumption  of  paper  is  due  to  enor- 
I  quantities  of  advertising  in  these  flush 
•■«.  and  the  failure  of  newspapers  ade- 
mtrly  to  raise  their  advertising  rates  and  so 
ttatnet  the  advertising  space. 

*“If  newspapers  were  limited  in  siae,  how- 
tjrh  they  would  be  compelled  to  raise  their 
•JWiting  rates  and  get  more  money  for  less 
tsvertiiing. 

There  is  no  hardship  to  newspapers  in  this 
yuy.  because  it  is  exactly  what  newspapers 
^  aoold  do  as  a  practical  business  propoiition 
;  vithout  governmental  regulation.’ 

.^llother  great  publisher,  who  owns  but  one 
••"paper  but  that  a  great  and  powerful  one. 
!  ■  Victor  F.  Lawson  of  Chicago.  He  points 
;  y  the  fact,  which  ought  to  be  obvious  to 
•jjn'one,  that  the  publishers  must  help  them- 
out  of  the  hole  and  not  depend  upon 
J-emmental  assistance.  In  an  interview  last 
••A  Mr.  Lawson  said: 

/rhe  Government  can  do  nothing  at  this 
^  that  would  help  the  situation  as  a  whole. 
I”  •uggested  arbitrary  restriction  in  sire  of 
■e  larger  papers  is  simply  an  attempt  to  help 
•■e  of  the  smaller  papers  that  have  not  pro- 
themselves  by  contracts,  at  the  expense 
J^e  larger  papers  that  have  been  more  provi- 
ui  this  regard. 


-■‘On  account  of  the  increased  volume  of  ad¬ 
vertising,  these  contract  supplies  are  now.  in 
most  instances,  proving  short  of  requirements, 
and  most  of  the  papers  of  this  class  are  obliged 
to  cover  their  shortage  by  purchase  in  the 
open  market  at  the  same  high  price  paid  by 
papers  without  contract. 

-“There  is  no  present  relief  of  shortage,  so 
far  as  publishers  are  concerned,  beyond  such 
reduction  of  consumption  as  may  be  effected 
by  reducing  the  size  of  the  papers  by  printing 
less  reading  matter  and  less  advertising.’’ 

-'There  is  only  one  law  that  it  immutable, 
and  that  is  the  law  of  supply  and  demand.  If 
the  hens  stop  laying  eggs  the  price  of  eggs  will 
go  up,  because  the  demand  continues  and  there 
IS  competition  on  the  part  of  the  public  for 
the  limited  supply.  When  the  hens  begin  lay¬ 
ing  again  the  supply  becomes  ample  and  prices 
go  down. 

‘ft  is  just  the  same  with  paper;  but  many 
niiblishers  are  slow  tc  realize  the  fact,  which 
the  Fourth  Estate  has  all  along  insisted  upon, 
that  the  price  of  paper  cannot  be  expected  to 
eo  _  down,  because  -  we  .re  exhausting  very 
rapidly  the  source  of  su|>ply. 

'So  energetic  a  student  of  statistics  as  Jason 
Rogers  of  the  New  York  Globe  has  gone  on 
record  in  the  statement  of  his  belief  that  the 
price  of  paper  will  within  the  year  reach  18 
or  JO  cents  a  pound. 

Exphonation — 'You  read  it  in  Editoe  & 
Publisher.  "Far  be  it  from  us  to  claim  this. 


Art  in  the  S.  E.  P. 

Topeka,  Kans. — Kansas  newspaper 
men  are  so  often  amused  at  the  mis¬ 
takes  made  by  so  many  eastern  news¬ 
paper  and  magazine  publishers  in  mis¬ 
taking  William  Allen  White,  the  genial 
“Sage  of  Emporia,’’  for  Henry  J.  Allen, 
now  Governor  and  editor  of  the  Wichita 
Beacon,  that  .such  mistakes  scarcely 
cause  a  ripple  on  the  surface  of  Kansas 
newspaperdom. 

However,  the  recent  mistake  of  the 
Satprday  Evening  Post,  in  publishing 
the  picture  of  William  Allen  White,  in 
a  Red  Cross  uniform,  in  connection  with 
an  article  by  Governor  Allen  on  “A 
Substitute  for  Strikes,’’  with  a  caption 
telling  how  “He’’  would  “settle  strikes,’’ 
has  caused  much  amusement  to  Kansas 
editors,  and  every  paragrapher  In  the 
state  has  taken  a  “rap” — gentle  but 
nevertheless  firm— at  the  S.  E.  P.  for 
their  “glaring”  mistake. 

Kansas  is  jealous  of  William  Allen — 
he’s  just  now  breaking  a  rule  of  thirty 
years  by  seeking  a  political  office,  as  he 
wants  to  be  delegate  to  the  Chicago  Re¬ 
publican  National  convention — and  also 
of  Governor  .Allen — his  latest  “feat”  be¬ 
ing  to  set  a  minimum  of  $30  a  week 
for  reporters  and  $25  for  cubs,  but  they 
do  not  like  “Bill”  being  accused  of  be¬ 
ing  “Henry,”  nor  “Henry”  of  being  ac¬ 
cused  of  being  “Bill.” 

*  y  « 

Boy,  Page  the  “Shaker”  Leader! 

El  Paso,  Tex. — Detailed  to  find  a 
“missing  link”  gown,  mentioned  in  Paris 
dispatches,  which  said  Paris  modistes 
“had  turned  to  Darwin  and  produced  a 
new  model  which  bears  a  real  tail  from 
the  small  of  the  back,  tapering  grace¬ 
fully  to  the  ground  in  a  gold  tassle,” 
a  reporter  called  on  a  local  store.  Show¬ 
ing  the  clipping  to  a  saleslady,  he  was 
astonished  at  the  question  she  put  to 
him : 

"Oh !  is  Darwin  one  of  the  new  de¬ 
signers?” 

*  *  y 

Muting*  on  the  Fourth  Mitbtke 

Old  Codger — “But  I  say,  old  dear,  it’s 
copyrighted !” 

Billy-Boy  —  “Copyrighted?  Well, 
hoonell  cares.  We  are  not  going  to 
print  it;  that  costs  money.  Just  claim 
it.” 

y  y  y 

Beastly,  We  Would  Say 

“Author,  ex-officer,  cheery,  optimist, 
at  present  annoyed  with  piano  fiend 
next  door,  desires  suitable  accommo¬ 
dation  as  a  paying  guest.  Box  287, 
Times.” — London  Times. 


o  w  a 


After  Horatio  saved 
Rome  they  “gave  him 
of  the  com  lands,**  but, 
alas,  for  him,  they  had 
Lying  between  no  such  “com**  lands 

the  TWO  great  ‘“.f” 

which  make  Iowa 
riVerSy  the  farmers  the  richest 

Mississippi  "***  comfortable 

d.  1  may  ui  the  world. 

the  Mis¬ 
souri,  Iowa  is 

95%  farms,  and  LEIADS  her  sister 
states  with  Billion  doUar  crops. 

Every  farm  is  on  a  road  to  market 
and  the  ^^big  city,”  that  BRINGS  the 
daily  paper,  the  news  of  the  world, 
and  the  things  to  buy. 

Question  these  papers  about  where 
they  go  and  the  fields  they  cover. 


Rate  for 
5,000  linee 


tBoone  News- Republican . 

....(E) 

3,500 

.0179 

Burlington  Hawkeye . 

. (M) 

10,008 

.03 

Burlington  Hawkeye . 

. (S) 

11,128 

.03 

Council  Bluffs  Nonpareil . 

. .  (EftS) 

15,821 

.035 

Davenport  Times . 

. (E) 

23,754 

.06 

fDes  Moines  Capital . 

. (E) 

59,850 

.10 

fDes  Moines  Sunday  Capital . 

. (S) 

39,996 

.10 

Des  Moines  Register  and  Tribune . 

.(MftE) 

104,858 

.18 

Des  Moines  Sunday  Register . 

. (S) 

71,240 

.16 

*Iowa  City  Daily  Press . . . 

. (E) 

3,266 

.02 

Mason  City  Globe  Gazette-Times . 

. (E) 

9,682 

.03 

Muscatine  Journal  and  News-Tribune.. 

. (E) 

7,930 

.025 

Sioux  City  Journal .  . 

. (E) 

52,520 

.08 

Sioux  City  Journal . 

. (S) 

27,725 

.08 

*Ottumwa  Courier . 

. (E) 

12,261 

.035 

^Waterloo  Evening  Courier . 

. (E) 

14,638 

.04 

Government  Statements,  October  1st,  1919. 
*A.  B.  C.  Report,  October  1st,  1919. 
tPublishers’  Statement. 
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AUTO  TRIP  TO  MEETING 
COAST  AD  MEN’S  PLAN 


Caravan  Will  Cover  1,000  Miles  Be¬ 
tween  Seattle  and  Stockton  in 
Six  Days  Before  Convention 
Starting  May  23 

iSfi'i’at  to  Kdito*  &  I'lBLlSIIER) 

Seattle.— At  a  meeting  of  several 
hundred  advertisiiiR  men  from  all  parts 
of  the  Pacific  Northwest,  plans  were 
completed  for  an  automobile  caravan 
to  travel  over  the  Pacific  highway  to 
Stockton,  Cal.,  for  the  annual  conven¬ 
tion  of  the  Pacitic  f  oast  .\dvertising 
Chibs’  .\ssociation  in  May. 

The  overland  tour  will  start  from 
Seattle  May  17  with  the  British  Colum¬ 
bia  and  Tacoma  delegations  joining  the 
Spokane  and  Portland  units  in  the  Rose 
city  in  time  to  make  the  journey  to 
Stockton  before  May  23,  the  opening 
day  of  the  six-<iay  convention. 

i'.  .M.  Keane,  vice-president  of  the 
Pacitic  Coast  .Vd  Men's  Association, 
who  came  over  from  SiKtkane  for  the 
Seattle  meeting,  presided.  'He  urged  the 
need  of  civic  co-oi)eration  for  the  e.\- 
[tedition  and  stated  that  the  army  au¬ 
thorities  expect  to  send  a  motor  trans- 
fH)rt  unit  along  to  survey  the  roads. 
An  effort  will  be  made,  he  said,  to 
advance  interest  in  the  imitrovement  of 
the  Pacitic  highway  as  well  as  bring 
home  to  the  Pacitic  Coast  city  the  power 
of  advertising. 

.\n  effort  is  l>eing  made  to  interest 
commercial  houses  of  the  Northwest  in 
sending  exhibits  along  with  the  caravan. 
It  has  l>een  decided  to  canvas  Pacific 
Northwest  cities  in  an  effort  to  per¬ 
suade  individual  motorists  to  accompany 
the  delegates.  The  trip,  which  is  ap¬ 
proximately  1.000  miles  long,  is  expected 
to  be  completed  in  six  days.  George 
Chambers,  of  F’ortland.  will  direct  the 
tour  from  a  pilot  car.  A  service  car 
and  baggage  trucks  will  be  included  and 
arrangements  for  entertainment  and 
display  exhibits  are  being  made  for 
along  the  route. 

The  following  committees  have  been 
named  to  interest  manufacturers,  mer¬ 
chants  and  commercial  men  in  sending 
exhibits  and  in  enrolling  delegates  for 
the  trip  : 

British  Columbia — .\.  E.  Todd  and 
I.  G.  Thompson,  of  Victoria;  \V.  G. 
Shell  and  J.  R.  Davidson,  of  Vancouver. 

Tacoma — \V.  C.  Saunders.  K.  \V. 
Hood,  Francis  Sweetland  and  John 
Condon. 

Spokane — T.  M.  Keane.  George  Phil¬ 
lips,  R.  Couper  and  Burch, 

Seattle — Kenneth  Kerr.  Douglas  She- 
lor,  L.  E.  Warford.  1-’.  M.  Fret  well  and 
Capt.  W.  S.  Coyle. 

Another  feature  of  the  convention 
which  was  discussed  at  the  meeting  is 
the  three-day  trip  through  Yosemite 
valley  planned  for  the  delegates.  The 
meeting  went  on  record  as  favoring  Vic¬ 
toria  and  X’ancouver  for  the  1921  con¬ 
vention,  subject  to  the  approval  of  the 
advertising  clubs. 

COPLEY  PAPERS  IN  SYNDICATE 


Elgin  Courier,  Aurora  Beacon-Newi, 
Joliet  Herald-New*  Are  Grouped 

(Sfi’cial  to  Kdito*  &•  I*t  bi.isher) 

.\i  RoRA,  IiJ.. — .\  new  newspaper  syn¬ 
dicate  has  been  arranged  iti  northern 
Illinois  under  which  three  jiaiters  owned 
by  1.  C.  Copley — the  .\urora  Beacoti- 
Xews,  the  Elgin  Courier  and  the  Joliet 
Herald-N'ew>.  all  evening  weekdays  and 
Sunday  mornitig — will  be  known  as  “The 
Northern  Illinois  Group  of  Daily  News¬ 
papers." 

A.  M.  Snook,  who  has  been  president 
and  manager  of  the  Aurora  ne,acon- 
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News  for  a  dozen  years  and  for  the  past 
four  years  general  manager  of  that 
paper  and  the  Elgin  Courier,  will  be 
general  manager  of  "The  Northerti 
Illinois  Group.’'  The  advertising  will  be 
handled  in  departmetits,  each  under  one 
general  head  as  follows:  National  ad¬ 
vertising.  J.  K.  Groom,  manager;  local 
display,  Charles  \\ .  Hoefer,  manager; 
classified.  Erank  L.  I>ee.  manager. 

Charles  D.  Chaffee  will  be  circulation 
manager  of  the  three  papers. 

The  general  office  will  be  with  the 
Beacon-News  at  .\urora,  Illinois.  •  This 
syndicate  began  with  the  purchase  of  the 
old  .\urora  Beacon,  which  absorbed  the 
Aurora  News;  tben  the  Elgin  Courier 
was  bought,  as  was  the  Joliet  News, 
after  which  the  Joliet  Herald  was  pur¬ 
chased  and  the  two  consolidated.  Later 
the  Beacon-News  and  I'.lgin  Courier 
were  syndicated  and  now  the  three  are 
under  Mr.  Snook’s  management. 

Home  for  Joi'.rnalUt*  Hangs  Fire 

Since  I'rank  .Munsey  pawl  $4,000,009 
to  the  James  Gordon  Bennett  bistate  for 
the  New  York  Herald.  Telegram  and 
Baris  Herald,  there  lias  been  much 
siicci'lation  regarding  the  details  for  the 
establishment  rf  the  James  Gcrdoii  Ben¬ 
nett  Memorial  Home  for  .Kged  Journal¬ 
ists,  for  which  Mr.  Bennett  iirovided 
in  his  will,  b'rederick  Sutton  of  the 
Guaranty  Trust  Company,  which  is  one 
of  the  executors,  informed  Editor  & 
Pl'Bt.isHER  this  week  that  no  defiirte 
plans  have  been  formulated  to  date  and 
that  the  estate  is  still  in  the  hands  of 
the  executors.  The  Home  was  incor- 
pi  rated  some  time  ago. 

Two  New  Rochester  Agencies 

kiKHEsTKR.  N.  V. — Increased  business 
had  made  advisable  the  division  of  the 
Hcne  &  McLeod  .\dvertising  Company 
into  two  separate  firms.  The  bushtess 
of  the  .\cme  Motor  Truck  Company  has 
grown  to  such  an  extent  that  .\ugustine 
Hone  has  united  with  Robert  L.  Downie, 
formerly  sales  manager  of  the  Hone  & 
Method  Company  and  formed  the  Hone 
&  Downie.  Inc.  This  new  firm  will 
handle  the  automobile  advertising. 

The  -McLeod  .Advertising  Company 
will  carry  on  all  the  other  husiness  of 
the  old  lirm  of  McLeod  &  Hone. 


Fair  Investigating  Nearby  Oases 

Wlvle  gathering  material  for  his  new 
series  "New  Inupcents  .Abroad,"  to  be 
syndicated  by  Thompson  Eeature  Ser¬ 
vice.  Justin  bair  last  week  journeyed 
from  Miami,  b'la..  to  Bimini  in  the  Ba¬ 
hama  Islands.  The  distance  of  43  miles 
was  negotiated  in  37  minutes  in  a  big 
Curtiss  hydro-aeroplane  which  carried 
eleven  other  passengers,  a  pilot  ind  a 
mechanician.  Bimini  is  the  nearest  wet 
spot  to  .America  with  Havana  a  slow 
second.  Fa'r  reports  that  Bimini  con¬ 
sists  of  l.dOO  blacks,  the  natives,  322  vis¬ 
itors  and  34  New  A'ork  bartenders. 


Attacks  Character  of  Editor 

The  attempt  by  Harry  Weinberger,  oi 
counsel  for  Grover  C.  Bergdoll  to  at¬ 
tack  the  character  of  John  D.  Dwyer, 
editor  of  the  Philadelphia  Record  and 
chairman  of  the  draft  board  in  Berg- 
doll’s  district,  almost  resulted  in  his  e.x- 
clusion  from  the  trial  for  contempt  of 
court.  He  asked  questions  which  wcie 
calculated  to  show  that  Mr.  Dwyer’s 
opinions  as  an  editor  were  influenced 
by  the  Pennsylvania  Railroad. 


Vial  Leaves  Lanston  Staff 

Charles  A’ial.  member  of  Boston  Typo¬ 
graphical  I’nion.  and  for  some  years 
assistant  New  Englatid  manager  for  the 
Lanston  Monotyiie  Company,  has  re¬ 
signed  to  become  a  member  of  C.  A. 
Smith.  Itic..  a  Boston  printing  firm. 


LOTOS  CLUB  IS  FIFTY 
YEARS  YOUNG 

Chester  S.  Lord,  President,  Reports 

Famous  Literary  Society  in  Good 
Health  and  Enjoying 
Splendid  Thirst 

Members  of  the  Lotos  Club  celebrated 
oti  March  13  the  fiftieth  birthday  of  their 
organization.  Rcmitiiscence.  shaded 
with  .sentiment,  but  glowing  with  the  fire 
of  a  brilliant  past  and  a  hopeful  future, 
passed  up  and  down  a  long  table  under 
.American  flags  where  the  president, 
Chester  S.  Lord,  atid  the  guests  of  honor, 
including  one  or  two  whose  memories 
almost  go  back  to  the  night  of  March 
Ls.  1X70,  when  a  little  grou])  of  kindred 
sp  rits  started  the  club. 

"This  room,’'  said  Mr.  Li  rd.  "was 
lighted  by  two  candles  thrust  into  the 
necks  of  two  empty  hottles.  The  can¬ 
dles.  it  may  be  assumed,  were  consumed, 
but  the  empty  bottles  grew  atid  multi- 
Itlied." 

The  souvenir  menu  done  by  Siudelar 
depicted  symbolic  figures  of  a  youth  and 
maiden  dropping  lotus  petals  into  a  ceti- 
ser.  and  as  the  incense  ro-e  atid  spread 
there  shown  through  it  the  faces  of  fa¬ 
mous  Lotos  men  of  the  tben  and  now. 
including  the  late  b'rank  R.  Lawrettce, 
president  for  many  years;  Mark  Twain, 
.Andrew  Carnegie,  Whiielaw  Reid.  Jo¬ 
seph  j’efferson.  Henry  Watterson  and 
Chauncey  M.  Depew. 


The  speakers,  in  addition  to  thev. 
dent,  were  Charles  M.  Schwab,  U 
Hedges,  Dr.  Henry  \  an  Dyke.  Jainfsj 
Beck  and  others.  Sitting  with  tW 
were  Abram  1.  Elkus,  ex-United  Siai, 
Senator  William  A.  Clark,  Herbcn' 
Bridgman,  Walter  Stabler,  John  Eldf 
kin,  historian  of  the  club ;  George  | 
Story  and  Frank  Seaman. 

Prcsidetit  Lord  reported  the  clnb- 
good  health  and  at  a  distance  he  stnrs 
to  his  hearers  to  aver  also  that  its  ih» 
was  in  splendid  condition,  although , 
course  he  could  not  have  said  that 
de.scribed  the  members  and  guests  of  ■- 
Lotos  Club  as  "any  inhabitants  of 
jolly  old  earth  who  have  done  Mjr- 
thing," 


Toronto  Globe  Lengthens  Colunn 

Toronto. — The  Globe  has  IcngihEi,. 
its  columns  5/14  of  an  inch.  New  pU, 
casting  machinery  has  been  installed  n 
the  cylinders  of  the  presses  adapted,?, 
•change  gives  approximately  three  ci 
limns  of  additional  reading  matter  (g 
issue  and  is  worth  as  white  paper; 
presetit  prices,  more  than  SXOOOaiT 

Drop*  to  Tri- Weekly 

lii  KKAi.o. — .Acute  shortage  of  nr* 
print  has  caused  the  Lackawanna  ]» 
nal  to  reduce  publication  from  daih: 
sues  to  tri-weekly.  .A  continuatim ; 
the  shortage  may  force  suspension : 
publication,  according  to  C.  E.  Ellis,  te 
tor  and  publisher. 


She  Simes 

[L@ ^ 

That  Southern  California — with  its  high  average 
wealth,  its  critical  intelligence,  its  desire  to  read — 
presents  a  situation  unique  and  without  counterpart 
in  America,  is  admitted  by  all. 

Naturally  these  factors  ought  to  produce  a  news¬ 
paper  situation  equally  unique  and  unusual.  And 
they  do. 

Southern  California  demands  a  super-newspaper.  It 
must  be  voluminous,  encyclopedic,  illimitable.  Cul¬ 
ture,  intelligence  and  character  must  be  satisfied. 

Since  two  such  newspapers  could  not  exist,  the  con¬ 
ditions  have  generated — one. 

Southern  California  is  a  region  served  by  one  uni¬ 
versal  newspaper. 

No  fact  is  better  known  than  this.  It  helps  to  give 
Southern  California  its  individuality.  One  of  the  od¬ 
dities  of  the  publishing  industry. 

How  logical  that  such  a  newspaper  should  achieve 
siiectacular  merit.  The  LOS  ANGELES  TIMES  is 
the  largest  newspaper  in  the  world — a  proof  and  a  con¬ 
sequence  of  the  conditions. 

Egypt  is  famous  for  one  Nile;  Paris  for 
one  Eiffel  Tower;  Southern  California  for  one 
stalwart  newspaper. 

So  Today  This  Basic  Message: 

Southern  California  is  a  law  unto  itself.  Many  special 
conditions.  The  outstanding  singularity — an  unusual  field 
served  and  occupied  by  one  supreme  newspaper. 
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PRACTICAL  CHURCH  ADVERTISING 


By  WILLIAM  T.  ELLIS 

(.lyrittcn  exclusively  for  Editor  &  Publisher.) 


_EC.\USE  of  present  unusual  condi- 
13, ions,  the  churches  of  almost  every 
itv  in  the  land  would  be  glad  to  pay 
tor  a  display  advertisement  of  their 
services  and  messages.  In  many 
cases,  the  local  church  federation  would 
,„nie^rite  the  advertisements. 

The  stumbling  point  in  many  news- 
pjptr  efforts  to  secure  church  adver- 
tisernents  is  the  preparation  of  copy  that 
will  express  the  real  spirit  of  the 
chorches. 

There  are  a  few  simple  considerations 
to  be  borne  in  mind  in  the  writing  of 
display  advertisements  for  a  group  of 
churches.  May  I  suggest  seven? 

1.  They  should  not  preach,  but 
should  advertise  the  church  and  its 
services.  Get  the  people  to  church,  and 
let  the  clergy  do  the  preaching.  It  is 
essential  that 'the  advertisements  should 
c,it  be  made  the  vehicle  for  the  promo- 
joii  of  any  special  tenets  upon  which 
ill  Christians  arc  not  agreed. 

2.  They  should  represent  the  prac¬ 
tical  co-operation  of  all  the  Protestant 


Evangelical  denominations  in  the  com¬ 
munity. 

3.  They  should  be  reverent  and  sin¬ 
cere,  rather  than  clever  and  worldly- 
wise. 

4.  They  should  present  the  argu¬ 
ments  for  church-going,  rather  than  for 
religion.  Of  course,  the  latter  is  more 
important;  but  the  former  is  the  busi¬ 
ness  of  the  advertisement.  All  churches 
may  not  agree  upon  definitions  of  re¬ 
ligion,  but  all  can  endorse  an  appeal  for 
church-going. 

5.  They  should  be  as  timely  as  possi¬ 
ble,  taking  advantage  of  all  proper  re¬ 
ligious  and  public  occasions. 

6.  They  should  be  simple  and  popu¬ 
lar  and  untheological  in  their  language. 

7.  They  should  carry  always  the  line 
announcing  the  willingness  of  the  min¬ 
isters  to  serve  the  sick  and  sorrowing 
and  suffering. 

The  following  is  a  suggestion  for  a 
half-page  Easter  advertisement  for 
churches,  for  the  use  of  Editor  &  Pub¬ 
lisher's  readers: 


THE  GREATEST  STORY  IN  THE  WORLD 

Will  be  told  tomorrow  in  every  Church  in  this  City. 

It  is  Faith’s  Sublime  Assurance  upon  the  ancient  question, 
“If  a  man  dies,  shall  he  live  again?” 

Alongside  of  this  Message  the  gropings  and  speculations  and 
experiments  of  Sir  Oliver  Lodge  and  Conan  Doyle  shrivel  into 
pettiness  and  inadequacy. 

The  Story  Is  That  of  the  Resurrection  of 
Jesus  Christ 

— the  one  surest  warrant  of  Man’s  Life  Beyond  the  Grave. 

COME  TO  CHURCH  TOMORROW,  and  share  the  Comfort 
and  Hope  and  Joy  of 

THE  EASTER  MESSAGE 

in  Sermon,  Song  and  Flowers. 


This  .idvcrtiscment  is  a  token  of  the  Stranger's  Welcome  in  Every  House 
of  Worship  in . 

For  locations,  hours  of  service,  etc.,  see  individual  advertisements  on  this  page. 
REMEMBER  that  in  case  of  sickness,  sorrow,  or  other  trouble,  any  Minister 
of  the  Gospel  will  be  glad  to  help. 


teTWELL  RE-ELECTED  IN  SEATTLE 

Tm  Vote  Leaves  Two  Vacancies  on 
Board  of  Directors 

(Sfecial  to  Editor  &  Purlisiier) 
StAiTLE.— E.  A.  Batwell,  president  of 
bt  Seattle  Press  Club  for  the  past  year, 
^  re-elected  to  that  post  at  the  an- 
meeting  of  the  Club.  Frank  P. 
^ss,  who  was  also  nominated,  with- 
-tx  his  name,  because  of  assignments 
will  keep  him  away  from  the  city 
“  ng  the  greater  part  of  the  term.  The 
owing  unopposed  nominees  were 
elected:  Proctor  F.  Cook,  Star, 
St  vice-president ;  William  D.  Chand- 
day  editor.  Times,  second  vice-presi- 
®t;  E.  H.  Thomas,  editor.  Electric 
secretary;  James  A.  Wood,  edi- 
^f-in-chief.  Seattle  Post-Intelligencer, 
P^surer. 

''te  selection  of  six  mem'jers  of 
board  of  managers,  four  nominees 
•eft  chosen,  but  a  tie  vote  between 
others  Wfl  two  vacancies  unde- 
S**™-  The  tie  vote  was  between  E.  J. 
fiMlandcr,  editor.  Pacific  Naval 
twthly;  Thomas  Thurlby,  Times  car¬ 


toonist,  and  Charles  E.  Claypool.  The 
four  board  members  chosen  were  Jos¬ 
eph  W.  Gilbert  and  Frank  P.  Goss,  Post- 
Intelligencer;  Duane  B.  Duncombe, 
Stars  &  Stripes,  and  E.  E.  Carpenter, 
unattached. 

Four  County  Weeklies  Merge 

Milw.vukee,  Wis.— .All  the  English 
language  weekly  newspapers  in  Eau 
C  laire  County,  VV'is.,  have  united  under 
the  name  of  the  lilau  Claire  County 
Union.  This  paper  includes  The  Augusta 
Times.  .Augusta  Eagle,  Fairchild  Ob¬ 
server  and  Fall  Creek  JournaL  The 
only  weekly  left  is  The  Reform,  a  Nor¬ 
wegian  language  paper  published  in  the 
city  of  Eau  Claire.  The  Eau  Claire 
County  Union  is  published  in  .Augusta. 

K.  C.  Post  Is  Paying  4%  Cents 

Through  an  error  in  telegraphic  trans¬ 
mission.  M.  M.  Levand,  business  man¬ 
ager  of  the  Kansas  City  Post,  was 
quoted  in  Editor  &  Publisher  of  March 
6,  as  stating  that  the  News  was  pay¬ 
ing  cents  a  pound  for  newsprint, 
whereas  its  actual  paper  cost  is  at  the 
rate  of  4'/^  cents  a  pound. 


Indiana 

Centrally 

Located 


The  wise  merchant  in  opening  a  new  store 
looks  for  a  central  location. 

central  location  means  an  equal  chance  to 
draw  people  from  every  direction. 

For  the  past  forty  years  the  center  of  popula¬ 
tion  of  the  United  States  has  been  in 
Indiana. 

National  advertisers  do  well  to  start  in  pretty 
close  to  the  center  of  things — and  work 
frc»m  the  center,  rather  than  from  an  edge. 

Indiana  daily  newspapers,  as  listed  here,  have 
the  co-operative,  helpful,  give  and  take 
spirit  splendidly  developed — and  are  able 
and  willing  to  do  their  share  in  putting  it 
over  for  manufacturers. 

Centralize  a  campaign  in  daily  newspapers 
published  in  the  center  of  the  country  and 
surprise  yourself  at  the  splendid  results 


tion 

5,000  lines 

Elkhart  Truth - ■  • . . . 

. (E) 

8,353 

.03 

Evansville  Courier . 

. (M) 

22,897 

.05 

Evansville  Courier . . 

. (S) 

20,535 

.05 

Fort  Wayme  Journal-Gazette _ 

. (M) 

29,230 

.05  . 

Fort  Wayne  Journal-Gazette _ 

. (S) 

26,000  ■ 

.05 

Indianapolis  News . 

. (E) 

110,552 

.18 

Indianapolis  Star . 

. (M) 

85,446 

.13 

Indianapolis  Star . 

. (S) 

96,317 

.18 

Kokomo  Dispatch . 

. (M) 

5,567 

.015 

Lafayette  Journal- Courier . 

..(M&E) 

19,196 

.05 

La  Porte  Herald . 

. (E) 

3,472 

.02 

Logansport  Pharos-Reporter... 

. (E) 

6,809 

.02 

Muncie  Press . 

. (E) 

9,140 

.03 

Muncie  Star . . . 

. (M) 

25,681 

.06 

Muncie  Star . 

. (S) 

16,133 

.06 

Richmond  Item . 

. (M) 

8,206 

'  .045 

Richmond  Palladium . 

. (E) 

11,941 

.05 

tSouth  Bend  News-Times . 

. (M) 

11,332 

.04 

tSouth  Bend  News-Times . 

. (E) 

5,942 

.04 

tSouth  Bend  News-Times . 

. (S) 

17,530 

.04 

:tSouth  Bend  Tribune . 

. (E) 

17,909 

.04 

Terre  Haute  Star . 

. (M) 

27,334 

.05 

Terre  Haute  Star . 

. (S) 

19,597 

.05 

♦Terre  Haute  Trbiune . 

. (E) 

23,712 

.05 

•Terre  Haute  Tribune . 

. (S) 

18,884 

.05 

Vincennes  Capital . 

. (E) 

1,504 

.01071 

Government  Statements,  October  Ist,  1919. 
*A.  B.  C.  Report,  October  1st,  1919. 
tPublishers’  Statement. 

:tPublishers’  Statement  for  February,  1920. 
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A.  P.  STAFF  MOVEMENT 
IN  MANY  LANDS 


Soutk  American,  Mexican  and  Cuban 
Line*  Combined  Under  Latin* 
American  Department — Three 
New  Colombian  Member* 


Recent  cliaiiges  in  the  Associated 
Press  staff  and  organization  are  an¬ 
nounced  at  the  New  \ork  office  as  fol¬ 
lows  : 

James  P.  Howe,  the  last  correspond¬ 
ent  remaining  with  the  American  Army 
of  Occupation  at  Coblenz,  Germany,  as 
well  as  one  of  the  first  to  get  there,  has 
gone  to  W  arsaw,  Poland,  which  will  be 
his  headquarters,  with  Prague,  Czecho¬ 
slovakia,  as  part  of  his  assignment. 

VN'alter  S.  Hiatt  has  been  appointed 
correspondent  at  Budapest,  Hungary. 
Besides  covering  Hungary,  Mr.  Hiatt 
will  also  watch  developments  in  Bel¬ 
grade,  Sofia  and  Bucharest. 

George  Uenny,  formerly  of  the  Lon¬ 
don  office,  and  for  some  months  Asso¬ 
ciated  Press  correspondent  at  Madrid, 
is  in  Egypt,  where  he  will  accompany 
former  Premier  Clemenceau  of  trance 
down  the  fiile  and  will  later  proceed 
to  Constantinople. 

Charles  S.  Smith,  after  some'  weeks 
at  Rome  during  the  inauguration  of  the 
Italian  parliament,  has  now  gone  to 
Constantinople  and  later  will  proceed 
to  Berlin. 

H.  L.  Rennick  has  his  headquarters  at 
the  Hague,  but  gives  close  attention 
also  to  Amerongen  where  the  ex-kaiser 
has  been  the  center  of  interest. 

Robert  M.  Berry,  of  the  London  of¬ 
fice,  is  in  Madrid,  to  succeed  George 
Uenny,  transferred  to  Egypt  and  Con¬ 
stantinople. 

Joseph  Hi.  Sharkey,  of  the  Tokio  bu¬ 
reau,  has  arrived  in  the  United  States 
on  a  temporary  leave  of  absence.  He 
expects  to  return  to  Japan  at  an  early 
date  by  the  Eastern  route. 

Walter  E.  Whiffen  is  back  at  Peking, 
after  an  experience  in  Central  Siberia. 
Mr  Whiffen  was  at  Omsk  up  to  the 
time  the  Bolsheviki  overran  that  point 
and  was  on  the  last  train  which  left 
Omsk  on  November  14  with  the  Ameri¬ 
can  consul  general.  He  was  later  at 
Nijni  Novgorod  and  Irkutsk. 

Guy  Moyston  continues  his  activities 
at  a  number  of  Baltic  points,  including 
Helsingfors.  Finland,  Reval  and  Dorpat 
in  Esthonia  and  Riga  in  Letvia. 

Thomas  Morgan,  of  the  Rome  bureau, 
is  at  Trieste  and  Fiume. 

Frank  H.  King,  P.  correspondent 
at  Vladivostok,  has  been  virtually  alone 
in  this  field.  He  covered  the  activities 
of  the  United  States  army  at  Vladivo¬ 
stok  during  that  exciting  period.  Major 
Samuel  1.  Johnson.  U.  S.  .\ssistant 
Commandant  of  the  .\llied  Garrison 
there,  has  written  a  tribute  to  Mr. 
King’s  bravery  and  devotion  to  duty 
while  under  heavv  fire. 


town  (Pa.)  Democrat. 

!•'.  C.  Scoville,  correspondent  at  Mexi¬ 
co  City,  recently  returned  to  the  Mexi¬ 
can  capital  after  a  month’s  visit  to  Rock¬ 
ford,  Ill.,  and  New  York. 

The  various  services  to  South  Amer¬ 
ica,  Mexico  and  Cuba  have  now  been 
combined  under  the  title  of  the  Latin- 
.■\merican  Department.  The  three  edi¬ 
torial  desks  in  New  York  have  been 
assembled  in  a  position  in  closer  con¬ 
tact  with  incoming  foreign  cables  and 
domestic  leased  wires. 

The  South  American  service  has  been 
extended  to  El  Diario  Nacioiial  and  El 
Espectador  of  Bogota,  the  capital  of 
Colombia,  and  El  Relator  of  Cali,  in  the 
same  republic.  These  papers  now  re¬ 
ceive  a  daily  report  of  world  happen¬ 
ings  from  New  York  and,  in  return, 
the  P.  is  protected  in  news  service 
from  Colombia.  The  number  of  .'\sso- 
ciated  Press  members  in  South  .Xmerica 
now  totals  26. 


(juy  U.  Loomis  has  been  transferred 
to  the  San  F'rancisco  office  as  night  out¬ 
side  man.  He  entered  the  service  last 
fall  at  Los  -Angeles  after  several  years 
on  Pacific  Coast  papers. 

H.  W.  Thompson,  who  served  for 
several  years  in  the  San  Francisco,  Sac¬ 
ramento  and  Portland  offices,  has  be¬ 
come  news  editor  of  the  Portland  tele¬ 
gram. 

Smith  F'.  Reavis  has  become  night 
editor  at  Seattle,  succeeding  Ralph  P. 
-Mulvane,  now  with  the  Seattle  Times. 

Leo  McIntyre  has  been  made  day 
reader  and  clerk  at  Denver,  succeeding 
Joseph  H.  Snyder,  now  on  the  Grand 
Rapids  News. 

Central  Division 


WANT  MONEY  TO  SAVE  WOOD 


Eastern  Division 

John  L.  Cooley,  formerly  of  the 
Springfield  (  Mass. )  Republican,  is  now 
on  the  night  local  staff  at  the  Boston 
bureau. 

Karl  Kahn  is  filing  the  night  East 
wire  in  the  Boston  bureau. 

Charles  G.  Duffy,  day  pony  reader  and 
assistant  pony  editor  in  the  Boston  bu¬ 
reau,  has  become  a  reporter  on  the 
.\roostook  Daily  News,  a  new  leased 
wire  member  at  Houlton,  Me. 

Daniel  P.  Rossiter,  who  served  in  the 
National  Guard  as  a  volunteer  during 
the  Boston  police  strike  and  was  highly 
commended  by  his  commanding  officer, 
has  entered  the  Boston  bureau  as  day 
telephone  reader  and  assistatit  pony 
editor. 

Samuel  T.  Moore,  formerly  a  captain 
in  the  balloon  section  of  the  United 
States  air  service,  has  resigned  from  the 
New  York  night  local  staff. 

C.  E.  B.  (“Skipper’’)  Moir  has  re¬ 
turned  to  the  New  York  night  local 
staff  after  serving  as  an  Ensign  in  the 
navy. 

Western  Division 


W.  B.  Clauseti  has  become  cable  editor 
at  San  I'rancisco,  where  he  entered  the 
service  in  1917.  Later  he  worked  in  the 
Los  Angeles  office.  In  1918  he  left  the 
service  to  edit  the  Far  East  report  for 
the  Compub  service,  which  went  out  of 
existence  on  December  31,  1919. 

Ernest  M.  Henderson,  formerly  with 
South  Carolina  and  Georgia  papers,  is 
now  assistant  night  manager  in  Denver. 


F'.  A.  Dye  has  been  appointed  early 
morning  news  editor  of  the  Central  Di¬ 
vision.  Mr.  Dye  worked  in  the  Louis¬ 
ville,  Detroit  and  Kansas  City  offices, 
leaving  the  Kansas  City  office  for  mili¬ 
tary  service  during  the  war. 

J.  Earle  Miller  has  joined  the  Chicago 
staff  and  is  day  city  editor.  He  came 
from  the  Lima  (Ohio)  Republican-Ga¬ 
zette,  where  he  was  acting  managing 
editor. 

C.  K.  Eastman,  who  left  the  Chicago 
office  two  years  ago  to  try  farming  and 
the  wood  business  in  Orlando,  Fla.,  re¬ 
turned  to  the  Chicago  office  and  is  night 
F'ast  editor  and  assistant  to  the  night 
manager. 

C.  F'.  Butterfield,  formerly  night  pony 
editor,  has  returned  to  Chicago  after 
about  a  year’s  absence  and  is  night  re¬ 
lief  editor. 

J.  R.  O’Sullivan  was  transferred  from 
the  night  force  to  the  early  as  wire 
editor  and  assistant  to  the  early  morn¬ 
ing  city  editor. 

M  Easterling,  after  a  tour  of  duty 
in  the  Galveston  and  the  Dallas  offices, 
returned  to  Chicago,  where  he  is  early 
morning  city  editor. 

H.  P.  Jones  has  taken  up  active  du¬ 
ties  as  political  editor  for  the  Central 
Division. 

B.  B.  Bridges  is  now  on  the  editorial 
staff  in  Kansas  City,  Mo. 

The  following  changes  in  the  Colum¬ 
bus  (O.)  bureau  are  announced:  Ralph 
E.  Johnson,  formerly  telegraph  editor 
of  the  Grand  Rapids  (Mich.)  News,  is 
now  night  editor.  Harry  W.  McClain, 
formerly  city  editor  of  the  Canton  (O.) 
News,  has  been  appointed  night  pony 
editor.  Walter  J.  Reck,  formerly  night 
editor,  has  been  placed  in  charge  of 
the  Ohio  feature  service. 


Latin-American  Notes 

-Aurelio  Fernandez  Concha,  for  two 
years  editor  of  the  social  and  economic 
sections  of  La  Prensa,  of  Lima,  Peru, 
is  now  a  member  of  the  Latin-.American 
department  staff  of  the  -Associated  Press 
in  New  York. 

Jesse  Crosswy  has  sailed  from  New 
A’'ork  for  Rio  Janeiro. 

David  G.  Casern,  recently  transferred 
from  the  Traffic  Department  at  Lan¬ 
caster,  Pa.,  is  day  editor  of  the  Mexican 
service,  preparing  the  report  for  night 
filing.  Mr.  Casern  saw  active  service 
in  F' ranee  as  a  first  lieutenant  in  the 
United  States  Signal  Corps.  Prior  to 
going  with  the  .Associated  Press  he  was 
telegraph  editor  of  the  South  Bethlehem 
( Pa.  1  Globe  for  several  years  and  at 
one  time  uas  on  the  staff  of  the  .\llen- 
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Lm  P*p«r*  Urge  Congress  to  Ajj 

Forest  Products  Laboratory 

(Special  to  Editor  &  Pubusbir) 

Madison,  Wis.— Through  the  effons 
of  the  Wisconsin  State  Journal,  jmi 
other  Lee  Syndicate  Newspapers,  a  cam. 
paign  is  being  pushed  to  have  the  «* 
gressional  appropriation  for  the  Depjn. 
ment  of  Agriculture’s  Forest  Prodaca 
Laboratory  here  increased  from$l»ai 
to  $350,000. 

The  laboratory  is  devoting  considit. 
able  time  and  money  to  the  investiggigi 
of  pulp  decay  which  is  costing  pag, 
manufacturers  $10,000,0(0  a  year,  accoii 
ing  to  laboratory  experts.  The  labou. 
tory  is  also  carrying  on  experiments  b 
the  use  of  new  varieties  of  woods  b 
paper-making.  Despite  the  fact  that  b 
secretary  of  agriculture  recommend^# 
appropriation  of  $350,(XO  for  the  labor, 
tary,  this  amount  was  cut  to  $173,500  h 
the  House  agricultural  committee  aoi 
faced  further  reduction  on  the  floor  ci 
the  House  and  Senate. 


Press  Gsdlery  for  Legislatur* 

Toronto. — Organization  of  the  prt- 
gallery  of  the  Ontario  Legislature  iV 
the  1920  session  took  place  at  the  opr 
ing  of  the  session  this  week.  Ofe' 
elected  were :  President,  N.  J.  O'XeL 
Torotito  Star;  vice-president.  Done 
Gowdy,  Toronto  Telegram;  secretan. 
Ewart  Munro,  Toronto  Globe. 


Keeping  Up  With 
The  Times 


FACT  A  WEEK 


Because  The  Times  is  lo¬ 
cated  in  Washington,  the 
National  Capitol ;  because  its 
men  are  in  daily  contact  with 
the  organization  of  the  Na¬ 
tional  Government;  because 
its  news  staff  know  the  work 
and  the  personnel  of  all  the 
branches  of  the  executive  de¬ 
partments  and  of  the  Houses 
of  Congress;  because  of  all 
this  The  Times  is  in  a  posi¬ 
tion  to  provide  quick  infor¬ 
mation  on  a  thousand  and 
one  business  questions  which 
lead  into  or  out  of  Washing¬ 
ton. 


Many  men  of  the  advertis¬ 
ing  agencies — more  and  more 
as  the  time  passes — are  using 
this  source  of  information. 
It  is  a  service  that  The 
Times  is  glad  to  render.  Of 
course,  it  is  without  cost- 
just  a  bit  of  friendly  help 
whenever  occasion  calls. 


The  Washington 
Times 


WASHINGTON,  D.  C 


Editor  &  Publisher  for  March  20,  1  920 
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JOHN  BURKE  IN  RICHMOND 


Fonrwr 


New  York  HeraM  Chief  le 
~jj^-.-n;«oatch  Managing  Eelitor 

{Spenul  t"  Kd'tor  &  Pi-rlisher) 
Richmond,  Va.— John  T.  Burke,  for 
years  connected  with  the  New 


Fatima  cigarettes  does,  however,  increase 
the  pride  of  Fatima  smokers  in  that 
brand  of  smoke-sticks  and  it  does  fire 
their  imagination  to  think  of  the  way 
that  man  after  man  in  these  leading  ho¬ 
tels  purchases  packages  of  Fatimas  in 
preference  to  the  other  brands.  '  Having 
their  pride  in  Fatimas  aroused  and  their 


York  Herald  and  now  president  of  the  imagination  heated,  they  talk  about  these 
Herald  Alumni  advertisements  to  other  cigarette  smok¬ 
ers  and  increase  the  impulse  among  the 
latter  to  jump  on  the  Fatima  band  wagon. 

It  would  be  possible  to  multiply  the 
examples  of  this  sort  of  progress  ap¬ 
peal  almost  indefinitely,  but  these  exam¬ 
ples  will  suffice.  Make  a  man  proud 
of  the  product  he  is  using  and  he  be¬ 
comes  more  than  a  mere  user  of  the 
product — he  becomes  an  enthusiastic 
Ixioster  for  it.  He  goes  out  into  the 
highways  and  byways  and  makes  con¬ 
verts  to  the  product.  He  stands  up  and 
fights  for  it.  And  in  doing  all  this  he 
adds  immensely  to  the  prestige  and  sales 
of  the  product. 


John  T.  Burke 


Association,  has 
been  appointed 
managing  editor 
of  the  Times- 
Dispatch,  of 
which  Col. 
Charles  E.  Has- 
brook  is  publish¬ 
er.  Mr.  Burke 
was  welcomed  to 
Richmond  at  a 
luncheon  last 
Saturday,  given 
by  De  Soto  Fitz¬ 
Gerald,  and  at¬ 
tended  by  many  of  the  city’s  leading 
citizens,  including  the  Mayor,  president 
of  the  Chamber  of  Commerce,  presi¬ 
dents  of  leading  banks,  railroad  presi¬ 
dents  and  executives  and  heads  of  in¬ 
dustrial  and  commercial  institutions. 

Mr.  Burke  was  for  more  than  20  years 
Kientified  with  the  New  York  Herald 
here  and  abroad,  filling  all  chairs  in  the 
home  office  and  alternating  for  five  years 
as  editor  of  the  Paris  edition  and  Lon¬ 
don  correspondent  of  the  Herald.  He 
has  contributed  to  leading  British  mag¬ 
azines  and  new.spapers  on  politico- 
economic  .subjects  and  is  the  author  of 
score  of  poems. 


JarrvU  Going  Back  to  Santa  Fo 

Topeka,  Kan. — J.  Frank  Jarrell,  a 
member  of  the  editorial  staff  of  the  Na¬ 
tion's  Business,  and  former  publicity 
agent  of  the  .-Ytehison,  Topeka  &  Santa 
Fe  Railroad  prior  to  Government  con¬ 
trol,  will  return  to  his  publicity  position 
when  the  railroads  go  back  to  their  pri¬ 
vate  owners  about  March  1. 


Albany  Dinner,  April  8 

.Ylbany,  N.  Y. — The  annual  dinner 
oi  the  Legislative  Correspondents’  Asso¬ 
ciation  will  take  place  here  .April  8 
Frederick  T.  Cardoze,  of  the  Syracuse 
Post-Standard,  is  chairman  of  the  din¬ 
ner  committee  and  George  M.  Van 
lSl)-ke,  of  the  Sun-Herald,  of  the  enter¬ 
tainment  committee. 


Making  Booatera 

.A  man  also  becomes  an  enthusiastic 
booster  for  a  corporation  or  for  the 
goods  it  is  turning  out  when  he  takes  a 
pride  in  its  accomplishments  because  of 
the  fact  that  its  accomplishments  are 
another  evidence  of  American  push  and 
progress.  Institutional  advertising  goes 
a  long  way  to  make  a  man  boost  for  a 
corporation  because  it  shows  him  what 
progress  the  corporation  is  making  and 
what  it  is  doing  for  the  country.  Nor¬ 
mal  Americans  are  naturally  proud  of 
the  fact  that  America  built  the  Panama 
Canal  when  France  had  failed,  and  nor¬ 
mal  Americans  are  also  naturally  proud 
of  the  fact  that  great  corporations  have 
spanned  the  continent  from  coast  to  coast 
with  railroad  tracks,  or  have  built  up 
enormous  businesses  turning  out  hun¬ 
dreds  of  automobiles  a  day  or  thousands 
of  electric  lamps.  To  increase  this  pride 
in  -American  industries  is  to  immensely 
increase  the  good  will  among  the  general 
public  for  those  industries. 

It  seems  rather  strange  that  when 
there  is  this  eagerness  on  the  part  of 
the  public  to  learn  about  the  progress 
being  made  by  all  American  indttstries, 
and  particularly  by  the  industries  whose 
products  are  used  by  the  readers,  that 
more  manufacturers  do  not  use  the 
progress  appeal  in  their  advertising. 
Many  firms  are  inaugurating  profit-shar¬ 
ing  plans  for  their  employes.  There  is 
I'eal  progress  toward  a  solution  of  the 
labor  question — progress  that  everyone 
would  be  interested  in  and  proud  of. 
.And  yet  how  many  firms  tell  about  such 
progress  through  their  advertisements? 
Mighty,  mighty  few.  And  the  publica¬ 
tion  of  such  plans  would  greatly  in¬ 
crease  the  good  will  for  the  firm  in  the 
minds  of  the  general  public. 

Foreign  Market  Interest 

■American  products  are  Iveing  sent  to 
all  quarters  of  the  world.  But  it 
only  once  in  a  great  while  that  any  cor¬ 
poration  ever  thinks  of  publishing  an  ad 
telling  about  its  progress  in  foreign 
markets.  And  yet  such  information 
would  arouse  the  pride  and  fire  the 
imagination  of  nearly  every  American 
reader.  Certainly  it  would  seem 
though  an  informative,  prestige-build- 


PROGRESS  IS  EVER  A 
TELLING  APPEAL 

(Coiiiiiitird  from  Page  9) 

There  is  another  and  very  interesting 
«  of  progress  as  an  appeal  in  advertis- 
og  which  makes  use  of  achievement  as  a 
^■'hod  of  inducing  non-users  of  a  prod- 
fl  to  climb  on  the  band  wagon.  The 
3«ers  of  Fatima  cigarettes  have  used 
“is  method  repeatedly.  In  a  typical  ad 
1  this  character  there  is  a  reproduction 
'^1  a  leading  hotel  coupled  with  the  state- 
nent  that  Fatima  cigarettes  outsell  all 
I'cr  brands  at  this  particular  institu- 
!*'*".  Another  ad  carries  a  box  on  this 
^sragraph  alone,  making  disclosures 
'Jhich  are  amazing.  Many  of  these  read 

Sethis;  “Fatima’s  Record.  At  scores  . _ _ _ ,  ^ _ _ _ 

places  where  one  would  expect  only  ing  advertisement  of  this  sort  would  be 


-incjr,  straight  Turkish  cigarettes  to  sell, 
|jfima  is  to-day  the  leader.’’  Then  fol- 
'"s  a  list  of  hotels  at  which  Fatima 
s  declared  to  outsell  other  brands. 

An  appeal  of  this  character  is,  of 
-rat,  limited  entirely  to  cigarette 
The  progress  made  by  Fatima' 
gyrettes  in  these  hotels  interests  cigar- 
users  only.  There  is  no  general 
of  pride  in  .American  achieve- 
'ijt  or  firing  of  the  imagination  of  the 
„,nary  reader.  The  progress  made  by 


much  better  occasionally  than  a  con¬ 
stant  harping  on  the  quality  and  price 
of  the  product. 

Of  course,  when  an  improvement  is 
made  in  a  product  or  it  is  found  possi¬ 
ble  to  reduce  the  price,  the  manufacturer 
immediately  heralds  such  progress 
his  advertising.  But  it  is  not  alone  in 
the  product  that  the  reader  is  interested 
and  which  fires  his  imagination  and 
arouses  his  pride — but  in  the  corpora¬ 
tion  and  in  the  men  heb'nd  the  product. 


Speaking  of  Leather 
— of  which  every 
National  Advertiser 
should  have  an 

UNDERSTANDING 

did  you  know  that 

MILWAUKEE 

is  the  greatest  producer 
of  leather  goods  of  all  the 
cities  in  the  United  States, 
save  one? 

Milwaukee,  in  leather 
production,  stands  for 

WISCONSIN. 

It  is  the  Wisconsin  IDEA 
to  **stand-togethef" 

Come  YOU  and  stand  with 
them!  Look  over  the  list  of 
newspapers  that  follows,  and 
MAKE  THEM  YOUR  LIST 
for  Wisconsin  advertising  this 
spring. 

Get  them  started. 


Papers 


Circula- 

Rate  for 

tion 

5,000  lines 

■"Appleton  Post-Crescent.. 

. (E) 

7,570 

.2975 

Beloit  News . 

. . . . . (E) 

7,029 

.025 

Eau  Claire  Leader-Telegram 

(ME&S) 

8,776 

.03 

Fond  du  Lac  Commonwealth. ..  (E) 

6,463 

.025 

:^Green  Bay  Press  Gazette. 

. (E) 

11,011 

.025 

Kenosha  News . 

. (E) 

4,594 

.0178572 

La  Crosse  Tribune  and 

Leader- 

Press  . 

..(E&S) 

12,452 

.035 

:|:Madison  (Wis.)  State  Journal..  (E) 

13,729 

.035 

^Madison  (Wis.)  State  Journal..  (S) 

10,650 

.035 

■"Milwaukee  (Wis.)  News.. 

. (E) 

76,294 

.15 

Milwaukee  Journal . 

. (E) 

101,320 

.16 

Milwaukee  Journal . 

....  (S) 

93,847 

.16 

Milwaukee  Sentinel . 

.(MftE) 

75,905 

.13 

Milwaukee  Sentinel . 

. (S) 

60,840 

.13 

Racine  Journal  News . 

. (E) 

7,631 

.035 

■"Superior  Telegram . 

. (E) 

18,154 

.04 

Wausau  Record-Herald _ 

. (E) 

5,286 

.025 

Government  Statements,  October  1st,  1919. 
:j:A.  B.  C.  Statement,  October  1st,  1919. 
*Publishers’  Statement. 
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PRICE  BROS.  APPEAL 
BEFORE  COURT 


JuriMliction  of  Boord  of  Comnnerco 
Attacked  bj  Paper  Firm’*  Council 
— Paper  Supplied  Under 
Protest 


(Bjr  Telegraph  to  Editor  &  Publisher) 
Ottawa,  Ont.,  Mar.  17. — The  case  of 
Price  Brothers  vs.  the  Board  of  Com¬ 
merce,  now  being  heard  in  the  Supreme 
Court  of  Canada,  is  an  appeal  against 
an  order  of  the  board  which  required 
that  Price  Brothers  should  not  sell 
newsprint  at  a  price  exceeding  $80^  a 
ton,  any  price  above  that  being  consid¬ 
ered  unfair;  that  Price  Brothers  should 
not  withhold  from  sale  newsprint  beyond 
the  ordinary  requirements  of  the  com¬ 
pany  and  that  Price  Brothers  should 
deliver  until  further  notice  a  certain 
quantity  of  newsprint  each  week  to  three 
Montreal  concerns,  the  Star,  the  Herald, 
and  Poirier  Bessette  &  Co. 

It  will  be  recalled  that  Price  Brothers 
ignored  this  order  and  threats  of  arrest 
were  made  by  the  Board  of  Commerce 
when  no  member  of  the  firm  appeared 
at  a  hearing  of  the  board,  at  which  the 
paper  company  was  asked  to  show  cause 
why  the  order  requiring  it  to  make 
weekly  shipments  should  not  be  made 
permanent.  Counsel  for  the  company 
appeared  in  court,  but  only  to  ask  leave 
to  appeal  to  the  Supreme  Court  from 
the  order  of  the  board.  This  request  the 
board  refused  to  grant,  daiming  that 
while  Price  Brothers  were  still  “in 
contumacy”  of  the  board's  order,  it 
could  not  acquiesce  to  the  proposal. 

The  next  day,  however,  an  application 
for  leave  to  appeal  to  the  Supreme 
Court  was  made  through  the  Exchequer 
Court.  This  was  allowed  on  the  under¬ 
standing  that  the  order  of  the  board  be 
carried  out.  Price  Brothers  agreed  to 
do  this  and  are  now  doing  so  under 
protest  pending  a  decision  in  the  case. 

When  the  case  opened,  .^ime'Geof- 
frion,  K.C.,  counsel  for  Price  Brothers, 
took  issue  mainly  on  the  section  in  the 
order  requiring  his  clients  to  deliver  a 
certain  amount  of  newsprint  to  three 
Montreal  consumers. 

Price  Brothers  is  a  Quebec  firm,  domi¬ 
ciled  and  incorporated  in  the  Province 
of  Quebec,  and  so  are  the  Montreal 
•  firms  to  whom  newsprint  was  ordered 
delivered.  He  submitted  that  they  could 
not,  therefore,  be  under  the  jurisdiction 
of  the  Board  of  Commerce.  He  saw 
nothing  in  the  combines  and  fair  prices 
act  or  the  Board  of  Commerce  act  to 
justify  “Mr.  A"  lieing  ordered  by  the 
Board  of  Commerce  to  deliver  to  “Mr. 
B”  certain  of  his  goods. 

It  was  an  attack  on  the  right  to  make 
contracts  in  the  Province.  He  claimed 
also  that  in  enacting  the  plan  to  appor¬ 
tion  newsprint  supplies  in  the  Dominion, 
the  authorities  had  destroyed  the  pow¬ 
ers  of  the  iirovinces  and  were  overlook¬ 
ing  the  very  essential  conditions  of 
confederation. 


PUBLISHERS  WANT  REFUND 

Fort  Frances  Co.  Hat  Been  Getting  $73 
a  Ton  Instead  of  $69,  Is  Charge 

(By  Telegraph  to  Editor  &  Publisher) 
Ottawa,  March  18. — While  the  Su¬ 
preme  Court  today  was  hearmg  the 
appeal  of  Price  Brothers  against  rul¬ 
ings  of  the  Board  of  Commerce,  an¬ 
other  court  was  hearing  an  appeal  by 
Canadian  publishers  involving  approxi¬ 
mately  $110,000.  In  this  action  the  pub¬ 
lishers  claim  that  an  order  made  by 
R.  A.  Pringle,  former  paper  controller, 
is  in  direct  opposition  to  an  order  made 
by  the  judges  named  sitting  as  an  ap¬ 
peal  court  to  deal  with  prices  tor  news- 


Editor  &  Publisher 

print.  The  Fort  Frances  Pulp  &  Paper 
Company,  it  is  claimed,  has  been  receiv¬ 
ing  under  the  Pringle  order  of  Decem¬ 
ber  24  last  $73  instead  of  $69  per  ton 
for  newsprint. 

Counsel  Tilley,  representing  the  pub¬ 
lishers,  submitted  the  argument  that  Mr. 
Pringle  had  taken  it  upon  himself  to 
adjust  prices  for  a  longer  period  than 
that  specified  by  the  judges  and  could 
not  circumvent  the  order  of  the  appeal 
tribunal. 

Among  those  present  at  the  hearing 
were  E.  H.  Macklin  of  the  Winnipeg 
Free  Press,  John  M.  Imrie  of  the  Cana¬ 
dian  Daily  Newspaper  Association,  Sen¬ 
ator  Ross  and  others.  The  hearing  is 
continuing. 


WESTCHESTER  PAPERS  WORRY 


CuBtomers  of  St.  George  Mill  Lack 
Paper — Several  Advance  Price* 

(Special  to  Editor  &  Publisher) 

Mount  Vernon,  X.  Y.  —  A  special 
meeting  of  the  Westchester  County  Pub¬ 
lishers’  -Association  was  held  here 
March  15,  with  president  F.  A.  Merriam 
in  the  chair,  to  consider  the  future  paper 
supply  of  the  local  newspapers.  Last 
week  the  St.  George  Pulp  &  Paper  Com¬ 
pany,  of  South  Norwalk,  Conn.,  which 
has  supplied  four  or  five  dailies  in 
Westchester  County  for  years,  notified 
the.se  papers  that  this  mill  had  been 
purchased  by  the  Press  Publishing  Com¬ 
pany,  otherwise  the  New  York  World, 
and  that  they  could  not,  after  -April  1, 
supply  them  with  paper.  This  action 
threw  the  publishers  who  had  contracts 
into  the  open  market  for  paper.  In  con¬ 
sequence  of  this  action,  several  of  the 
papers  are  exceedingly  short  of  news¬ 
print  and  Tuesday  of  this  week  the 
Tarrytown  Daily  News  was  compelled 
to  suspend  publication  for  one  day  until 
they  could  get  in  paper  for  the  next 
day’s  issue. 

The  question  of  raising  the  price  of 
papers  to  3  cents  was  taken  up  and  it 
was  announced  at  the  meeting  that  the 
Yonkers  Herald  advanced  its  price  to 
3  cents  on  March  15.  The  Ossining 
Citizen-Sentinel  went  to  3  cents  on 
March  16.  The  Tarrytown  Daily  News 
will  go  to  3  cents  -April  1,  as  will  also 
the  Port  Chester  Daily  Item.  The  New 
Rochelle  Daily  Star  and  the  New  Ro¬ 
chelle  Evening  Standard  announced  that 
they  will  advance  their  prices  1  cent'  a 
copy  during  -ApriL  The  Mount  Vernon 
Daily  -Argus  also  announced  that  it 
would  raise  its  price  to  3  cents  on  -April 
1st. 


GREAT  NORTHERN  MOVING  PAPER 

Stalled  Car*  Cut  Out  and  Two  Steamer* 
Loading  New*print 

(Special  to  Editor  &  Publisher) 

Portland,  Me. — The  Great  Northern 
Paper  Company  is  making  determineo 
efforts  to  set  in  motion  many  carloads 
of  newsprint  which  have  bwn  stalled 
on  ice-bound  sidings  and  freight  yards 
for  weeks,  due  to  the  most  rigorous 
winter  in  the  memory  of  the  “oldest 
resident.”  Francis  J.  Santos,  of  Boston, 
a  traffic  representative  of  that  company, 
has  established  headquarters  at  the 
Lafayette  Hotel  here  and  is  conducting 
a  vigorous  campaign  to  forward  the 
delayed  shipments.  He  reports  that  he 
has  already  moved  100  cars. 

The  Great  Northern  Company’s  steam¬ 
er  Ripogenus  has  begun  loading  news¬ 
print  for  Philadelphia  from  its  Milli- 
nocket  mills,  a  channel  having  been  cut 
through  to  the  company’s  Cape  Jellison 
docks  at  Stockton.  Me.,  after  having 
been  frozen  in  all  winter. 


for  March  20,  1920 

FAVOR  CONTROL  ONLY 
AS  LAST  RESORT 


Publi*her*  of  Mi**ouri,  K>n*«*  und  No- 
bra*ka  About  Evenly  Divided  in 
Opinion — ^Nearly  Everyone 
Need*  Exce**  Tonnage 


By  J.  S.  Lewis 

(Special  to  Editor  &  Publisher) 

Kansas  City,  Mo. — A  wide  variety 
of  answers  has  been  brought  out  by 
Editor  &  Publisher's  questionnaire  re¬ 
garding  the  news  print  situation.  They 
show  editors  and  publishers  of  Mis¬ 
souri,  Kansas  and  Nebraska  are  giving 
serious  consideration  to  government 
control  and  many  favor  it,  but  only 
as  a  last  resort. 

Such  individual  papers  as  the  Wichita 
Beacon,  the  Kansas  City  Star,  and  the 
Joplin  Globe  are  against  government 
intervention,  while  other  papers,  equally 
as  influential,  such  as  the  Topeka  Cap¬ 
ital,  the  Hutchinson  News,  the  Jeffer¬ 
son  City  Capital  News,  the  Hastings 
Tribune,  lola  Register  and  Grand  Isl¬ 
and  Independent  are  in  favor. 

Speaking  against  government  control, 
the  Kansas  City  Star,  through  August 
Seested,  manager,  says: 

“The  Star  does  not  believe  govern¬ 
ment  control  will  solve  the  newsprint 
problem,  nor  does  it  believe  legislation 
will  solve  it  without  serious  injury  to 
the  entire  publishing  business.” 

Get  Together,  Say*  Bum* 

R.  E.  Burns,  general  manager  of  the 
Joplin  Globe,  says: 

“We  will  deplore  any  tendency  on  the 
part  of  the  government  to  assume  con¬ 
trol  of  the  newsprint  situation.  While 
publishers  have  not,  as  yet,  come  to¬ 
gether  on  sufficiently  common  ground  to 
bring  out  the  desired  result,  it  would 
be  much  better  than  to  have  legislative 
control  of  the  use  of  news  print.” 

The  Wichita  Beacon  tersely  says: 
“Against  it.” 

Speaking  for  control  of  the  situation, 
Marco  Morrow,  assistant  publisher  of 
the  Capper  Publications,  says : 

“The  demand  for  paper  is  in  excess 
of  the  supply.  This  situation  creates  a 
‘bid  market,’  and  few  men  are  generous 
enough — or  Quixotic  enough  if  you  will 
—to  take  less  for  their  product  than 
they  can  get.  While  Government  price 
fixing  should  be  always  a  last  resort, 
we  believe  the  emergency  calls  for  Gov¬ 
ernmental  control  both  of  distribution 
and  of  price.” 

“I  think  there  should  be  Federal  leg¬ 
islation  on  the  use  of  paper  for  a  tem¬ 
porary  period,  until  supply  and  demand 
come  within  the  sight  of  each  other,” 
says  William  Y.  Morgan,  publisher  of 
the  Hutchin.son  News. 

Charles  F.  Scott,  of  the  lola  (Kan.) 
Register,  says  shortly :  “For  it,”  while 
the  Hastings  (Neb.)  Tribune  says:  “In 
favor.” 

The  Capital  News,  of  Jefferson  City, 
Mo.,  says:  “We  favor  a  definite  law 
of  some  kind  to  punish  profiteers.” 

“Government  control  and  distribution 
on  a  fair  and  equitable  basis  seems 
necessary,  but  should  be  the  last  re¬ 
sort,”  says  E.  F.  Brecklin,  of  the  Grand 
Island  (Neb.)  Independent. 

Contract  Price* 

The  highest  and  lowest  contract 
prices  for  news  print  for  the  first  quar¬ 
ter,  1920,  are  as  follows : 

Kansas  City  Star,  $4.75,  with  excess 
tonnage  from  $5  to  $8.25. 

Joplin  Globe,  $4.90  F.  O.  B.  mill. 
Wichita  Beacon,  $4.90  to  $10.35,  F.  O. 
B.  mill. 

Jefferson  City  (Mo.)  Capital-News, 
$5  to  ^.50  F.  O.  B.  mill. 

Hastings  (Neb.)  Tribune,  $4.98. 


lola  (Kan.)  Register,  $6.75  F.  0  8 
mill  to  $8.75  F.  O.  B.  Kansas  Qty. 

Hutchinson  News,  $4.75  to  $8. 

Capper  Publications,  $4.90. 

Emporia  Gazette,  $4.^. 

Salina  Daily  Union,  $4.90  F.  0.  B, 
International  Falls,  Minn. 

The  Kansas  City  Star  reports  hi 
present  contract  is  in  force  until  Jun 
30,  1920,  and  it  is  now  paying  $8  for 
cess  tonnage.  The  Capper  publkiiflu, 
have  paid  from  $6.50  to  $8.50  for  excen 
tonnage. 

Censervation  Method* 

Some  interesting  and  instructive  as. 
swers  to  the  question  as  to  what  con¬ 
servation  methods  are  in  use,  and  their 
results  show  that  the  war-time  rego- 
lations  are  in  force,  and  there  is  little 
possibility  of  editors  returning  to  the 
old,  “wasteful”  methods. 

“All  war-time  restrictions  are  in  force 
in  this  office,”  says  Mr.  Seested  of  the 
Kansas  City  Star.  “Besides  we  bait 
restricted  our  reading  matter  to  as 
average  of  45  columns  for  our  evenii* 
39  columns  for  our  morning  and  100 
columns  for  our  Sunday  editions." 

Mr.  Burns,  of  the  Joplin  Globe,  sajn: 
“We  have  reduced  the  number  of  pages 
printed  per  day,  have  reduced  cirolla- 
tion  and  have  close  to  a  cash-basis,  or 
a  pain-in-advance  basis.  We  have  r^ 
built  our  press  to  print  8-columns,  12)1 
ems,  and  we  are  using  dry  mats,  which 
enable  us  to  print  8  columns  of  the  width 
mentioned  in  17J4  inch  and  35)4  inch  pa¬ 
per.  We  have  reduced  the  number  of 
spoils,  eliminated  complimentary  and 
exchange  copies,  except  on  cash  basia 
and  have  altogether  effected  consider¬ 
able  saving.” 

The  Grand  Island  Independent  sap: 
“We  limit  the  number  of  pages  to  the 
utmost  extent  possible,  and  are  contin- 
ing  to  reduce  features.” 

The  lola  Register  reports  it  has  nar- 
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Daily 

Circulation 

The  pulling  power  of  such  a 
circulation  cannot  be  over¬ 
estimated. 

It  is  made  up  principally  of 
people  who  are  regular  daily 
readers — people  who  believe 
in  and  subscribe  to  the  kiod 
of  red-blooded  Americanism 
which  The  New  York 
American  stands  for. 
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rowed  measure  and  margins  and  gone 
to  an  8-column  paper  with  the  former 
size,  a  saving  of  20  per  cent. 

«We  are  holding  down  the  use  of 
white  pap®'"  per  cent,”  says  Mr.  Mor- 
nn  of  the  Hutchinson  News. 

*  "In  the  way  of  conservation  we  are 
catting  our  reading  matter  to  the  quick,” 
says  Marco  Morrow  of  the  Capper  pub¬ 
lications.  ‘‘simply  printing  a  sufficient 
nainber  of  pages  to  take  care  of  the  ad- 
rertising!  To  illustrate:  we  increased 
our  advertising  in  the  month  of  Febru¬ 
ary  in  the  Daily  Capital  36.6  per  cent 
with  an  increased  paper  consumption  of 
20  per  cent.  Our  papers,  as  a  whole, 
however,  are  using  33  1/3  per  cent  more 
paper  than  our  yearly  allowance.” 

Excesf  Tonnage  Worries 

The  Emporia  Gazette  is  another  paper 
that  has  gone  from  a  7  to  an  8-column 
page,  without  increasing  the  size  of  the 
paper.  “Have  increased  advertising  and 
increased  subscription  price  February  1, 
1920,  from  50  cents  to  65  cents  per 
month.” 

“Doing  everything  we  can  think  of,” 
says  Mr.  Brady,  of  The  Gazette’s  con¬ 
servation  plans. 

That  the  excess  tonnage  of  these 
newspapers  is  causing  worry,  is  evi¬ 
denced  by  the  fact  that  they  face  some 
problems  to  get  the  increased  amount 
of  business  done  on  the  previous  year’s 
contract.  The  Kansas  City  Star  reports 
to  an  excess  tonnage  demand  of  750 
tons  per  month.  The  Joplin  Globe  says 
it  could  use  “350  tons  over  the  amount 
of.  paper  we  have  contracted,  but  will 
not  use  it  unless  we  can  secure  it  at 
a  reasonable  price.” 

The  Capper  publications  are  using 
331/3  more  paper  than  their  yearly  al¬ 
lowance. 

At  least  one  newspaper  publisher  has 
a  good  word  for  the  manufacturer.  He 
is  W.  Y.  Morgan  of  the  Hutchinson 
News,  who  says  in  closing: 

“It  seems  to  us  that  the  paper  manu¬ 
facturers  are  not  to  blame,  but  that  the 
shortage  is  a  case  of  more  paper  being 
required  than  the  mills  can  produce.” 

COAL  AND  EMPTY  CARS 
CANADA’S  NEED 

(Continued  from  page  12) 
coal  and  production  at  the  mills  is  seri¬ 
ously  curtailed. 

“I  have  seen  some  machines  running 
20  per  cent  below  normal  on  this  ac¬ 
count  One  machine  was  running  525 
feet  instead  of  its  normal  680  feet. 

"In  fact,  so  serious  is  this  shortage, 
the  railroads  are  exercising  their  right 
of  commandering  in  coal  that  does  come 
through  and  one  of  the  big  trunk  lines 
last  week  refused  me  an  engine  to  haul 
five  empty  cars  a  few  miles  to  a  mill 
siding  on  the  ground  that  they  couldn’t 
sfford  to  take  from  their  supply  the 
Mount  of  coal  necessary. 

“Another  factor  which  has  caused 
considerable  disturbance  is  the  continued 
cold  weather,  causing  low  water.  At 
some  of  the  mills  this  is  so  serious  that 
grinding  is  almost  at  a  standstill.  The 
coming  of  spring,  however,  ought  to 
rectify  that  condition  in  a  few  weeks. 

"American  publishers,”  Mr.  Chivers 
concluded,  “can  serve  themselves  most 
quickly  by  the  use  of  any  influence  they 
may  have  to  expedite  coal  shipments  to 
dte  mills  and  the  return  of  the  empty 
freight  cars  due  to  the  Canadian  roads." 

Paid  in  Adwmnca  on  Clnssifiad 

PaasoNS,  Kan. — The  morning  Repub- 
u«n  announces  all  classified  want  ads 
®nst  hereafter  be  paid  for  in  cash  at  the 
“®e  they  are  inserted. 


D.  W.  Grandon,  editor  and  manager 
Sterling  (III.)  Gaaette: 

“The  Daily  Gazette  has  a  contract  with 
the  International  Paper  Company.  If 
that  company  can  supply  us  paper  as 
needed  our  contract  will  take  care  of  our 
needs.  We  are,  however,  ahead  of  our 
contract  requirements,  that  is  we  need 
paper  before  each  car  is  due.  To  be  safe 
for  emergencies  we  are  short  one  car 
load  of  paper,  but  J.  L.  Fearing,  the 
Chicago  sales  manager  for  the  Interna¬ 
tional,  we  believe  has  been  trying  to  take 
care  of  his  patrons  as  best  he  can. 

“We  cannot  afford  to  pay  10  cents  a 
pound  for  paper  on  our  present  contract 
and  subscription  rates  and  do  not  con¬ 
template  trying  to  buy  any  extra  paper 
on  the  market.  We  will  cut  size  first. 
However,  we  are  getting  15  cents  a  week 
for  an  average  of  9  pages  a  day  of  8 
columns  to  page,  and  to  cut  to  6  pages 
makes  a  small  paper  for  the  price.  We 
ought  to  run  an  average  of  10  pages  a 
day  to  properly  handle  our  business. 

“For  many  years  I  was  strongly  in 
favor  of  governmental  control  of  such 
things  as  could  be  easily  cornered  or 
controlled  by  a  few  people.  Our  war 
time  experience  with  governmental  con¬ 
trol  has  not  been  either  pleasant  or  prof¬ 
itable  to  the  public.  Naturally  most  of 
us  are  opposed  to  go’  ernment  inter¬ 
ference,  except  as  a  last  resort. 

“However,  this  much  is  certain.  I 
know  men  who  buy  a  certain  northern 
paper  week  days  and  then  buy  the  op¬ 
position  paper  on  Sundays  simply  be¬ 
cause  the  Sunday  paper  connected  with 
his  week  day  reading  is  too  large  to 
suit  them.  I  never  heard  a  man  refer 
to  the  average  big  Sunday  paper  that  did 
not  find  fault  with  its  size.  The  big  city 
Sunday  papers  are  the  chief  wasters  of 
print  paper. 

“Of  course  it  would  be  considered 
folly  for  an  old  time  practical  printer  to 
suggest,  but  1  could  take  any  average 
Sunday  paper  and  reduce  the  extrava¬ 
gant  waste  of  white  paper  from  over¬ 
leading  and  over  display  of  feature  stor¬ 
ies  and  save  enough  paper  to  make  a 
profit  for  the  owners  and  leave  enough 
to  give  small  city  papers  what  they  need. 

“Nobody  reads  even  fractions  of  an 
appreciable  proportion  of  the  big  Sun¬ 
day  papers  and  if  the  managements  are 
unable  to  get  together  on  some  real  con¬ 
servation  by  reducing  type,  illustrations 
and  feature  sections,  the  time  may  come 
when  much  against  our  will  many  of  us 
may  be  forced,  to  save  our  own  sheets 
from  being  wiped  out,  to  favor  govern¬ 
ment  regulation  of  the  size  of  some  of 
the  papers  that  are  using  up  thousands  of 
tons  of  unnecessary  print. 

"I  do  not  think  as  a  whole  newspaper 
men  want  to  be  driven  to  that  neces¬ 
sity." 

Theodore  Bodenwein,  president  and 
secretary  New  London  (Conn.)  Day: 

“The  remedy  for  the  newsprint 
shortage  lies  in  the  hands  of  newspa¬ 
per  publishers  themselves.  I  do  not  be¬ 
lieve  the  situation  can  be  improved  by 
national  legislation.  The  less  meddling 
we  have  by  Congress  in  business  affairs, 
the  better  for  the  country. 

“If  newspaper  publishers  will  elimi¬ 
nate  useless  white  space  in  their  papers 
they  can  make  a  big  saving  in  news 
print  Scarcely  a  paper  comes  to  The 
Day  but  which  runs  larger  display 
headings  and  uses  more  slugs,  dashes 
and  rules  than  are  necessary.  Pub¬ 
lishers  should  throw  tradition  and  pre- 
(Continued  on  page  42) 


ILLINOIS 


Interior  Illinois,  because  of  its  proximity  to  Chi¬ 
cago,  is  thoroughly  up  to  the  very  latest  ideas  in 
dress  and  everything  else  that  goes  to  make  for 
modem  living. 

Illinois  merchants  acknowledging  the  keen  compe¬ 
tition  of  the  big  Chicago  stores,  keep  their  home 
trade  at  home  by  having  the  latest  and  best  of  every¬ 
thing  constantly  on  hand. 

Added  to  the  up-to-dateness  of  their  goods  they 
fit  local  pride  and  loyalty  to  home  institutions 
against  the  lure  of  the  city  stores — and  prosper  ac¬ 
cordingly. 

Illinois  daily  newspapers,  by  the  same  token, 
must  compete  with  the  splendid  daily  newspapers 
of  Chicago  and  they  get  by  because  of  the  same 
local  pride,  coupled  with  their  ability  to  present 
local  news — home  news  for  home  consumption. 

Local  pride  in  daily  newspapers,  together  with 
local  pride  in  merchants  combine  to  benefit  manu¬ 
facturers  who,  recognizing  this  tremendous  force, 
play  up  to  it  by  building  local  good  will  in  every 
community. 

Illinois  has  everything  to  make  a  splendid  market. 
Great  cities,  smaller  cities,  wonderful  farms,  rich 
coal  lands,  tremendous  transportation  facilities  and 
unsurpassed  local  daily  newspapers. 

Use  these  papers  and  get  results: 
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^Champaign  Daily  News-Gazette. 

.(E) 

9,568 

.035 

.035 

Chicago  American . 

.(B)  339,721 

.60 

.60 

Chicago  Herald-Examiner  . . 

(M)  312,862 

.38 

J1 

Chicago  Herald-Examiner  .. 

.(S)  594,287 

.53 

.46 

Chicago  Daily  Journal . 

. 

.(B)  115,932 

.22 

.18 

tChicago  Daily  News . 

.(E)  373,000 

.48 

.48 

Chicago  Evening  Post . 

.(E) 

51,327 

.25 

.12 

ilDanville  Press . . 

(M) 

10,856 

.025 

.025 

Moline  Dispatch . 

.(E) 

10,133 

.035 

.035 

Peoria  Journal  Transcript... 

..(MAE) 

32,964 

.09 

.055 

Peoria  Star  . 

.(E) 

22,364 

.05 

.04 

*Rock  Island  Argus. . 

.(E) 

7,881 

.03 

.03 

Sterling  Gazette . 

. 

(E) 

5,085 

.025 

.025 

Total  Circulation . 

....1,881,701 

$2.56 

$2.28 

Government  Statements,  October  Ist,  1919. 

*A.  B.  C.  Report,  October  1st,  1919. 
tPubUsheris  Statement. 

tPublisber’s  Sworn  Statement,  January  1st,  1920. 
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KILL  IT 

Al'l'ROkK  has  hcen  created  in  Canada  by  the 
disclosure  of  a  secret  plan  to  control  the  edi¬ 
torial — including  news — view  of  the  Dominion 
press  through  advertising  patronage.  The  plan  in 
itself  is  as  old  as  newspaper-making.  It  is  a  crude 
method  which  vain  men  have  attempted  to  follow  at 
various  times  to  proclaim  their  love  of  self  and  gold 
over  God  and  fellow  man. 

Advocacy  of  the  plan  has  been  under  way  since 
last  October,  according  to  Marketing,  a  monthly 
publication  devoted  to  Canadian  business  and  ad¬ 
vertising,  which  has  disclosed  the  entire  scheme. 
The  caption,  “Moulding  the  Moulders  of  Public 
Opinion,  How  a  Safe  and  Sane  Press  Can  Be  Se¬ 
cured  for  Canada  by  Careful  Shepherding  of  Ad¬ 
vertising  Patronage,”  fully  explains  the  contents  of 
the  outline  of  the  plan  that  follows. 

Secrecy,  it  is  declared,  is  necessary  to  the  success 
of  the  undertaking  and  Marketing  is  to  be  congratu¬ 
lated  for  its  service  to  the  Canadian  press,  people 
and  government  in  making  the  document  public. 

G.  M.  Murray,  the  credited  author  of  the  plan,  it 
would  seem,  belongs  to  a  very  old  “school”  of 
“publicists,”  as  a  certain  class  of  gentlemen  now 
engaged  in  the  artful  occupation  of  prostituting  the 
press  of  the  United  States  style  themselves.  Deep 
down  in  the  article  we  learn  that  the  “shepherding” 
is  to  be  done  by  a  bureau.  The  name  bureau  always 
means  jobs  and  we  must  presume  that  right  there  is 
where  Mr.  Murray  has  his  final  interest. 

The  Canadian  press  as  a  whole  is  to  be  congratu¬ 
lated  for  the  wide  publicity  it  has  given  the  entire 
scheme.  There  never  was  and  never  will  be  any  dan¬ 
ger  of  the  success  of  such  an  undertaking,  however. 
.\  hundred  times  the  same  plan  has  failed  in  various 
parts  of  the  I'nited  States.  There  were  times  when 
it  seemed  to  be  working  successfully,  and  then  a 
new  press,  fearless  and  free,  with  all  to  win  and 
nothing  to  lose  through  freedom,  struggled  to  the 
fore  and  tore  off  the  muzzle  or  bankrupt  the  kept. 

That  is  a  natural  reward  of  a  free  country,  and  a 
free  country  is  only  possible  where  there  is  a  free 
press  and  free  speech. 

The  selfi.sli  and  the  vain  of  Canada,  who  wish  to 
mold  the  molders  of  public  opinion  for  self-en¬ 
richment  with  the  sacrifice  of  justice  and  truth  to¬ 
ward  their  fellow  men,  should  take  a  lesson  from 
the  fallen  German  Kmpire  and  the  viper  band  of 
the  l-nited  States  that  is  killing  true  journalism, 
strangling  fact,  tainting  news,  creating  distrust  and 
erecting  a  new  public  opinion  on  a  foundation  of 
news  lies. 

Bismarck,  through  paid  propagandists — men  of  the 
same  employment  as  those  called  press  agents,  pub¬ 
licity  directors,  “publicists”  and  “experts  on  public 
relations”  in  the  I'nited  States  today — used  the  news 
cohimns  of  the  German  press  to  dictate  the  political 
policy  of  that  country.  All  news  was  tainted  news, 
and  on  these  lies  or  half-told  truths  the  world  was 
led  to  war.  German  press  agents,  liars  with  half- 
truths  to  iteddle  as  news — free  news — created  dis¬ 
trust  of  neighbor  for  neighbor,  Englishman  for  Eng¬ 
lishman,  Frenchman  for  Frenchman,  Canadian  for 
Canadian,  and  .Vmerican  for  Americatt.  Morale  was 
broken  and  industry  was  demoralized.  Bismarck 
built  carefully.  He  sowed  deep  in  the  thoughts  of 
men  through  molders  of  the  molders  of  public 
opinion,  and  the  harvest  was  rivers  of  blood — hot 
blood  of  youth;  torn  bodies;  withered  souls;  broken 
heart  sf  and  hates  that  will  rock  the  world  so  long 
as  mankind  lives. 

Iti  our  midst  we  have  an  army  of  mimics  of  the 
legions  of  Bismarck.  They  are  the  hirelings  of 
profiteers,  fake  charities,  honest  charities,  industry, 
transportation,  the  vain  and  the  selfish.  They  are 
able  men  and  women ;  they  sit  in  high  places ;  their 
products  arc  news — tainted  news,  half-truths  that  are 
lies,  seeds  of  doubt  that  may  grow  into  a  great  tree 
of  distrust  in  a  free  press  and  in  America,  a  nation 
founded  on  liberty  and  justice — news  that  is  free, 
the  contemptible  thing  that  is  being  handed  out  in 
every  city  and  town  in  the  United  States  today. 

Xo,  Canada  has  nothing  to  fear  from  the  plan 
disclosed  by  Marketing,  for  in  the  last  analysis  ad¬ 
vertising  mttst  be  fundamentally  honest  to  succeed. 
Canada  has  far  more  to  fear  in  the  threat  of  Parlia¬ 
ment  to  bar  representatives  of  the  press,  and  put 


news  for  the  people  of  the  people’s  government  at 
Ottawa  on  the  basis  of  the  .\merican  handout — the 
first  step  in  the  general  movement  for  tainted  news. 

'I  he  problem  of  the  press  of  the  United  States  is 
far  more  serious.  The  poison  is  in  our  system.  We 
call  it  free  publicity.  It  comes  from  the  hands  of 
masters.  It  is  deadening  the  most  vital  organ  in  a 
free  press,  the  greatest  necessity  of  a  free  people — 
ENTERPRISE.  Each  day  it  grows  stronger  and 
more  daring.  There  is  no  cure  for  it ;  there  can  be 
no  temporizing  in  treating.  It  is  a  snake  whose  fangs 
are  ever  striking. 

•American  journalism  must  swing  backward  to  edi¬ 
torship  ;  backward  to  reporting  news  because  it  is 
news.  Free  publicity,  the  thief  of  honest  opinion, 
must  be  stamped  out.  There  is  only  one  way  to  the 
high  road  of  better  service  for  the  greatest  number. 
It  is  straight  ahead.  Kill  the  thing  in  the  way — 
the  thing  called  free  publicity. 

ANOTHER  WARNING 

The  serious  danger  of  action  by  Congress,  with 
a  view  of  handling  the  present  newsprint  prob¬ 
lem  by  drastic  legislation,  should  be  apparent 
to  every  newspaper  publisher.  The  .American  N'ews- 
itaper  Publi.shers’  .Association,  in  an  effort  to  make 
such  action  unnecessary,  has  issued  another  warning 
that  immediate  conservation  must  be  put  into  effect. 

Whether  or  not  there  is  to  be  newsprint  legisla¬ 
tion  is  entirely  a  matter  for  the  newspapers  them¬ 
selves  to  decide  by  their  own  actions  within  the 
next  few  weeks.  The  temj)er  of  Congress  is  rapidly 
nearing  the  point  that  will  mean  action.  The  situa¬ 
tion  is  daily  becoming  more  serious.  Prices  are  sky¬ 
rocketing  and  legitimate  demands  for  space  are  in¬ 
creasing. 

•  An  indication  of  the  interest  at  Washington  in 
the  stibject  of  newsprint  was  given  in  Congress 
early  this  week.  Members  from  every  section  of 
the  United  States  showed  a  keen  interest  and  many 
took  part  in  a  discussion  of  the  subject  when  the 
motion  of  Congressman  Harrison  of  Virginia  was 
before  the  House  to  discharge  the  Committee  on 
Interstate  and  Foreign  Commerce  from  further  con- 
.“ideration  of  the  resolution  calling  upon  the  Secre¬ 
tary  of  Commerce  for  information  that  he  might 
have  in  regard  to  the  supply,  distribittion  and  con- 
.sumption  of  print  paper  in  the  United  States.  The 
resolution  was  agreed  to. 

Newsprint  may  cease  to  be  a  problem  for  con¬ 
servation  by  the  individual  at  any  time,  now.  Con¬ 
gress  may  make  it  the  Government’s  business.  Pro¬ 
tection  of  the  freedom  of  the  press  from  unfair,  un- 
.American  and  drastic  class  legislation  may  become, 
on  very  short  notice,  the  duty  of  the  men  and  women 
who  cherish  and  .prize  the  constitutional  rights  of 
the  greatest  t.gency  for  the  furtherance  of  American 
ideals  in  the  country  today. 
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NEWSPRINT  AND  FREIGHT  CARS 

NEW  element  has  entered  into  the  newsprint 
problem,  so  far  as  it  concerns  publishers.  Itis 
the  question  of  freight  cars.  The  United  States 
depends  upon  Canada  for  a  large  part  of  its  news¬ 
print.  During  the  war  there  was  a  free  exchange 
of  railroad  freight  cars  between  the  railroads  of  the 
two  nations — ^^banded  together  to  win— and  no  ac¬ 
counting  was  asked.  Greatest  good  to  the  greatest 
number  was  the  order. 

Now  we  are  told  that  there  is  an  over-balance  of 
more  than  16,000  Canadian-owned  freight  cars  in  the 
United  States,  according  to  the  claims  of  the  repre¬ 
sentatives  of  Canadian  railroads. 

The  talking  representatives  of  the  American  rail¬ 
roads  deny  this  charge,  and  then  add  a  warning  that 
there  is  a  real  freight  car  shortage  that  is  going  to 
hamper  newsprint  deliveries  beginning  next  fall  un¬ 
less  the  newspapers  support  demands  on  the  .Ameri¬ 
can  government  for  millions  of  dollars  for  new  roll¬ 
ing  stock. 

These  are  “handout”  statements  and  in  the  absence 
of  facts  Editor  &  Publisher  has  no  comment  to 
make.  Reports  from  independent  sources,  however, 
would  indicate  that  there  is  merit  in  the  charge  of 
hoarding  on  this  side  of  the  line. 

The  thing  of  immediate  concern  to  American  pub¬ 
lishers  is  that  newsprint  is  lieing  held  up  because  of 
an  alleged  freight  car  shortage.  .An  embargo  against 
all  freight  shipments  from  Canada  to  the  Unitei 
States  is  just  around  the  corner.  Whether  there  is 
justice  in  it  or  not  is  immaterial;  there  is  todays 
growing  aliti-Unitcd  States  business  feeling  in  the 
land  of  our  neighbor  and  more  than  century-old 
friend. 

Canada’s  friendship  must  be  preserved ;  .American 
publishers  must  have  newsprint.  If  .American  rail¬ 
roads  are  holding  more  than  16,(K)0  Canadian  freight 
cars  illegally  and  unjustly  it  is  not  a  subject  for  d^ 
bate  and  demands  more  than  statements  or  denials. 
It  is  a  subject  that  calls  for  the  immediate  attention 
of  the  United  States  government.  It  is  of  deep  con¬ 
cern  to  every  newspaper  publisher  in  the  country. 
Here  is  a  newsprint  problem  for  Congress:  it  directly 
affects  the  life  of  the  entire  newspaper  publishing 
business  of  America. 

ADVERTISING’S  MISSION 

AND  UNTRUTHFUL,”  is  the  an- 
swer  of  AVilliam  .A.  Thomson,  director  of 
the  Bureau  of  Advertising  of  the  .American 
Newspapers  Publishers  .Association,  to  the  charge 
that  the  main  reason  for  the  present  great  volume 
of  advertising  has  been  a  desire  of  manufacturers 
to  evade  the  excess  profits  tax.  The  charge  has 
been  made  many  times  within  the  last  few  months 
and  has  gone  unchallenged.  Thousands  of  innocent 
advertisers  have  been  grouped  with  the  probable  few 
that  are  guilty. 

•Advertising  is  a  new  modern  sales  and  merchan¬ 
dising  force;  it  invigorates  business;  it  is  the  driving 
force  that  increases  production  ejemands  and  creates 
prosperity.  There  are  today  many  men  who  have 
taken  up  the  charge  that  advertising  is  a  rat-hole  for 
the  dollars  of  the  dishonest  that  have  no  conception 
of  the  importance  of  advertising  in  its  relation  to 
business.  ' 

When  .America  entered  the  Great  War,  nationally 
advertised  products — the  leaders  in  every  line— were 
the  first  commandeered.  They  went  to  war  and  did 
their  bit.  When  the  war  was  over  the  makers  of 
those  products  found  that  it  would  be  necessary  to 
double  their  advertising  efforts  to  win  back  the  good¬ 
will  that  was  their  sacrifice  to  the  Nation’s  cause. 

Honest  advertising  must  make  this  plain — must 
state  its  case.  Some  members  of  Congress  are  tallt- 
ing  about  a  tax  on  advertising.  This  would  be  a  tax 
on  enterprise:  a  further  tax  on  prosperity.  Honest 
advertising  must  defend  itself  immediately.  The 
forces  of  honesty  must  be  on  the  alert  to  forestall 
any  such  unusual  legislation. 

A  CCORDING  to  testimony  at  a  Board  of  Eati- 
mate  hearing  in  New  York  City  the  Inter- 
borough  Rapid  Transit  Company  spent  more  than 
$200,000  for  “publicity”  in  the  last  three  years  and 
only  $13,000  found  its  way  into  the  coffers  of  New 
York  newspapers  for  honest  advertising.  The  Inter¬ 
borough  has  the  hand-out  practice  down  to  a  fin* 
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PERSONAL 

tASON  ROGERS,  publisher  of  the 
J  jjew  York  Globe,  started  on  March 
18  on  a  trip  through  the  paper-producing 
districts  of  Canada  to  get  first-hand 
information  on  the  manufacturers’  end 
of  the  newsprint  situation. 

Richard  H.  Waldo  has  resigned  as 
nianager  of  the  American  Association 
of  Foreign  Language  Newspapers,  and 
has  been  succeeded  by  Frank  D.  Gard¬ 
ner,  of  Chicago,  who  has  for  a  long  time 
littn  Chicago  manager  of  this  associa¬ 
tion.  F-  A-  Walty  succeeds  Mr.  Gard¬ 
ner  in  Chicago. 

T.  Bate  Spencer,  sales  manager  of 
the  .American  Association  of  Foreign 
Language  Newspapers,  has  resigned  and 
fill  leave  April  1,  as  has  Miss  Laura 

B.  Carpenter,  advertising  manager.  F. 

D.  Gardner  will  be  in  charge  of  the  ad¬ 
vertising  department,  as  no  successor 
will  be  appointed  to  Miss  Carpenter  at 
present. 

Harry  M.  Ayers,  editor  of  the  Annis¬ 
ton  (.Ala.)  Star,  is  a  candidate  for  dele¬ 
gate  to  the  Democratic  National  Conven¬ 
tion  from  the  4th  Alabama  District. 

W.  B.  Lowe,  assistant  publisher  of 
the  Detroit  Free  Press,  was  in  New 
Yoric  this  week,  looking  for  print 
paper- 

R.  M.  Oglesby,  advertising  manager 
of  the  Harrisburg  (Pa.)  Telegraph, 
was  in  New  V’ork  this  weea  on  busi¬ 
ness. 

Paul  Hendricks,  connected  with  the 
Salem  (Ore.)  Statesman  and  son  of  the 
pdtlisher,  R.  J.  Hendricks,  was  recently 
married  to  Miss  Vivian  Hopson,  of 
Salem. 

C.  E.  Parsons  has  resigned  as  editor 
of  Hardware  &  Metal,  of  Toronto,  and 
will  return  to  the  London  (Ont.)  Ad¬ 
vertiser  as  assistant  to  the  managing 
editor. 

Colonel  Charles  H.  Prescott,  publisher 
of  the  Biddeford  (Me.)  Daily  Journal, 
was  summoned  to  Washington,  D.  C.,  by 
the  death  of  his  mother,  Mrs.  Harriett 
Prescott,  for  many  years  a  resident  of 
North  Berwick. 

.A.  0.  Bunnell,  veteran  editor,  historian 
and  writer,  celebrated  his  84th  birthday 
last  week  in  Dansville,  N.  Y.  Weather 
conditions  kept  Mr.  Bunnell  indoors, 
but  did  not  interfere  with  his  writing. 
He  is  still  a  contributor  to  many  publi¬ 
cations. 

Ogden  W.  White,  former  editor  of  the 
New  Haven  (Conn.)  Register,  has  be¬ 
come  editorial  writer  on  the  Worcester 
(Mass.)  Telegram. 

D.  W.  Grandon,  editor  and  manager  of 
tbe  Sterling  (Ill.)  Gazette,  is  spending  a 
few  weeks  at  Miami,  Fla. 

IMlliam  .Allen  White,  editor  and 
publisher  of  the  Emporia  Gazette,  and 
candidate  for  delegate  to  the  National 
Republican  convention  in  June,  from  the 
•ourth  Kansas  district,  has  carried  four 
of  the  counties  in  his  district,  with  61 
legates  at  the  coming  district  conven¬ 
tion  pledged  for  him.  Fifty-five  dele- 
Sites  are  necessary  to  a  choice. 

-Arthur  Joseph  Hungerford  Pollen 
Ms  been  elected  chairman  of  the  Board 
of  Directors  of  International  Linotype 
Limited,  London,  consequent  upon  the 
death  of  Sir  Joseph  Lawrence,  Bart. 

IN  THE  EDITORIAL  ROOM 

Charles  H.  McTigue,  head  of  the 
^Py  desk  of  the  Syracuse  Herald,  has 
en  appointed  managing  editor  of  the 
na  (N.  Y.)  Knickerbocker  Press, 
has  assumed  his  duties. 

Otis  Peabody  Swift,  assistant  maga¬ 


zine  editor  of  the  New  York  Evening 
World,  has  just  begun  a  book  review 
column  in  the  Evening  World  Magazine 
entitled  “Turning  the  Pages.”  Mr. 
Sw'ift  joined  the  World  staff  a  year  ago 
as  the  ship  news  reporter.  He  was  for¬ 
merly  on  the  Philadelphia  Public  Led¬ 
ger  and  Portland  (Me.)  Eastern  Argus. 

Leon  C.  Bradley,  for  the  past  four 
years  city  editor  of  the  Birmingham 
(.Ala.)  .Agc-I lerald,  has  resigned  to  be¬ 
come  confidential  secretary  to  Governor 
Kilby.  Mr.  Bradley  is  one  of  the  best 
known  political  writers  in  the  South. 

George  D.  Kitzinger,  former  staff 
correspondent  of  the  Birmingham  News, 
has  joined  the  Birmingham  Ledger 
staff  as  special  featuie  writer. 

.-Artemus  Calloway,  former  assistant 
city  editor  of  the  Birmingham  Ledger, 
has  resigned  to  .  become  secretary  to 
Octavus  Roy  Cohen,  one  of  Birming¬ 
ham’s  most  widely  known  playwrights 
and  fictionists. 

Walter  L.  Clements  has  resigned  as 
Detroit  day  editor  of  the  .Associated 
Press  and  has  returned  t  >  the  practice 
of  law  at  South  Bend,  Ind.  G.  L. 
Schilson,  formerly  of  the  Detroit  News, 
succeeds  him. 

H.  W.  Schaefer,  former  state  news 
editor  of  the  Birmingham  (Ala.)  News 
and  later  staff  correspondent,  has  re¬ 
signed  to  take  up  sales  letter  writing 
for  the  Goodrich  Rubber  Company  in 
that  city. 

Paul  Townsend,  formerly  of  the  city 
staff  of  the  Buffalo  Evening  News,  will 
be  editor  of  the  Realty  News,  a  publica¬ 
tion  which  the  Buffalo  Real  Estate  .As- 
.sociation  will  issue  at  short  intervals. 

Nathaniel  D.  Colcord,  one  of  the  staff 
men  of  the  Portland  (Me.)  Express- 
.Advertiser  and  correspondent  for  the 
Boston  Globe,  has  been  elected  ex'Mted 
ruler  of  Portland  Lodge  of  Elks. 

A.  B.  Birch,  for  several  years  city 
editor  of  the  Denver  (Colo.)  Post  re¬ 
signed  March  IS  to  handle  publicity  for 
the  Paramount  Artcraft  Pictures  Cor¬ 
poration. 

Hilliard  H.  Wimpec,  Jr.,  formerly 
with  the  Atlanta  Georgian  and  Journal, 
has  been  appointed  state  director  of  pub¬ 
licity  for  the  Near  East  Relief  Cam¬ 
paign. 

Bert  Love,  formerly  editor  of  the 
■Ardmore  (Okla.)  .Ardmorite,  is  now  a 
member  of  the  Kansas  City  Post  staff. 

C.  J.  Brill,  former  sporting  editor  of 
the  Oklahoma  City  Oklahoman,  who 
three  years  ago  went  to  Tulsa,  is  now 
back  at  his  old  Oklahoman  job. 

J.  C.  Chatfield,  state  house  reporter 
for  the  Oklahoma  City  Oklahoman,  is 
now  acting  adjutant  for  the  .American 
Legion  of  Oklahoma. 

IN  THE  BUSINESS  OFFICE 

K.  .A.  Bickel,  business  manager  and 
recently  appointed  third  vice-president 
of  the  LTnited  Press  is  on  a  six  weeks’ 
business  trip  in  the  West.  During  his 
absence,  B.  .A.  Caparell,  assistant  busi¬ 
ness  manager,  is  in  charge. 

J.  D.  Stewart,  of  the  Waco  (Tex.) 
Times-Herald  advertising  department, 
has  resigned  to  become  associated  with 
the  Southern  Enterprises,  Inc.,  a  theat¬ 
rical  company,  with  headquarters  in 
Houston.  He  will  have  charge  of  ad¬ 
vertising  and  publicity. 

Otto  Ellis,  of  the  Kansas  City  Star 
advertising  department,  has  joined  the 
Oklahoma  Democrat  as  manager  of  ad¬ 
vertising. 

Wayne  Weishaar  of  the  Des  Moines 
Register  and  Tribune  display  advertising 
department,  and  E.  R.  Appel  of  the  edi¬ 
torial  department  of  the  same  papers, 
have  resigned  to  enter  business  for 
themselves,  forming  the  Des  Moines 
Realty  Company. 


CENTRAL  STATES  MANAGER 
OF  EDITOR  A.  PUBLISHER 


■rrAROLD  G.  SCllRY’VER,  the  new 
•^"■•Central  State  manager  for  Editor  & 
Publisher  and  the  New  York  Globe,  is 
also  general  sales 
manager  for 
B  a  r  b  o  u  r’s  Ad¬ 
vertising  Rate 
Sheets,  Incorpo¬ 
rated.  His  offices 
are  located  at  419 
Marquette  Build¬ 
ing,  Chicago. 
Mr.  Schryver  has 
a  long  list  of  im¬ 
portant  sales 
achievements  to 
his  credit.  He 
Harold  G.  Schryvir  began  his  adver¬ 
tising  career  with 
Cone,  Lorenzen  &  Woodman,  thj  (Thi- 
cago  newspaper  representatives,  on  the 
day  they  started  business  as  a  firm  eight 
years  ago,  March  4,  last.  Seven  years 
were  spent  with  the  Chicago  office  of 
this  agency  and  the  other  year  in  New 
York.  During  the  past  two  years  he 
has  also  represented  Barbour’s  Adver¬ 
tising  Rate  Sheets. 

Mr.  Schryver  is  a  clean,  able,  young 
man  of  pleasing  personality  and  marked 
capacity  and  ability.  His  friends  predict 
a  bright  future  for  him  in  the  news¬ 
paper  advertising  field. 


F.  ,-\.  Sitter  has  resigned  as  treasurer 
of  the  New  York  Tribune.  Charles 
VV'right,  late  with  Verree  &  Conklin,  is 
now  in  charge  of  national  advertising 
for  the  Tribune,  and  .A.  G.  Corry,  for¬ 
merly  with  the  Philadelphia  Ledger,  is 
looking  after  business  for  the  T ribune 
in  Philadelphia. 

D.  Fitzgibbon  is  now  advertising  man¬ 
ager  of  the  New  York  Evening  Tele¬ 
gram,  having  heen  transferred  from  the 
b'vening  Sun.  together  with  E.  J.  Carr, 
a  member  of  the  advertising  staff. 

Raymond  Bissell,  business  manager  of 
the  Buffalo  Commercial,  is  practically 
certain  to  be  the  hext  postmaster  of 
Buffalo,  according  to  dispatches  from 
Washington.  Mr.  Bissell’s  name  headed 
the  recent  civil  service  list. 

Hamilton  M.  Rogers,  classified  ad¬ 
vertising  manager  of  the  Louisville 


Courier-Journal  and  Louisville  Times, 
has  resigned  to  go  with  the  D.  T.  Bohon 
Company,  Lexington  and  Harrodsburg, 
Ky.,  assisting  in  sales  and  advertising. 

John  H.  Summers  is  now  director  of 
special  advertising  for  the  Chicago  Her¬ 
ald  &  Examiner,  succeeding  the  late  £. 
P.  Critcher.  He  has  been  with  the  Chi¬ 
cago  Evening  Post  in  a  similar  position 
for  several  years. 


WITH  THE  AD  FOLKS 

•Additions  to  the  W.  D.  Mejunkin 
.Agency's  Chicago  staff  are:  Vernon  L. 
Clapp,  late  of  the  Erwin  &  Wasey  Com¬ 
pany,  and  Clemence  H.  Smith,  from  the 
copy  staff  of  the  Collins-Kirk  Company. 

The  H.  E.  Lesan  Company,  New  York 
and  Chicago,  has  absorbed  the  R.  E. 
Keller  Company,  Chicago.  R.  E.  Keller 
becomes  vice-president  of  the  Lesan 
Company. 

Philip  C.  Pack,  late  advertising  man¬ 
ager  of  the  Seng  Company,  Chicago,  is 
now  with  the  copy  staff  of  the  Mejunkin 
■Agency,  Chicago. 

The  I.ees  Company,  Cleveland,  has 
added  the  following  to  its  staff :  J.  P. 
Garvey,  late  of  Proctor  &  Collier;  E. 
D.  Wolader,  of  the  Brearly,  Hamilton 
Company;  Charles  L.  Burns,  production 
manager;  1.  S.  Mattingly,  general  man¬ 
ager;  H.  W.  Lytle,  art  director. 

C.  K.  Burton  of  Chicago,  formerly 
with  the  J.  Roland  Kay  Co.,  has  joined 
the  staff  of  the  Klau-Van  Pietersom- 
Dunlap  Company,  Milwaukee  advertising 
agency. 

C.  R.  Larson  &  Staff,  New  York,  an¬ 
nounce  the  appointment  to  its  force  of 
J.  A.  Brashears,  late  of  the  New  York 
•American  and  the  .American  Weekly; 
.Arthur  Crouch,  from  the  Ethridge  -As¬ 
sociation  of  Artists. 

A  Chicago  office  has  been  opened  by 
Thomas  F.  Logan,  Inc.,  of  New  York, 
in  charge  of  Frederick  Geisler,  late  with 
Critchfield  &  Co.,  with  Henry  Joslyn 
and  Don  Wright  as  associates. 

The  Boston  Globe  has  appointed  Guy 
S.  Osborn,  Chicago,  to  be  its  Western 
advertising  representative. 

Tolbert  C.  Miller  is  now  assistant  to 
W.  A.  .Allen,  Buffalo  (N.  Y.)  manager 
for  the  Manternach  Agency,  Hartford, 
Conn.  Robert  L.  Hirschfeld,  former  ad¬ 
vertising  manager  of  the  Handel  Com¬ 
pany,  Meriden,  is  a  new  member  of  the 
agency’s  headquarters  staff. 


Faetjf  about  the  Ha^kin  Service 


The  Austin  5tate5mar\ 
Ka.5  5igned  a  contract 
Tor  the  Ha^kin  5ervice. 
For  one.  ye  ar 

5o  are  its  readers  <§iven 
a  personal  Service  Station 
in  the  nations  capital 

Fred-cric,  J  Ha,5Kir\ 
Washington  D  C  will 
tell  you  the  price  and 
plan  For  your  paper 
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NEWSPRINT  VIEWS  OF 
PUBLISHERS 

{Continued  from  page  39) 
cedent  to  the  winds.  They  should  scrap 
their  hobbies.  They  should  exchange 
their  ideas  of  ‘style’  for  common  sense. 

“Usually  the  bigger  the  paper,  the 
more  waste  it  shows  in  white  space. 
It  seems  useless  to  call  attention  to  this 
state  of  affairs;  publishers  all  feel  they 
are  a  law  unto  themselves,  that  regula¬ 
tions  for  conservation  of  paper  are  ap¬ 
plicable  only  to  others  and  do  not  fit 
their  own  cases. 

“If  all  newspapers,  large  and  small, 
should  adopt  a  plain,  sensible,  workable 
plan  to  eliminate  all  unnecessary  news 
heading  display,  slugs,  dashes,  and  ad¬ 
vertising  rules,  an  average  of  over  a 
page  a  day  could  be  saved  by  each  in 
white  paper,  giving  that  much  more 
room  for  reading  matter  or  advertising. 

“Such  concerted  action  would  effectu¬ 
ally  relieve  the  paper  market  and  deal 
a  death  blow  to  the  extorionists  and 
profiteers  in  news  print.” 

Paul  Poynter,  of  tbe  Kokomo  (Ind.) 
Diapatch: 

“I  can  say  that  I  have  suffered,  along 
with  my  fellow  publishers,  on  account 
of  the  serious  newsprint  situation.  We 
have  paid  an  excessively  high  price  for 
our  news-print  during  the  past  five 
months,  although,  in  comparison  with 
the  highest  prices  that  print  has  com¬ 
manded  on  the  spot  market,  we  have 
been  fortunate  under  all  circumstances. 
We  are  doing  all  that  we  can  to  hold 
down  our  consumption  of  print  paper. 
We  have  cut  down  features  and  cut  off 
subscribers  by  raising  rates  and  used  all 
the  other  methods  that  have  come  to  our 
attention,  as  means  for  the  conservation 
of  paper. 

“It  seems  to  me  that  the  situation  is 
serious  enough  for  Federal  control  to 
be  assumed  through  the  Federal  Trade 
Commission.  There  is  no  reason  that 
the  publishing  business  of  this  country 
should  be  ruined,  simply  because  those 
who  are  engaged  in  the  paper  business 
have  become  panic  stricken  and  are 
filled  with  fear  that  they  will  not  get  the 
last  dollar  that  the  dependent  publishei 
is  willing  to  pay  for  what  they  have  to 
sell. 

“It  is  time  for  the  Government  to  pro¬ 
tect  the  publisher  from  extortion  and  ex¬ 
termination,  the  same  way  that  it  pro¬ 
tected  the  consumer  against  extortion 
during  the  war. 

“There  is  no  reason  why  some  pub¬ 
lishers  should  be  able  to  get  a  supply  of 
news  print  at  this  time  for  5  cents  per 
pound  and  less  and  at  the  same  time, 
other  publishers  are  required  to  pay  10 
cents  or  more  per  pound  for  the  same 
kind  of  paper.  When  that  condition  ex- 
itta  it  U  time  for  the  Government  to  step 
in  and  use  its  influence  for  the  protec¬ 
tion  of  the  poor  and  weak,  who  can  not 
protect  themselves." 

R.  S.  Kingsley,  business  manager 
Kenosha  (Wia.)  Nowat 

“We  are  assured  through  jobber  and 
mill  connections  of  enough  print  paper 
to  carry  us  through  the  year  1920.  We 
trust  that  it  will  not  be  necessary  for 
us  to  go  on  the  open  market  during  the 
present  year. 

“We  have  to-day  changed  over  our 
paper  size  from  7  to  8  columns  making 
it  necessary  to  use  a  wider  paper.  In 
order  to  supply  our  need  of  print  on  our 
old  33Vs  inch  size  until  this  change  was 
made,  it  was  necessary  for  us  to  buy  on 
the  open  market,  wherever  we  could 
pick  up  a  few  rolls  and  we  found  print 
conditions  to  be  extremely  critical. 

“We  purchased  print  from  every  pos¬ 


sible  source  we  could  find  and  paid  as 
high  as  9^  cents  f.o.b.  shipping  point 
for  same.  On  the  car  of  print  received 
for  our  new  size,  we  paid  $6.30  f.o.b. 
mill  and  we  trust  that  when  we  receive 
our  next  car  during  April  that  we  may 
enjoy  a  price  similar  to  the  one  fixed  by 
International,  but  of  course  so  far  we 
have  no  advise  to  that  effect. 

“We  are  doing  everything  in  our  pow¬ 
er  to  conserve  print  paper;  our  increase 
of  page  size  to  8  columns,  our  reduction 
in  the  size  of  news  and  classified  type 
face,  are  all  steps  in  that  direction. 

“Advertising  with  us  has  been  fairly 
heavy  during  the  past  year  making  it 
necessary  for  us  to  run  an  average  of 
16  pages  on  the  7-column  paper  and  we 
trust  that  with  the  changing  to  8  column 
paper  we  can  run  an  average  of  12  pages 
per  day  from  now  on. 

“We  find  it  a  fairly  hard  job  to  break 
even  from  month  to  month  on  our  news¬ 
paper,  say  nothing  of  making  anything, 
at  the  existing  prices  of  newsprint,  the 
high  cost  of  labor,  overhead,  etc.,  with 
an  average  net  advertising  rate  of  25 
cents  per  inch  and  a  circulation  averag¬ 
ing  approximately  5,800  copies  daily.” 

S.  A.  Oakley,  editor  Peoria  (111.) 
Star: 

“The  Star  is  unalterably  opposed  to 
any  measure  limiting  the  number  of 
pages  a  paper  may  transmit  through  the 
mails.  It  would  seriously  handicap  the 
natural  growth  and  development,  not 
only  of  the  press  itself,  but  the  retail 
business  of  the  country.  Such  legisla¬ 
tion  is  calculated  to  work  harm  and  to 
restrict  a  free  expression  on  the  part  of 
the  smaller  papers  at  least.  If  there  is 
any  agent  in  the  country  which  should 
remain  absolutely  free  and  independent 
of  any  such  authority,  even  indirectly, 
it  is  the  press. 

“The  Star  has  suffered,  as  has  every 
other  paper  from  the  prevailing  news 
shortage,  and  has  been  compelled  to  limit 
the  number  of  pages  for  some  weeks 
now.  The  plan  adopted  was  to  pro-rate 
the  space  among  the  different  advertis¬ 
ers  in  proportion  to  the  amount  of  space 
they  have  customarily  used.  We  have 
already  been  compelled  to  go  into  the 
open  market  and  buy  paper. 

“The  present  condition  of  affairs  is 
more  or  less  temporaiy,  and  will  yield 
to  remedial  legislative  measures,  but  in 
our  opinion,  there  will  never  again  be  a 
surplus  of  wood  pulp  or  print  paper. 
Some  action,  either  by  congress  or  the 
government  is  required  immediately.” 

Walter  S.  Steele,  butinees  manager 
Muncie  (Ind.)  Evening  Preta: 

“We  have  a  contract  with  the  Inter¬ 
national  Paper  Company  which,  how¬ 
ever,  does  not  take  care  of  our  needs. 
We  have  for  the  past  few  months  been 
running  an  average  of  70  per  cent  adver¬ 
tising  and  30  per  cent  news,  at  all  times 
holding  our  paper  to  the  minimum  num¬ 
ber  of  pages.  We  are  stacking  eadi 
paper  to  its  fullest  extent  and  reducing 
our  ads  and  discontinuing  several  daily 
features. 

“We  believe  that  Congress  should 
pass  a  bill  controlling  dailies  and  Sun¬ 
day  papers  limiting  all  papers  to  at  least 
65  per  cent  advertising  and  35  per  cent 
news  counting  the  comics  and  magazines 
as  a  part  thereof. 

“One  wonders  where  all  the  paper  is 
manufactured  that  is  used  by  New 
York,  Cincinnati,  and  Chicago  papers. 
Page  after  page  of  magazines  and 
comics  that  could  easily  be  discontinued 
without  interrupting  the  circulation.  If 
legislation  were  passed  it  would  make 
other  papers  cut  down  in  comparison. 
We  believe  that  should  this  law  be 
passed  it  would  curtail  the  consump¬ 
tion  of  paper  at  least  25  per  cent. 


SCHOOLS  CAN  HELP  OUT 
PAPER  SHORTAGE 

Kans.^s  City,  Mo. — A  “paper 
saving”  contest  to  help  alleviate 
the  print  paper  shortage  is  being 
conducted  among  Kansas  City’s 
public  schools  by  the  Helping 
Hand  Institute,  and  so  far  more 
than  150,000  pounds  of  waste 
paper  has  been  collected  by  pupils 
in  the  first  month. 

The  average  daily  collection  of 
waste  paper  is  five  truck  loads, 
and  for  the  past  week  between 
15,000  and  25,000  pounds  per  day 
have  been  salvaged.  The  paper  is 
being  shipped  to  Eastern  paper 
mills.  Three  car  loads  have  been 
sent  up  to  the  present  time. 

Three-fourths  of  the  school 
children  of  the  city  arc  engaged 
in  the  work,  and  it  is  believed 
by  the  promoters  that  the  aver¬ 
age  receipts  will  soon  reach  30,- 
000  pounds  a  day.  It  is  expected 
that  a  car  load  of  waste  paper 
will  leave  Kansas  City  every  day 
for  Eastern  paper  mills. 

The  J.  W.  Jenkins  Sons  Com¬ 
pany,  a  music  concern,  has  offered 
prizes  for  the  first  month  to  the 
first  ten  schools  in  the  contest. 
The  first  school  will  receive  $30, 
and  the  prizes  range  down  to  $5 
each.  In  addition,  the  Institute 
buys  the  paper  from  the  pupils, 
and  the  money  thus  paid  out  to 
the  schools  will  be  used  by  them 
to  buy  athletic  equipment.  Thirty 
employes  are  being  used  by  the 
Institute  in  baling  the  paper  and 
shipping  it. 

As  soon  as  the  first  month’s 
contest  is  over,  another  contest 
will  be  begun,  it  is  announced. 


“It  would  be  suicide  to  newspapers  all 
over  the  country  to  pass  legislation 
which  would  compel  them  to  cut  down 
advertising  patronage,  and  if  all  papers 
had  to  cut  down  on  their  news  to  cer¬ 
tain  extent,  no  one  would  witness  a 
fall  on  circulation  because  they  would 
have  no  advantage  in  taking  one  paper 
more  than  another. 

“The  old  government  basis  of  de¬ 
creasing  the  size  of  the  paper  10  per  cent 
is  not  fair,  especially  for  the  papers  that 
were  already  curtailing  in  the  use  of 
print  paper.  For  instance  we  had  al¬ 
ways  run  fifty-fifty  schedule  while  our 
competitors  usually  run  60  per  cent  news 
and  40  per  cent  advertising  week  days 
and,  counting  magazine  section  and 
comic  sections,  about  70  per  cent  and 
30  per  cent  advertising  on  Sunday. 
When  we  were  compelled  to  decrease 
our  news  10  per  cent,  and  they  were 
compelled  to  do  the  same  it  made  an 
imposition  upon  our  paper  that  made  it 
unfair.  Had  we  both  have  had  to  come 
to  a  60-40  or  70-30  basis  they  would 
have  no  advantage,  whereas  the  cur¬ 
tailment  of  paper  would  have  been 
greater. 

“We  realize  that  it  is  hard  to  satisfy 
everyone  in  legislating.  Practically 
every  publisher  thinks  of  his  own  con¬ 
cern  and  not  the  other  fellow.  How¬ 
ever,  we  would  be  in  sympathy  to  a 
movement  as  above  stated.  We  have 
already  purchased  some  paper  on  the 
open  market  and  will  have  to  buy  more 
very  soon.  We  are  certainly  willing  to 
co-operate  in  curtailment  of  paper  con¬ 
sumption  to  the  greatest  extent. 

Frank  C.  Page,  the  Vnuaton-Salem 
(N.  C.)  Journal: 

“The  Journal  has  about  25  tons  of  pa¬ 
per  at  present  and  has  one  carload  un¬ 


der  order.  It  uses  between  33  jqj  * 
tons  a  month.  It  has  a  contract  for  lx 
tons  to  cover  the  rest  of  the  year. 
will  give  us  180  tons  for  the  balanced 
the  year  and  we  will  need  at  least  351 
“The  Journal  has  conscientiously  U* 
for  the  last  six  months  to  from  10 
pages  during  the  week,  and  to  32  pjga 
on  Sunday.  We  have  only  had  twg 
ediiions  larger  than  that,  and  we  hs^ 
cut  out  all  space-filling  news  features 
As  tar  as  I  know,  outside  of  the  recom. 
mendations  of  the  North  Carolina  Pai). 
lisher’s  Association  to  cut  the  use  d 
news-print,  there  has  been  no  active  a- 
operation  done  towards  the  conservatioi 
of  paper. 

“1  believe  each  paper  is  working  out 
its  own  salvation.  To  properly  cover 
the  news,  I  find  that  a  12  to  16-page  ps. 
per  with  proper  rates,  which  we  do  not 
have  as  yet  but  will  have  in  60  days,  nil 
carry  all  of  the  news  and  yield  a  fiit 
profit  to  the  publisher. 

“On  Sunday,  I  should  say  a  32-p3(t 
paper  is  sufficient,  subject  to  one  or  tin 
local  sale  periods  when  the  merchuti 
wish  to  use  more  space,  and  then  an  a- 
crease  should  be  allowed  for  his 
not  for  the  benefit  of  foreign  advertis 
ing. 

“Of  course,  I  have  got  to  go  into  tbt 
open  market  for  over  100  tons  of 
this  year.  I  hope  not  to  have  to  bq 
more  than  one  carload  before  June  sof 
J  should  like  some  prophet  who  is  a  rcl 
prophet  to  assure  me  that  I  can  do  bet¬ 
ter  by  waiting  to  buy  this  paper  until 
later  in  the  year.” 


Newburgh  (N.  Y.)  Daily  News: 

“We  have  on  our  desk  quotations  ta 
March  delivery  at  1014  and  10)^  cent! 
received  the  other  day. 

“While  we  have  no  definite  contnd 
for  print  paper,  yet  we  have  assumnet 
that  our  mill  will  not  take  our  tonna(t 
from  us  and  for  that  reason  we  believt 
we  will  have  paper  during  the  balin:; 
of  1920.  We  have  no  definite  agree 
ment  as  to  price,  but  expect  within  t 
few  days  to  settle  this  matter  for  it 
least  the  second  quarter,  if  not  the  en¬ 
tire  nine  months  period.  Although  ne 
have  not  been  forced  to  the  necessity 
of  buying  in  the  open  market,  we  be 
lieve  that  would  prefer  to  do  so  ratbei 
than  eliminate  advertising  and  news  fu¬ 
tures. 

“We  know  of  no  co-operative  move 
ment  in  the  Hudson  Valley  and  cannot 
see  how  we  would  very  well  help  ont 
another  when  but  few  of  us  use  the  sam 
width  rolls.  The  only  feasible  way  fot 
papers  to  help  one  another  is  for  i 
group  of  papers  all  using  the  same  sis 
of  paper  to  couple  up  their  demands  ini 
distribute  it  equally  between  them. 

“We  are  decidedly  unfavorable  to  fei- 
eral  control  of  the  manufacture  of  print 
paper  and  the  abolishment  of  the  lont 
system  of  charging  for  mailing  news¬ 
papers.  We  are  sound  believers  in  ibt 
principle  of  each  man  taking  care  of 
himself,  but  believe  that  the  charges  to 
transportation  of  newspapers  should  bt 
made  on  the  mileage  basis  rather  tbsi 
uniform  rate  per  pound  covering  coun¬ 
try  wide  distribution. 

“We  are  making  every  effort  possibk 
to  conserve  print  paper  and  have  K" 
duced  our  headings  to  minimum,  entirelj 
eliminating  features  and  are  now  about 
to  adopt  dry  mats  for  our  stereotypoi 
in  order  to  save  an  inch  or  two  of  P*' 
per  in  width.  We  have  so  far  in  tbt 
matter  of  securing  of  print  paper  wof- 
ried  along  by  ourselves,  fought  our  own 
battles  and  have  taken  and  absorbed  o« 
losses  and  believe  that  the  publishers  • 
the  country  should  look  at  the  matter* 
a  businesslike  way  and  if  on  the 
end  of  the  market  take  their  loss 
hope  for  better  luck  next  time.'’ 
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R.  L  Lent,  »ecreUry  Pattaic  (N.  J.) 

Dtilr 

•Here  is  a  copy  *  circular  letter 
we  mailed  on  February  25  to  all 
foreign  agencies  with  which  we  do  busi¬ 
ness  This  letter  explains  our  new  sys- 
ton  of  handling  checking  copies : 


xln  order  »o  conserve  newsprint,  the  Pas- 
.  rwjjy  News  will  take  the  following  action, 
55*  refcrence  to  checking  copies,  effective 

**•"(1)*  The  names  of  all  advertising  agencies 
.A  ill  foreign  advertisers  will  be  removed 
our  roaiung  list. 

A  complete  file  will  be  kept  at  our 
for  each  agency,  containing  the  full  page 
",ycli  any  advertisement  of  the  agency 


On  the  last  day  of  each  month 
•hen  bills  are  rendered,  the  checking  file  will 
Je^ed  by  first  class  mail  to  the  agency, 
to  the  invoice 

A  complete  file  will  also  be  mailed 
u  Ike  advertiser,  but  only  if  especially  called 
We  ask  if  you  will  advise  us  by  return 
.^1  the  names  and  addresses  of  those  adver- 
S«w ho  ask  for  these  copies.  We  find  that 
^  advertisers  are  willing  to  accept  the 
tbeclring  of  their  agency  on  insertions,  and 
aw  copies  can  be  saved  by  eliminating  ad- 
jBtuers'  names  from  the  list. 

“  "We  are  confident  that  you  will  appreciate 
Ik,  advantage  to  both  you  and  us  by  the 
^raration  of  this  simple  system. 

•Tleiiiember,  if  you  receive  our  invoice,  you 
,{1  alto  receive  the  complete  checking  file,  as 
ththle  will  be  attached  to  the  invoice  and  both 
ril  be  mailed  hy  first  class  postage. 

x'We  would  appreciate  your  acknowledg- 
BMil  of  this  letter,  and  thank  you  in  advance 
for  your  co-operation  in  this  matter.’ 


"This  simple  method  has  made  it  pos¬ 
able  for  us  to  remove  85  paperi  from 
oar  mailing  list,  which  means  a  saving 
of  about  $600  per  annum,  in  addition  to 
the  conservation  of  newsprint.  We 
rarely  find  over  five  or  six  foreign  ads 
on  one  sheet.  Consequently  five  or  six 
fall  papers  answer  the  purpose  in  full 
for  all  of  the  agencies. 

“Thus  far  the  response  from  the  agen¬ 
cies  indicates  a  general  approval  of  the 
method.  It  simplifies  the  checking  for 
4e  agency,  and  removes  the  old  bewhis- 
kered  claim  of  the  agencies  each  month 
fhat  certain  missing  copies  are  holding 
op  payment  of  their  account. 

“We  believe  that  if  this  method  of 
liandling  checking  copies  was  generally 
iiopted  by  papers  throughout  the  coun¬ 
try,  the  saving  in  newsprint  would  be 
itaiost  sufficient  to  make  up  the  gen¬ 
eral  shortage.” 


H.  B.  Trundle,  buainet*  manager 
Duville  (Va.)  Register: 

“We  have  been  using  Canadian  pa¬ 
per  for  about  ten  years  and  have  pur¬ 
chased  on  contract  for  this  year  160  tons. 
The  price  for  first  six  months  is  5% 
cents  lb.  f.o.b.  mill.  We  will  receive 
Mr  first  car  in  the  middle  of  this 
month.  Based  on  1919  figures  we 
*iD  require  about  225  tons  this  year, 
'he  purchased  a  car  in  the  open  market 
m  January  at  7Va  cents  lb.  We  are 
hopeful  to  get  through  without  going 
mto  the  open  market  again.  It  will  de- 
(end,  however,  upon  deliveries  from  our 
Canadian  Mill. 

“In  our  conservation  plans  we  make 
•Pour  pages  as  tight  as  possible  omit- 
Po?  advertising  whenever  necessary  and 
wtniring  two  insertion  dates  when  it  is 
possible  to  arrange  it,  to  avoid  printing 
-ore  pages  than  is  justified  by  the 
Mount  of  advertising.  We  are  making 
effort  to  increase  circulation  beyond 
Jjintaining  our  small  field  organization, 
'he  aim  to  take  care  of  business  in  hand 
mther  than  reach  out  for  it  while  the 
P*Per  market  is  panicky. 

“While  I  think  Federal  control 
'■orough  the  Trade  Commission  unde- 
stfaNe,  it  will  more  than  likely  be  neces- 
to  resort  to  this  measure  to  insure 
distribution  of  newsprint  and  save 
■e  smaller  papers.  The  development 
“JlMpansion  of  the  paper  industry  in 
^  wuntry  to  my  mind,  is  the  solu- 
of  the  problem  and  this  can  be  done 
‘'““gh  Federal  aid.” 


Norman  B.  Black,  publisher  Fargo 
(N.  D.)  Forum  and  A.  N.  P.  A.  con¬ 
servation  committeeman  for  North  and 
South  Dakotas: 

“The  paper  situation  in  this  district 
is  getting  worse.  The  Forum  is  for¬ 
tunate  in  having  a  contract  supply,  but 
many  other  publishers  are  suffering 
greatly.” 


The  New  London  (Conn.)  Day. 

“The  Day  has  a  contract  for  a  certain 
number  of  tons  newsprint  for  1920,  but 
not  enough  to  meet  all  of  its  demands, 
based  upon  former  consumption. 

“The  columns  of  The  Day  are  shorn  of  all 
superfluity  in  the  way  of  leads,  dashes  and 
rules.  Everything  has  been  stripped  down  to 
the  bare  bones.  Display  headings  have  been 
reduced  in  size  so  that  they  talce  up  but  a 
fraction  of  their  former  space. 

“The  shortage  of  i^ewsprint  paper  in  this 
country  will  never  be  overcome  unless  all  the 
papers  follow  closely  the  practices  of  the  Day 
and  some  other  few  papers  in  saving  white 
space.  Scarcely  a  daily  paper  comes  to  the 
editorial  desk  of  the  Day  that  but  could  save 
with  actual  benefit  to  Its  readers  a  large 
amount  of  space.  It  is  astonishing  how  much 
space  is  used  up  in  needless  display. 

“But  all  kinds  of  argument  fails  to  bring 
anv  kind  of  standardization  in  the  newspaper 
publishing  business.  Every  publisher  is  a  law 
unto  himself.  Every  one  has  his  hobby,  a 
different  one  than  the  other  fellow  for  getting 
out  a  newspaper.  Then  there  is  tradition  to  be 
observed.  Many  publishers  would  rather  fail 
an(l  go  out  of  business  entirely  than  change 
their  s^le  of  head  writing  display  and  han¬ 
dling  of  news. 

“Some  publishers  want  a  paper  with  seven 
columns  to  the  page,  others  want  eight.  They 
cannot  agree  upon  a  standard  length  of  page. 
The  width  of  columns  varies,  being  12,  12^ 
and  13  ems.  This  all  operates  to  make  ma¬ 
chinery  and  product  intended  for  newspaper 
use  expensive.  Printing  press  manufacturers 
cannot  adopt  a  standard  size  in  cylinders  or 
gears,  nor  paper  makers  arrange  for  a  standard 
sheet  of  news  print  paper. 

“Naturally  every  part  of  a  printing  press  is 
peculiar  to  the  paper  it  was  made  for  and  in 
the  case  of  a  break  the  repair  part  has  to  be 
made  to  order.  Oh.  the  newspaper  publi.sher 
can  tell  every  one  how  to  run  his  business  effi¬ 
ciently  except  his  own. 

“Some  day,  when  about  75  per  cent  of  the 
present  day  publishers  have  gone  to  their  just 
reward  perhaps-  a  uniform  standard  will  be 
adopted  in  regard  to  sizes  of  columns  and 
pages  so  that  the  cost  of  presses  and  produc¬ 
tion  may  be  lessened,  but  not  before  that  time. 
Meanwhile,  it  is  every  man  for  himself  and 
the  devil  catch  the  hindmost.** 


C.  O.  Stahlman,  Bluefieid  (W.  Va.) 
Daily  Telegraph: 

“We  paid  7J4  cents  for  paper  in  February 
and  9^  cents  for  our  supply  this  month.  We 
do  not  know  what  we  will  have  to  pay  in 
April,  May  and  June.  We  are  protected  so 
far  as  supply  goes  but  not  as  to  price.  We 
would  use  thirty  to  fifty  tons  more  than  we 
contemplate  if  we  could  get  same  in  the  open 
market. 

“We  do  not  believe  Congress  could  help  us 
much  by  limiting  the  size  of  dailies.  It  would 
have  to  be  based  on  past  consumption,  and 
those  papers  that  during  the  war  honestly  en* 
deavored  to  curtail  consumption  woulcl  now 
be  penalized  for  the  effort  they  made  during 
that  time.  We  believe  that  federal  control 
fror.  the  federal  trade  commission  relative  to 
prices  would  be  beneficial. 

“As  to  our  local  situation,  we  are  turning 
down  proffered  business  each  day.  We  ad¬ 
vanced  our  rates  materially  on  January  1  and 
contemplate  another  advance  immediately  to 
meet  a  situation  that  threatens  to  stifle  a  busi¬ 
ness  that  it  has  taken  years  to  build  up.  Our 
nearest  neighbor  has  a  4^4  cent  price  on  paper, 
which  holds  good  to  August  of  this  year. 
They  have  made  no  material  advance  in  sub¬ 
scription  rates;  we  have  and  have  felt  no  ill 
effects  as  a  consequence.** 


Robin  Damon,  publUher  Salem 
(Maaa.)  News: 

‘*The  News  has  a  contract  with  the  Inter* 
oational  for  a  year’s  supply,  of  the  price-to-be- 
agreed-upon  style.  No  extra  will  be  required 
during  the  time,  since  the  size  of  the  paper 
will  be  cut  to  meet  the  tonnage  agreed  upon. 
Present  and  future  conditions  were  anticipated 
months  ago.  To  meet  the  high  cost  of  both 
supplies  and  other  things  advertising  rates 
were  increased  more  than  25  per  cent.  This 
has  given  the  results  expected — more  cash  and 
fewer  pages. 

“Thi.s  concern  has  cut  down  so  that  50  tons 
a  month  will  print  a  daily  edition  of  20,000 — 
an  8-column  page  on  a  68-inch  roll  is  an  aid. 
It  is  likely  that  a  further  advance  in  price  of 
paper  will  mean  at  least  three  cents  a  copy 
for  the  retail  price. 

**I.acking  courage  to  apply  drastic  measures, 
congressional  action  on  the  paper  situation  will 
not  afford  relief.  Practical  men  could  easily 
get  up  rules  that  would  soon  make  white  paper 
a  drug  on  the  market.  Personally,  I’d  say 
that  a  better  plan  would  be  to  confine  in  some 
institution  for  the  feeble-minded  the  publishers 
of  the  big  newspapers.  Then  put  plain  busi¬ 
ness  men  in  charge  of  the  establishments.  Of 
course  an  easy  solution  of  that  sort  will  never 
be  adopted." 


West  Virginia 

has  its  own 
place  in  the 
Sun! 

And  its  own 
daily  newspapers  —  and 
READS  them. 

NONE  of  the  state  is  “terri- 
toriar’  in  a  newspaper  sense. 

Familiarity  with  the  local 
papers  listed  below,  will  bring 
conviction  that  THEY  ARE 
THE  MEDIA  TO  USE,  to 
ADVERTISE  successfully  in 
West  Virginia. 

With  all  the  foreign  and  gen¬ 
eral  news  of  the  national  press, 
they  have  also  ALL  the  inti¬ 
mate  news  of  the  locality  and 
the  advertising  of  the 
STORES  where  the  PEOPLE 
will  go  to  BUY. 

So  spend  a  little  money  with 
these  papers  and  become  a 
BIG  advertiser  in  West 
Virginia. 


Blueii.ld 

tTelecraph  . (M) 

Charleston 

tCazette  . (M) 

iCuette  . (S) 

•MaU  . (E) 

Clarksburc 

tTelegrun  . (E) 

tTelefram  . (S) 

Furmont 

-W.  Virfinian . (E) 

Grafton 

tSentinel  . (E) 

Huntington 

tAdvartiaar  . (E) 

-Harald-Dispatch. .  (M) 
-Herald-Dispatch . . .  (S) 


Circu¬ 

lation 

ll,tM 

S,543 

M2S 

7,7M 

4,(U 

2,Z7S 

8,131 

18, m 

1I.M8 


Rate 

for 

S,000 

lines 

AZ14 


J2S 

J2S 

.823 

.814 

43 

.835 

.835 


Martinsburf 

-Journal  . (E) 

Mounds  villa 

tEcho  . (E) 

Parkeraburp 

INewa  . (M) 

INewa  . (S) 

-Sentinal  . (E) 

Wbealinv 

tlnteUicencar  . (M) 

tNawa  . (E) 

INews  . (S) 


Circu¬ 

lation 

3,10 


Rate 

for 

5,000 

lines 

4123 


1,733  41U 

5422  .32 
5422  .32 
5443  417 

13434  MB 
15415  44 
U4U  43 


IGovernment  Statement,  Oct.  1,  1913. 
*A.  B.  C.  Statement,  October  1,  1913. 
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WIRE  SERVICE  STARTS 
MARCH  22 

CrowAUantic  Will  File  1,000  Word* 

of  Copyrighted  Cable  News  from 
Europe  to  List  of  19  Papers 
in  North  America 

The  Cross-Atlantic  European  News 
Service  will  start  March  22  with  ex¬ 
clusive  franchises  held  by  19  papers, 
which  will  re¬ 
ceive  1,000  words 
of  exclusive  copy¬ 
right  cable  news 
daily.  Wires  will 
run  from  the  New 
York  office  of  the 
Cross- At  1  a  n  t  i  c 
Newspaper  S  e  r- 
vice,  located  at 
134  West  36th 
street,  to  the  main 
Western  Union 
office,  as  no  leased  Okton  Tewson 
wire  has  yet  been 

arranged  for.  A  leased  Morse  circuit 
will  be  started  in  the  near  future  to 
reduce  tolls  and  insure  quick  delivery. 

The  London  office,  known  as  Cross- 
Atlantic  House,  is  located  at  184  Fleet 
street,  E.  C.,  4,  where  'a  current  file  of 
every  paper  taking  the  service  will  be 
available. 

The  foreign  staff  is  headed  by  Han- 
nen  Swaffer  as  editor-in-chief.  He  was 
for  17  years  on  the  editorial  staff  of 


Han  SEN  SWAFFEE 


Lord  Northcliffe,  and  was  editor  of  the 
Weekly  IDispatch,  Northcliffe’s  Sunday 
paper,  throughout  the  war. 

W.  Orton  Tewson,  managing  editor 
and  director,  was  formerly  connected 
with  the  London  staff  of  the  New  York 
Times  and  during  the  war  was  the  Brit¬ 
ish  representative  in  Paris  of  the  official 
Inter-.Mlied  Wireless  Service. 

Hugh  Dryden,  for  many  j'ears  night 
editor  in  the  London  office  of  the  New 
York  American,  is  another  memoer  of 
the  staff,  as  is  Mark  Zangwill,  who  will 
write  about  the  principal  art  exhibitions 
and  sales  and  gossip  of  European  art. 

Lieutenant  Colonel  N.  S.  Strode 
Jackson,  who  holds  the  world's  1,500 
meter  track  record,  will  handle  sports. 

Lydia  K.  Commander,  a  pioneer  of 
the  woman’s  movement,  will  discuss 
subjects  of  interest  to  women. 


FIRST 

in  3c  circulation 


The  News  hss  Urgesr  3  cent  evening 
arcuUtion  in  Amenca.  It  probably 
has  as  intensive  a  circulation  in  its  held 
as  any  paper  m  the  world. 


[NDIANApoliS  News 

Use  Newspapers  00  a  3  Year  Basis 

Frsnk  T.  Carroll,  /fdvrrftnng  Managfr 
Dan  A.  CamUl,  Sew  York  Repreientatn>e 
J.  E.  Lmi,  Chicago  Representattve 


George  H.  Mair,  formerly  political 
correspondent  of  the  editorial  staff  of 
the  Manchester  Guardian ;  Lewis  S. 
Benjamin,  who  will  contribute  literary 
and  dramatic  reviews,  and  Edgar  C. 
Middleton,  formerly  aeronautical  editor 
of  the  London  Daily  Mail,  will  complete 
the  staff. 

These  correspondents  will  also  give  to 
the  papers  taking  this  service  direct 
service  on  special  stories  of  queries  and 
also  on  stories  of  local  interest  to  each 
respective  city.  Only  one  paper  is 
served  in  each  city,  and  the  papers  have 
the  privilege  of  signing  the  names  of  the 
staff  as  their  exclusive  correspondent. 

UNIVERSAL  SERVICE  NOTES 

Winfred  VanDuzer  has  joined  the 
New  York  staff  of  the  Universal  Serv¬ 
ice  as  a  news  feature  writet. 

R.  J.  Waters,  former  Associated 
Press  man,  has  been  made  manager  of 
the  San  Francisco  Bureau. 

Walter  Hudson  has  joined  the  New 
York  staff  as  a  sport  feature  writer. 

William  B.  Brown  is  the  new  manager 
of  the  Harrisburg  (Pa.)  bureau.  He 
was  formerly  on  the  editorial  staff  of 
the  Harrisburg  Patriot. 

Miss  Catherine  Groth,  who  accom¬ 
panied  the  .American  Peace  Commis¬ 
sion  to  Paris,  has  joined  the  Universal 
Service  Bureau  in  Paris. 

Hammerling  Property  Again  Attached 

A  second  attachment  has  been  filed 
against  the  property  of  Louis  N.  Ham¬ 
merling,  formerly  president  of  the 
-American  Association  of  Foreign  Lan¬ 
guage  Newspapers,  in  connection  with 
the  affairs  of  the  Poland  Export  Cor¬ 
poration.  New  York.  Waclaw  O.  Gor- 
ski.  stepson  of  I.gnace  Paderewski,  Pol¬ 
ish  premier,  claims  $20,033  against 
Hammerling,  who,  he  claims,  has  gone 
to  Europe  to  avoid  his  creditors. 

New  Special  Agency  Chartered 

The  O’Donnell  Special  Agency  has 
lieen  incorporated  at  .Albany  for  $100,- 
000  by  R.  F.  R.  Huntsman,  president  of 
the  Brooklyn  Standard-Union,  D.  C. 
.\dams,  Jr.,  and  R.  J.  O’Donnell.  The 
address  given  is  15  Hawthorne  street, 
Brooklyn. 

Indiana  Paper*  Con*olidate 

La  Fayette.  Ind. — The  Boswell  Times 
and  the  Oxford  Gazette  have  recently 
coiKsolidated  and  the  paper  will  be  pub¬ 
lished  at  Oxford. 

New  A.  N.  P.  A.  Member 

The  .American  Newspaper  Publishers 
.\ssociation  has  elected  to  active  mem¬ 
bership  the  Rock  Island  (Ill.)  Argus. 


THE  HOUSTON  CHRONICLE 

I*  the  Leading  Medium  in  the 

Rich  Field  of  Texa* 

Houston  is  the  Great  Railroad,  Cotton 
Oil,  Lumber  and  Rice  Center  of  Texas. 
Has  a  population  of  175,000. 

The  Houston  Chronicle 

Led  all  Papers  in  the  entire  State  for 
the  year  1919 

FIGURES  TALK 

Aotc  Lines 

Paper  Advertising 

Houston  Chronicle,  12,260,346 

San  Antonio  Express .  11,404,304 

Ft.  Worth  Star  Telegram...  11,148,206 

Dallas  News  .  11.000.770 

San  Antonio  Light .  8,810,372 

Houston  Post  .  8308,072 

Ft.  Worth  Record .  8,702,800 

THE  CHRONICLE  Led  the  South  in 
National  Advertising  maintaining  125 
exclusive  National  Advertisers. 
Representatives  in  New  York,  Chicago, 
St.  Louis,  Kansas  City  and  Atlanta. 
John  M.  Branham  Company 


COMING  EVENTS 


MARCH 

Western  Michigan  Publishers*  Association, 
Dowagiac,  Mich.,  March  19. 

Sphinx  Club  llanquet,  Waldorf-Astoria,  New 
York.  Annual  election.  March  30. 

APRIL 

Associated  Laities  of  North  Carolina, 
Raleigh,  N.  C..  April  5. 

Inter-State  Circulation  Managers*  Associa¬ 
tion,  Harrisburg,  Pa.,  April  6-7. 

New  York  State  Circulation  Managers*  Asso¬ 
ciation,  Binghamton,  X.  Y.,  April  6*7. 

New  York  State  Legislative  Correspondents 
Association  .\nnual  Dinner,  Albany,  April  8. 

American  Pulp  Paper  Association,  annual 
convention,  Waldorf-Astoria,  New  York,  April 
12-15. 

American  Association  of  Advertising  Agen¬ 
cies,  eleventh  quarterly  meeting  executive 
board,  place  unnamed,  April  13. 

Associated  Advertising  Clubs  of  Texas,  San 
Antonio,  April  19-20. 

Associated  Press,  annual  convention,  Wal- 
doT.f-.\storia,  New  York,  .\pril  19-20. 

American  Newspaper  Publishers  Association, 
annual  convention.  Waldorf-Astoria.  New 
York,  April  21-23. 

Illinois  Circulation  Managers*  Association, 
Rockford,  Ill.,  April  20. 

.Advertising  Affiliation,  annual  convention, 
Canton,  Ohio,  .April  23-24. 

MAY 

University  of  Missouri  Journalism  Week, 
Columbia,  Slo.,  May  3-7. 

Kansas  Editorial  Association,  Hutchinson, 
May  7-8. 

Oklahoma  Press  Association,  Oklahoma 
City,  May  7-8. 

International  Typographical  Union,  annual 
election.  May  26. 

Saskatchewan  Branch,  Canadian  Press  Asso¬ 
ciation,  Regina,  May  2/-29. 

JUNE 

International  Circulation  Managers*  Asso¬ 
ciation  annual  convention,  St.  Louis,  June  1-3. 

Associated  Advertising  Clubs  of  the  World, 
annual  convention,  Indianafiolis,  June  6-10. 

Texas  I'ress  Association,  llouston,  June 
10-12. 

JULY 

Southern  Newspaper  Publishers*  Association, 
annual  convention,  Asheville,  N.  C.,  July  5-7. 


Chisholm,  Manitoba  Free  Press  and  » 
ronto  Star,  vice-president ;  and  M.  g2 
tan  O’Leary,  of  the  Ottawa  Journal^  ' 
retary.  The  following  were  electedtoij, 
executive  committee:  Thomas  Blad 
lock,  Montreal  Gazette;  W.  GauthitT 
Le  Droit,  Ottawa ;  M.  J.  Shea,  Canadi# 
Press,  Ltd.;  W.  Marchington, 

Star,  and  \V.  Wallis,  Toronto  Mail  aaj 
Empire. 

Bo*ton  Agencle*  “RecogiuMj” 

Boston.— The  local  publishers  vouj 
to  extend  recognition  as  an  advertis* 
agency  to  Chambers  &  Wiswell, 

424  Old  South  Building,  Boston.  Met* 
bers  of  this  corporation  are  George  t 
Chambers,  president;  George  C.  % 
well,  vice-president,  and  Herbert  D 
Vittum,  treasurer.  Transfer  of  recog 
nition  was  granted  by  the  Boston 
Ushers  from  Charles  D.  Kean  .\dveni. 
ing  &  Sales  Service  to  Kean’s  Serfio, 
Inc.,  319  Washington  street,  Boston 

No  Modern  Po*t  Card*  in  Kaniu  Cl) 

Kans.as  City,  Mo.— The  shortage* 
print  paper  has  struck  the  post  ofio 
here.  Owing  to  the  scarcity  of  pos 
cards — which  cannot  be  secured  beaiK 
of  the  paper  shortage— the  local  offia 
is  selling  post  cards  of  the  vintage  ol 
about  1890  or  1895,  dug  up  from  At 
storage  vaults. 

Saskatchewan  Meeting  in  May 

Toronto. — Members  of  the  execnim 
of  the  Saskatchewan  Branch  of  the  Ca- 
adian  Press  .Association  met  recently r 
Regina  and  decided  that  the  annual  c* 
vention  and  short  course  in  joumalia 
should  be  held  at  the  University  of  Sas¬ 
katchewan  May  27  to  29. 


Condemn  Federal  Paper  Waste 

SpRtNGFiELD,  Mo. — Resolutions  endors¬ 
ing  the  stand  of  Senator  Spencer  of  Mis¬ 
souri,  against  the  waste  of  print  paper 
by  the  Government  were  passed  by  the 
Ozark  Press  .-Association  at  its  mid-win¬ 
ter  meeting  here.  The  Ozark  playground 
advertising  campaign  also  was  endorsed. 
A  banquet  presided  over  by  President 
Charles  Fear,  of  Joplin,  closed  the  meet¬ 
ing.  The  annual  meeting  will  be  held  in 
Springfield  next  June. 

Bilodeau  Head*  Pre**  Gallery 

Orr-tWA,  Ont.— The  Parliamentary 
Press  Gallery  has  elected  Ernest  Bilo¬ 
deau,  of  Le  Devoir,  president;  H.  E.  M. 


NEW  HAVEN -REGISTER 

NEW  HAVEN,  CONN. 

27,800  Average 
Paid  Circulation  sundav 


Nearly  twice  as  much  as 
its  nearest  competitor. 

IT  COVERS  THE  FIELD! 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Wcitern  Representative,  I.  E.  Luti, 
First  Nat'l  Bank  Bldg.,  Chicago,  IB. 
Eastern  Representative.  Dan  A.  Carroll, 
Tribune  Bldg.,  New  York,  N,  Y. 


TO  COVER  CLEVELAND 
AND  NORTHERN  OHIO 


Concentrate  your  advertising 
in  the  dominant  newspaper  of 
the  field.  The  Plain  Dealer  will 
take  your  message  into  every 
worth-while  home  of  Cleveland 
and  Northern  Ohio. 

THE  PLAIN  DEALER 

Cleveland 


REVISED 

ROUTE  LIST 
RETAIL  GROCERS 

UVNCASTER  COUNTY,  PA. 
Write  for  Copies,  Gratis 

INTELLIGENCER 

and 

NEWS  JOURNAL 

LANCASTER,  PA. 


The 

Pittsburgh 

Post. 


has  the  second  nw  I 
largest  morn- 
ing  and  Sunday  circuhw* 
in  Pittsburgh. 
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yo  fight  investment  frauds 


^  J,  PitU  of  Detroit  Time*  Hoad* 
llorement  of  Adcraft  Club 

(Sttcial  to  Editor  &  Pi-rlisherj 

DHjoiT,  Mich. — The  Detroit  Better 
Business  Bureau  has  mobilized  for  a 
light  against  fraudulent  advertising  in 
loal  newspapers,  chiefly  against  “invest¬ 
ment  ventures”  which  have  taken  from 
the  people  of  this  city  many  thousands 
of  dollars  since  war  times  demonstrated 
that  fabulous  wealth  “over-night”  was 
not  impossible.  All  untruthful  advertis- 
iag  will  come  under  the  club  wielded  by 
the  bureau. 

To  better  fight  the  financial  “traps” 
the  bureau,  which  is  affiliated  with  the 
Detroit  Adcraft  club,  this  week  engaged 
Alfred  J.  Pitts,  financial  editor  of  the 
Detroit  Times,  and  formerly  advertising 
manager,  as  executive  secretary. 

In  the  board  of  directors  of  the  bureau 
are  many  advertising  men,  including  Oi- 
car  Webber,  J.  L.  Hudson  company; 
W.  P.  Emery,  Crowley- Milner  Com¬ 
pany;  David  D.  Brown,  General  Necessi¬ 
ties  Company;  Henry  T.  Ewald,  Camp- 
beB-Ewald  Company,  advertising  ex¬ 
perts;  H.  C.  Patterson,  advertising  man¬ 
ager,  Detroit  News;  H.  P.  Breitenbach, 
advertising  and  sales  counsel. 


New  Yorkers  Booked  for  A.  A.  C.  W. 

Reports  from  Dan  A.  Carroll,  chair¬ 
man  of  the  On-to-Indianapolis  Commit¬ 
tee  of  the  .\dvertising  Club  of  New 
York,  indicate  that  the  New  York  dele¬ 
gation  to  the  A.  A.  C.  W.  convention 
will  be  well  cared  for.  Mr.  Carroll  is 
arranging  to  place  the  entire  New  York 
party  at  the  Hotel  Claypool,  where  con¬ 
vention  headquarters  will  be  located. 
Members  of  the  club  who  have  filed 
reservations  so  far  include :  G.  W.  Hop¬ 
kins,  R.  W.  Ferril,  C.  C.  Green,  James 
Wright  Brown,  Arthur  Freeman,  Cal  J. 
MacCarthy,  G.  W.  Wetherby,  H.  H. 
Cooke,  William  M.  Hewitt,  Lake  H. 
Smith,  Leonard  Dreyfuss,  and  Teresa 
jKkson,  who  has  asked  for  five  reserva¬ 
tions  as  chairman  of  the  Indianapolis 
committee  of  the  League  of  Advertising 
Women. 


White  Plaint  Reporter  Is  Host 

White  Pl.mns,  N.  Y. — The  Reporter, 
a  consolidation  of  the  Daily  Argus,  the 
Daily  Record  and  the  Daily  Reporter, 
gave  a  reception  to  the  public  March  16. 
The  plant  was  thrown  open  to  the  guests 
and  many  citizens  availed  themselves  of 
the  opportunity  to  inspect  the  establish¬ 
ment  of  the  consolidated  papers.  Pub¬ 
lishers  from  various  towns  in  the  county 
were  present  and  congratulated  Messrs. 
Hogan  and  Tuller,  feditor  and  publisher 
respectively,  upon  their  progress.  The 
Daily  Reporter  is,  at  the  present  time, 
the  only  daily  paper  published  in  White 
Plains. 


Street  Y.  M.  C.  A.,  New  York,  acting 
as  judges,  have  awarded  three  prizes 
offered  recently  by  the  .-American  Kitchen 
Products  Company  for  the  best  adver¬ 
tisement  for  “Stecro”  products  prepared 
by  students  in  Mr.  Blanchard’s  class. 
The  winners  were :  F.  D.  Masters,  first 
prize,  $15;  Charles  H.  Dowd,  second 
prize,  $10;  Grosvenor  L.  Ball,  third 
prize,  $5. 


Police  Must  See  Ad  Record* 

Detroit. — New  advertising  legislation 
now  in  effect  here  has  made  it  a  mis¬ 
demeanor,  punishable  by  $500  fine  or  90 
days  in  the  House  of  Correction,  to  ad¬ 
vertise  falsely,  dishonestly  or  mislead¬ 
ingly  in  newspapers.  It  also  requires 
newspapers  to  make  a  record  of  all  ad¬ 
vertising  space  buyers,  with  their  ad¬ 
dresses,  the  records^to  be  open  to  the 
police  at  any  time.  This  particularly 
hits  the  cash  prepaid  box  number  classi¬ 
fied  advertisements,  in  which  many 
newspapers  keep  no  record  of  the  ad¬ 
vertiser’s  name. 


Sunday  Starts,  Saturday  Dropped 

Sauna,  Kan. — With  the  publication 
of  the  first  Sunday  issue  of  the  Sunday 
Union.  J.  L.  Brady,  publisher,  announced 
that  the  Saturday  afternoon  edition 
would  lie  discontinued  for  the  present. 
The  first  issue  was  a  32-page  paper  with 
a  4-page  comic  section. 


Merger  in  Allentown 

.Ai  i.ENTowN,  Pa. — The  Morning  Call 
was  sold  on  March  16  by  David  A.  Mil¬ 
ler  and  Samuel  P.  Miller  to  the  Herald 
Publishing  Company,  publisher  of  the 
Morning  Herald  and  Evening  Item. 
The  Herald  will  be  merged  with  the 
Call  on  .April  1,  leaving  the  latter  as  the 
only  morning  paper  in  the  Lehigh 
X’ailey. 


Tulsa  Forbids  Posters 

Tulsa,  Okla. — Tacking  advertising 
cards  or  other  matter  on  telegraph  poles 
in  Tulsa  is  forbidden  under  an  ordi¬ 
nance  passed  by  the  city  council  and  the 
police  were  instructed  to  make  arrests 
for  violations. 


Hagerstown  Papers  Name  Special 

Knill-Burke,  Inc.,  Chicago  and  New 
York,  have  been  appointed  national  ad¬ 
vertising  manager  of  the  Hagerstown 
(Md.)  Morning  Herald  and  Evening 
Mail. 

taaMOMOMWWWOM- 

NELSON  HARDING 

CARTOONIST— PARAGRAPHER 

You  may  be  following  his  little  one 
column  group  of  laughs  in  cut  and 
^pe  on  the  front  page  of  The  Brooklyn 
Eagle  or  in  the  Baltimore  News,  the 
Boston  Traveler,  the  Worcester 
Telegram,  etc. 


For  samples  and  terms  command 


Steero  Ad.  Prizes  Awarded 

0.  H.  Blackman,  of  the  Blackman 
Company,  John  II.  Hawley  of  the  Haw- 
Ifv  Agency,  and  Frank  LeRoy  Rlanch- 
»rd,  instructor  in  advertising  at  the  23d 


The  Metropolitan  Newspaper 
Service 

432  4th  Ave.  New  York 


New  Era 
Features 

30  E.  42nd  St.,  New  York  City 
Forty  Leading  Papers 
print  Our  Service 

Send  for  our  Headline  History 
of  the  World  War 


A  Really  Big  Feature 
for  Big  Newspapers 

“ENIGMARELLE” 

JUSTIN  FAIR’S 
NEWEST  CREATION 

Fair  &  Jewett,  Ltd. 

1544  Aeolian  Hall,  New  York 


Obituary 

.A.  Walton  Pe.vrson,  editor  of  the 
Norwich  (Conn.)  Bulletin,  died  in  Nor¬ 
wich  on  March  16,  aged  78  years.  He 
had  been  with  the  Bulletin  41  years. 

Edwin  M.  Clements,  founder  of  the 
Petersburg  (Va.)  Evening  Progress, 
and  its  first  editor  and  publisher,  died 
in  Petersburg  on  March  8.  He  re¬ 
tired  from  active  work  several  years 
ago. 

Professor  Thomas  Hood  Stevens, 
formerly  editor  of  Potter’s  American 
Monthly,  Philadelphia,  died  in  Scran¬ 
ton,  Pa.,  last  week.  He  was  also  the 
author  of  several  books  on  commercial 
subjects. 

Horace  N.  Hill,  aged  38,  former  edi¬ 
tor  of  the  Wichita  Falls  (Tex.)  Daily 
Tribune,  died  in  San  Antonio,  Texas, 
recently,  after  an  illness  of  several 
years. 


he  went  west  to  promote  ten  new  cities 
on  the  Pacific  coast  extension  of  the 
CJiicago  &  Northwestern  Railroad. 

Walter  .A.  Newcomb,  formerly  en¬ 
gaged  for  a  long  period  for  Maine  and 
out-of-the-State  papers  and  for  a  time 
connected  with  the  Kennebec  Journal, 
died  suddenly  in  Westwood.  N.  J. 

Miss  Isabelle  G.  Eaton,  newspaper 
pen  artist,  author  and  portrait  artist, 
died  in  Bangor  last  week.  Miss  Eaton 
did  chalk-plate  drawings  for  newspapers 
before  the  coming  of  the  half-tone 
process. 

\\  ILL.ARD  Hall,  aged  64.  head  of  the 
Hall  Lithographing  Company,  Topeka, 
Kansas,  died  in  Topeka  last  week  from 
heart  disease.  Mr.  Hall’s  father  pub¬ 
lished  a  paper  at  Logansport,  Ind.,  dur¬ 
ing'  the  Civil  War. 

James  .A.  Phillips,  aged  21.  son  of 
C.  L.  Phillips,  secretary  of  the  Waco 
(Tex.)  Advertisers’  league,  died  a  few 
days  ago. 


Lois  Meredith,  7-year  old  daughter 
of  George  E.  Meredith,  editor  of  the 
Minden  City  (Mich.)  Herald  was 
strangled  to  death  last  week  while  rid¬ 
ing  on  a  bobsleigh.  Her  body  'was 
dragged  two  miles  before  the  tragedy 
was  discovered. 

Mrs.  Susan  Ford  de  Casanova, 
mother  of  Louis  L.  de  Casanova,  yacht¬ 
ing  editor  of  the  Brooklyn  Eagle,  died 
last  week  in  Brooklyn. 

Lee  L.  Cannon,  formerly  city  editor 
of  the  Salem  (Ore.)  Capital  Journal, 
died  a  few  days  ago  in  Tacoma.  He 
had  been  off  a  trip  east  and  was  return¬ 
ing  when  he  was  stricken  with  influenza. 

Mrs.  Ella  Thorpe  Jordan,  wife  of 
John  .Austin  Jordan,  for  many  years  a 
reporter  of  the  Buffalo  Commercial, 
was  buried  last  week  in  Buffalo.  Death 
occurred  in  Washington,  D.  C.,  where 
Mr.  Jordan  is  superintendent  of  aerial 
mail  service. 

George  Milroy  Bailey,  aged  60,  died 
at  Seattle,  Wash.,  last  week.  He  was 
a  reporter  for  the  Buffalo  Express  and 
was  also  with  the  New  York  Star  and 
other  metropolitan  newspapers  before 


KRAZY  KAT 


The  New  Sunday  Comic  Sensation, 
six  columns  wide,  14"  deep. 

INTERNATIONAL 
FEATURE  SERVICE 

NEW  YORK  CITY 


Mrs.  Thomas  Frear,  aged  69,  mother 
of  Charles  W.  Frear,  editor,  publisher 
and  owner  of  the  Missouri  Trades  Un¬ 
ionist,  Joplin,  died  suddenly  in  Fort 
Worth,  Tex.,  recently. 

Walter  G.  Doty,  magazine  writer, 
aged  43,  died  in  Gowanda,  N.  Y.,  March 

17,  after  an  attack  of  influenza  and  two 
strokes  of  paralysis. 

R.  H.  Fallis,  one  of  the  old-time  As¬ 
sociated  Press  operators  now  fast  be¬ 
coming  extinct,  died  Wednesday,  March 

18,  at  his  home  on  Long  Islana,  from 
a  stroke  of  paralysis,  aged  56  years. 
Mr.  Fallis  was  at  one  time  manager  of 
the  telegraph  office  of  the  old  CHiicago 
Record-Herald,  and  later  of  the  Inter- 
Ocean,  and  was  well  known 


A  few  territories  »re  still  open  for  the 
most  thrilllDft  married  life  series  which 
has  ever  appeared  in  the  newspapers. 

Helene's  Married  Life 

BY  MAY  CHRISTIE 

The  most  spectacularly  i>opaIar  writer  of 
new8[m|>er  serials  in  Enjfland.  Among  the 
tnfrty-flve  papers  running  the  story  are 
PhiU’phla  Bulletin  Boston  Globe 

Buffalo  Timet  Xin*apoUs  Tribune 

Detroit  Free  Press  Toronto  Telegrtm 

Washington  Herald  Dallas  Sat.  Night 

Pittsburg  Sun  *•  w  ■■  —  ^ 

If  it  is  your  good  fortune  that  your 
territory  is  open 
Wire— For  Samples  and  Terms 
THE  McCLURE  NEWSPAPER 
SYNDICATE 


Time  and  Money 

Both  time  and  money  are 
saved  by  members  of  The  Asso¬ 
ciated  Newspapers  who  are  se¬ 
curing  a  most  effective  feature 
service  at  a  saving  over  former 
feature  expense.  Besides,  they 
are  building  up  for  themselves 
a  service  of  increasing  value. 

Write  or  wire  {or  terms  of  member¬ 
ship.  Only  a  few  cities  now  open. 

The  Associated  Newspapers 
ITS  Broadway  New  York 


The  True  News 
FIRST 


A  Iways  -  A  ccura  tely 


Magazine  Pages 

Daily  and  Sunday 

NEWSPAPER  FEATURE 
SERVICE 

241  WEST  58TH  STREET 
NEW  YORK  CITY 


International  News  Service 
World  Bldg.  New  York 
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TIPS  TO  THE  AD  MANAGER 


Baltimore  &  Ohio  Railroad,  Balti¬ 
more.  .\gain  placing  some  of  their  ad¬ 
vertising  direct  with  newspapers. 

George  Batten  Comfanv,  Fourth 
.\vc.  Bldg.,  New  York.  Will  place  the 
advertising  for  Spencer  Kellogg  &  Sons 
“Kellogg’s  Tasteless  Castor  Oil”  with 
newspapers. 

Brow  n  .\t)VERTtsiNC  Company,  110  W. 
40th  St.,  New  York.  Placing  orders 
with  newspapers  that  have  rotogravure 
sections  for  Dyrite  Manufacturing  Com¬ 
pany,  456  Broadway,  New  York. 

Wendell  P.  Colton  Company,  165 
Broadway,  New  York,  .\gain  making 
contracts  with  practically  the  same  list 
of  newspapers  as  last  year  for  Hudson 
River  Day  Line,  Desbrosses  Street  Pier, 
New  York.  .■Mso  making  contracts  for 
Central  Hudson  Steamboat  Company, 
N’ewburg,  N.  Y. 

Erwin  &  Wasey  Company,  58  E. 
Washington  st.,  Chicago,  .\gain  making 
contracts  with  newspapers  for  Good¬ 
year  Tire  &  Rubber  Company,  .\kron. 

Federal  .\dvertisinc  .Agency,  6  E. 
39th  St.,  New  York.  Placing  the  adver¬ 
tising  for  Granitex  Company,  “Vitri- 
Flux,”  171  Madison  ave..  New  York. 

.Albert  Frank  &  Co.,  26  Beaver  st.. 
New  A'ork.  Again  placing  advertising 
for  Southern  Pacific  Lines,  165  Broad¬ 
way,  New  York. 

Harry  Frost  Company,  Security 
Trust  Bldg.,  Lynn,  Mass.  Placing 
orders  with  newspapers  for  First  State 
Bank  of  Boston,  107  Salem  st.,  Boston. 

J.  R.  Hamilton  .Advertising  .Agency, 
326  Madi.son  ave.,  Chicago.  Placing 
orders  with  newspapers  for  Lloyd  Man¬ 
ufacturing  Company,  “Lloyd’s  Baby 
Carriage,”  Menominee,  Mich. 

Hanff-Metzger*  Company,  95  Madi¬ 
son  ave..  New  York.  Placing  orders 
with  newspapers  for  Hare’s  .Motors  Lo¬ 
comobile  Company,  Mercer  Motors 
Company,  “Simplex  .Auto  Company,”  16 
W.  61st  st..  New  York. 

Philip  Kobbe  Co.mpany,  208  Fifth 
ave..  New  York.  Placing  orders  with 
newspapers  for  Technical  Products 
Company,  .501  F'ifth  ave..  New  York. 

1»RD  &  Tho.ma.s,  Mailers  Bldg.,  Chi¬ 
cago.  Placing  orders  with  some  Penn¬ 
sylvania  newspapers  for  Palmolive 
Company,  “Palmolive”  Preparations, 
Milwaukee. 

Robert  M.  McMclijin  Company,  334 
Fifth  ave..  New  York.  Placing  orders 
with  some  Pacific  Coast  newspaiicrs  for 
G.  Washington  Sales  Company,  "G. 
Washington  Coffee.”  334  Fifth  ave.. 
New  A’ork. 

Harry  C.  Michaels,  113  Lexington 
ave..  New  York.  Placing  orders  with 
some  Eastern  newspapers  for  Hyatt  Rol¬ 
ler  Rearing  Company,  New  York  and 
Chicago. 

Pecks  .Advertising  .Agency,  347  Fifth 
ave..  New  York.  Placing  orders  with 
some  New  York  City  newspapers  for 
The  Benzer  Corporation,  "Benzer”  Auto 
Lens,  141  Roebling  st.,  Brooklyn,  N.  Y. 

F'rank  Presbrey  Company,  456 


If  vi,u  aslc.  “Why  is 

Beloity  Wisconsin 

the  test  town  of  the  country  for  the 
foreiirn  advertiser?”  the  ar‘-wer  is — 

It  is  marvelously  industrialised, 
it  IS  a  hifrhly  educated  community, 
it  is  intensely  American,  it  is 
wealthy-  an  averaife  of  $425  in  hank 
for  ever  person,  youngs  and  old. 

It  has  hut  one  paper — 

Beloit  Daily  News 

CircuUtia,!,  7,7M  Rate,  Vt^c  par  Una. 


Fourih  ave..  New  York.  .Again  making 
contracts  with  newspapers  for  Shredded 
Whole  Wheat  Company,  Niagara  Falls, 
N.  Y. 

William  H.  Rankin  Company,  104 
S.  Michigan  ave.,  Chicago.  Again 
placing  orders  with  newspapers  for  Kel¬ 
logg  Toasted  Corn  Flakes  Company, 
Battle  Creek,  Mich. 

Frank  Seaman,  470  Fourth  ave..  New 
York.  Placing  copy  with  newspapers 
for  E.  I.  du  Pont  de  Nemours  &  Co. 
(Inc.),  F'inancial  Statement,  Wilming¬ 
ton,  Del. 

J.  Walter  Thompson  Company,  242 
Madison  ave..  New  A’^ork.  Placing 
orders  with  some  newspapers  for  Lever 
Bros.,  “Rinso”  Soap  Flakes,  Cambridge, 
Mass. 

C.  C.  Winningham,  Book  Bldg.,  De¬ 
troit.  .Again  making  contracts  with 
newspapers  for  Hudson  Motor  Car 
Company,  Detroit. 

Scott  &  Scott,  Inc.,  220  VV’.  42d  st.. 
New  A’ork.  Placing  advertising  in  na¬ 
tional  magazines  for  the  Shop  of  Char¬ 
lotte,  Inc.,  New  York,  women’s  lingerie. 

Natio.nal  Bl'ilders  Supply  .Associa- 
TiFN,  meeting  at  Indianapolis,  voted  to 
assess  members  one-tenth  of  one  per  cent 
of  total  net  business  in  1919  to  provide 
a  $50.(XX)  fund  for  a  national  advertising 
campaign.  Details  will  be  decided  upon 
at  a  meeting  to  be  held  soon  in  Cleve¬ 
land. 

Fred  M.  Randall  Company,  Lytton 
Building,  Chicago. — Has  secured  ac¬ 
count  of  the  Sal-\’et  Company,  Cleve- 
latid,  Ohio. 

Cross  &  Summons,  117  North  Dear¬ 
born  street,  Chicago.  Planning  national 
campaign  for  Federal  Fllectric  Company, 
Chicago,  on  washing  machines.  Have 
secured  accounts  of  Brown  Portable 
Conveying  Machinery  Company,  (Chi¬ 
cago  :  Becker  Brothers,  Chicago,  univer¬ 
sal  test  IkmicIi  for  automobile  service 
stations,  and  brushes  for  motors,  gene¬ 
rators  and  magnetos. 

-Advertising  Service,  Drummond 
Building,  .Montreal.  Sending  out  orders 
for  Canadian  .Alcohol  Company,  Ltd.,  to 
dailies  in  Montreal  and  Toronto. 

BfZBV-k  Ai'GHLEY  CoMPANv,  Phila¬ 
delphia.  lias  accounts  of  Traylor  En¬ 
gineering  &•  Manufacturing  Company. 
.Mlentown,  Pa.,  maker  of  building  ma¬ 
terial  machinery,  motors  and  farm 
tractors;  the  Fruit  Belt  Products  Com- 
jiany.  Film,  N.  J.,  maker  of  “Filmaid 
Canned  Fruits”;  Consumers.  Brewing 
Company,  Philadelphia,  which  is  plan¬ 
ning  a  national  newsjiaiier  campaign  on 
"Penn-Cera”  beverages,  atid  the  Hero 
Manufacturing  Company,  Philadelphia, 
maker  of  Kennedy  Internal  Gear  .\xles. 

Inter-Ocean  .Advertising  .Agency,  f)80 
Fifth  avenue.  New  A'ork,  has  secured 
.account  of  Bosak  Manufacturing  Com¬ 
pany,  non-intoxicating  lieverage,  Tren¬ 
ton.  N.  J..  and  is  sending  orders  to 
newspapers  in  Baltimore  and  other 
Fiastern  cities. 

F'ederal  .Agency.  Inc.,  6  East  39th 
street.  New  A’ork.  Will  handle  advertis¬ 
ing  of  .Madge  Fhans  Hat  Companv,  New 
A'ork. 


Vclnme  proves  popularity. 


With  aa  averare  daily  net  paid  circula* 
tion  of 

703,209 

Not  only  distances  every  other  daily 
newspaper  in  New  York,  but  has 

The  Largest  Daily  Circulation 
of  any  newspaper  in  America. 

The  New  York  Evening  Journal  is  a 
Member  of  the  A.  B.  C. 


Erwin  &  Wasey  Company,  58  East  FIND  CLINIC  ADS  PAID 

Washington  street,  Chicago.  Preparing  - 

to  extend  newspaper  advertising  cam-  Newspaper  Copy  Helped  Rhode 
paign  of  the  Futurist  Underwear  Com-  p.  .  ^  Tuberculoeb 

pany,  Chicago,  in  rotogravure  sections 

in  metropolitan  cities ;  has  added  account  (Sfcctal  to  Editor  &  Publishir) 

of  Standard  Parts  Company,  Cleveland.  Providence,  R.  I. — Willis  E.  Chandler, 
Lees  Company,  1900  Euclid  avenue,  executive  secretary  of  the  R.  I.  Ajtj! 
Cleveland,  Ohio.  Has  obtained  accounts  Tuberculosis  Association,  in  his  annual 
of  the  Thermopak  Company,  New  York  report  gives  a  favorable  opinion  on  news- 
and  Muscatine,  la.,  and  the  Ohio  Motor  paper  advertising.  He  says:  “One  thing 
Vehicle  Company,  Cleveland.  we  have  done  this  year  which  was  never 

Critchfield  &  Co.,  Brooks  Building,  tried  before--paid  advertising  of  clinics 
Chicago.  Has  obtained  account  of  the  and  the  sanitorium.  In  the  principal 
Garford  Motor  Truck  Company,  Lima,  newspapers  of  the  State  we  have  had 
Ohio,  and  will  extend  campaign.  these  advertisements  appearing  twice  a 

Albert  Frank  &  Co.,  26  Beaver  street,  week.  The  result  has  been  increased 
New  A'ork,  and  the  Charles  F.  Nichols  attendance  at  the  clinics  and  a  large 
Company,  20  liast  Jackson  Boulevard,  number  of  applications  for  the  sani- 
Chicago,  will  place  a  national  advertis-  torium. 

ing  campaign  throughout  the  United  “It  seems  reasonable  to  believe  that  il 
States  in  April  for  the  Canadian  Pacific  business  and  professional  men,  as  well 
Railway  Company.  '  as  patent  medicine  makers,  find  newp 

Baker  .Agency,  Ltd.,  184  Bay  street,  papers  the  best  medium  of  securing  tht 
Toronto,  Ont.  .About  to  start  an  exten-  attention  of  the  people,  we  should  not 
sive  advertising  campaign  on  the  Stew-  neglect  this  method  of  education.” 

art  Phonograph,  manufactured  by  W.  - 

H.  Banfield  &  Sons,  Toronto.  You  read  it  in  Editor  &  Publisher. 

Western  .Advertising  .Agency,  Fort 
Worth,  Tex.  Has  secured  account  of 
Manhattan  Medicine  Company  of  Dcs 
Moines.  5.000  line  contracts  are  going 
to  Middle  West  papers. 


Star  Climbs  to  Top  in  St.  Louis 

St.  Lons — .Although  the  Star  carried 
1.998  columns  of  display  advertising  in 
February,  which  was  more  than  any 
other  St.  Louis  daily  newspaper,  it  left 
out  approximately  350  columns  of  adver¬ 
tising  during  the  month  on  account  of 
the  shortage  of  newsprint.  The  Star  was 
fifth  and  last  in  the  daily  field  six  years 
ago,  and  it  has  gradually  climlied  until 
F'ebruary,  wheti  it  went  to  first  place  in 
volume  of  daily  display  advertising.  Of 
the  daily  display  advertising  gains,  the 
greater  part  was  in  local  business. 


“U.  P.”  Move*  to  New  Haven 

Hartford,  Conn. — The  United  Press 
.As.sociatioii  has  moved  its  Connecticut 
Bureau  to  New  Haven,  where  it  will 
be  in  charge  of  James  Rowlands. 


Tribune  IS  Cent*  Beyond  3d  Zone 

Chicago. — The  Sunday  Tribune  ar- 
vanced  its  price  to  15  cents  a  copy  out¬ 
side  of  the  third  zone  on  March  14. 


Wherever  You  Are 

You  are  atixtouR  to  keep  in  touch  with 
the  news  from  home.  That’s  why  yM 
buy 

l^ittaburg  Biapatrl; 

and  know  you  get  the  "Best  AlwRyi” 

Branch  Offices : 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Parsons  Co.. 
Marquette  Building,  Chicago,  Ill. 


LOS  ANGELES 

Evening  Herald 

Circulation  j^reater  than 
the  combined  circulation 
of  its  two  evening  com¬ 
petitors. 


Charter  Member  A.  B.  C. 


Sworn  Statement 
Sunday  Circulation 
New  Chleans  States 


Oct.  5,  1919 


City  . 

.  22,31( 

Country  . 

.  14,91j 

37,235 

Nov  9.  1919. 

City  . 

.  25,731 

Country  . 

.  17,434 

43,155 

GAIN  5,930 


TDePaperThat  Dominates  the 
North  Jersey  Shore 

Of  nearly  5,000,000  lines  of  advertising 
carried  by  the 

ASBUR\'  PARK  PRESS 

during  1919  more  than  4,000,000  lines 
were  inscrte<i  by  local  merchants. 

These  figures  speak  volumes  for  the  con¬ 
fidence  enjoyed  by  The  Press  among  the 
people  w’ho  know  it  best. 

Standard  Rate  Card.  Member  A.  B.  C.  ■ 
FRANK  R.  NORTHRUP, 

Special  Representative 
393  Fifth  Avenue,  New  York  City 
Association  Building,  Chicago 
J.  LYLE  KINMONTH,  PubUsher. 
Asbury  Park,  N.  J. 


The  Detroit  News 


has  71%  more  week  day  circu¬ 
lation  than  nearest  competitor, 
50%  more  Sunday  circulation 
than  only  competitors.  Largest 
advertising  patronage  in  the 
world. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  advertitiii| 
than  any  other  newspaper  is 
Westchester  County 

This  is  an  acknowledgment  of 
its  power  that  the  advertutr 
should  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Foreign  Representative 

171  Madison  Ave.  NEW  YORK 
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business  notes  of  national  advertisers 


The  annual  report  of  P.  Lorillard  & 
Qa,  for  1919  shows  a  surplus,  after  the 
deduction  of  charges  and  taxes,  amount¬ 
ing  to  $4,991,884.  This  is  equal,  after 
deduction  of  preferred  stock  divi¬ 
dends,  to  $17.31  a  share  earned  on  the 
*24,246,600  common  stock.  In  1918  the 
surplus  available  for  dividends  on  the 
common  amounted  to  $5,640,145,  equiv¬ 
alent  to  $19.99  a  share  on  the  common 
stock  then  outstanding.  Reserves  for  ad¬ 
vertising,  taxes,  etc.,  were  decreased  to 
$4,683,070  from  $6,470,040  in  1918. 

The  Loose-Wiles  Biscuit  Company 
shows  a  net  income  for  1919,  after  de¬ 
ducting  Federal  taxes,  amounting  to  $2,- 
136,569,  which  after  the  deduction  of 
dividends  on  the  first  preferred  stock 
ad  redemption  allowances  was  equiva¬ 
lent  to  $76.05  on  the  $2,000,000  second 
preferred  stock.  This  compares  with 
$35.45  a  share  earned  on  the  same  stock 
in  the  preceding  year.  The  directors 
believe  the  company  will  be  in  a  posi¬ 
tion  to  discharge  the  accumulated  divi¬ 
dends  for  1915  and  1916  before  or  by 
the  end  of  the  current  year,  the  initial 
payment  on  which  may  be  made  about 
May  1. 

The  Liggett  &  Myers  Tobacco  Com¬ 
pany's  annual  report  shows  a  1919  sur¬ 
plus  after  charges  of  $5,929,036  equiva¬ 
lent  after  preferred  dividends  to  $20.25 
a  share  ($100  par  value)  earned  on  the 
$21,496,400  common  stock  as  compared 
with  surplus  of  $8,154,007  or  $30.60  a 
share  in  1918. 

The  Willys  Overland  Company  is  pro¬ 
ducing  650  cars  a  day  and  it  will  be 
800  daily  by  Summer.  Owing  to  having 
outgrown  its  present  financial  structure 
it  is  probable  the  company  will  do  some 
linancing  this  Spring. 

United  Cigar  Stores  business  last  year 
amounted  to  $62,1XX),000  compared  with 
$35,000,0(K)  in  1916.  The  management 
expects  sales  to  reach  upwards  of  $70,- 
000,000  in  1920. 

Wilson  &  Co.  state:  “Business  is  very 
satisfactory  and  under  existing  con¬ 
ditions  is  all  that  could  be  expected.” 

The  B.  F.  Goodrich  Company  stock¬ 
holders  are  voting  on  a  plan  of  recap¬ 
italization,  which  provides  for  the  is¬ 
suance  of  $3(),00(),0(X)  5-year  7  per  cent 
convertible  gold  notes,  convertible  into 
common  stock  at  $80  a  share.  In  addi- 
Uon,  the  authorized  common  stock  cap¬ 
italization  is  to  be  increased  from  600,- 
000  shares  of  $100  par  value  stock  to 
1500,(XX)  shares  of  no  par  value  stock. 
125,000  shares  will  be  set  aside  for  sale 
to  Goodrich  employes.  .  400,000  shares 
will  be  available  for  future  requirements 
of  the  corporation. 

Upon  approval  of  the  plan,  common 
stockholders  of  record  March  15  will 
have  the  right  to  purchase  at  the  rate 
of  $100  of  notes  for  each  two  shares 
of  common  stock  held,  at  the  price  of 
S99  for  each  $100  note,  or,  alternatively, 
to  purchase  new  common  stock  at  the 


Perth  Amboy,  N.  J. 

Mo«t  Rapidly  Grcmrinf  City  in  East 
Thoroughly  Covered  by  the 

Evening  News 

Member  A.  N.  P.  A.,  A.  B.  C,  A.  P. 
keitonable  requests  for  trade  informa¬ 
tion  given  prompt  attention. 

R.  Northrup,  303  5th  Avenue 
New  York  City 


rate  of  1J4  shares  for  each  two  shares 
of  old  stock  held,  at  $80  a  share. 

Richmond,  Va. — Formation  of  a  mer¬ 
cantile  corporation  with  three-quarters 
of  a  billion  dollars  capital  has  been  an¬ 
nounced  here  by  officers  of  the  South¬ 
ern  Wholesale  Dry  Goods  Association. 
The  new  combination  is  said  to  have 
I)urchased  1,600  stores.  Complete  hold¬ 
ings  of  the  Montgomery- Ward,  United 
Candy  and  Marler-Dalton-Gilmer  com¬ 
panies  are  reported  to  be  included.  Ap¬ 
plication  has  been  filed  in  Delaware  for 
a  charter  for  $60,000,000  capital.  It  is 
also  said  the  corporation  has  gained  con¬ 
trol  of  several  textile  mills. 

Net  earnings  of  the  F2.  I.  dul’ont 
deXemours  Company.  Wilmington,  Del., 
for  1919  were  $11,620,953,  a  decrease  of 
$25,600,414,  as  compared  with  1918.  X'et 
sales  aggregated  $105,437,932. 

The  Conklin  Pen  Manufacturing  Com¬ 
pany,  Toledo,  has  appointed  L.  A.  De- 
Vore  advertising  manager,  succeeding 
W.  X\  Bayles,  who  recently  resigned  to 
become  associated  with  the  Powers- 
I  louse  Advertising  .\gency.  Mr.  DeVore 
has  been  with  the  Goodyear  Tire  & 
Rubber  Company. 

The  .‘Xssociated  Dry  Goods  Corpor¬ 
ation  has  declared  an  initial  quarterly 
dividend  of  1  per  cent  on  common  stock 
and  IJ-^  per  cent  on  first  preferred  stock 
and  1)4  P<tr  cent  on  second  preferred. 

Columbia  Graphophone  Company,  in 
its  annual  rciKirt  for  1919,  shows  a  net 
income  of  $3,624,702. 

Milton  Kaumheimer  has  been  ap¬ 
pointed  assistant  advertising  manager  of 
Julius  .\ndrae  &  Sons  Company,  Mil¬ 
waukee. 

C.  S.  Lewis  is  now  in  charge  of  copy 
and  creative  work  for  the  export  division 
of  the  Goodyear  Tire  &  Rubber  Com¬ 
pany,  Akron,  Ohio. 

J.  S.  McColloh,  newly  elected  vice- 
president  of  the  N'cw  York  Telephone 
Company,  will  have  special  charge  of 
organization  publicity. 

James  H.  Reynolds  is  now  vice-presi¬ 
dent  and  in  charge  of  sales  and  adver¬ 
tising  for  the  Hooven  Service,  Inc.,  New 
York,  agent  for  the  Hooven  Automatic 
Typewriter. 

Rrinton  Carrigan,  assi.stant  vice-presi¬ 
dent,  has  assumed  the  duties  of  adver¬ 
tising  manager  of  the  Brokaw-Eden 
Company,  succeeding  Paul  Hutchinson, 
resigned.  The  company’s  advertising 
department  has  just  moved  from  St. 
Louis  to  New  York. 

R.  W.  Ashcroft  is  now  director  of 
publicity  for  .Ames,  Holden,  McCready, 
Ltd.,  shoe  manufacturers,  Montreal  He 
was  formerly  advertising  manager  of  the 
I’nitcd  States  Rubber  Company,  New 
York. 

Earl  D.  Rabst,  in  his  annual  report 
for  1919,  as  president  of  the  .American 
Sugar  Refining  Company,  shows  that  an 
increase  was  made  in  the  volume  of 


THE  PEOPLE  OF 
NEW  LONDON,  CONN. 

have  money  to  sperd  for  nationally  adver- 
tised  goods.  The  city  was  never  as 
prosperous  as  it  is  today. 


Advertise  your  goods  at  dawn 
and  soil  them  before  dark 


NEr  LONDON  TELEGRAPH 

JUUAN  D.  MORAN,  Fyea.  and  Mgr. 

Representatives 

Payne- Burns  &  Smith,  New  York — Boston 
J.  Logan  Payne  Co.  Chicago— Detroit 


business  done  amounting  to  $300,000,000 
compared  with  $200,000,000  in  1918.  The 
profits  from  operation  were  $10,283,081. 
The  operating  profit  on  the  $300.(XX),00() 
volume  is  about  3  cents  on  each  dollar 
of  turnover.  The  consumption  of  sugar 
in  the  United  States  passed  4,000.000 
tons  for  the  first  time,  an  increase  of 
16  per  cent  over  the  previous  year.  Mr. 
Babst  predicts  a  great  race  within  the 
next  few  years  for  the  sugar  markets  of 
the  world  and  asks  that  no  laws  be 
|)assed  which  will  put  the  sugar  industry 
at  a  disadvantage  in  foreign  markets. 

The  annual  report  of  the  -American 
Tobacco  Company  for  the  year  1919 
shows  surplus,  after  charges  and  F'ed- 
cral  taxes  of  $15,972,572,  equivalent  after 
the  deduction  of  preferred  dividends  to 
$31.38  a  share  earned  on  the  $40,242,400 
common  stock,  compared  with  $16,613,- 
039,  or  $33.42  a  share  in  1918.  Sales 
aggregated  more  than  $146,000,000,  as 
compared  with  a  previous  record  of 
$144,470,000  in  1918. 

F.  C.  Chandler,  president  of  the  Chan¬ 
dler  Motor  Car  Company,  states :  “For 
the  first  two  months  of  this  year  our 
shipments  exceeded  shipments  for  first 
five  months  of  last  year.  Net  earnings 
for  same  two  months  were  in  excess 
of  $1,500,000.  Our  financial  statement 
as  of  February  28  showed  cash  as  in 
excess  of  $6,000,000.  Our  shipping 
schedule  calls  for  19,000  cars  up  to  July 
1  and  our  prospects  are  for  maintaining 
shipments  during  balance  of  year,  ow¬ 
ing  to  increased  facilities.” 

Marshall  Field  &  Co.,  Chicago,  have 
issued  a  booklet  entitled  “Character 
Builders,”  a  sheaf  of  editorials  from  re¬ 
tail  advertisements  and  store  cards. 

The  American  Cigar  Company  for  the 
year  ended  December  31,  1919,  shows 
net  earnings  after  charges  and  Federal 
taxes  of  $2,175,799,  equivalent  to  $15.75 
a  share  on  the  $10,000,(X)0  common  stock 
($100  par  value),  as  compared  with 
earnings  of  $2,318,982,  or  $17.18  a  share 
in  1918.  N.  J.  Rice  has  been  elected  to 
the  board  of  directors. 

The  Havana  Tobacco  Company  for 
the  year  ended  December  31,  1919,  re¬ 
ports  a  deficit,  after  charges,  of  $265,442, 
against  deficit  of  $549,469  in  1918. 

Stutz  Motor  Car  Company’s  annual 
report  for  1919,  shows  net  profits  after 
all  charges  and  estimated  Federal  taxes 
of  $997,148,  equivalent  to  $9.97  a  share 
earned.  The  company  has  completed 


Reaching  the  MOST  Buy¬ 
ers  at  the  LEAST  Cost 


Govt.  Statonont  For  Six 
Months  Endhif  April  1st. 

301,270 

The  LARGEST  Homecoming 
Circulation  in  New  England.  Can 
produce  for  YOU  as  it  hat  foz 
others. 


-has  just  eelebrated  its  104th  an¬ 
niversary. 

-has  shown  a  gain  of  2.5%  for 
March  advertising  over  a  year 
ago. 

-is  read  by  21,000  people  each 
week. 

-is  the  only  religious  paper  of  the 
denomination. 

14  Beacon  St.,  Boston 


80  per  cent  of  the  additions  to  its  plant 
upon  which  construction  was  started 
last  August. 

John  Clawson  has  resigned  from  the 
Buffalo  Commercial  to  become  adver¬ 
tising  director  of  Pearce  &  Pearce.  Buf¬ 
falo,  oil  interests. 

D.  L.  Ballantine,  well  known  Detroit 
advertising  man,  has  been  appointed 
assistant  advertising  manager  of  the 
Timken-Deitroit  Axle  Company. 

Joseph  B.  Sutphen,  formerly  adver¬ 
tising  manager  of  the  Willys-Overland 
Company,  Toledo,  Ohio,  is  now  adver¬ 
tising  manager  of  the  California  Motor 
Car  Corporation  of  Los  Angeles.  Cal. 

George  Frank  Lord,  formerly  adver¬ 
tising  director  of  E.  I.  du  Pont  de 
Nemours  &  Co.,  Wilmington,  Del,  has 
been  given  the  management  of  the  Hard¬ 
ware  and  Housefurnishings  Exhibit  of 
the  Merchants’  and  Manufacturers’  Ex¬ 
change,  New  York. 


The  Boss  says: 

YouVe  in  good  Company  when  you 
advertise  in  The  West  Virginian  for 
most  of  the  national  accounts  that 
reach  smaller  cities  do  advertise  in — 

WeM  DirRtman 

Th.  Evoiing  N»r«paper 
PublisbMl  at  Fairmont,  W.  Va. 

Population  25,000 — Dfceinber  A.  B.  C 
Circulation  5,365. 

Repreaentad  by  MacQuoid  Agancy 
103  Park  Avenue,  New  York 

You  read  it  in  Editor  &  Pi’blishf.r. 

PUBLISHERS 

*‘If  you  are  having  trouble 
Collecting  Agency  Ac¬ 
counts,  due  to  ‘Missing 
Proofs  of  Insertion,’  YOU 
NEED  the  Schworm-Man- 
del  Page  Delivery  Ser¬ 
vice.” 

Covers  New  York  and  Chicago  Agencies 

Send  for  Particulars  and  List  of  Sub¬ 
scribers 

Schworm  -  Mandel,  Inc. 

456  4th  Aye.  New  York.  N.  Y. 


The  Dominating  Force 

In  a  manufacturing  territory  famous 
for  its  hustle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wages. 

The  Bridgeport  Post 
Standard-  T elegram 

Not  only  dominate  this  field,  but  they 
offer  advertisers  the  lowest  rate  ob- 
tainabic  in  New  England.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVES 
I.  O.  Klein, 

Metropolitan  Bldg.,  New  York. 

John  Glass, 

Peoples’  Gas  Bldg.,  Chicago,  HI. 
A'oii  read  it  in  Editor  &  Publisher. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

ForeigB  Advertising  lUpressatetlvee 
Metropolitan  Tower,  Peoples’  Gas  Bldg. 
I.  A.  KLEIN  JOHN  GLASS, 

New  York.  Clncsgo. 
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NAME  COMMITTEE  FOR 
PAN-AMERICAN  CLUBS 


Representative  Advertising  Men  on 

Body  Which  Will  Invite  Latin- 
Americans  to  Indianapolis 
Meeting  of  A.  A.  C.  W. 

John  llarrcit,  director-general  of  the 
I’an-Anierican  L'nion,  presided  at  a 
luncheon  on  Saturda\  at  the  New  York 
Advertising  t'luh.  which  was  attended 
by  nearly  titty  of  tlie  representatives  of 
leaditig  ad\irtising  and  publishing  con¬ 
cerns  interested  in  the  development  of 
better  trade  relations  with  Latin  Ameri¬ 
can  countries.  The  preliniitiary  organi¬ 
zation  of  the  I’an-.\tnerican  Division  of 
the  .\ssociated  Advertising  Clubs  of  the 
World  was  effected  by  the  appointment 
by  Mr.  llarrett.  chairman,  of  the  fol¬ 
lowing  general  committee  duly  empow¬ 
ered  to  tiame  an  executive  committee 
of  nine  to  arratige  for  a  program  and 
the  ]>ermanent  organization  of  the  con¬ 
ference  at  the  Indiatiapolis  meeting  in 
June : 

Herbert  S.  Houston,  Dottbleday,  Page 
&  Co.,  New  ^'ork ;  John  Vavasour  Noel, 
Noel  News  Service,  New  York,  execu¬ 
tive  secretary ;  S.  Eugene  Holies,  Dou¬ 
bleday,  I’age  &  Co.,  New  York;  R.  K. 
Govin,  publisher  of  El  Mtindo,  Havana, 
90  West  street.  New  York;  Franklin 
Johnson,  publisher  of  Exportador  Ame¬ 
ricano,  17  Battery  Place,  New  Y'ork. 

Jose  ('amitrubi,  publisher  of  La 
Prensa.  24.^  Canal  street.  New  Y'ork; 
Enrique  <jil.  of  La  Nacion,  Buenos 
Aires,  1  Wall  street.  New  York;  Con- 
rado  Massaguer,  publisher  of  Social, 
Havana,  Cuba;  Dr.  Felix  Pallavicini, 
publisher  of  El  Universal,  Mexico  City; 
Rafael  .\lducin,  publisher  of  Excelsior, 
Mexico  City ;  tieneral  Salvador  Alva¬ 
rado,  publisher  of  Heraldo  de  Mexico, 
at  present  in  Hotel  Marseilles,  New 
York :  Walter  Johnson,  editor  of  El 
Campo  (The  l-'ield),  2  West  45th  street. 
New  York. 

C.  C.  Martin,  editor  of  El  .\rte  Tipo- 
gratico,  33  Burling  Slip,  New  York;  S. 
Clayton  Cooper,  editor  of  Grace  Log, 
\\'.  R.  Grace  &  Co.,  Hanover  Square, 
New  York;  John  L.  Merrill,  president 
of  .\11  .\merica  Cables,  89  Broad  street. 
New  ^'ork ;  Savero  Salcedo,  correspond¬ 
ent  of  La  Nacion,  Santiago  de  Chile, 
34  Wall  street.  New  York ;  Dr.  .\iitonio 
Miro  Quesada,  publisher  of  El  Comer- 
cio,  Lima,  Peruvian  Consulate,  New 
York;  Harold  Martin,  Latin  .American 
division.  .Associated  Press,  51  Chamber 
street.  New  York;  J.  H.  Furey,  foreign 
editor,  L'nited  Press,  World  Building, 
New  York;  H.  M.  Porter,  La  Hacienda, 
62  Broadway,  New  Y’ork. 

The  meeting  was  held  pursuant  to  a 
resolution  adopted  at  the  New  Orleans 
conference  in  September  by  which  Mr. 
Barrett  was  elected  chairman  of  the  de¬ 
partmental  and  Mr.  Noel,  executive 
secretary. 

The  resolution  further  provided  that 
the  executive  committee  of  nine,  to  be 
named  by  Mr.  Barrett  from  the  general 
committee,  with  approval  of  the  gen¬ 
eral  officers  of  the  .\.  .A.  C.  W.,  should 
invite  delegates  from  any  clubs  which 
may  be  organized  in  Latin  -America  and 
such  individual  and  representative  pub¬ 
lishers  and  editors,  advertising  men  and 
others  interested  in  methods  and  prac¬ 
tices  of  publicity  and  public  intelligence 
as  they  may  deem  wise. 

The  speakers  were  Mr.  Barrett,  Her¬ 
bert  S.  Houston.  Mr.  Noel,  Jesse  D. 
-Neal,  chairman,  national  program  com¬ 
mittee.  and  others. 

Mr.  Houston  made  an  important  an¬ 
nouncement  with  respect  to  the  work 
of  the  educational  and  publication  com¬ 
mittee;  of  the  clubs  that  will  be  found 
in  another  column  of  this  issue. 


Mr.  Barrett  announced  that  he  would 
withdraw  from  the  Pan-.American 
Union  in  July.  Mr.  Hou.ston  stated 
that  he  woubl  leave  on  Tuesday  for 
Spain  to  establish  a  European  edition 
of  El  Revista  <lel  Mundo  (The  World’s 
Work). 

WILL  PRINT  IN  ENGLISH  ONLY 

Scandinavian  Editor  Checks  Protest  on 
Oregon  Law  Requiring  Translations 

(.Special  to  Editos  &  Publishes) 
Portland,  Ore. — Foreign  newspapers 
in  Portland  are  waging  a  merry  war 
over  the  law  recently  enacted  by  the 
Oregon  legislature,  providing  that  when 
news  is  printed  in  an  alien  tongue  it 
must  be  accompanied  by  an  English 
translation.  Some  of  the  publishers  are 
demanding  that  the  law  be  repealed, 
while  at  least  one  has  come  out  in  its 
support. 

•A  recent  meeting  of  citizens  of  for¬ 
eign  birth  was  called  to  formulate  a 
protest  against  the  statute.  None  was 
made,  however,  because  of  the  spirited 
stand  in  favor  of  the  law  taken  H.  J. 
Langoe,  publisher  of  the  Pacific  Scan¬ 
dinavian.  -A.  E.  Kern,  editor  of  a  Ger¬ 
man  paper,  the  Nachrichten,  declared 
the  law  to  be  a  vicious  curb  on  the 
liberties  of  the  .American  people.  Other 
speakers  took  the  same  stand.  Langoe 
replied  so  effectively  that  the  meeting 
adjourned  without  taking  action.  He 
indorsed  the  spirit  of  the  new  law  and 
announced  that  his  newspaper  would  not 
only  conform  to  it,  but  would  soon  ap¬ 
pear  in  English,  doing  away  altogetijer 
with  its  foreign  language  columns. 


PLANT  IMPROVEMENTS 


Toronto. — The  Star  has  installed  a 
combined  rotogravure  and  comic  sec¬ 
tion  press,  with  a  complete  plant  for 
making  rotogravure  process  plates,  to 
be  used  in  the  publication  of  the  Star 
Weekly.  Hitherto  ordinary  flat-bed 
presses  have  been  used,  but  increasing 
circulation  has  made  the  new  process 
necessary.  The  plant  will  be  ready  for 
operation  in  April. 

Nebraska  City,  Neb. — Work  on  the 
reconstruction  of  the  Daily  Press  com¬ 
posing  and  press  rooms  has  been  begun. 


INCORPORATIONS 


New  Y’ork. — Pigott’s  Publications: 
$10,000;  C.  Pigott,  P.  Novick  and  N.  C. 
Helman,  41  Park  Row. 

Robinson,  Jones  &  Mallory,  publish¬ 
ing,  advertising;  $40,000;  K.  D.  Rob¬ 
inson,  W.  H.  Mallory  and  P.  F.  Jones, 
390  West  End  avenue. 

Men  Who  Won  the  War  Company, 
printing  and  bookselling ;  $100,(XX) ;  M. 
M.  Minton,  Jr.,  J.  D.  Tryborn  and  D.  C. 
Broderick,  80  Edgecombe  avenue. 

Wetmore  Letter  Company;  advertis¬ 
ing;  $5,000;  F.  H.  Wetmore,  J.  T.  H. 
Mitchell,  and  W.  M.  Valentine,  80 
Wooster  street. 

Ukranian  National  Publishing  Com¬ 
pany;  $100,000;  N.  Pidhorecki,  P.  Pho- 
niatishin,  and  M.  Wright,  272  Kingston 
avenue,  Brooklyn. 

Price  Service,  advertising  and  selling 
agents;  $200,(XX);  L.  H.  Greenwood,  G. 
W.  and  W.  H.  Price,  362  Wadsworth 
avenue. 

h'airfield  Publishers;  $75,000;  .A.  G. 
Scheer,  M.  Hicks,  H.  L.  Geller,  850 
Kelly  street,  Bronx. 

Wilmington,  Del. — P'inancial  Review 
and  Outlook  Publishing  Company;  T,  L. 
Croteau,  M.  ,A.  Bruce,  S.  E.  Dill. 


CHICAGO  NAMES  ITS  BOOSTERS 


IV.  F.  McClure  Chairman  of  Advisory 

Council  on  $1,000,000  Campaign 

Chicago. — W.  Frank  McClure,  adver¬ 
tising  manager  of  the  Fort  Dearborn 
National  Bank  and  chairman  of  the  ad¬ 
vertising  council  of  the  Chicago  Asso¬ 
ciation  of  Commerce,  has  been  ap¬ 
pointed  by  Mayor  Thompson  chairman 
of  the  advisory  council  of  the  Chicago 
Boosters’  Publicity  Club,  Inc.,  which 
w'ill  handle  the  $1,000,000  a  year  adver¬ 
tising  campaign. 

The  other  members  of  the  advisory 
council  are :  Henry  Schott,  Montgom¬ 
ery  Ward  &  Co. ;  S.  C.  Jones,  James  S. 
Kirk  Company;  R.  A.  Brown,  Marshall 
Field  &  Co. ;  E.  S.  LaBart,  Wilson  & 
Co. ;  Dana  Howard,  Commonwealth 
Edison  Company;  Earl  Barber,  .Alfred 
Decker  &  Cohn ;  F.  W.  Heiskell,  Inter¬ 
national  Harvester  Company ;  S.  Ed- 
grin,  Sprague,  Warner  &  Co. ;  L.  G. 


Reynolds,  Stewart-Warner  Speedoaeii, 
Company;  H.  C.  Darger,  Blue  VjlU 
Creamery  Company,  and  H.  Greenbto 
Wieboldt's  Department  Stores. 


Glen*  Fails  Times  Sold 

Glens  Falls,  N.  Y.— Charles  V.  Far. 
ness,  general  manager  of  the  Glens  Falh 
Publishing  Company  for  the  Ijjt 
twelve  years,  has  purchased  the  control- 
ing  interest  in  that  firm  and  in  tht 
Daily  Times,  which  it  publishes.  Ad¬ 
dison  B.  Colvin,  who  established  the 
paper  in  1879,  has  retired  from  busi¬ 
ness. 


Show  Nets  $1,500  for  Convention  Fuad 

Des  Moines. — The  .Advertising  Qnk 
held  its  annual  show  and  frolic  at  tk 
Orpheum  Theatre  last  week.  Procetth 
approximately  $1,500,  will  be  used  to 
send  delegates  to  the  A.  A.  C.  W.  coa- 
vention  in  June. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


EQUIPMENT  WANTED  EQUIPMENT  FOR  SALE 

Advertisements  under  this  classification  thirty  Advertisements  under  this  classificatioa  fiktr 
cents  per  line.  Count  six  words  to  the  line,  cents  per  line.  Count  six  words  to  the  Uh. 


Wanted  at  Once 

Steel  Stereotype  chases  for  seven  column 
paper  columns^  13  ems  wide  by  2\l4  inches 
long.  The  Charleston  Mail,  Charleston,  W. 
Va.  . 


Printers’  Outfitters 

Printing  Plants  and'  Business  bouRht  and  sold 
American  Typefounders*  products,  printenail 
bookbinders  machinery  of  every  descriptw. 
Conner,  Fendler  &  Co.,  96  Beekman  St.,  Net 
York  City. 
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THE  CUSHMAN 


OFFSET  LINOTYPE  MOTOR 
Has  No  Equal 
for 

EFFICIENCY  SERVICE 

and 

STURDY  CONSTRUCTION 

We  want  to  give  you  the  benefit  of 
our  fourteen  years’  experience  in 
manufacturing  linotype  motors. 

Write  for  prices.  Address; 

CUSHMAN  ELECTRIC  CO. 
CONCORD,  N.  H. 


Y’ou  read  it  in  Editor  &  Publisher. 


Take  It  To 

POWERS 

Open  24  hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  St.,  Tribune  Bldg. 
New  York  City 


For  Sale 


Goss  4.  6,  8  and  12  page  press,  turtles,  chan, 
stereotype  equipment  and  20  h.p.  motor,  c«» 
nlete.  Address  Standard-Sentinel,  Hateltii 
ra. 


For  Sale 


Two  Hoe  Sextpule  Presses  with 
two  folders.  Each  press  prints 
an  8-column  standard  size  news¬ 
paper,  is  in  good  condition  and 
can  be  inspected  at  any  time. 
Hoe  Matrix  Rolling  Machines 
can  be  shipped  at  once. 


Walter  Scott  &  Company 

PLAINFIELD,  N.  J. 


Y’ou  read  it  in  Editor  &  PuBLisHa 
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For  Prompt  Service 


TYPE 

Printers’  Supplies 
Machinery 


In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  locsted 


“American  Type  the  Best  in  Any  Cast’ 


AMERICAN 
TYPE  FOUNDERS  CO. 


Boston 

New  York 

Philadelphia 

Baltimore 

Richmond 

Atlanta 

Buffalo 


Pittsburgh 

Cleveland 

Detroit 

Chicago 

Cincinnati 

St.  Louis 

Minneapolis 


KaitsaiCkf 
Denver 
Los  An^ 
San  Frsadi® 
Portland  $ 
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classified  advertising  columns 

_ _ u  tb«  classifted  columns  of  Editor  A  Publisher  you  may  find  a  buyer  for  any  useful 

^l^sl  equipment  for  which  you  have  no  present  need.  A  “For  Sale”  ad  at  thirty 
line  may  thus  turn  into  cash  something  which  now  merely  requires  storage 
^  which  would  be  of  real  service  to  somebody  else. 


SITUATIONS  WANTED 

Li,^ements  under  this  claiaificatiaa,  tm 
per  line,  each  insertion.  Count  six 
**?■  ^  the  line.  For  those  unemployed, 
txceed  5*  words,  two  insertions  FREE. 

Advertising  Manager 

26  six  years’  experience  on  both  after* 
and  morning  papers.  Splendid  copy 
strong,  congenial  personality,  energetic, 
best  references;  seeks  a  position  on  a 
I-Vckeet  anywhere  where  salary  is  based  on 
Available  immediately.  Address  B-677, 
STof  Editor  &  Publisher. 


SITUATIONS  WANTED 


Pacific  Coast 

Energetic,  experienced  editor,  now  head  of 
leading  daily  in  Eastern  city  of  100,000  will  be 
on  Pacific  Coast  about  May  15  and  is  open 
for  responsible  position  in  news  department, 
where  ability  can  make  itself  recognized. 
Fourteen  years*  experience  in  cities  from  20.- 
000  to  600,000.  Expert  organizer,  specialist 
in  building  news  that  brings  circulation.  Age 
34,  married.  Might  make  financial  investment. 
Thorough  investigation  of  references  invited. 
Write  or  wire  11  679,  care  of  Editor  &  Pub¬ 
lisher. 
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Business  Manager 

A  Toon?  manager  of 

i»ull  citv  daily,  desires  to  make  a  change 
owin?  to  tlic  limitation  of  salary  present  posi- 
gan  can  pav.  Conversant  with  all  depart- 
anita.  expert  accountant.  If  you  are  in 
aced  of  and  can  pay  sufficient  renumeration 
to  hold  such  a  man,  aadress  B  670,  care  of 
Editcr  &  Publisher. 

Advertising  Manager  or 
Business  Manager 

norotighly  competent  executive  and  personal 
mdiiccr,  who  has  made  good  under  the  most 
xherse  conditions,  seeks  connection  with 
lUMniiblc  daily  newspaper.  .“hge  34.  mar- 
,3/ unquestionable  record.  Metropolitan  and 
MTincial  experience.  Will  consider  $75  per 
^  and  percentage  on  increase.  Must  give 
Kamnable  notice.  Write  “Producer.”  B-66S, 
tare  of  Editor  &  Publisher. 

Attention, 

Managing  Editors 

I  want  to  take  charge  of  news  end  of  good, 
Stt  small  town  afternoon  daily,  where  fifteen 
lean’  general  experience,  personality,  execu- 
ii«  ibihty  will  count.  Must  be  opportunity 
to  make  permanent  home.  I  am  38,  married: 
independent  in  politics,  religion.  Box  B-664, 
tare  of  Editor  &  Publisher. 

Editorial  Writer 

nd  paragrajihcr  wants  good  connection  in 
Kst,  Experienced  executive.  Address  B-678, 
tare  of  Editor  &  Publisher. 

Newspaper  Editor 

Eipeh<nced  daily  newspaper  editor  desires  sit- 
ution  as  editor*  of  Republican  evening  daily 

II  a  central  or  western  state,  .\ddress  B-683, 
are  of  Edtor  &  Publisher. 


You  read  it  in  Editor  &  PrBi.istiER. 


|b  Yours  a  Paper 
' a  News  Paper? 

A  paper  prints  what  happens  to  come  its  way; 
c  news  paiH'r  goes  after  news — and  gets  iti 
It  more  than  grow — it  builds,  for  itself 
ad  its  city.  .As  your  managing  editor  I  can 
'iiild  a  news  paper  for  you.  Box  B-681,  care 
of  Editor  &  Publisher. 


Experienced  Reporter- 

Trade  Journal  and  small  daily.  Can  write 
editorials,  special  artidcs.  etc.,  and  has  good 
reason  for  present  lack  of  employment.  Would 
prefer  position  in  or  near  New  York,  but 
anywhere  in  F.ast  considered.  Am  no  adver* 
tising  solicitor,  but  a  darn  good  writer.  Plenty 
of  references.  Address  H.  Stuart  Morrison, 
479  East  7th  St.,  Brooklyn,  N.  Y. 

Columnist 

Yotinc  married  man  of  general  newspaper  ex¬ 
perience  wants  position  running  column  of 
verse  and  paragraphs  on  editorial  page  of 
progressive  tiailv.  Will  submit  published  ex¬ 
amples  of  such  work.  Address  B-676,  care  of 
Editor  &  Publisher. 

Superintendent 

or  assistant  to  Business  Manager,  seeks  con¬ 
nection  with  a  live  organization — prefer  eve¬ 
ning  daily  with  a  job  plant  connected — in 
a  city  of  50.000  to  150.000.  Past  middle  age, 
but  a  live  wire.  Nothing  but  a  plant  turning 
a  high  class  of  work  or  wanting  to  improve 
your  output.  Know  the  game  and  like  to  play 
it.  Respectfully  solicit  confidential  corre¬ 
spondence.  .\ddress  B-651,  care  of  -Editor  & 
Publisher. 


Advertising  Solicitor 

APVERTISI.NC.  SOI.ICITOR.  with  energy, 
effort  and  enthusiasm  to  put  into  his  work,  de¬ 
sires  to  locate  in  or  travel  through  Southwest 
for  newspaper,  class  or  trade  paper.  Experi¬ 
enced  also  selling  piece  goods.  Knowledge  of 
merchandising  and  dealer  service  problems. 
Age  twenty-eight,  single,  accept  normal  salary 
to  start  with  an  organization  offering  some¬ 
thing  worth  while  for  the  future.  Address 
B688,  care  of  Editor  &  Publisher. 


You  read  it  in  Editor  &  Pi  blishf.r. 


HELP  WANTED 

Advertisements  under  this  classification 
twenty-five  cents  per  line.  Count  six  words 
to  the  line. 


Managing  Editor: 

Sut  Xews  Editor  of  one  of  largest  papers  in 
C*  S.  is  open  for  position  as  editorial  head  of 
Mper,  preferably  New  England  or  Atlantic 
®wi;  state  citv.  Energetic,  resourceful,  ca- 
Wf  executive.  Can  get  out  the  kind  of  pa- 
^  you  want,  get  circulation  and  hold  it. 
Aidress  r>-684.  care  of  Editor  &  Publisher. 


I^eitem  Representative 

to  act  as  representative  on  the  Pacific 
for  manufacturer  of  newspaper  supplies. 
'“t’lTes.  premiums,  etc.  Wei  acquainted  with 
^sfapers  and  conditions  in  western  territory. 
Addre??  B-685,  care  of  Editor  &  Publisher. 


ompetent  Young  Exporter 

Ijilk  practical  experience  and  college  journalis- 
|?;,h^*itiing,  seeks  connection  with  first-class 
■*1t;  Southwest  preferred.  Address  B-642, 
of  Editor  &  Publisher. 


retary  and  Treasurer 

to  consolidation.  Secretary  and  Treas- 
shortly  open  for  position.  Experienced 
and  Cost  Accountant.  Administration 
Jr**'  ?raduate.  Staff  lecturer  in  Account- 
and  Corporate  Finance.  Expert  in  State 
•>  hOTernment  Reports.  An  executive  in  the 
A  large  publication  desired.  $4,000 
East  preferred.  Address  B-639,  care 
hairoa  &  Publisher. 


nUtion  Manager 

i [7  ployed.  12  years’  experience  in  all  de¬ 
al  circulation,  wants  permanent  connection 
_  “*t  paper  in  city  of  moderate  size.  Refer- 
Address  B-680,  care  of  Editor  &  Pub- 


Advertising  Manager — 
Linotyper 

Wanted — Competent  and  experienced  advertis¬ 
ing  manager.  Also  ad  man  who  can  assist  with 
make  up.  Also  fast  and  accurate  linotyper. 
Good  salary  on  afternoon  paper  in  city  of 
15,000.  Must  be  men  of  experienced  or  can¬ 
not  fill  requirements.  References  required. 
Address  B-632,  care  of  Editor  &  Publisher. 

Advertising  Solicitor 

A  live  advertising  solicitor  and  good  copy 
writer  can  connect  with  a  Wisconsin  pub¬ 
lisher  where  there  is  splendid  opportunity 
for  advancement  for  the  man  who  can  make 
good  with  an  organization  of  young  men. 
Write  giving  all  information  about  yourself, 
salary  expected,  to  A.  B.  Turnbull,  Green  Bay, 
Wisconsin. 

Wanted :  A  Successful 
Business  Manager 

I  have  a  paper  in  a  town  of  20,000  that  is  a 
first  class  one.  It  has  been  established  for 
more  than  thirty  years,  prints  eight  to  six¬ 
teen  pages;  has  full  leased  wire  A.  P.  service; 
is  absolutely  stable  and  substantial  in  ev^ry 
way.  We  are  threatened  with  competition, 
and  I  want  a  manager  that  can  deliver  the 
^oods  for  this  paper.  No  windies;  not  blows; 
just  a  successful  manager  that  wants  a  first 
class  position,  no  other  need  apply.  Paper 
made  $15,000  last  year  and  has  made  money 
every  year  of  its  life.  I  will  pay  the  ri^ht 
man  either  a  handsome  salary  or  will  give 
him  half  the  profits  if  he  makes  good.  Send 
references,  experience,  successes,  age,  etc.,  in 
first  letter.  Address  B-666,  care  of  Editor  & 
Publisher. 

Classified  Manager 

A  classified  manager  wanted  in  a  middle  west¬ 
ern  city  of  about  fifty  thousand,  will  pay 
salary,  or  prefer  to  give  drawing  account  with 
commission.  An  exceptionally  good  fmoposi* 
tion  for  the  right  man.  Address  B-662,  care 
of  Editor  &  Publisher. 


HELP  WANTED 


Experienced  Advertising 
Salesman 

WANTED — .\n  ex|>crienced  Advertising  Sales¬ 
man,  competent  to  cover  an  important  run. 
The  man  that  will  get  the  position  must  have 
initiative  and  creative  ability;  be  able  to  plan 
and  write  advertisements  that  will  attract,  in¬ 
terest  and  create  desire;  be  a  tireless  worker. 
Give  full  particulars  as  to  previous  connections 
and  other  data  that  would  interest.  Address 
(jeneral  Manager.  Tlie  Cincinnati  Enquirer, 
Cincinnati,  Ohio. 


Advertising  Solicitor 

wanted  for  recognized  A.  N.  P.  A.  agency 
established  35  years  ago.  Must  be  a  live  wire 
and  be'  able  to  pro<luce  local  or  foreign  busi- 
nc«s.  Man  controlling  some  live  accounts,  pre¬ 
ferred.  Address,  M.  B.,  care  Dietz  Advertis¬ 
ing  Bureau,  140  Nassau  St.,  N.  Y.  C. 


Wanted — Advertising  Man 

who  can  lay  out  and  sell  advertising  in  a  field 
that  can  support  a  first  class  man.  Salary 
commensurate  with  results.  Also  A-1  circula¬ 
tion  man  who  can  deliver  results.  The  News 
is  a  first  class  paper  in  a  fine  city  in  the  south 
.ind  has^  great  opportunity  for  advancement. 
Tl)e  right  men  will  advance  with  it.  This 
propostion  is  worthy  the  attention  of  the  best 
of  men.  News,  Paris,  Texas. 


News  Department  Man 

Old  established  evening  newspaper  in  a  city 
of  125,000  (within  150  miles  of  New  York), 
independent,  progressive  and  prosperous,  has 
real  opening  for  experienced  man  in  the  news 
department.  He  must  be  able  to  do  editorial 
work  and  direct  News  Department  along 
modern  lines.  Will  pay  $75  or  more  to  right 
man — and  none  other  need  apply.  VVe  prefer 
man  iin<lcr  40.  This  is  a  real  opportunity 
with  a  newsfiaper  of  high  ideals  and  big  plans 
for  the  future.  Salary  mentioned  can  be  in¬ 
ert  ased  uT>on  proof  of  his  ability.  Address 
B-687,  care  of  Editor  &  Publisher. 


Wanted 

Experienced  newspaper  syndicate  salesman, 
who  knows  editors  over  the  country  and  who 
can  get  results.  Give  full  particulars  as  to  ex¬ 
perience  and  salary  wanted,  E.  S.,  Box  B-674, 
care  of  Editor  &  Publisher. 


Wanted 

Man  to  handle  mail  subscription  department 
on  daily  in  city  of  200,000  population  in  mid¬ 
dle  west,  and  also  to  act  as  Assistant  State 
(irculator.  In  reply  state  qualifications  fully 
and  salary  desired.  Address  B-675,  care  of 
Editor  &  Publisher. 


Linotype  Operators 
and  Ad  Room  Compositors 

Splentliii  opportunity  for  competent,  trust¬ 
worthy  linotype  operators  and  ad  room  com¬ 
positors  with  Arizona  Gazette,  Phoenix,  Ari¬ 
zona.  A  newspaper  with  oiwn  shop  principles. 
Wire  at  once  if  you  can  come. 


You  read  it  in  Editor  &  Pl’blisher.* 


BUSINESS  OPPORTUNITY 

Advertisements  under  this  classiAcatioo 
forty  cents  per  line.  Count  six  words  to 
the  line. 


Substantial  Investment 

Competent  newspaperman  now  general  man¬ 
ager  of  a  New  England  duly,  wishes  to  go 
back  South  where  he  beb'ngs.  Prefer  to 
make  substantial  investment  or  buy  control; 
can  handle  either  editorial  or  business.  Ad¬ 
dress  B-644,  care  of  Editor  &  Publisher,  World 
Bldg.,  New  York. 


Opportunity 

I  will  buy  equal  interest  or  control  or  entire 
stock  in  evening  daily  or  strong  weekly  in 
New  England  and  handle  either  editorial  or 
business  end.  Address  B-643,  care  of  Editor 
&  Publisher,  World  Bldg.,  New  York. 


To  Purchase  Interest 

Competent  newspaperman  now  manager  of  i 
Southern  daily  wishes  to  purchase  equal  in¬ 
terest  or  control  in  an  evening  daily  and  han¬ 
dle  the  business  end  in  a  growing  ci^  or  com¬ 
munity  in  Texas,  Oklahoma  or  California. 
Address  B-673,  care  of  Editor  &  Publisher, 
World  Building,  New  York  City. 


For  Sale 

An  old  established  daily  newspaper,  high 
standard,  doing  a  nice  volume  of  business, 
located  in  central  Pennsylvania  in  a  county 
seat  of  12,000  to  15,000  population,  situated 
in  a  rich  agricultural  and  manufacturing  com¬ 
munity.  Well  cqtiipped  plant  with  job  depart- 
mcrfl.  Can  be  purchased  on  reasonable  terms. 
Reason  for  selling  present  owners  unable  to 
devote  entire  time  to  business.  For  narticulara 
address  B-686,  care  of  Editor  8c  Publisher. 


$70,000  or  less  for  invest¬ 
ment  in  one  or  more  news¬ 
paper  properties. 

Locations  in  southeastern 
section  of  the  United  States 
preferred.  Proposition  U. 
K. 

CHARLES  M.  PALMER 

Newspaper  Properties 

225  FIFTH  AVE.,  N.  Y. 


You  read  it  in  Editor  &  Publisher. 


EASTERN 
TRADE  PAPER 

Dominant  trade  journal  serving  rapidly 
growing  field,  with  tremendous  pos¬ 
sibilities. 

Net  earnings  last  year  $50,000.00.  Cur¬ 
rent  year  promises  substantial  in¬ 
crease  in  both  gross  and  net  business. 
Can  be  purchased  on  about  20%  basis 
— large  portion  of  purchase  price  re¬ 
quired  in  cash. 

Harwell  &  Cannon 

Newspaper  and  Magazine  Properties 

TIMES  BUILDING,  NEW  YORK 


Newspaper  Auditor 

The  largest  publishing  concern  in 
prosperous  Southwest  state,  print¬ 
ing  two  big  daily  newspapers  and  a 
farm  paper,  requires  the  services 
immediately  of  a  thoroughly  experi¬ 
enced  newspaper  auditor.  Applicant 
must  be  trustworthy,  dependable 
and  com]>etent  to  take  complete 
charge  of  general  books.  Position 
available  now.  Tell  us  about  your 
experience  and  qualifications  in  first 
letter.  Address  B-682,  care  Editor 
&  Publisher. 


Malice  Defined  by  Jersey  Court 

Trenton,  N.  J. — The  Supreme  Court 
of  New  Jersey  has  set  aside  the  decision 
of  a  lower  court  in  a  libel  suit  brought 
against  George  J.  McEwan  and  Dixie  C. 
Anzer,  publisher  of  the  West  Hoboken 
Hudson  News,  based  upon  an  advertise¬ 
ment  of  Mr.  McE wan’s  published  in  that 
paper.  The  court  held  that  to  collect 
damages,  it  was  necessary  to  show  ex¬ 
press  malice  as  distinguished  from  mal¬ 
ice  implied.  The  court  defined  implied 
malice  in  a  libel  action  as  “publishing, 
without  justifiable  cause,  that  which  is 
an  injury  to  the  character  of  another.’’ 
Express  malice  was  defined  aft  “such  a 
publication  from  ill-will,  or  some  wrong¬ 
ful  nature,  implying  a  willingness  or 
intent  to  injure  in  addition  to  the  in¬ 
tent  to  do  the  unlawful  act.” 


Pittock  Will  Hearing  May  24 

Portland,  Ore. — Hearing  of  the  con¬ 
test  brought  against  the  will  of  the  late 
H.  L.  Pittock,  publishers  of  the  Ore¬ 
gonian,  has  been  set  for  May  24.  The 
contest  was  brought  by  Mrs.  Caroline  P. 
Leadbetter,  Mr.  Pittock’s  daughter,  his 
four  other  children  not  joining  her  in 
the  suit.  .\n  estate  of  $8,000,000  is  in¬ 
volved. 


Admitted  to  A.  N.  P.  A. 

The  American  Newspaper  Publishers 
Association  has  elected  to  active  mem¬ 
bership  the  Madison  Wisconsin  State 
Journal. 

Paper  Lack  Killi  Waco  Item 

Waco,  Tex. — The  Item,  an  afternoon 
daily,  suspended  publication  last  week 
because  of  the  print  paper  shortage. 
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3  SCIENTIST  EDITORS 
RESIGN 

Journal  and  Sentinel  Executives  Show 
Resentment  of  “Invasion  of  Editorial 
Rights”  hjr  Secretary  of  Pub¬ 
lishing  Society  Trustees 


(By  Tfiegrath  to  Editok  &  Piblisher) 

Boston,  Mar.  18. — The  master's  report 
submitted  to  the  Supreme  Judicial  Court 
last  week,  in  the  lepal  controversy  lie- 
tween  the  trustees  of  the  Christian 
Science  PublishiiiK  Society  and  the  di¬ 
rectors  of  the  Mother  Church,  with  an 
ensuing  formal  comment  upon  it  by  the 
directors,  submitted  to  the  editorial 
staff  of  the  Christian  Science  Journal 
and  the  Christian  Science  Sentinel  for 
publication,  precipitated  the  resignation 
of  three  directing  heads  of  those  publi¬ 
cations.  -Cs  a  result,  the  Journal  and 
Sentinel,  monthly  and  weekly  respect¬ 
ively,  closed  the  week  without  editorial 
executives.  The  resignation  of  William 
P.  McKenzie,  editor  of  the  two  publi¬ 
cations  since  1917,  was  followed  by  that 
of  Mrs.  Ella  W.  Hoag,  associate  editor, 
and  Elisha  Seeley,  managing  editorial 
secretary  in  charge  of  the  mechanical 
department. 

Mr.  McKenzie  later  stated  that  the 
resignations  were  in  resentment  of  an 
effort  by  David  R.  Ogden,  secretary  of 
the  trustees  of  the  publishing  society,  to 
invade  the  editorial  province.  The  cor¬ 
respondence  in  question  was  a  circular 
letter  addressed  by  the  church  directors 
to  the  membership,  assuring  the  field 
that  the  fundamentals  of  Christian 
Science  had  not  been  involved  in  the 
litigation  or  affected  by  the  master's  de¬ 
cision.  This  was  followed  by  a  second 
statement  prepared  by  the  publishing 
society’s  trustees,  in  which  they  joitied 
the  previous  assurance  and  explained 
that  the  litigation  had  to  do  merely  with 
the  scope  of  the  respected  duties  of  the 
directors  and  trustees  under  the  deed 
of  trust  created  by  Mrs.  Mary  Raker  G. 
Eddy.  The  same  eopy  had  previously 
appeared  in  the  Monitor,  the  society's 
daily  publication. 

Five  Newtpxper  Men  Delegate* 

Manchester.  X.  H. — The  New. Hamp¬ 
shire  primary  election  held  recently  re¬ 
sulted  in  the  choice  of  five  newspaper¬ 
men  as  delegates  to  the  Republican  na¬ 
tional  convention  in  Chicago  ne.xt  June. 
They  are  Gov.  John  H.  Bartlett,  part 
owner  of  the  Portsmouth  Times;  Maj. 
Frank  Knox,  editor  and  part  owner  of 
the  Manchester  Union-Leader;  Fred  W. 
Estabrook,  controlling  owner  of  the 
Nashua  ■  Telegraph ;  Frank  H.  Challis, 
desk  man  of  the  Manchester  Mirror,  and 
Hobart  Pillsbury,  free-lance  newspaper¬ 
man.  who  contributes  a  weekly  New 
Hampshire  political  letter  to  the  Boston 
Sunday  Herald.  Maj.  Thomas  H.  Madi- 
gan,  Jr.,  general  counsel  for  the  Man¬ 
chester  Mirror,  was  elected  an  alternate 
delegate  from  the  First  district  to  the 
Democratic  national  convention  in  San 
Francisco. 


Simmons  Start*  Boost  for  Georgia 

.■\Tt..ANTA.  Ga. — J,  Kelly  Simmons, 
editor  of  the  Telfair  (Ga.)  Enterprise 
and  president  of  the  Georgia  Press  .^s- 
soci.itidii,  has  started  a  campaign  among 
newsp-jjiers  of  the  state  with  the  end  in 


PREMIUMS 

That  Are  Real  Subscription  Producers 

S.  BLAKE  WILLSDEN 

Manufacturers  and  Publishers 
Representative* 

1606  Hey  worth  Building 
29  E.  Madison  St.  CHICAGO 


view  of  “putting  Georgia  on  the  map,” 
as  he  expresses  it.  He  has  sent  a  circular 
letter  to  all  members  of  the  association, 
in  which  he  states  the  newspapers  are 
the  most  powerful  factors  in  expressing 
local  spirit,  and  urges  that  everything 
lie  done  to  show  the  world  the  resources 
and  advcUitages  offered  by  Georgia. 


Plan  Army  Printing  School 

Boston,  March  15. — Plans  are  rapidly 
materializing  on  the  printing  .school  to 
be  established  at  Camp  Devens.  The 
Boston  Club  of  Printing  House  Crafts¬ 
men  is  cooperating  with  the  army  offi¬ 
cials.  No  objection  will  be  raised  by 
union  officials  to  the  scheme,  should  an 
experienced  staff  of  instructors  he  em¬ 
ployed. 


Lincoln  Star  in  A.  N.  P.  A. 

The  American  Newspaper  Publishers 
Association  has  elected  the  Lincoln 
(Neb.)  Daily  Star  to  active  membership. 


CIRCULATION  NEWS 


The  Des  Moines  (la.)  Evening  Trib¬ 
une  is  organizing  a  Leap  Year  Club, 
composed  of  Iowa  citizens  born  on  Feb¬ 
ruary  29.  It  is  said  that  a  surprise  is 
in  store  for  the  club  members. 

The  Atlanta  Georgian  and  American 
gave  $500  in  cash  and  100  silver  medals 
for  the  best  essays  written  for  a  Wash¬ 
ington  birthday  celebration  by  city 
school  students. 

The  Des  Moines  Register  is  getting 
into  the  good  graces  of  the  new  women 
voters  of  Iowa  by  promoting  a  contest 
among  them  to  find  out  who  they  favor 
as  women  delegates  to  the  Republican 
and  Democratic  national  conventions. 

Can  a  man  marry  on  $125  a  month? 
The  Des  Moines  Evening  Tribune  has 
asked  its  readers  for  their  opinions  on 
this  subject,  and  offers  a  prize  for  the 
best  letter  submitted  for  publication. 

The  St.  Paul  Daily  News  is  opening 
a  boy’s  welfare  department,  to  be  op¬ 
erated  in  conjunction  with  the  circula¬ 
tion  department.  The  fundamental  pur. 
pose  of  the  move  is  to  better  the  condi¬ 
tions  of  carriers.  The  work  is  to  be  in 
charge  of  Phil  Knox,  a  former  carrier, 
who  has  been  on  a  Denver  newspaper’s 
editorial  staff. 

A  novel  method  of  newspaper  deliv¬ 
ery'  was  effected  by  the  Boston  Post  in 
the  recent  severe  snow.storm,  when  it 
accomplished  the  breaking  down  of  a 
two-day  news  blockade  in  Readville, 
Dedham  and  East  Dedham.  Through 
miles  of  unbroken  roads  drifted  high 
with  snow  and  in  the  face  of  a  driving 
sleet  gale,  a  delivery  truck  in  tow  of  a 
farm  tractor  struggled  into  one  town  af¬ 
ter  another,  delivering  Posts.  As  a  cli¬ 
max  to  this,  more  than  500  towns  in 
New  Elngland  that  were  cut  off  from  the 
rest  of  the  world  because  of  storm-crip¬ 
pled  railroad  service  were  supplied  with 


The  amalgramation  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  bring  the  most  powerful 
advertising  medium  in  the  Jewish  field. 


The  National  Jewish  Daily 


the  latest  news  of  other  parts  of  the 
world  by  means  of  the  Boston  Post 
Emergency  News  Bulletin,  a  telegraphic 
review  of  the  day’s  news.  It  was  sent 
to  every  Post  news  agent  in  the  New 
England  towns  and  cities  that  were 
known  to  be  without  railroad  facilities. 
The  bulletins  were  released  over  special 
Western  Union  wires  from  the  editorial 
department  of  the  Post  at  exactly  the 
same  time  the  first  editions  were  coming 
off  the  presses  in  the  pressroom. 

The  St.  Paul  Pioneer  Press  has  con¬ 
siderably  enlarged  the  scope  of  its  finan¬ 
cial  department  and  is  receiving  substan¬ 
tial  proof  of  the  appreciation  of  bank¬ 
ers  and  advertisers  generally.  The  new 
features  comprise  a  daily  review  of 
Wall  Street  by  R.  L.  Barnum,  a  dailj 
grain  review  from  Chicago  by  Paul  S. 
W^arden  and  an  investment  information 
column  conducted  jointly  with  the  New 
York  Tribune. 

Massachusetts  educational  authorities 
have  just  learned  that  the  Harvard  Uni¬ 
versity  newsboys’  scholarship  fund, 
created  for  the  purpose  of  aiding  Boston 
newsboys  to  gain  a  higher  education, 
has  been  neglected  and  that  no  news¬ 
boy  had  received  a  scholarship  since 
1915.  Officials  of  the  university,  which 
holds  the  fund  of  $3,550,  state  that  it 
has  always  done  its  share  to  meet  the 
objects  of  the  fund  and  that  the  fault 
lies  with  the  Boston  school  heads. 

A  newsboys  club  has  been  organized 
by  the  carriers  and  street  sellers  of  the 
Janesville  (Wis.)  Gazette  Headquar¬ 
ters  will  be  in  the  Y.  M.  C.  A. 

Herman  Hecht,  for  fifteen  years  with 
the  New  York  Globe’s  circulation  staff, 
has  been  appointed  country  circulator 
for  the  New  York  Evening  Post.  He 
will  also  have  charge  of  special  pro¬ 
motion  work  in  the  city. 

Every  baby  born  February  29,  1920,  in 
Atlanta  or  its  immediate  suburbs,  is 
eligible  for  the  Georgian  and  Sunday 
American  Leap  Year  Baby  Handicap. 
Atlanta  business  men,  through  the 
Georgian  and  American,  are  giving 
prizes  for  the  first  white  babies  born 
ranging  from  a  $35  baby  carriage  to  an 
ivory  comb  and  brush  set.  The  first 
colored  babies  born  that  day  will  re¬ 
ceive  prizes  ranging  from  a  $35  baby 
carriage  to  a  gold  beauty  pin.  The  Geor¬ 
gian  and  American  will  open  a  $5  sav¬ 
ings  account  in  a  local  bank  for  every 
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leap  year  baby,  in  addition  to  th*  ^ 
prizes. 

The  clubhouse  for  St.  Paul  workn 
boys,  chiefiy  newsboys,  will  op«  J? 
with  Leo  Blehert  in  charge  as  sup^ 
tendent.  The  club  has  two  floors,  wbid 
will  be  equipped  with  reading  and  ^ 
rooms,  gymnasium  and  parlors.  Atta 
year  lease  has  been  secured. 

Wallace  Mitchell,  circulation  manau 
of  the  Portland  (Me.)  Evening  Expm 
Advertiser  and  Sunday  Telegram,  ®. 
derwent  a  serious  operation  at  a  hosiiih 
Friday. 

O.  Me  Peak,  circulation  manager  j 
the  Rome  (Ga.)  News,  has  resigned  a 
go  with  the  Bowling  Green  (Ky.)  Xe*^ 
Democrat-Messenger.  He  is  succeede 
by  M.  D.  Wimpee. 

Fileven  babies,  born  in  the  prov® 
of  Saskatchewan  on  February  29,  tte 
awarded  birthday  gifts  of  $25,  each,!) 
the  Regina  Morning  Leader,  the  tri 
condition  being  that  the  parents  shod 
be  regular  subscribers  to  the  Leader. 


You  read  it  in  Editor  &  PiBLisHa 


PROCESS  DE  LUXE 

MID  WEEK  PICTORIAL— the  only  map. 
zine  of  its  kind — is  printed  by  rctagratui 
—the  process  dc  luxe  of  the  printeri’ m 
This  method  brings  out  in  beautiW  r. 
production  the  full  photoKraphic  detaikii 
pictures  of  events  that  are  shaping  ip 
tory  in  all  parts  of  the  world.  The  phop 
graphs  are  of  intense  interest  in  thar 
appenl  to  those  who  appreciate  goid 
pictures  with  an  educational  value,  k 
I»resents  each  week  the  news  of  the  wboli 
world  in  roto  etchings — 50  to  70  each  isnt 
MID-WEEK  PICTORIAL 
Published  Thursdays  By 
The  New  York  Times  Comptiy 
Times  Square*  New  York 
10c  a  copy.  $5.00  a  rtn 


Few  Papers — (if  any)— surpass  the 

TREmON 
NEW  JERSEY 

AS 


A  Food  Mediimi 

Even  during  the  past  summer  four  bii 
pages — and  more— was  the  size  of  os 
regular  weekly  Thursday  food  feati»-| 
a  winner  for  housewives,  retailers  ui 
manufacturers. 

Wednesdays  and  Sundays  four  auto  papi| 
Tuesday  Music  Page. 

Circulation  26,649.  Member  A.  B.  C 
KELLY-SMITH  CO. 
Marbridge  Bldg.  Lytton  B!d|.| 

New  York  Chicafs 


New  Jerseys  Greatest 
Morning  Newspaper 

THE  NEWARK  LEDCEt 

For  six  days  in  the  week  w  •• 
alone  in  our  held  of  more  tlua  i 
million  readers*  and  the 

SUNDAY  LEDGER 

Takes  a  place  among  the  leedif 
publications  of  the  country. 

Dorothy  Dix  Helen  RowUW 
Associated  Press 


We  can  increase  your  businese-T" 
want  it  increased. 


You  have  thought  of  press  clipfkp 
yourself.  But  let  us  tell  you  ho* 
press  clipping  can  be  made  a  busisa** 
builder  for  you. 


BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

E*tabli*hed  a  Quarter  of  a 
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What  J.  W.  Morton,  Jr. 
Did  With  Nemo  Corsets 

A  concrete  demonstration  of  the  power  of  daily 
newspaper  advertising  to  do  the  big  thing  in  a 
big  way  for  a 
big  proposition 
— if  a  big  man 
handles  it. 


The  late  J.  W.  Morton  was  FIRST  a  retail  advertising  man.  He 
was  advertising  manager  for  Strawbridge  and  Clothier,  Philadelphia, 
before  he  started  his  agency  in  New  York  and  took  up  the  advertising 
of  Nemo  Corsets. 


When  he  started  on  that  job  Nemo  was  a  new  name  in  the  corset 
industry.  There  were  old  established  competitors,  and  the  “infant  indus¬ 
try”  needed  careful  guidance  in  the  advertising  department. 

When  Mr.  Morton  died  he  was  handling  the  advertising  of  the  great¬ 
est  corset  business  in  the  world.  And  he  had  been  on  the  job  less  than 
twenty  years. 

NOW — The  BIG  point  in  this  is  the  fact  that,  during  those  twenty 
years  OVER  NINETY-FIVE  PER  CENT  OF  THE  ADVERTISING 
MONEY  HAD  BEEN  SPENT  IN  DAILY  NEWSPAPERS. 


Daily  newspapers,  coupled  with  good  merchandise,  of  course, 
BUILT  THE  GREATEST  CORSET  BUSINESS  IN  THE  WORLD 
IN  LESS  THAN  TWENTY  YEARS. 


Mr.  Morton  listened  courteously  to  the  seducive  song  of  the  solicitor 
who  had  plate  paper,  beautiful  engravings,  prestige,  dignity  and  power 
to  sell  him.  He  listened  courteously,  because  Mr.  Morton  was  a  cour¬ 
teous  gentleman,  but,  somehow,  back  in  his  head  he  kept  the  memory 
of  his  own  retail  advertising  experience,  and  SPENT  HIS  MONEY  not 
only  FOR,  but  WITH  the  retailers  who  handled  his  corsets. 


J.  W.  Morton  KNEW,  and  he  PROVED. 


Throughout  the  South  there  is  a  decided  fondness  for  home 

newspapers, 
and  these 
newspapers 
wield  a 
power  that 
is  very  val- 
uable  to 
m  a  n  u  f  ac- 
turers. 


The  daily 
newspapers 
listed  here 
are  the  best 
of  the  best 
—  progres¬ 
sive,  strong 
and  imbued 
with  a 
cooperative 
spirit  that 
takes  a  na¬ 
tional  cam- 
p  a  i  g  n  a 
long  way. 


THE  SOUTHERN 

STARS! 

ALABAMA 

2.500 

10.000 

Circulation 

lines 

lines 

Birminsham  Age-Herald  . 

...(M) 

22,300 

.07 

.05 

Birminfbftm  Age-Herald  . 

...(8) 

27,40S 

.08 

.06 

Birmingham  Ledger  . 

...(E) 

34,018 

.07 

.07 

-Birmingham  Mews . 

...(E) 

45,343 

.10 

.10 

-Birmingham  Mews  . 

...(8) 

43,070 

.12 

.18 

Mobile  Newi'Item  . 

...(E) 

10,136 

.08 

.03 

Mobile  Begitter  . 

...(M) 

28,709 

.05 

.06 

Mobile  Register  . 

...(8) 

38.187 

.06 

.06 

Montgomery  Adyertiser . 

...(M) 

24,187 

.05 

.06 

Montgomery  Adyertiser . 

...(8) 

24,736 

.06 

.06 

1  FLOBIDA 

Jacksonville  Metropolis  . 

...(E) 

18,740 

.06 

.06 

Florida  Timea-TJnion,  Jackson- 

villo  . 

(M&8) 

26,915 

.07 

.08 

Palatka  Morning  Post . 

...(M) 

1,450 

.0122 

.0182 

Pensacola  Journal  . 

...(M) 

6.485 

.025 

.085 

Pensacola  Journal  . 

...(8) 

7.900 

.025 

.086 

Pensacola  News  . 

...(E) 

5,425 

.08 

.03 

1  OEOHOIA 

*Atlanta  Georgian  . 

...(E) 

39,386 

.08 

.08 

*Atlanta  Sunday  American  . . . 

...(8) 

88,177 

.12 

.12 

*Augusta  Chronicle  . 

...(M) 

11,074 

.03 

.03 

*Augusta  Chronicle  . 

...(8) 

10,008 

.035 

.035 

*Augusta  Herald  . 

...(E) 

15,993 

.035 

.035 

*AugU8ta  Herald  . 

...(8) 

11,154 

.035 

.035 

Columbus  Ledger  . 

(E*8) 

7,592 

.03 

.08 

Macon  Telegraph  . 

...(M) 

23,450 

.04 

.04 

Macon  Telegraph  . 

...(8) 

19.361 

.04 

.04 

Savannah  News  . 

(M&8) 

21.120 

.055 

.06 

Savannah  Press  . 

...(E) 

15,357 

.04 

.04 

1  KEMTTTCKT 

1  Louisville  Herald  . 

...(M) 

45,616 

.08 

.08 

1  Louisville  Herald  . 

....(8) 

49,090 

.08 

.08 

1  Paducah  News  Democrat  . 

. . .  (M) 

6,972 

.0225 

.018 

1  LOUISIANA 

*New  Orleans  Times-Picayune 

...(M) 

76,171 

.15 

.15 

*New  Orleans  Times-Picayune 

...(8) 

92,360 

.18 

.18 

*New  Orleans  Daily  States  . . 

....(E) 

41,925  ) 

*New  Orleans  Daily  States  . . 

....(8) 

37,563  f 

•New  Orleans  Item  . 

...(E) 

74,541 

.12 

.12 

•New  Orleans  Item  . 

....(8) 

90,488 

.15 

.15 

1  NORTH  CAROLINA 

•Asheville  Citizen  . 

...(M) 

11,985 

.03 

.08 

•Asheville  Citizen  . 

....(8) 

9,704 

.03 

.03 

•Asheville  Times  . 

. . .  (E) 

7,236 

.025 

.03 

Charlotte  News  . 

.  (EA8) 

10.849 

.03 

.03 

•Charlotte  Observer . 

...(M) 

18.360 

.055 

.03 

•Charlotte  Observer . 

....(8) 

18.557 

.065 

.04 

Durham  Sun  . 

...(E) 

5,325 

.08 

.08 

•Greensboro  Daily  News  .... 

...(M) 

15.975 

.05 

.04 

•Greensboro  Daily  News  . 

....(8) 

21.117 

.06 

.04 

Greensboro  Record  . 

...(E) 

8.000 

.085 

.085 

Raleigh  Newt  and  Observer.. 

...(M) 

22,273 

.05 

.04 

Raleigh  News  and  Observer... 

....(8) 

22.210 

.05 

.04 

-Wilmington  Dispatch  . 

...(E) 

4,498 

.08 

.08 

Wilmington  Dispatch  . 

....(8) 

3.840 

.08 

.08 

-Winston-Salem  Journal  . 

(MM) 

5.358 

.025 

.08 

•Winston-Salem  Sentinel  .... 

...(E) 

6,956 

.03 

.03 

1  SOUTH  CAROLINA 

Anderson  Mail  . 

....(E) 

4.431 

.02 

.08 

Charleston  American  . 

...(M)  ) 

Charleston  American  . 

....(8)  f 

.08 

.08 

•Columbia  Record  . 

...(E) 

12.991 

.03 

.03 

•Columbia  Record  . 

....(8) 

12.007 

.03 

.08 

Columbia  State  . 

. . .  (M)  ) 

Columhia  State  . 

..-..(8)  ( 

.05 

.05 

Oreenville  News  . 

.(MA8) 

8.485 

.036 

.08 

Greenwood  Index  Journal  .... 

....(E) 

4,785 

.08 

.08 

1  Spartanburg  Journal  A  Carolina 

Spartan  . 

....(E) 

2.958  ) 

Spartanburg  Herald  . 

...(M) 

4.416  y 

.04 

.04 

Spartanburg  Herald  . 

....(8) 

5,262  I 

1  TENNESSEE 

•Chattanooga  News  . 

....(E) 

14,349 

.04 

.04 

Chattanooga  Times  . 

...(M) 

26.988 

.07 

.07 

Chattanooga  Times  . 

....(8) 

23,466 

.07 

.07 

Knoxville  Sentinel  . 

....(E) 

21.290 

.06 

.046 

•Knoxville  Journal-Tribune  . . 

...(M)  ) 

-Knoarille  Journal-Tribune  . . 

....(8)  f 

.045 

Memphis  Commercial  Appeal. 

...(M) 

78.214 

.14 

.u 

Memphis  Commercial  Appeal.. 

....(B) 

109,031 

.17 

.16 

•Nashville  Banner  . 

....(E)  ) 

48  nai 

(.07 

.07 

•Nashville  Banner  . 

....(8)  } 

{.08 

.08 

•Nashville  Tennessean . 

...(M) 

26,047  1 

-Nashville  Tennessean  . 

....(E) 

16,110  y 

.08 

.08 

•Nashville  Tennessean  ...... 

....(8) 

29,570  1 

1  VIRGINIA 

IBristol  Herald  Courier . 

.(MA8) 

8.750 

.04 

.04 

Danville  Register  and  Bee . . . 

(MAE) 

9.451 

.035 

.036 

Newport  News  Times-Herald. . 

....(E) 

10.354  ) 

Newport  News  Daily  Press. . . 

.(8AM) 

0.476  ( 

Norfolk  Ledger  Dispatch . 

....(E) 

38,494 

.08 

.08 

Roanoke  Times  . 

.(MM) 

9.570  ) 

Roanoke  World-News  . 

....(E) 

10,315  f 

1  Government  Statement.  October  1st.  ISIS. 

1  -A.  B.  C.  Report,  Ootober  1st,  1«19. 

1  tlncludea  Bristol.  Tenn. 

The  Late  J.  W.  Morton,  Jr. 


THE  NEW  YORK  GLOBE 


Offers  the  general  advertiser  the  most  favorable 
opportunity  for  making  his  appeal  to  a  large 
body  of  responsive  and  prosperous 
readers  at  fair  rates. 


The  Globe  makes  no  boast  of  being  the  biggest 
or  best,  but  in  carrying  a  great  volume  of  the 
best  of  local  retail  advertising  proves 
that  it  produces  results. 


The  Globe  is  rather  particular  regarding  the  adver-  j 
tising  it  admits  to  its  columns,  and  its  readers  i 

have  confidence  in  the  offerings  i 

that  appear  there.  | 

j 

! 

THE  NEW  YORK  GLOBE  I 

JASON  ROGERS,  Publishm  ^ 

Member 

A,  B.  C. 


